I 


Editor  &  Publisher 


Hapfnness  is  moving  fost 
with  a  good  idea: 


UJefer  BAck/ 


S/TV 

'69 


They’re  Happy 


Charles  Srhulz.  creator  of  Peanuts,  was 
quietly  elated  that  his  characters,  Charlie 
Brown  and  Snoopy,  were  used  as  code  names 
for  the  command  and  lunar  modules  of 
Apollo  10. 

He  drew  this  special  cartoon  for  The 
Tribune,  showing  their  reaction  to  yester¬ 
day's  successful  splashdown,  because  he  was 
just  as  relieved  as  anyone  connected  with 
the  mission.  It  was  kind  of  tempting  fate. 


.  U.  S  ^of  OH. •—All  rtghtt 
h/  Syndifoft,  ln«. 


he  pointed  out,  to  name  a  space  ship  after  a 
perpetual  loser  like  Charlie  Brown. 

The  idea  for  the  cartoon  was  presented  to 
.Schulz  last  week.  .Schulz  whipped  it  out  in 
his  .Sebastopol,  Cal.,  studio  minutes  after 
agreeing  to  do  it  by  phone  Friday  afternoon. 
He  put  it  on  a  plane  for  Chicago  Friday  eve¬ 
ning.  It  took  slightly  longer  to  reach  its  des¬ 
tination  than  it  took  Apollo  10  to  return  from 
the  nwion.  but  as  Lucy  would  say:  “That’s 
life.  ( liarlie  Brow  n." 


The  above  cartoon  and  caption  reprinted 
from  the  May  27  front  page  of  the  Chicago  Tribune 

Chicago  Tiibune 


Sources’  ABC  Audit  Reoerts,  September  30,  IVSP  and  IVM, 
City  Zone  Corner-delivered;  City  Planning 
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EXPRESS 


NEWS 


There  is  a  lot  of  get-up-and-go  in  San  Antonio.  Maybe  it  has  something  to 
do  with  the  pride  of  being  host  to  millions  of  visitors  during  our  great 
World's  Fair.  Some  are  still  sending  us  love  letters. 

Everywhere  you  look  the  city  is  on  the  move!  Now  13th  largest  in  popu¬ 
lation!  Retail  sales  are  soaring!  All  economic  barometers  for  1969  indicate 
new  records! 


No  doubt  about  it,  there  is  a  lot  of  zip  in  this  250-year-old  city  and  again 
The  Light  is  leading  the  way.  Only  The  Light  is  keeping  pace  with  San 
Antonio’s  growth  of  76^b  in  population  since  1950.  The  Light's  home 
coverage  has  increased  75*^0  during  this  period  while  both  of  the  other  two 
papers  in  San  Antonio  are  below  their  1950  levels. 

We  like  it  that  way  ...  so  will  you! 


BAN  ANTBHIO 

MW  AND  mm  SOUTtf  ENTRAL  TEXAS  BEST 

MMIIA'orioncUiyitlby  Morti 


li'ertistng  Hvpn’sentatircH,  Inc. 
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The 
Knig^ht 
is  young 


••• 


And  growing.  Young  in  editorial 
vigor  and  aggressiveness.  Growing 
in  production  and  distribution 
facilities. 

Knight  newspapers  have  the 
confidence  of  youth,  too— in  them¬ 
selves  and  in  the  future.  Witness  our 
recently  announced  multimillion 
dollar  expansion  program.  It  in¬ 
cludes  improved  facilities  for  every 


newspaper  in  the  Knight  group  and 
entirely  new  plants  in  two  cities: 
Charlotte,  North  Carolina  and 
Tallahassee,  Florida. 

Knight  newspapers  are  indeed 
committed  and  dedicated:  to  our 
readers,  our  communities,  and  to 
the  future  of  our  newspapers.  That’s 
the  only  success  formula  we 
understand. 


Knight  Newspapers  Inc. 

Akron  Beacon  Journal— Charlotte  News— Charlotte  Observer— Detroit  Free  Press 
Macon  News— Macon  Telegraph— Miami  Herald— Tallahassee  Democrat 
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Kara-Kount 


WILL  SAVE 


IIV  YOUR  IWEWS  ROOM 

SHAFFSTALL  EQUIPMENT,  INC. 

5149  E.  G5th  STREET.  INDIANAPOLIS,  INDIANA 


f  FRIEND.  ROMAN,  V 

t 
f 


/  GET  YOUR  OWN!\ 
I  THEY'LL  SENATE  I 
\  TO  YOU  FOR  / 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  •so  Third  Avcnua,  Ntw  York,  N.  Y.  10022 

Dear  Editor  A  Publisher: 

Pleaae  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City . State . Zip . 

Company  . . 

Nature  of  Business . 

□  Remittance  enclosed  $8  a  year,  U.S.  and  Canada- 

All  other  countrlea,  $15  a  year. 
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JUNE  I 

22- 2fr— Association  of  Newspaper  Classified  Advertising  Managers.  Shera- 1 

ton  Motor  Inn,  Portland,  Ore.  I 

23- 27 — American  Newspaper  Guild.  El  Tropicano  Hotel.  San  Antonio,  Ta».  1 
26-28 — California  Newspaper  Advertising  Executives  Association.  Hotel  I 

Del  Coronado,  San  Diego. 

26-28 — National  Federation  of  Press  Women.  Billings,  Montana. 

26- 29 — National  Newspaper  Association.  Hotel  Dennis,  Atlantic  City,  NJ. 

28- July  2— American  Advertising  Federation.  Waldorf  Astoria,  New  York. 

29- July  3 — International  Circulation  Managers  Association.  Royal  York 
Hotel,  Toronto. 

29- July  Nah'onal  Press  Photographers  Association.  Sheraton-Schroedar 

Hotel,  Milwaukee. 

JULY 

10-11 — PNPA  Board  of  Directors  Advisory  Council  meeting.  Sevan  Springs 
Mountain  Resort,  Champion,  Pa.  ' 

M-13 — PNPA  Weakly  Publishers'  Summer  meeting.  Sevan  Springs  Mountain  ' 
Resort.  Champion,  Pa. 

13- 16— International  Newspaper  Advertising  Executives.  Hilton  Hotel. 
Pittsburgh. 

14- 16— International  Mailers  Union.  Ottawa. 

17-19 — Alabama  Press  Association.  Grand  Hotel,  Point  Clear. 

17-19 — Virginia  Press  Association.  Chamberlin  Hotel.  Old  Point  Comfort,  i 

24- 26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 

25- 26 — National  Newspaper  Association/Suburban  Newspaper  Section 
Workshop.  Travelodge-at-the-Whorf,  San  Francisco. 

27- Aug.  I— ANPA-INPA  Newspaper  Research  Workshop.  Ohio  University. 
Columbus,  O. 

30- Aug.  3 — SNPA  Foundation  Seminar:  Music  Makers  end  Music  Critics. 
Daytone  Beach,  Fla. 

AUGUST 

1- 3 — Newspaper  Advertising  Executives  Association  of  the  Carolines.  Ocean 

Forest  Hotel.  Myrtle  Beach,  S.  C. 

2- 8 — International  Typographical  Union.  Seattle,  Wash. 

3- 5 — SNPA  (Eastern)  Mechanical  Conference.  Roanoke  Hotel,  Roanoke.  Va. 
6-9— Canadian  Weakly  Newspapers.  Nova  Scotian,  Halifax,  N.S. 

8-9 — West  Texas  Press  Association. 

15- 16— Montana  Press  Association.  Northern  Hotel.  Billings. 

15-17 — UPl  Editors  of  Oklahoma.  Fountainhead  Lodge,  near  Checotah. 

17-19— Alabama  Press  Association.  Grand  Hotel.  Point  Clear,  Ala. 

17-19— Texas  Daily  Newspaper  Association.  Sheraton-Marina  Inn,  Corpus 
Chrlsti. 

17- 22 — Newspaper  Association  Managers.  Williamsburg,  Va. 

1 8- 2^— Virginia  Press  Association.  Chamberlain  Hotel.  Old  Point  Comfort. 
24-26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 

24-26 — Theta  Sigma  Phi.  Hilton  Hotel,  Pittsburgh. 

26- 29 — New  England  Association  of  Circulation  Managers.  Wentworth-by- 
the-Sea,  Portsmouth,  N.H. 


SEPTEMBER  I 

5-7 — Pacific  Newspaper  Mechanical  Conference.  Jack  Tar  Hotel,  San  I 
Francisco.  ' 

8-12 — International  Stereotypers'  Union.  Detroit. 

11-13— PNPA  Classified  Clinic.  Penn  Harris  Motor  Inn,  Harrisburg. 

11-13 — Wyoming  Press  Association.  Trees  for  Tomorrow,  Eagle  River. 

11- 14— West  Virginia  Press  Association.  Greenbrier,  White  Sulphur 
Springs. 

12- 13— Hoosier  State  Press  Association  Advertising  Conference.  Stouffer 
Inn,  Indianapolis. 

12- 14— Maryland-Delaware  Press  Association.  Hotel  Dennis,  Atlantic  City, 
N.J. 

13—  Hoosier  State  Press  Association  Advertising  Conference.  Stouffer's, 
Indianapolis. 

Indainapa  polls. 

13- 14 — Illinois  Associated  Press  Editors  Association.  Wagon  Wheel  Lodge, 
Rockton,  III. 

14- 19 — PNPA  Newspaper  Institute — Reporters'  Week.  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

18- 20 — Hawaii  Newspaper  Publishers  Association.  Mahaka  Country  Club. 

19- 20 — Indiana  Classified  Advertising  Managers  Association.  Leland  Motor 
Inn,  Richmond,  Indiana. 

19-20— New  England  Press  Association.  Viking  Hotel,  Newport.  R.l. 

21-23 — New  York  State  Publishers  Association.  Ctesaga,  Cooperstown. 
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CoiiiUi  Pvck.  Holograaiito  Matropoliton  Sunday  Nawapapara.  iwtarwabodal  intoma» 
tionol  Harpld  Tribyno.  Porta:  Tha  UnHad  Kinpdom.  Curopo  and  India:  Antonio  Sambrotta. 
Pamot  ilabn  bMia  Papnaantathraa  Ine..  Manila.  Toin^  Tha  Far  Coat:  epoch  Pwbiictty 
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Write  for  your  entry  blanks  now! 


l^eaderA  C^oii 
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EDITOR  &  PUBLISHER 


COLOR  AWARDS  COMPETITION 


Deadline  for  entries:  July  15,  1969 


AWARDS  FOR 

if  REPRODUCTION  OF  COLOR  ADVERTISING 

★  CREATIVITY  IN  RETAIL  COLOR  ADVERTISING 

★  CREATIVE  USE  OF  EDITORIAL  COLOR 

For  entry  blanks 
and  rules,  write  to: 

EDITOR  ft  PUBLISHER  COLOR  CONTEST 
850  Third  Ave.,  New  York.  N.Y.  10022 
AMERICAN  ASSN.  OF  NEWSPAPER  REPRESENTATIVES 
141  East  44th  St.,  New  York,  N.Y.  10017 


THE  SHAWNEE  OKLAHOMA 

NEWS- STAR 

Perhaps,  the  Shawnee  News-Star  is  the  SMALLEST 

daily  newspaper  which  consistently  purchases  dis¬ 
play  advertising  in  Editor  and  Publisher. 

We  do  so  for  the  following  reasons: 

O  To  sell  our  space  to  national  and  regional  advertisers. 

O  To  tell  and  sell  Shawnee  as  a  thriving  eommiinily  for  in¬ 
dustrial  expansion. 

O  To  financially  support  Editor  and  Publisher  in  the  ex¬ 
pensive  (and  extensive!  coverage  IT  gives  to  developments 
in  the  newspaper  trade,  wliieh  keeps  US  abreast  and 
inspired. 

O  And  finally,  because  Editor  and  Publisher  is  read  by 
people  who  not  only  own  newspapers,  television  and  radio 
stations,  but  who  occupy  positions  on  the  board  of  di¬ 
rectors  of  many  industrial  giant  rorporations  not  related 
to  the  news  media  business,  who  may  never  have  heard  of 
Shawnee,  Uklahoma. 

We  Challenge  YOU  to  Test 

THE  SHAWNEE  MARKET 

Ask  Ward -Griffith  Co.,  Inc.  about  iti 

THE  SHAWNEE  NEWS-STAR  •  SHAWNEE,  OKLAHOMA 

Sabtidlory  of  Sfouffer  Pablleofiont,  Inc. 

A  CoBsistoat  Aword-Wiaaing  Nowspopor 


STOP  THE  PRESSES  .  .  .  Columnist  Dorsey  Conners  reported 
in  the  Detroit  News  that  a  survey  shows  that  14  out  of  100  paper 
clips  are  twisted  or  broken  during  telephone  calls  and  only  20  out 
of  100  are  used  to  clip  papers  together.  Dorsey  is  running  a  con¬ 
test  to  find  the  most  ingenious  use  of  paper  clips.  She’ll  print  her 
reader’s  innovations  in  her  column  and  pay  them  |5  for  their  clip 
jobs — presumably  in  dollar  bills  held  together  with  paper  clips.  .  . 

A  READER  asked  Seattle  Post-Intelligencer  columnist  Mike  Mail¬ 
way  why  a  pitcher  and  catcher  are  referred  to  as  a  battery  and  he 
answered:  “In  telegraphy,  a  transmitter  and  receiver  used  to  be 
called  a  battery.  Exactly  100  years  ago  a  sports  writer  worked  the 
term  into  baseball.  Sportswriters  have  done  more  to  tasty  up  the 
language  than  anybody.  After  them,  headline  writers.”  .  .  ,  “CAR 
OR  WIFE  MUST  GO,”  read  a  classified  ad  in  a  Canterbury,  Eng¬ 
land,  newspaper.  “Car — 1963  MGB,  red,  all  extras.  $1,200.  Wife— 
1944,  blonde,  5  ft.,  36-24-36,  $60,000  or  nearest  offer,”  Ken  Shaw, 
who  placed  the  ad  said  he  is  offering  his  wife  for  sale  because  she 
complains  his  sports  car  is  cramped  and  drafty.  “For  the  sake  of  i 
peace  in  the  home,  one  of  them  has  to  go,”  he  said.  ( How  much  gas 
does  she  burn?)  . . , 

EVER  GET  THE  WHIMWHAMS  from  running  a  correction? 
The  Bridge  River  (B.C.)  Lillooet-Lytton  News  (serving  Lytton, 
Boston  Bar,  North  Bend,  and  Spences  Bridge)  commented  on  a 
“correction”  published  in  the  Fort  Nelson  (B.C.)  News.  The  com¬ 
ment  headed  “An  Editor’s  Woes,”  read:  “We  pity  Bob  Angus,  pub-  ’ 
lisher  and  editor  of  the  Fort  Nelson  News  over  in  the  Peace  River  I 
country.  .  .  Either  he,  or  one  of  his  staff  wrote  up  a  local  wedding 
and  here’s  the  apology  that  followed:  ‘What  a  lousy  writeup  .  .  . 
the  sleeves  of  the  bride’s  gown  were  of  lilly  point — not  sillypoint. 
The  best  man  was  brother  Micky  Stubley — not  Michael.  The 
groom’s  father  and  mother  were  both  there — not  just  the  mother 
as  reported.  There  was  no  Mr.  Ronald  Crew — it  was  Mr.  Ronald 
Crum,  NOT  travelling  under  an  alias.  From  Port  Moody  came  Mrs. 
Bernie  Harry  and  son — not  Mrs.  Bernice  Stubley  .  •  .  that  is  most 
of  the  major  mistakes.  We’ll  try  to  do  better  next  time.’  ” 

CHICAGO  POLICE  raided  an  apartment  and  arrested  some 
blacks  all  dressed  in  their  birthday  suits.  The  leader  of  the  group 
called  himself  Om,  the  Hindu  word  meaning  “ultimate  reality.” 
In  playing  the  story  on  Page  One,  Chicago's  American  barefacedly 
headed  the  yarn:  “Well— There’s  No  Place  Like  OM’s”  .  .  .  WHEN 
ART  LARSON,  adman,  was  talking  to  his  wife,  Kay,  a  reporter  on 
the  Lake  Oswego  (Ore.)  Review,  about  the  hair-pants  vogue  with 
the  under-30  set  he  clutched  a  quill  and  wildly  scribbled:  , 

^  A  newspaperman  named  Hooper,  ] 

Was  as  accurate  as  a  computer,  I 

But  when  he  called  a  lass  a  lad. 

During  the  current  hair-pants  fad. 

It  was  a  super  duper  Hooper  blooper.  j 


“THE  NAME  OF  THIS  TOWN,”  writes  John  M.  White,  our  man 
in  New  Mexico,  “always  poses  a  problem  for  headline  writers.” 
As  proof  he  sends  a  Heady  Head  from  the  El  Paso  Times  which 
reads:  “Loving  Teachers  Get  Raises.”  .  .  .  “WELCOME  HOMK" 
says  a  billboard  on  the  out  skirts  of  Artesia,  New  Mexico.  “W  hile 
vou  were  away  we’ve  been  with  voiir  wife — night  &  day.  Radio 
kSVP,  Ch.  99.”  (Nice  advertising.)  .  .  .  SPEAKING  OF  NAMES 
DEP’T  .  .  .  Would  you  believe  that  two  athletic  department  per 
sonnel  at  Arkansas  AM&N  College  in  Pine  Bluff  are  named  Van 
Johnson  and  U.S.  Grant?  An  unlikely  combination  it  would 
seem.  (All  that  smoking  &  drinking  &  dancing  &  singing  .  .  .) 


SCRIPT  TEASERS 
Eager  young  reporters 

Are  all  looking  toward 
Receiving  a  prized 
M.E.  award. 

—Fred  J.  Curran 
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The  Year  ...  1 968 


The  Times-Picayune 


AMONG  MORNING  NEWSPAPERS 


Financial  Advertising  Linage 

978,923  lines 

Only  Miami,  St.  Petersburq,  and  Atlanta  morning 
newspapers  ran  more  in  the  South. 


Source:  Medio  Records 


New  Orleans  States-ltem 


AMONG  EVENING  NEWSPAPERS 


Financial  Advertising  Linage 

908,247  lines 

Only  Atlanta  Journal  (Evening)  ran  more  in  the  South. 


Source:  Medio  Records 


They  deliver  New  Orleans  .  .  . 


With  nu*n  who  woit^h  (‘xpondituros  most  care¬ 
fully,  newspapers  are  the  choice  in  New 
Orleans.  They  realize  that  by  reachinn  !>  out 
of  10  homes  in  the  million-plus-population 
Metro  Market,  they  reach  virtually  their 
entire  potential  in  this  area.-  What's  more, 
they  gain  productive  coveraye  and  reader- 
response  throuuhout  our  Retail  Tradinti  /one. 

New  Orleans  is  the  financial  center  for  the 
multi-billion-dollar  oil.  ^as  and  petrochemieal 

MORNINGS  &  SUNDAY 


industry  in  fabulously  productive  l.ouisiana. 
Currently,  expenditures  to  keep  this  industry's 
wheels  turning'  approach  an  impressive  S2- 
million  a  day!  Since  fo<»d  supplies  for  much 
of  the  world  depend  upon  this  production  of 
petrochemicals  .  .  .  continued  productivity 
is  assured. 

Schedule  now  in  New  Orleans  — in  The 
Times-Picayune  and  States-ltem  for  business 
on  a  hittuer  scale. 

NEW  ORLEANS 

STATES-ITEM 

WEEKDAY  EVENINGS 


REPRESENTED  BY  NEWHOUSE  NEWSPAPERS 


MEMBER.  NEWSPAPER  I 


Editor  &  Publisher 

®  THE  FOURTH  ESTATE 


charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 


Robort  U.  Brown 
fublithor  and  Editor 


Jamof  Wright  Brown 
Publisher,  Chairman  of  the  Board,  I9I2-I9S9 


6  Mo.  average  net  paid  December  31,  1968 — 25,789 
Keiirwal  Rate  75.91% 


Evading  the  issue 

The  Constitution  to  the  contrary  notwithstanding,  .Senator  Hart's 
sulxommittee  on  antitrust  and  monopoly  has  converted  itself  into  a 
counterpart  of  the  British  Press  Council  and  built  a  platform  on 
whith  personal  grievances  against  newspapers  are  shouted  from  the 
nation’s  Capitol.  Some  of  the  complaints  voiced  by  witnesses  who 
don’t  like  S.152() — the  bill  to  grant  limited  exemption  from  antitrust 
prosecution  to  certain  newspa[>er  operations — are  just  plain  “bitching” 
and  have  no  place  at  a  hearing  on  legislation  that  can  be  so  vital  to 
a  major  industry. 

The  Senate  committee’s  time  should  l)e  given  to  a  consideration  of 
the  more  substantial  arguments  pertaining  to  the  jxwsible  effects  of 
5.1.520.  The  ANPA’s  general  counsel  has  filed  a  carefully  prepared 
rase  justifying  the  measure  in  legal  philosophy.  Another  pertinent 
document  offercxl  by  Senator  Daniel  K,  liiouye  of  Hawaii,  principal 
sponsor  of  S.1520,  treats  of  the  state  of  the  newspajx*r  industry' — and 
the  demise  of  publications  from  1930  through  1%7 — concluding  with 
the  assertion,  “Unless  we  act  favorably  on  the  bill,  this  list  of  epitaphs 
will  continue  to  grow.  The  economics  of  newspa|K*r  publication  offer 
no  other  conclusion.” 

Coupled  with  this  argument  is  the  .Senator’s  recital  of  the  fact  that 
the  Department  of  Justice  and  the  courts  have  offered  no  real  relief 
to  the  Tuc^n  newspa|K*rs  or  others  similarly  constituted  and  held  to 
be  engaged  in  illegal  practices.  They  say  the  newspapers  can  share 
prcxluction  facilities,  and  that’s  all,  despite  the  evidence  that  this 
arrangement  does  tiot  provide  aclecjuate  economic*s  to  insure  the  liveli- 
hcxxl  of  two  separate  news  aticl  editorial  soices. 

Forceful  arguments  have  lieen  made  that  S.I.52()  would  be  detrimen¬ 
tal  to  the  tiewspaper  industiv  aticl  might  eveti  lie  lieyoncl  the  authority 
of  Congrcjss  to  enact.  The  choice  between  the  pro’s  and  the  con’s 
ought  to  be  made  by  the  House  aticl  the  Senate.  Foo  much  is  at  stake 
in  a  democratic  society  to  allow  otie  lawmaker  or  a  few  to  put  the 
bill  "on  ice”  atid  waste  time  IcKiking  into  implausible  substitutes. 

In  the  zip  code 

Representative  Thaddeus  }.  Dulski  of  New  Voik  thinks  that  daily 
newspapers  should  eliminate  tyjxTgraphical  errors  before  they  criticize 
siipu|>s  and  delays  in  the  jiostal  service.  Rep.  Dulski  is  author  of  a 
pending  bill  for  postal  reform,  which  would  seek  to  cure  some  of  the 
Post  Office  Department’s  shortcomings  but  would  not  turn  a  cabinet 
department  into  a  government  corporation  as  the  Nixon  administra¬ 
tion’s  bill  proposes. 

“The  Post  Office  Department  in  many  respects  is  being  unfairly 
criticized,”  Rep.  Dulski  said  in  a  House  spe(x:h.  “I  wcjuld  refer  to 
the  deluge  of  criticism  in  the  public  j>rcss  about  the  postal  service. 
The  slipups  in  mail  service,  I  feel  certain,  are  not  nearly  as  commcjii 
in  proportion  as  are  the  typographical  errors  in  our  daily  newspapers 
and  other  publications.  Let  those  in  glass  houses  be  careful  about 
throwing  stones.” 

Typographically  speaking,  the  Congressman  has  a  point.  His  re¬ 
marks  deserse  comment.  Etaoin  shrdlu. 


Th»  Old*tt  Publithart'  and  AdvaHitart' 

I  Nawtpapar  in  Amarica 

With  which  hat  baan  margad:  Tha  Journalitt 
attabliahad  hdarch  22,  1814;  Nawtpapardom 
attabliihad  hdarch,  1892;  tha  Four^  Estate 
hdarch  I,  1894;  Editor  A  Publishar,  Juno  29, 
1901;  Advartising,  January  22,  1925. 

Eiacutiva  Editor:  Jeromo  H,  Walkar 

Associate  Editors;  Pauline  EHlinger,  Newton  H. 
Fulbright,  Donald  W.  Malay,  Susan  Pilchik, 
Craig  Tomkinsen. 

Midwest  Editor:  Gerald  B.  Healey. 

I  Pacific  Coast  Editor:  Campball  Watson. 

.  Washington  Corraspondant:  Luther  A.  Huston. 

I  Advertising  Manager:  Ferdinand  C.  Taubner. 

Salas  Rapresantativas:  William  F.  Hamilton, 
j  R.  Stavan  Ward,  Earl  W.  Wilkan,  John  C. 

I  Wilson. 

Advartising  Production  Manager:  Bernadette 
Borrias. 

Assistant  to  tha  Publishar  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 
Classified  Advartising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  James  Santangelo. 

Treasurer:  William  J.  Teresky. 


OFFICES 

I  General:  850  Third  Avenue,  New  York,  N.Y. 
10022.  Phone:  212-752-7050.  TELEX  12  5102. 

!  Chicago:  360  North  Michigan  Avanua,  60601. 

I  Phone:  312-782  4897.  Gerald  B.  Healey. 
Editor.  Harry  B.  Mullinix.  Grant  Biddle.  Ad¬ 
vartising  Representatives. 

Los  Angelas:  1830  West  8th  Street,  90057. 
Phone:  213  382  6346.  Duncan  Scott  &  Mar 
j  shall  Inc.,  Advartising  Representatives. 

j  San  Francisco:  85  Post  Street,  94104.  Phone: 
j  415-421  7950.  Campbell  Watson,  Editor.  | 
Duncan  Scott  &  Marshall  Inc.,  Advertising  , 
Representatives. 

Washington:  1295  National  Press  Building. 
Washington,  D.C.  20004.  Phono:  202  628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road,  Birchington,  Kent. 

I  England.  Alan  Delafons,  Manager.  i 


INDEX  TO  THIS  ISSUE 


Circulation  .  38 

Classified  Clinic  .  18 

Layout  and  Design  .  44 

Personal  Mention  .  .  .  30 

Photography  .  14 

Promotion  .  34 

Reader's  Column  .  4 

Shop  Talk  at  Thirty  .  M 

\  Syndicate  Features  .  4S 

Weekly  Editor  .  42 


EDITOR  &  PUBLISHER  for  June  21,  1969 


6 


letters 


lalitt 

rdom 

stat* 

I  21.  I 


n  H. 
Ichik, 


iston. 

bn»r. 

ilton, 
n  C. 


deft* 

Mail* 


inson. 
rt  E 


CREDIT  EARNED 

longratulations  on  your  editorial  trih- 
ut.'*  (May  24)  to  the  Ithaca  Journal  on 
that  paper’s  comprehensive  and  objective 
coverage  of  events  following  the  disrup¬ 
tions  at  Cornell  University. 

1  venture  that  thousands  of  editors  and 
reporters  across  the  land  have  been  pleas¬ 
antly  surprised  and  awakened  by  your 
comments. 

It  is  indeed  a  credit  to  the  Journal  for 
the  fine,  hard-digging  job  its  reporters 
managed  in  covering  the  ever  changing 
orbit  on  the  campus  following  the  mis¬ 
leading  and  highly  fueled  picture  of  a 
minority  of  gun-toting  students  leaving 
Willard-Straight  Hall. 

The  Journal  has  deadlines  to  meet  too. 
But  it  met  them  accurately  and  managed 
to  avoid  the  sensational  hit  and  run  tac¬ 
tics  employed  by  much  of  the  mass  media. 
A  word  of  praise  is  also  due  the  Univer¬ 
sity  for  reprinting  another  media’s  efforts 
in  its  own  information  quarterly,  Cornell 
Reports. 

It  was  truly  a  success  story  in  objec¬ 
tive  reporting.  Many  peonle — across  the 
land  in  front  of  their  tv  screens — quite 
naturally  panicked  at  the  living  color  por¬ 
trayal  of  an  “armed  camp”  on  the  Cor¬ 
nell  Campus  and  presumed  the  worse. 

The  picture  of  those  unloaded  guns  be¬ 
ing  carried  by  students  will  always  be 
with  us — but  for  the  fortunate  few,  so 
will  your  sensible  editorial  and  the  Ithaca 
Journal. 


John  A.  Williams 


Cornell  University, 
Ithaca,  N.  Y. 


#  *  * 
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MISTAKES 

Since  I  regularly  read  “Short  Takes” 
to  see  and  smile  at  the  boo-boos  of  others, 
I  was  surpri.sed  to  find  myself  correcting 
the  31  May  issue  of  E&P. 

Notwithstanding  the  nit-picking,  I  en¬ 
joy  E&P  very  much.  Inclusion  of  the  fol¬ 
lowing  statement  might  discourage  notes 
like  this  one: 

“Mistakes:  If  you  find  a  mistake  in  this 
maga/.ine  please  consider  it  was  put  there 
for  a  purpose.  We  publish  something  for 
everyone  and  some  people  are  always 
hsiking  for  mistakes.” 

John  H.  Dinnkkn 
CAI’T.  ISN 

Inler-.American 
Defense  (College. 

W  ashinglon,  I).  C. 

a-  *  * 

A  CORRECTION 

A  our  May  24  article  on  the  Loeb  awards 
luncheon  erroneously  states  that  the  Texas 
Culf  Sulphur  case  involved  “prison  sen- 
tern  es."  In  point  of  fact,  you  should  know 
that  this  was  a  civil  case  and  that  the 
SEC'S  charges  against  the  company  and 
the  individual  defendants  have  been  re¬ 
manded  to  the  trial  court.  In  the  original 
hearings,  Feileral  District  Court  Judge 


Dudley  Bonsai  dismi.s.sed  the  charges 
against  most  of  the  defendants.  The  Ap¬ 
peals  Court  returned  the  case  to  him  for 
further  determination  in  the  light  of  its 
new  definitions  of  “materiality”  and  other 
interpretations  of  the  law. 

William  H.  Dinsmore 

PR  Department, 

Texas  Gulf  Sulphur  Co., 

New  York. 

(This  communication  will  set  the  rec¬ 
ord  straight.  Ei&P  regrets  the  error  in 
its  story. — Editor.) 

«  *  * 

THAT  OIL  CAN 

There  should  be  no  more  doubt  about 
the  first  use  of  the  oil  can  as  a  rubber- 
cement  dispenser.  It  all  began  here  on  the 
San  Bernardino  Sun-Telegram,  and  our 
business  editor,  Joe  Baker,  started  it. 

It  began  in  the  fall  of  1%7,  and  if  any¬ 
one  doubts  it  I  can  supply  proof,  of  sorts. 
I  wrote  it  up  for  the  December  i.s.sue  of 
the  Sun-Teller,  our  company  magazine. 

Joe  was  the  first  to  use  it.  Marje  Shoe¬ 
maker,  whose  desk  is  next  to  Joe’s,  was 
second.  I  sit  behind  Joe.  I  was  third. 

Since  then  we’ve  had  two  men  move 
to  the  Sacramento  Bee.  It  is  not  hard  to 
assume  they  carried  the  idea  with  them. 
From  there  it  spread  to  the  Hartford 
Times,  and  other  points. 

Unfortunately,  Joe  failed  to  patent  the 
idea.  Anyone,  therefore,  can  borrow  it 
without  payment  of  royalties.  The  oil  can 
is  n<»t  only  neater  and  faster  than  the  old- 
fashioned  glue  pot,  but  also  effe«’ts  savings 
because  less  rubber  cement  is  needed  to  do 
the  job. 

I  recommend  that  each  time  the  oil  can 
is  filled  a  little  thinner  be  poured  in  the 
bottom  before  the  rubber  cement  is  added. 
This  helps  eliminate  clogging. 

Leonard  Metz 

San  Bernardino.  Calif. 

*  *  * 

EUPIIIE  MISTICK 

I  was  quite  intrigued  by  Shop  Talk  at 
Thirty  (May  17)  in  which  you  discuss 
the  prostitution  of  the  English  language. 
The  writer,  a  long-time  (20  years)  column¬ 
ist  for  the  Timrs-Bicayune,  has  been  acute¬ 
ly  aware  of  the  <‘ant  and  pretense  in  the 
stilted  language  and  worn-out  cliches  one 
finds  today  in  the  written  word.  Over  the 
vears  I  have  evolved  a  EUPHIE  MISTICK 
SCHOOL  OF  JOURNALISM  dealing 

with  the  subject.  It  started  out  with  a  re- 
cilal  of  Mardi  (iras  cliches,  then  went  on 
to  political  speechifying,  police  reporting, 
court  reporting,  sports  reporting,  and  the 
like. 

The  Euphie  Mistick  School  of  Journal¬ 
ism  is  headed  by  one  .Madame  Euphie, 
who  is  described  as  the  bold-faced  type. 
Her  princi|)al  assistant  is  one  Professor 
Chick  Hannery.  Their  students,  two  quiz 
kids  named  Flotsam  and  Jetsam,  answer 
the  questions  propounded  by  Madame 
Euphie  or  Professor  Chick  Hannery. 
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For  example,  from  one  of  my  recent 
columns: 

“Now,”  says  Madam  Euphie  to  Flotsam. 
“A  bowl  game  is  never  a  game,  but  a 
what?” 

“A  Classic.” 

“What  kind  of  a  classic?” 

“A  gridiron  clas.sic.” 

“What  will  the  spectators  do  if  it  rains 
or  snows?” 

“They  will  brave  the  elements.” 

“In  order  to  do  what?” 

“To  huddle  in  the  stands.” 

“If  the  weather  is  balmy,  what  is  their 
function?” 

“To  bask  in  the  warm  sunshine.” 

Howard  Jacobs 

New  Orleans. 


«  *  * 

COMPUTER  PRAISE 

It  was  a  joy  to  read  Tom  Miller’s  article 
in  E&P  (June  7)  concerning  the  exper¬ 
iences  of  the  Huntington  (W.  Va.)  Pub¬ 
lishing  Company  in  introducing  a  modem 
computer  system  to  their  organization. 

The  article  is  a  testimony  to  proper  em¬ 
ployer-employe  relations,  and  to  what  can 
be  accomplished  by  an  employe  who  is 
secure  in  his  job  and  can  contribute  with 
pride  to  his  employer’s  product.  General 
.Manager  John  L.  Foy  is  to  be  congratu¬ 
lated  on  his  ability  to  establish  this  type 
of  working  atmosphere. 

Thanks  to  E&P  for  their  rejiorting  of 
these  company  experiences  with  new  pro¬ 
cesses  in  the  printing  industry. 

Larry  M.  Blrmeister 
(ireenwood,  Indiana. 

Short  Takes 

Campus  “hoodlums  and  hooligans” 
Sunday  by  Virginia’s  First  District  mili¬ 
tants  were  descrilied  as  congressman. — 
Seu'port  \eu'8  (Va.)  Daily  Press. 

*  #  • 

Namath  will  soon  fake  his  debut  as 
a  movie  actor  in  “Norw’ood.” — Birming¬ 
ham  (Ala.)  Post-Herald. 

*  .  *  * 

“This  is  the  best  detergent  against 
police  brutality,”  he  said.  —  Albany 
(N.  Y.)  Times-Hnion. 

♦  •  • 

One  of  the  associates  of  this  firm, 
raised  the  issue  at  the  swerving  of  a 
client. — Philadelphia  (Pa.)  Inquirer. 

*  *  * 

Senator  McCarthy  said  he  was  voting 
against  the  nomination  because  of  politi¬ 
cal  ill  will  dating  back  to  10b2  when 
he  was  running  for  the  House  of  Repre¬ 
sentatives  in  Minnesota. — .Vew  York 
Times. 

*  *  * 

A  sister  of  the  bicycle  owner  potted 
the  bicycle  while  it  was  being  dismantled 
by  several  youths.  —  Fargo  (N.  D.) 
Foru  m. 

«  *  « 

E&P  payn  $2  each  for  amuning  tj^pographical 
rrrora  found  in  newHpapem  and  reprinted  here. 
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Department  of  Justice  approves 

Cable  tv  operators  ready 
to  offer  medium  for  ads 

By  Susan  Pilchik 


I  (Jable  television  has  been  de- 
^  scribed  by  Richard  McLaren, 
chief  of  the  Anti-Trust  Division 
of  the  Justice  Department,  as 
the  “most  promising  means  of 
achieving  greater  competition 
and  diversity  in  local  mass  media 
communications.” 

Although  much  is  being  said 
about  the  cobweb-like  controver¬ 
sies  over  FCC  regulation,  copy¬ 
right  and  the  threat  of  concen¬ 
tration  of  media  ownership, 
there  has  been  little  open  dis¬ 
cussion  of  CATV  as  an  adver¬ 
tising  tool.  And,  there  is  a  feel¬ 
ing  in  the  air  that  advertising 
via  Cable  TV  may  turn  out  to 
be  the  most  revolutionary  mar¬ 
keting  device  since  the  birth  of 
electronic  communications. 

At  the  present  time,  there  are 
approximately  2,300  operating 
systems  of  CATV  around  the 
country .aerving  nearly  four  mil¬ 
lion  subscribers.  This  represents 
some  13.2  million  viewers,  or 
^'oout  seven  percent  of  the  total 
U.S.  television  audience. 

Crowing  rapidly 

It  is  generally  acknowledged 
that  the  original  and  continuing 
function  of  many  of  these  sys¬ 
tems  is  the  transmission  of  clear 
TV  reception.  Viewers  are  bene- 
fitted  both  in  outlying  rural 
areas,  where  reception  would  be 
impossible  without  the  coaxial 
cable,  and  in  congested  cities, 
where  skyscrapers,  signal  weak¬ 
ness  and  interference  cause  dis- 
turbing  distortion,  “snow”  and 
,  ghosts — particularly  on  color 
sets. 

This  “antenna  service”  offer¬ 
ing  little  to  no  program  origina¬ 
tion  has  been  expanding  by  leaps 
and  bounds  to  the  point  where 
the  CATV  industry  can  claim 
I  a  growth  record  of  25  percent 
annually.  Franchise  applications 
have  come  from  virtually  every 
avenue  of  the  communications — 
publishers,  who  already  own 
nearly  seven  percent,  broadcast 
networks  and  at  least  one  ad¬ 
vertising  agency.  Systems  by 
and  large  have  been  supported 
by  viewer  subscription,  which 
averages  $5  a  month. 

Recently,  however,  there  has 
been  a  noticeable  rise  of  interest 
in  CATV  as  a  potential  medium 
for  local  program  origination. 


Of  the  total  number  of  cable  op¬ 
erators,  about  15  percent  are  in¬ 
volved  with  some  kind  of  orig¬ 
ination,  if  only  automatic  time 
and  weather  and  news  and  stock 
tickers.  According  to  a  recent 
issue  of  Weekly  Television  Di¬ 
gest,  actual  prog^ramming  has 
now  been  reported  by  282  oper¬ 
ators,  with  192  using  local  live 
programs,  and  156  planning  to. 

It  is  also  generally  acknowl¬ 
edged  that  program  origination 
is  expensive  and,  admits  a 
spokesman  at  the  National  Cable 
Television  Association,  “origina¬ 
tion  cannot  be  supported  by  sub¬ 
scription.” 

Economic  necefudly 

Enter  advertising. 

Although  most  originating 
systems  have  yet  to  solicit  any 
ads,  and  although  most  sources 
connected  with  the  industry  are 
reluctant  even  to  discuss  the 
issue,  origination  of  advertising 
on  CATV  appears  to  be  both 
an  economic  necessity  for  pro¬ 
gram-originating  systems — as 
well  as  a  logical  extension  of 
the  industry  from  the  stand¬ 
point  of  profitability. 

A  major  step  in  this  area  was 
taken  last  month,  as  the  Na¬ 
tional  Association  of  Broad¬ 
casters  and  the  National  Cable 
Television  Association  came  to 
a  tentative  agreement,  subject 
to  the  approval  of  Cong^ress  and 
the  Federal  Communications 
Commission.  The  proposed  pact 
provides  that  a  cable  operator 
be  allowed  to  put  original  enter¬ 
tainment  programming,  with 
commercials,  on  one  of  the  chan¬ 
nels  available  to  his  subscribers, 
provided  the  CATV  companies 
not  interconnect  their  cables  on 
a  “closed-circuit”  system  across 
the  country.  Original  advertis¬ 
ing  may  also  run  on  additional 
channels  carrying  pure  public- 
service  >  pi'ogramming,  or,  for 
those  systems  with  no  origina¬ 
tion,  advertising  may  be  used 
to  finance  automatic  origination. 

The  acTord  ia  ragartfed  aw  i»- 
cluding  significant  protection 
for  broadcasters,  who  represent 
the  most  vehement  opposition  to 
the  expansion  of  cable  systems. 
Their  argument  was  summed  up 
prior  to  the  agreement  by  NAB 
general  counsel  Douglas  Anello, 


testifying  before  the  House  Sub¬ 
committee  on  Communications: 
“The  NAB,”  he  said,  “believes 
without  qualification,  that  if 
either  advertising  or  mass-ap¬ 
peal  programming  is  permitted 
to  be  originated  by  CATV  sys¬ 
tems,  the  inevitable  result  will 
be  a  system  of  CATV-pay-tv, 
which  will  cause  a  significant 
decline  in  the  amount  and  qual¬ 
ity  of  free  radio  and  television 
on  broadcasting  available  to  the 
American  public.  If  both  adver¬ 
tising  and  mass-appeal  pro¬ 
gramming  are  allowed,  the  im¬ 
pact  on  free  broadcasting  will 
be  felt  in  the  American  home 
much  sooner  and  with  much 
more  devastating  effects.” 

Opposed  lo  FCC  rule 

The  Justice  Department,  on 
the  other  hand,  stating  that 
“CATV  should  not  be  prevented 
from  originating  program  ma¬ 
terial  and  accepting  advertis¬ 
ing,”  has  taken  exception  to  an 
FCC  assertion  of  authority  to 
prohibit  systems  from  origin¬ 
ating  advertising. 

The  statement  is  part  of  a 
memorandum  filed  by  the  Anti¬ 
trust  Division  in  a  case  in  San 
Diego,  where  both  broadcasters 
and  CATV  systems  are  appeal¬ 
ing  an  FCC  order  establishing 
a  regulatory  procedure  in  that 
market.  The  order  authorired ' 
systems  to  originate  program¬ 
ming,  but  said  that  cable  oper¬ 
ators  who  originate  advertising 
would  not  be  permitted  to  carry 
any  tv  signals. 

The  systems  appealing  the 
order  argued  that  the  restric¬ 
tion  amounts  to  a  violation  of 
the  constitutional  right  to  free 
speech.  The  Justice  Department 
says  it  is  concerned  “with  the 
scope  of  FCC  jurisdiction  in 
this  field  and  with  the  effect 
on  the  competition  which  fol¬ 
lows  from  the  total  restrictions 
adopted.” 

The  threat  to  broadcasters  of 
this  altogether  new  kind  of  net¬ 
work  is  deemed  to  be  very  real. 
Om  oi  the  moat  outspoken  pro¬ 
ponents  of  a  coast-to-coast  net¬ 
work  is  Edmund  Abramson, 
chief  executive  officer  of  Good- 
son-Todman  CATV.  Goodson- 
Todman,  successful  owner  of 
more  than  a  dozen  newspapers, 
and  long  famous  for  such  TV 


Every  Saturday  Since  1884 


FCB  wins  another 
cable  tv  franchise 

The  CATV  franchise  for 

Menlo  Park,  California,  has 

been  granted  to  Peninsula  TV 

Power  Inc.,  a  wholly-owned 

subsidiary  of  FCB  Cablevision 
Inc.  The  system  is  the  eighth 
cable  operation  for  FCB  Cable- 
vision,  in  turn  a  subsidiary  of 
Foote,  Cone  &  Belding,  the  only 
advertising  agency  to  operate 
cable  systems. 

According  to  the  announce¬ 
ment,  construction  of  the  Menlo 
Park  system,  which  will  pro¬ 
vide  24  color  channels  of  service, 
including  news,  time  and 
weather  and  full  FM  service, 
will  start  within  90  days. 
Menlo  Park  is  located  approx¬ 
imately  30  miles  south  of  San 
Francisco  and  counts  about  10,- 
000  households. 

Other  FCB  systems  are  in 
Poughkeepsie,  New  York;  Pueb¬ 
lo,  Colorado;  and  Newport 
Beach,  Mission  Viejo,  Seal 
Beach-Leisure,  Oceanside  and 
Sunnywale,  all  of  California. 
Franchise  applications  are 
pending  in  Denver,  Colorado 
and  Topeka,  Kansas. 


programming  feats  as  “What’s 
My  Line,”  and  “Beat  the  Clock,” 
announced  its  entry  into  the 
CATV  field  in  March  when  it 
was  granted  a  21-channel  fran¬ 
chise  in  Elizabeth,  New  Jersey. 
With  applications  pending  in  at 
least  six  other  states,  Abramson 
says:  “We  have  a  different  con¬ 
cept.  We  feel  that  advertising  is 
a  necessary  fact  to  originating 
the  kind  of  programming  that 
will  pull  in  more  subscribers. 
And,  why  not  admit  it?  We  are 
TV  people,  and  we  know  that 
good  programming  is  expen¬ 
sive.” 

Abramson,  who  says  he  is 
“totally  committed  to  CATV,” 
despite  the  fact  that  he  will  in 
fact  be  competing  with  his  par¬ 
ent  company’s  own  broadcast 
efforts,  says  he  w’on’t  be  solicit¬ 
ing  advertising  for  a  year  yet. 
In  the  meantime,  he  is  hard  at 
work  putting  programming 
packages  together  with  a  view 
toward  eventually  becoming  a 
program  supplier  to  any  or  all 
cable  operators  in  the  country. 

What  kind  of  advertising  will 
he  solicit?  The  sky’s  the  limit. 
He  says  he’ll  go  after  major 
{Continued  on  page  48) 
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Print  and  broadcast 

35  from  minorities 
in  Columbia  course 


The  Columbia  University 
Graduate  School  of  Journalism 
begins  an  expanded  summer 
program  (Monday,  June  23)  to 
train  35  members  of  minority 
jfroups  for  careers  in  broadcast 
and  print  journalism. 

Twenty-two  of  the  35  stu¬ 
dents  are  entering  journalism 
for  the  first  time.  Their  back¬ 
grounds  are  diverse.  Two  are 
letter  carriers,  one  is  an  ad¬ 
ministrative  assistant  at  a 
university  and  another  is  a 
doorman.  The  summer  program 
has  arranged  sponsorships  for 
these  four  students  and  others 
by  new’spapers,  stations  and 
networks  that  are  providing  fi¬ 
nancial  assistance  and  guaran¬ 
tees  of  full-time  news  jolis  upon 
graduation. 

The  35  students,  selected  from 
125  applicants  recruited  na¬ 
tionally,  will  take  part  in  a  10- 
w’eek  program.  Twenty  of  the 
students  will  be  trained  in  tele¬ 
vision  and  radio  news  and  l.'i 
in  newspaper  reporting. 

Last  year,  in  the  school’s 
first  summer  program  for  mem¬ 
bers  of  minority  groups,  20 
men  and  women  were  trained 
for  eight  weeks  exclusively  in 
broadca.st  journal i.sm.  .All  stu¬ 
dents  who  sought  positions  on 
radio  and  television  news  staffs 
were  placed  upon  graduation. 
This  summer  a  unit  in  newsjia- 
per  reporting  has  been  added  to 
the  program. 

20  sponMirw 

There  are  20  news  organiza¬ 
tions  sponsoring  22  persons  in 
this  year’s  program.  The  spon¬ 
sors  are: 

Broadcast — .ABC  News,  New 
York;  KERA,  the  educational 
television  station  in  Dallas, 
Tex.;  KGW,  Portland.  Ore.; 
KREM,  Spokane,  Wash.; 
KRLD,  Dalla.s,  Tex.;  KTVU, 
Oakland,  Calif.;  NBC  News, 
Burbank,  Calif.;  WHDH,  Bos¬ 
ton.  Mass.;  WKBW,  Buffalo, 
N.Y„  and  WLS,  Chicago,  III. 

Print  —  Courier-Journal  & 
Times,  Chicago  Daily  S'ews 
and  Chirago-Times,  Denver 
Post  (two  students),  Detroit 
News,  Fort  Worth  Star-Tele¬ 
gram,  Newark  News,  Newsday 
(two  students),  St.  Louis 
Post-Dispatch,  and  the  Ho7( 
Street  Journal. 

This  year’s  program  will  be 
directed,  as  was  the  1968  under¬ 
taking,  by  Professor  Fred  W. 


Friendly.  The  former  president 
of  CBS  News  is  Edward  R. 
Murrow  Professor  of  Journal¬ 
ism  and  also  the  adviser  on 
television  to  the  president  of 
the  Ford  Foundation.  Professor 
Friendly  is  donating  his  serv¬ 
ices  to  the  summer  program. 

Program  costs  will  be  met 
from  a  grant  of  $2.50,000  made 
by  the  Ford  Foundation.  The 
foundation  also  funded  last 
year’s  program. 

Acting  Dean  Richard  T. 
Baker  of  the  Graduate  School 
of  Journalism  said  that  experi¬ 
ence  gained  last  year  enabled 
the  school  to  add  the  print 
journalism  unit  to  the  program. 

Print  faculty 

The  print  curriculum  is  l)eing 
developed  by  Associate  Profes¬ 
sor  Melvin  Mencher  of  the 
Journalism  School,  who  will 
also  l)e  a  full-time  member  and 
the  faculty  supervisor  of  the 
print  unit.  Professor  Mencher 
was  a  Nieman  Fellow  in  1952 
and  is  a  former  reporter  for 
the  United  Press  and  for  news¬ 
paper  in  New  Mexico  and 
California. 

The  other  j-egular  meml)ers  of 
the  print  faculty  are: 

Peter  Steffens,  formerly  as¬ 
sistant  profes.sor  of  journalism. 
University  of  California  at 
Berkeley,  and  a  former  con¬ 
tributing  editor  to  Time  maga¬ 
zine; 

Jo.seph  Strickland,  who  has 
just  completed  a  year  as  a  Nie¬ 
man  Fellow*  and  is  a  former 
reporter  for  the  Detroit  News; 

Kenneth  Wil.son,  assistant 
news  c*ditor  of  the  San  Fran- 
risro  Chronicle  who  is  on  leave 
to  the  summer  program ; 

Howard  Ziff,  assistant  pro- 
fes.sor  of  journalism.  College  of 
Communications,  University  of 
Illinois  at  Urbana  and  formerly 
night  editor  of  the  Chicago 
Daily  News. 

Dale  Wright,  press  officer. 
New  York  State  Narocotic  Ad¬ 
diction  Control  Commission, 
will  be  a  part-time  member  of 
the  print  faculty.  He  is  a  for¬ 
mer  investigative  reporter  for 
the  World  Telegram  &  Sun. 

Gary  Gil.son  is  developing  the 
broadcast  curriculum.  He  is  a 
producer  for  the  Public  Broad¬ 
cast  Laboratory  and  has  been 
a  member  of  the  Journalism 
School  faculty.  He  will  be  a 
full-time  member  and  the  fac¬ 


ulty  supervisor  of  the  broadcast 
unit. 

The  other  regular  members 
of  the  broadcast  faculty  are: 
Associate  Professor  William 
Wood,  John  Patterson,  John 
Schultz  and  David  Kuhn  of  the 
Journalism  School;  Dave  Du¬ 
gan,  a  PBL  executive  producer 
and  a  former  CBS  News  cor¬ 
respondent;  Andrew*  Stern,  a 
producer  for  WNDT-TV,  New* 
York;  How*ard  Weinberg,  a 
PBL  field  producer,  and  Bob 
Reid,  a  former  reporter  for 
WTVJ,  Miami,  Fla. 

Hal  Walker,  of  CBS  News, 
Washington,  w*ill  be  a  part- 
time  member  of  the  broadcast 
faculty. 

William  Payne,  assistant  pro¬ 
fessor  of  social  sciences  at 
Pratt  Institute,  Brooklyn,  will 
be  the  leader  of  a  seminar  in 
minority  group  experience.  He 
is  a  former  reporter  for  the 
Washington  Post. 

The  administrator  of  the 
summer  program  is  Richard 
Kwartler,  a  former  deputy  di¬ 
rector  of  public  affairs  for  the 
New*  York  City  Human  Re- 
•sources  Administration  and  a 
former  reporter  for  Newsday 


and  the  Cleveland  Plain  Dealer. 

Of  the  35  persons  admitted 
to  the  program,  30  are  black, 
4  are  Puerto  Rican  and  1  is 
Mexican-American.  The  stu¬ 
dents  range  in  age  from  21  to 
41,  and  the  average  age  is  27. 
Tw*enty-five  of  the  students  are 
men  and  10  are  w*omen.  Eight¬ 
een  of  the  students  are  married, 
and  15  are  college  graduates. 
The  students  come  from  13 
states  and  the  District  of 
Columbia. 

The  program  is  tuition-free. 
Room  and  board  are  also  pro¬ 
vided.  In  addition,  students  will 
receive  cost-of-living  stipends 
and  family  allowances  based  on 
need.  In  the  case  of  sponsored 
students,  the  stipends  and  fam¬ 
ily  allowances  plus  travel 
costs  are  provided  by  the 
sponsoring  news  organizations. 
• 

Newsman  knifed 

Sacramknto,  Calif. 

Hoyt  Elkins,  22,  Sacramento 
Union  reporter,  was  stabbed  on 
the  side  and  face  while  covering 
an  outbreak  of  violence  in  a 
predominantly  Negro  section  of 
Sacramento. 


ATF  buys  Fairchild’s 
web  offset  press  line 


.American  Type  I’ounders 
Company  Inc.  of  Nashville, 
Tenn.  has  purchased  the  Fair- 
child  lines  of  web  offset  news¬ 
paper  presses  and  will  continue 
to  manufacture  them. 

The  announcement  was  made 
this  w(»ek  by  .ATF  and  Fair- 
child  Camera  and  Instrument 
Corporation  of  Mountain  View*, 
Calif.  iThe  amount  inv*olved  in 
tho  tran.saction  was  not  tlis- 
clo.sed. 

The  .sale  includes  the  press 
manufacturing  facility  of  Fair¬ 
child’s  Graphic  Equipment  di¬ 
vision  in  Joplin,  Mo.  Thomas 
L.  Ritter,  president  of  .Ameri¬ 
can,  stated  the  business  w*ill  l)e 
operated  as  the  King  Press  di¬ 
vision  and  they  planned  to  con¬ 
tinue  to  manufacture  the  Color 
King  and  News  King  web  offset 
presses  in  Joplin. 

Marketing  and  technical  serv¬ 
ice's  would  1)6  located  at  corpo¬ 
rate  headouarters  in  Nashville. 
In  addition,  the  national  and  in¬ 
ternational  sales  and  service 
oi-ganizations  w’ill  l)e  expanded 
to  provide  greater  coverage  on 
a  localized  level,  Ritter  said. 

Commenting  on  the  transac¬ 
tion,  Richard  J,  Robinson,  gen¬ 
eral  manager  of  Fairchild 
Graphic  Equipment,  stated  that 
the  .sale  of  the  press  business 


will  enable  his  division  to  focus 
on  a  systems  approach  to  com¬ 
position  and  to  accelerate  the 
development  of  a  product  family 
in  this  area. 

“Protluction  of  Fairchild’s 
current  line  of  electronic  photo¬ 
composition  equipment,  the 
PhotoTextSetter  2020  and  the 
PhotoTextSett(*r  8000,  will  be 
moved  from  Joplin  to  the  di¬ 
vision’s  headquarters  facility  in 
Plainview,  Long  Island,”  he 
said.  Other  products  which  w’ill 
Ih'  moved  to  Plainview  include 
the  Teletype.setter  line  of  tape 
perforators  and  operating  units 
which  automate  hot-metal  line¬ 
casting  machines.  The  division 
also  markets  the  Morisawa  dis¬ 
play  photo-composing  machine 
on  an  exclusive  U.S.-Canada 
basi.s. 

Robinson  said  that  long- 
range  product  planning  for  his 
division  includes  computerized 
composition  systems  using  ca¬ 
thode  ray  tubes  plus  computer 
peripheral  equipment  of  a 
graphic  nature,  such  as  elec¬ 
tronic  keyl)oards. 

Robinson  w*aa  named  general 
manager  on  .May  5.  Previously 
he  was  director  of  product  man¬ 
agement  for  Intertype  Com¬ 
pany,  a  subsidiary  of  Harris- 
Intertype  Corporation. 
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Hart  wants  to  keep  bill  ‘on  ice’ 

Press  gripes  fill  record 
at  hearings  on  S.1520 

By  Luther  A.  Huston 


Washington 

The  voice  of  dissidence,  like 
the  voice  of  the  turtle,  was 
heard  in  a  high-ceilinged  room 
in  the  Senate  Office  building 
when  the  Senate  Subcommittee 
on  Antitrust  and  Monopoly 
opened  hearings  on  S.1520,  the 
Newspaper  Pre.servation  Act, 
which  would  accommodate  joint 
operating  arrangements  be¬ 
tween  newspapers  under  the 
antitrust  laws. 

Some  of  the  voices  were 
strident,  some  subdued,  but  all 
of  them  opposed,  with  a  mixture 
of  fervency  and  logic,  enact¬ 
ment  of  S.1520.  No  voice  was 
heard  in  support  but  a  state¬ 
ment  by  Arthur  B.  Hanson, 
general  counsel  for  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  urging  prompt  pas¬ 
sage  of  the  bill  was  put  into  the 
record. 

The  chief  target  of  the  dis¬ 
senters  was  the  1940  arrange¬ 
ment  between  the  Arizona  Daily 
Star  and  the  Tucson  Daily  Citi¬ 
zen,  which  has  been  declared 
by  the  Supreme  Court  to  be  in 
violation  of  the  antitrust  laws. 
If  enacted,  S.1520  would  in- 
ralidate  that  decision  and  pro¬ 
tect  agreements  in  22  other 
cities,  and  future  arrangements 
of  that  nature,  from  pro.secu- 
tion  by  the  Justice  Department. 

Mayor  raps  publislier 

The  te.stimony  of  James  N. 
Corbett  Jr.,  Mayor  of  Tucson, 
was  mostly  a  bitter  assault 
upon  William  A.  Small  Jr., 
publisher  of  the  Citizen  who 
later  became  the  owner  of  the 
Daily  Star  as  well.  The  court 
decree  in  the  antitru.st  case  re¬ 
quires  Small  to  divest  ownership 
of  the  Star. 

Small  was  called  a  “fat  pig” 
and  otherwise  opprobriously  re¬ 
ferred  to  by  David  Leonard,  a 
young  Tucson  attorney,  who 
obviously  enjoyed  the  oppor¬ 
tunity  to  display  before  a  Con¬ 
gressional  committee  his  talent 
for  humorous  sarcasm.  Leonard 
has  filed  a  suit,  which  he  called 
a  class  action,  against  the  Tuc¬ 
son  papers  with  the  City  of 
Tucson  and  Louis  Cohn,  a 
Tuc.son  merchant,  as  his  clients. 

Mayor  Corbett  described 
Small  as  “arrogant”  and  “dom¬ 
ineering”,  a  publisher  who  op¬ 
posed  projects  of  civic  improve¬ 
ments  and  economic  expansion 


which  the  Mayor’s  administra¬ 
tion  proposed  and  who  refused 
to  print  the  Mayor’s  side  of  the 
story.  He  charged  that  Small 
has  tried  to  control  the  public 
mind  by  feeding  it  only  his  own 
editorial  policies.  The  Mayor 
said  that  he  felt  that  he  must 
“protect  the  people  from  this 
domineering  man.” 

The  Tucson  Mayor  vigorously 
rejected  the  idea  that  the  ar¬ 
rangement  between  the  Citizen 
and  the  Star  had  preserved  sep¬ 
arate  editorial  voices.  One  of 
the  basic  arguments  of  sponsors 
and  supporters  of  the  pending 
legislation  is  that  when  two 
newspapers  enter  into  joint  op¬ 
erating  arrangements  in  cir¬ 
cumstances  where  one  is  in 
danger  of  financial  failure,  inde¬ 
pendent  editorial  voices  are  pre¬ 
served  to  serve  the  public  in¬ 
terest. 

‘Belter  lo  have  one  voice’ 

But  Mayor  Corbett  said  this 
was  not  the  case  in  Tucson. 
Small  has  two  editors,  but  the 
mayor  .said  that  when  “they 
live  in 'the  same  house”  and  get 
their  paychecks  from  a  “dic¬ 
tatorial”  publisher,  they  speak 
with  one  voice,  and  in  Tuc.son 
it  is  the  voice  of  Small. 

In  reply  to  a  question  from 
Senator  Hiram  Fong  of  Hawaii, 
Mayor  Corbett  said  that  he 
would  rather  have  only  one 
paper  with  one  voice  than  two 
papers  with  only  one  voice. 

Mayor  Corbett  said  that  if  a 
deal  that  was  pending  at  one 
time  for  the  Brush-Moore  in¬ 
terests  to  buy  the  Star  had  gone 
through,  and,  by  inference  the 
Citizen  allowed  to  fail,  Brush- 
Moore  would  have  “told  both 
sides  of  the  story.” 

S.152(),  the  Tuc.son  Mayor  a.s- 
.serted,  does  not  protect  the 
people  against  monopolistic 
papers,  in  Tuc.son  or  el.sewhere. 
“God  forbid,”  he  shouted,  “that 
a  situation  like  Tucson  .should 
be  perpetrated  on  50  states  in 
this  land.” 

Louis  Cohn  te.stified  that  high 
advertising  rates  charged  by 
the  Tucson  agency  not  only 
were  a  burden  U|)on  advertisers 
but  kept  out  competition.  He 
testified  that  advertising  rates 
had  been  raised  12  times  since 
the  joint  agreement  was  made 
in  1940  and  the  requirement 
that  he  advertise  in  both  papers 


prevented  him  from  spending 
part  of  his  $25,000  annual  ad¬ 
vertising  budget  elsewhere. 

Leonard  told  the  subcom¬ 
mittee  that  pa.ssage  of  S.1520 
would  destroy  “a  vested  right” 
to  get  damages  from  Small  for 
violation  of  the  antitrust  laws. 

Leonard  also  said  that  Sec¬ 
tion  5  of  S.1520  which,  among 
other  things,  would  vacate  any 
court  judgments  holding  joint 
agreements  to  be  violative  of 
the  antitrust  statutes,  would  be 
unconstitutional  as  a  depriva¬ 
tion  of  property  without  sanc¬ 
tion  of  law  and  a  voiding  by 
Congress  of  a  judgment  of  the 
Supreme  Court  would  be  a  vio¬ 
lation  of  the  constitutional  sep¬ 
aration  of  powers. 

The  bill,  Leonard  asserted, 
would  grant  newspapers  a  per¬ 
petual  charter  to  monopolize. 

‘Pig  document’ 

Leonard’s  appellation  of  “fat 
pig”  derived  from  an  exhibit  he 
and  other  witnesses  referred  to 
as  the  “pig  document”.  It  was  an 
18-page  presentation  submitted 
by  the  Daily  Star  to  the  In¬ 
ternal  Revenue  Service  in  1955 
in  support  of  an  application  for 
relief  from  excess  profit  taxes  in 
the  first  five  years  after  the 
1940  joint  arrangement  with  the 
Citizen. 

The  theme  of  the  application 
was  that  the  profits  were  not 
attributable  to  the  “wartime 
boom”  but  to  the  “elimination 
of  competition”. 

One  page  of  the  document 
was  illustrated  by  a  drawing  of 
two  pigs.  One  labelled  “Star” 
.showed  it  struggling  in  1939, 
the  year  before  the  agreement, 
to  reach  a  trough  of  advertising 
revenues  but  unable  to  do  so  be¬ 
cause  it  is  chained  to  another 
pig,  labelled  “Citizen”  tugging 
in  the  opposite  direction  toward 
a  trough  of  circulation. 

On  the  next  page,  however, 
the  Star  and  the  Citizen  are  de¬ 
picted  as  fat  pigs  feeding  hap¬ 
pily  at  circulation  and  adver¬ 
tising  troughs  from  1940 
through  1945,  the  years  involved 
in  the  exemption  application. 

Cohn  declared  that,  while  the 
First  Amendment  might  prevent 
the  government  from  subsidiz¬ 
ing  the  press,  as  Mayor  Henry 
W.  Maier  of  Milwaukee  had 
suggt^sted,  S.1520  would  require 


1  >69 


editor  ac  PUBLISHER  for  June  21,  1969 


advertisers  to  subsidize  the 
press.  He  thought,  however, 
that  the  bill  should  have  an 
amendment  which  would  require 
newspapers  to  accept  any  legiti¬ 
mate  advertising  and  that  the 
government  should  set  the  rates. 

Henry  Hogan,  publisher  of 
the  Birmingham  (Mich.)  Ec¬ 
centric,  testified  on  behalf  of 
the  National  Newspaper  Asso¬ 
ciation.  He  is  a  member  of  the 
board  of  the  Association  and 
president  of  its  Suburban 
Newspaper  Section. 

Bill  would  build  barrier* 

Hogan  said  that  the  22  news¬ 
paper  agencies  which  would  be 
affected  by  the  bill  had  not  pro¬ 
vided  the  Subcommittee  with 
“sufficient  information  to  estab¬ 
lish  a  need  for  this  special  anti¬ 
trust  exemption.”  But  the  news¬ 
papers  claim  that  they  “cannot 
sustain  profitability  of  their 
joint  operations”  unless  they  are 
permitted  “to  continue  doing  all 
of  the  things  they  are  doing 
now,  both  legal  and  illegal,”  he 
declared. 

“To  the  extent  that  this  legis¬ 
lation  concentrates  all  competi¬ 
tive  advantage  in  the  joint  op¬ 
erators,  it  builds  barriers 
against  would-be  newcomers, 
“Hogan  said.  “It  has  the  po¬ 
tential  of  stifling  more  ‘sep¬ 
arate  voices’  than  it  preserves. 

“Viewed  in  this  light,  there 
is  a  real  question  as  to  whether 
S.1520  may  violate  the  Consti¬ 
tutional  guarantee  of  a  free 
press.  For  is  not  Congress  mak¬ 
ing  a  law  which  abridges  the 
freedom  of  the  press?” 

Hogan  said  that  passage  of 
the  legislation  would  “inhibit 
all  antitrust  enforcement  in  the 
newspapers  field.  “VVe  think,  “he 
said,  “the  government  .should  be 
encouraged  to  apply  the  anti- 
, trust  laws  to  our  business  with 
as  much  vigor  as  in  other  areas 
of  business  activity.  We  believe 
newspapers  should  not  be 
treated  as  ‘different’  under  the 
antitrust  laws,  but  should  be 
held  to  tlie  same  competitive 
standards  as  other  businesses.” 

Allemative  propo»e«l 

Hogan,  and  Paul  Conrad, 
counsel  for  NAA,  suggested  a 
“corporate  structure  for  joint 
newspaper  operations  which 
would  permit  them  to  preserve 
most  of  the  economies  of  joint 
publishing  without  the  need  for 
legislation”.  They  called  it 
“wholesaling”. 

“In  ‘wholesaling’,  the  agency 
corporation  would  be  limited  to 
printing  and  distribution,” 
Hogan’s  statement  .said.  “It 
would  operate  at  cost,  billing 
each  publisher  for  labor  and 
materials  required  to  print  and 
distribute  his  newspaper.  Thera 
(Continued  on  page  46) 
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ANPA  has  active  role 
at  Congress  of  FIEJ 

By  Rol>ert  U.  Brown 


Istanbul 

The  22nd  Congress  of  the  In¬ 
ternational  Federation  of  Pub¬ 
lishers  (FIEJ  for  Federation 
Internationale  des  Editeurs  de 
Journaux  et  Publications)  was 
opened  here  June  10  by  Presi¬ 
dent  Claude  Bellanger  of  Pari- 
sien  Libere  (France)  with  an 
attack  on  conditions  in  Czecho¬ 
slovakia  repressing  freedom  of 
the  press. 

Present  at  the  sessions  from 
the  United  States  were:  Stan¬ 
ford  Smith,  general  mangaer  of 
the  American  Newspaper  Pub¬ 
lishers  Association;  Richard  H. 
Blacklidge,  ANPA  vicepresi¬ 
dent  and  publisher  of  the  Ko- 
komo  (Ind.)  Tribune;  Richard 
C.  Steele,  publisher  of  the  Wor¬ 
cester  (Mass.)  Telegram  & 
Gazette;  Peyton  Anderson, 
Knight  Newspapers,  Macon,  Ga.; 
Staley  T.  McBrayer,  News-Citi¬ 
zen  Newspapers  of  Fort  Worth, 
Texas;  and  Robert  U.  Brown, 
Editor  a  Publisher. 

Instead  of  giving  its  “Golden 
Pen  of  Freedom”  to  an  indi¬ 
vidual  this  year,  Bellanger  re¬ 
ported  it  was  being  given  “sym¬ 
bolically”  to  colleagues  in 
Czechoslovakia  who  fought  un- 
succes.sfully  for  freedom.  This 
gesture  is  also  a  “FIEJ  Tribute 
to  journalists  who  wish  to  be 
free  throughout  the  world  and 
to  those  who  wish  to  keep  their 
pens  free,”  he  declared. 

FIEJ  Secretary-General  Jac¬ 
ques  Bourguin,  secretary'  of  the 
Swi.ss  association,  said  the  or¬ 
ganization  was  not  discouraged 
by  the  fact  that  1968  was  not 
a  bright  year  for  freedom  of  the 
press.  He  cited  Greece,  Brazil 
and  Czechoslovakia,  specifically. 

“On  the  contrary  w'e  are  more 
than  ever  resolved  to  defend 
the  essential  human  rights  which 
freedom  of  information  and  free 
expression  represent,”  he  said. 

The  FIEJ  headquarters  in 
Paris  is  operated  by  the  direc¬ 
tor,  Michael  L.  de  Saint-Pierre, 
and  a  secretary.  A  sizeable  dues 
increase  was  authorized  to  ex¬ 
pand  that  office. 

Controversy  on  research 

Financing  of  the  recently 
mer^d  INCA-FIEJ  Research 
Institute  in  Darmstadt,  West 
Germany,  created  a  controversy 
on  the  floor  of  the  meeting.  Up 
to  now  the  institute  has  been 
supported  by  contributions  from 
national  associations  and  dues 
from  some  individual  newspaper 
members  and  equipment  manu¬ 
facturers. 


INCA  (International  News¬ 
paper  &  Color  Association)  has 
86  newspaper  members  and  26 
associate  (manufacturer)  mem¬ 
bers.  Its  1969  budget  is  1.1  mil¬ 
lion  Swiss  francs,  or  about 
$275,000.  Approximately  one- 
third  of  its  money  is  spent  for 
administration,  one-third  on  in¬ 
formation  and  documentation, 
and  one-third  on  research.  Con¬ 
siderable  complaint  was  ex¬ 
pressed  that  not  enough  was 
spent  on  research  and  documen¬ 
tation  and  the  INCA  officers 
set  the  goal  at  double  the  pre¬ 
sent  amount. 

This  is  the  last  of  three  years 
that  FIEJ  national  associations 
pledged  financial  support  to  the 
institute  and  representatives 
form  almost  all  countries  stated 
here  their  associations  could  not 
and  probably  would  not  continue 
this  support. 

The  new  INCA  officers  urged 
all  FIEJ  member  organizations 
“to  convince  the  newspaper 
firms  in  their  countries  to  join 
INCA  as  members.” 

This  fell  on  unsympathetic 
ears  of  the  U.S.  delegates  whose 
newspapers  have  been  support¬ 
ing  the  ANPA  Re.search  Insti¬ 
tute  for  most  of  its  22  years. 
Stanford  Smith,  ANPA  general 
manager,  said  the  ANPA  In¬ 
stitute  has  always  maintained 
an  “open  door”  policy  and 
INCA-FIEJ  should  do  the  same. 

Reciprocity  arranged 

He  reported  that  the  new 
president  and  the  research  di¬ 
rector  of  INCA-FIEJ  Institute 
had  been  in  the  U.S.  attending 
the  ANPA/RI  Production  Con¬ 
ference  in  Chicago  and  had 
reached  an  agreement  with 
ANPA  for  reciprocal  exchange 
of  technical  information  and  re¬ 
search  results.  Smith  said  he  did 
not  believe  that  newspapers 
paying  dues  to  one  institute 
could  be  expected  to  pay  dues 
to  another. 

The  FIEJ  publishers  heard 
reports  urging  greater  efforts 
by  the  press  to  close  the  gap 
between  the  generations. 

Francois  Archambault  of 
France’s  La  Nouvelle  Repub- 
lique  du  Centre  Quest,  said  the 
press  does  not  understand  to¬ 
day’s  youth  and  “we  are  sur¬ 
prised  at  seeing  demonstrations 
in  the  streets.”  He  urged  news¬ 
papers  to  “make  special  efforts” 
to  improve  in-depth  reports  on 
youth  activities.” 

Gideon  Neumann  of  Davar, 
Tel  Aviv,  said  a  democratic 


press  shares  the  responsibility 
of  youth.  Just  as  a  democratic 
society  gets  the  government  it 
deserves,  “we  are  now  coming 
to  a  stage  when  the  press  will 
get  the  youth  it  deserves,”  he 
said. 

Robert  U.  Brown,  publisher 
of  Editor  a  Publisher,  de¬ 
scribed  efforts  by  American 
newspapers  “to  close  the  genera¬ 
tion  gap.”  He  reported  on  ANPA 
research  which  showed  that 
more  news  directed  toward 
teenagers,  such  as  science  and 
technology,  teen  advice,  and 
fashion  and  grooming  tips 
should  be  published  for  the 
young  audience. 

He  said  the  introduction  of 
daily  newspapers  into  the  class¬ 
room  has  been  developing  with 
growing  support  from  the  edu¬ 
cation  world.  He  said  17,000 
American  schools  receive  67  mil¬ 
lion  newspapers  in  their  class¬ 
rooms  annually. 

He  added:  “Obviously  the 
newspaper  in  the  classroom 
program  is  not  going  to  solve 
the  current  unrest  in  young 
people  in  America  and  through¬ 
out  the  world  ...  it  was  never 
intended  to.” 

Marc  Wolf  rath  of  Switzer¬ 
land’s  Feuille  D'Avis  de  Neuch- 
atel  said  he  thought  it  necessary 
that  the  press  seek  a  dialogue 
with  youth,  but  he  added  it  was 
difficult  to  find  a  “competent, 
authorized  representative  of 
young  people.”  He  added:  “The 
young  people  feel  the  newspa¬ 
pers  are  in  the  hands  of  people 
who  do  not  know  them.” 

Naoji  Yoruzu  of  the  Nihon 
Kezei  Shinhun  and  FIEJ  vice- 
president,  said  Japanese  youth 
are  avid  newspaper  readers  as 
are  most  Japanese  people. 

International  Bureau 

The  Draft  Convention  for  the 
Protection  of  Journalists  En¬ 
gaged  in  Dangerous  Missions, 
which  has  been  prepared  and  is 
being  promoted  by  the  Interna¬ 
tional  Press  Institute,  was 
found  to  need  clarification  by 
a  special  FIEJ  report.  The  pro¬ 
posal  would  set  up  an  “Inter¬ 
national  Bureau”  to  protect 
journalists.  FIEJ  found  that  the 
authority  of  the  Bureau  and 
the  “necessary  precautions”  it 
would  take  in  pursuit  of  its 
function  are  not  adequately 
spelled  out. 

The  problem  of  the  publisher’s 
responsibility  and  his  relation¬ 
ship  with  the  editorial  depart¬ 
ment  was  the  subject  of  some 
discussion.  The  solution  of  Le 
Figaro  case  in  Paris  does  not 
.set  a  precedent  for  the  French 
press,  Andre  Bassinet  of  Le 
Cote  Desforses  reported.  He 
said  the  case  was  the  outgrowth 
of  the  peculiar  circumstances 
surrounding  the  resumption  of 


Parisian  papers  after  the  LibJ 
eration  when  the  owners  of  Figl 
aro  signed  a  contract  for  its  op-1 
eration  by  the  editorial  group.l 
The  termination  and  renewal  of] 
the  contract  brought  on  the  re- 1 
cent  strike  which  ended  with  the  I 
appointment  of  a  trustee. 

He  declared  that  most  French 
publishers  agree  with  the  state¬ 
ment  by  A.  Betz  of  Rheinischen 
Post,  Dusseldorf,  who  said  the 
German  press  believes  the  pub¬ 
lisher  has  the  responsibility  for 
the  whole  paper  and  it  is  his 
duty  to  manage  it. 

Under  pressure  from  editors 

Eric  Huss,  Dagena  Nyheter, 
said  the  publishers  in  Sweden 
embrace  the  same  point  of  view 
but  they  are  under  increa-sing: 
pressure  from  sub-editors  who 
seek  a  larger  share  in  the  de¬ 
cisions  of  the  editor-in-chief. 

It  was  his  opinion  that  this 
pressure  and  this  discussion  is 
going  to  get  larger  and  louder 
in  the  press  of  the  democratic 
countries. 

FIEJ  was  asked  to  intercede 
on  behalf  of  a  Japanese  news 
correspondent  held  by  the 
Chinese  Communists  for  more 
than  a  year. 

The  appeal  was  made  by  Su- 
sumu  Ejiri,  director  of  the  Jap¬ 
anese  Newspaper  Publishers 
Association. 

Ejiri  told  delegates  that  the 
correspondent,  K.  Samejima  of 
the  Nihon  Keizai  Shinbun  in 
Tokyo,  was  arrested  without 
charge  by  Chinese  police  in  Pe¬ 
king  in  the  spring  of  1968. 

Ejiri  asked  FIEJ  to  treat  the 
Samejima  case  the  same  as  that 
of  Reuters  correspondent  An¬ 
thony  Gray,  also  under  arrest 
in  Peking. 

FIEJ  earlier  had  promised  to 
intercede  on  Gray’s  behalf  if  the 
news  agency  asked. 

FIEJ  President  Bellander 
said  the  publishers  would  be 
prepared  to  “give  prompt  and 
effective  intervention”  after  de¬ 
tails  of  the  Samejima  case  were 
submitted  by  the  Japanese. 

*  *  * 

(An  additional  report  on  the 
FIEJ  Congress  is  contained  in  j 
Mr.  Brown’s  Shop  Talk  at  | 
Thirty  column.  Page  56.) 

• 

Morninff  and  evening 
newspapers  merged 

Charleston,  Ill- 

The  morning  Coles  County 
Times  has  been  merged  wth 
the  evening  Courier-News  and 
the  single  offset  newspaper  will 
be  published  daily  each  morn¬ 
ing,  Betty  Boyer,  publisher,  an¬ 
nounced. 

Mrs.  Boyer  recently  our- 
chased  the  Courier-News  an^ 
moved  the  Times  operation; 
into  the  Courier-News  building 
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THE  BIG  SHOW— Winding  up  four  days  at  the  ANPA/RI  Produc-  fion$  Technical  Commitfee  and  presented  by  the  American  Tele- 
fion  Management  Conference  in  Chicago  last  week,  about  500  phone  and  Telegraph  Company  and  the  United  States  Independent 
persons  attended  an  exhibit-presentation  on  facsimile  transmission.  Telephone  Association.  Some  3,500  people  attended  the  confer- 
The  session  was  sponsored  by  the  American  Press  Telecommunica-  ence,  an  increase  of  231  over  last  year. 
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Eberle,  Shannon  head  ANPA/RI  committees 


dent  and  production  director, 
Hackensack  (N.J.)  Record; 

Robert  H.  Dumke,  vicepresi¬ 
dent  and  production  manager, 
Milwaukee  Journal  and  Senti¬ 
nel; 

James  L.  Fenley,  production 
manager,  Memphis  Publishing 
Company ; 


John  J.  McGann,  a.ssistant 
business  manager,  Dayton 
(Ohio)  Newspapers; 

John  A.  Moser,  production 
manager,  Springfield  (Ill.)  State 
Journal  and  Register; 

Irving  Newhouse,  production 
manager.  Long  Island  (N.Y.) 
Press; 


Chicago 

Julian  J.  Eberle,  production 
operations  director  of  the  Wash¬ 
ington  (D.C.)  Post,  was  named 
tw  succeed  J.  P.  Grant,  produc¬ 
tion  manager  of  the  Philadelphia 
Bulletin,  as  chairman  of  the 
ANPA/RI  Production  Manage¬ 
ment  Committee  for  1969-70. 

The  announcement  was  made 
by  Richard  C.  Steele,  president 
of  the  ANPA/Research  Insti¬ 
tute,  at  the  business  session  of 
the  annual  Production  Manage¬ 
ment  Conference  here  June  19. 

Other  appointments  made  to 
the  committee  were: 

Golden  Paris,  production  man¬ 
ager,  Indianapolis  Star  and 
News,  vicechairman. 

Noel  G.  Blackard,  production 
manager,  Raleigh  (N.C.)  News 
and  Observer; 

Stanton  R.  Cook,  vicepresi¬ 
dent  and  production  manager, 

Chicago  Tribune; 

Charles  Lacure,  production 
manager,  McClatchy  News¬ 
papers,  Sacramento; 

John  S.  Prescott  Jr.,  vicep res¬ 
ident  and  general  manager, 

Charlotte  (N.C.)  Observer  and 
Neus, 

Reappointed  to  the  committee 
are: 

Irvin  Baird,  director  of  pro¬ 
duction  planning,  Kansas  City 
(Mo.)  Times  and  Star; 

S.  E.  ®“^*^*'‘**' YOU’RE  INTERESTED  IN  COMPUTERS?— E.  S.  Leigh,  butinesx 

Uction,  Gannett  e  .  p  pe  . ,  manager  of  the  Ottawa  Citixen,  get*  e  perxonal  eicort  at  the 

Kochester,  N.Y. ;  Compugraphic  exhibit.  She  it  Mi**  Sandy  Woltfeld,  currently  Mi** 

Herbert  E.  Cox  Jr.,  vicepresi-  Chicago  and  a  former  Mi**  lllinoi*. 

EDITOR  at  PUBLISHER  for  June  21,  1969 


Nicholas  A.  Rigas,  production 
manager.  Journal  of  Commerce, 
New-  York; 

John  Sacchia,  national  pro¬ 
duction  manager,  Hearst  News¬ 
papers,  New  York; 

C.  R.  Turnbull,  production 
manager,  London  (Ont.)  Free 
Press ; 

Chapman  Turner,  production 
manager,  Atlanta  Newspapers; 

William  G.  Weinrich,  produc¬ 
tion  manager,  Worcester 
(Mass.)  Telegram  and  Gazette; 

Donald  F.  Wright,  operations 
research  manager,  Minneapolis 
Star  and  Tribune. 

AdvisorN  for  lab 

Appointment  of  the  ANPA 
Research  Institute  Lalioratory 
Advisory  Committee  for  1969-70 
also  was  announced. 

Hy  Shannon,  vicepresident — 
production,  Chicago  Sun-Times 
and  Daily  News,  was  named 
chairman.  He  succeeds  Willmott 
Lewis  Jr.,  vicepresident,  TVosA- 
ington  Star, 

Newly  appointed  to  the  com¬ 
mittee  are: 

J.  P.  Grant,  Philadelphia  Bul¬ 
letin; 

Frank  D,  Marsteller,  proiluc- 
tion  manager,  Allentown  (Pa.) 
Call-Chronicle ; 

John  E.  Smithmeyer,  produc¬ 
tion  manager,  Spokane  (Wash.) 
Spokesmun-Revitw  and  Chrtm- 
icle. 

Reappointed  are: 

(Continued  on  page  47) 
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Revolt  in  corn  country  depicted 


By  Don  Maley 


“The  times,”  yowls  folksinger 
Bob  Dylan,  “they  are  a  chang¬ 
ing.”  For  some  this  may  come 
as  a  surprise.  But  not  for  the 
staff  of  the  26,000  circulation 
Marion  (Ind.)  Chronicle-Trib¬ 
une.  They’ve  known  about  it  all 
along.  They  call  it,  out  there  in 
com  country,  a  “Rural  Revolu¬ 
tion.” 

“We  wanted,”  says  Dick  Mar¬ 
tin,  35,  night  managing  editor, 
“to  tell  the  people  of  Grant 
County  about  the  important 
ckanges  that  have  taken  place  in 
our  home  county  in  the  past  20 
years — the  change  from  a  rural 
situation  to  a  modern,  city  and 
town  oriented  culture.  We 
thought  no  one  would  read  it  if 
we  wrote  a  series  of  long,  im¬ 
portant-sounding  articles.  But 
we  did  think  we  could  get  it 
across  if  we  did  it  with  pictures 
— and  if  we  took  every  trend 
and  reduced  it  to  specific  people 
and  things  in  our  county.” 

Martin,  previously  with  the 
Dubuque  (Iowa)  Telegraph- 
Herald  and  the  Davenport 


(Iowa)  Morning  Democrat  be¬ 
fore  joining  the  Chronicle-Trib¬ 
une  (named  1968  Picture  Paper 
of  the  Year  for  their  circula¬ 
tion  class)  three  years  ago,  was 
well-versed  in  corn  country 
problems.  So  were  his  assistants 
who  w’orked  with  him  on  the  13- 
part  “Rural  Revolution”  series, 
which  ran  last  fall. 

Ed  Breen,  25,  named  “Indi¬ 
ana  Press  Photographer  of  the 
Year”  two  years  ago,  has  for 
the  past  three  years  been  the 
Chronicle-Tribune’s  assistant 
night  managing  editor.  Pre¬ 
viously  he  edited  the  weekly 
Plymouth  (Wise.)  Review,  was 
staff  photographer  for  the  Du¬ 
buque  (Iowa)  Telegraph  Her¬ 
ald,  and  was  formerly  a  report¬ 
er-photographer  for  the  Fort 
Dodge  (Iowa)  Messenger. 

A  nine-year  Chronicle-Trib¬ 
une  veteran,  John  Chambers,  36, 
“an  excellent  photographer  in 
addition  to  knowing  the  area 
farmers  well,”  was  the  third 
man  in  the  troika.  Chaml)ers  was 


formerly  with  the  Huntington 
(Ind.)  Herald-Press  and  the 
Mitchell  (S.D.)  Daily  Republic. 

Harmonious  trio 

“The  three  of  us  worked  well 
together,”  says  Martin.  “We  had 
the  advantage  that  both  Breen 
and  Chambers  are  photo- 
oriented.  We  all  agreed  that  the 
idea  was  a  good  one  and  talked 
about  it  enough  so  that  we  all 
knew  what  we  wanted  to  do. 
Perhaps  it’s  significant  that  we 
wrote  it  all  down  beforehand, 
and  although  we  did  not  let  cur 
previous  plans  hamstring  us,  we 
generally  followed  it  because  we 
had  taken  pains  to  make  sure  it 
was  the  right  path.  We  weren’t 
looking  for  a  story.  We  knew 
what  the  story  was  because  we 
had  checked  it  out.  The  problem 
was  to  find  individuals  who 
would  illustrate  a  general 
trend.” 

Martin  (who  came  up  with  tho 
original  idea  for  the  series), 
Breen  and  Chambers  worked 
from  fact  sheets  and  outlines 


that  closely  resembled  Holly, 
wood  movie  scripts.  “The  ‘shoot¬ 
ing  script’,”  says  Martin,  “we 
devised  for  each  story.  These,  of 
course,  were  also  revised  as  we 
went  along.”  Not  all  ideas 
worked  out.  Before  shooting  they 
checked  their  ideas  out  with  the 
county  agricultural  agent,  “to 
make  sure  we  were  on  the  right 
track.”  The  hints  and  contacts 
he  gave  the  newsmen  (along 
with  their  owm  definite  ideas) 
turned  out  to  be  sound.  “I  don’t 
think  we  threw  out  more  than  a 
half-dozen  ‘extra’  photos,”  says 
Martin.  “Almost  all  pictures 
were  taken  with  a  specific  idea 
in  mind.  The  picture  outline  was 
used  as  a  primer.” 

But  they  did  have  their  prob¬ 
lems,  some  of  which  surpriscnl 
them.  I 

“Despite  the  emphasis  we 
wanted  on  pictures,  we  still  kept 
slipping  back  onto  word  depend¬ 
ence  and  had  to  constantly  stop 
and  ask  ourselves  what  had  hap¬ 
pened  to  the  pictures.  If  it  was 
that  hard  for  us,  we  can  ap- 


Each  day  of  the  year,  an  average  of  7,708  students  were  driven  a  total  of 
4,095  miles  in  177  school  bus  trips.  That's  the  equivalent  each  day  of 
driving  from  Marion  to  Los  Angeles  and  back.  In  the  ‘good  old  days' 
schoolkids  walked. 
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preciate  how  difficult  it  might 
be  for  papers  (to  undertake 
such  a  venture)  who  are  not 
picture-oriented.” 

In  order  for  the  series  to  have 
the  proper  “sound”  one  writer — 
Martin — did  the  actual  writing 
throughout,  working  from  ex¬ 
tensive  notes  provided  by  Breen 
and  Chambers.  The  more  difficult 
agricultural  articles  were  as¬ 
signed  to  Chambers,  “who  knows 
the  area  well  and  is  well-known 
by  the  farmers.”  All  three 
worked  on  different  articles  at 
the  same  time. 

Very  little  time  was  spent  in 
hunting  for  photographic  sub¬ 
jects.  “We  knew  what  we  w'anted 
before  we  left  the  office,”  says 
Martin.  “Breen  estimates  photo 
work  by  him,  per  article,  took 
about  two  hours.” 

Some  set-ups 

Some  shots  were  set-ups.  “For 
the  school  article,  for  instance, 
we  had  a  problem.  School  wasn’t 
even  in  session  at  that  time  of 
year.  Breen  had  to  get  a  school 
bus  and  he  had  to  get  a  tractor, 
then  he  had  to  get  them  lined 
up  for  the  shot.  It  didn’t  ‘just 


happen’,”  says  Martin,  adding: 

“We  knew  w’e  wanted  to  get  a 
picture  of  a  farmer  in  his  field 
with  alt  of  his  equipment  around 
him.  But  it  took  a  lot  of  looking 
by  Chambers  before  he  could 
find  a  farmer  who’d  agree  to 
having  all  of  his  equipment 
pulled  out  and  lined  up  in  an 
open  field — and  who  would  agree 
to  tell  us  how  much  the  equip¬ 
ment  cost  him.  Breen  talked  the 
local  power  company  into  lend¬ 
ing  us  a  ‘cherry  picker’  so  we 
could  get  the  high  angle  shot 
we  needed.  A  lot  of  work  for 
just  one  picture.” 

Although  their  actual  shoot¬ 
ing  time  didn’t  take  long,  find¬ 
ing  what  they  wanted  was  an¬ 
other  thing.  “It’s  okay,”  says 
Martin,  “to  know  that  you  want 
to  shoot  pictures  of  an  old  coun¬ 
try  church,  but  it  was  Cham¬ 
bers’  job  to  find  such  an  old 
abandoned  church.  It’s  one  thing 
to  want  to  shoot  pictures  of 
farm  sons  who’ve  left  the  farm 
and  farm  sons  who’ve  stayed. 
But  you  have  to  find  them.  And 
they  have  to  be  willing  to  tell 
you  things  about  themselves 
that’s  a  little  more  personal 


Farm  wives,  like  their  big  city  counterparts,  are 
no  longer  chained  to  their  kitchen  stoves.  This 
wife  is  teaching  home  economics  at  Marion 
High  School,  fulfilling  her  lifelong  ambition  to 
teach. 
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Half  a  century  ago — long  before  the  *Rural 
Revolution' — this  old  timer  taught  school  in 
the  building  in  the  background,  which  is  now 
a  private  home.  His  pay  was  $13  a  week. 


than  some  people  like  to  have 
know’n.  Once  the  series  got 
started  however,  we  found  that 
people  were  willing  to  talk  to 
us.  Perhaps  it  was  because  they 
saw  what  we  were  getting  at.” 

When  the  first  article  was 
published  two  others  were  ready 
to  run.  “But  by  the  time  we  got 
to  the  last  three  articles,”  says 
Martin,  “we  were  running  right 
up  against  deadline.” 

Well  received 

The  13  articles  (“each  was 
somewhat  different”)  included 
everything  from  moonlighting 
farmers  to  a  country  doctor 
with  a  two-way  radio  and  a  staff 
of  five.  “I  think  we  did  accom¬ 
plish  something,”  says  Martin. 
“From  the  comments,  we  know 
that  many  people  enjoyed  the 
series.  And  I  can’t  help  but  be 


sure  these  included  many  peo¬ 
ple  who  never  would  have  read 
a  series  of  articles  alone.  We 
know  pictures  are  perhaps  the 
most  important  thing  we  do — in 
this  case  we  think  they  got  us 
readers  we  wouldn’t  have  had 
otherwise.  And  we  also  think 
the  pictures  made  the  articles 
easier  to  understand.” 

Martin  believes  the  “Rural 
Revolution”  series  is  a  type  of 
photojournalism  that  “just 
about  any  small  or  medium 
sized  daily  could  do.”  He  be¬ 
lieves  too  that  the  series  fell 
short  of  his  expectations — “be¬ 
cause  we  couldn’t  concentrate 
more  on  pictures.”  ‘’But  it  was 
a  good  start,  and  now  we’re  look¬ 
ing  for  another  project  we  can 
attempt  the  same  type  of  treat¬ 
ment  on.” 

• 


This  farmer  works  500  acres — 
and  holds  down  a  fulltime  job 
as  a  crane  operator  at  a  Marion 
plant.  Moonlighting  farmers  are 
no  rarities  today. 
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Media  buyers  learn 
about  Boston  today 


The  Boston  Globe  picked  up 
the  tab  for  bar  service  and  a 
steak  luncheon  for  about  200 
media  buyers  and  market  re¬ 
search  people  from  New  York 
advertising  agencies  in  the 
Biddle  Room  at  the  Harvard 
Club  on  Tuesday  (June  17). 

For  John  I.  Taylor,  president 
of  the  Globe,  the  presentation 
of  the  newspaper’s  market  re¬ 
search  report  provided  a  direct 
confrontation  for  him  with  many 
of  the  “young  breed”  who  help 
to  make  the  media  decisions 
these  days. 

Scanning  the  roomful  of 
youthful  (male  and  female) 
agency  personnel,  one  oldtimer 
on  the  Madison  Avenue  sales 
beat  remarked  to  a  Globe  Sales¬ 
man,  who  wore  only  a  name  tag, 
that  he  thought  he  had  gotten 
into  a  reunion  of  the  Harvard 
class  of  ’68. 

Veteran  print  space  buyers 
from  the  agencies  stood  out  in 
the  crowd  of  under-30’s,  easily 
identifiable  by  their  clipped  grey 
hair  and  uni-tone  ties  on  white 
shirts. 

•NeUon  re»<earrh  report 

A  dozen  members  of  the  sales 
staff  from  Million  Markets 
Newspapers,  of  which  the  Globe 
is  a  member,  mingled  among 
the  agency  people,  and  MMN’s 
president,  Joseph  W.  Chamber¬ 
lin,  introduced  the  publisher  and 
the  slide  presentation  based  on 
“Boston  Today,”  as  the  two- 
volume  study  made  by  Carl  J. 
Nelson  Re.search  is  titled. 

Taylor  explained  that  the 
Globe,  which  has  provided  the 
advertising  business  with  num¬ 
erous  market  studies  over  the 
years,  had  to  delay  its  latest 
effort  until  the  newspaper  situa¬ 
tion  settled  down,  following 
abandonment  of  the  evening 
field  by  the  Herald  Traveler. 
This  resulted  in  a  significant 
sw'itch  in  readers,  especially  in 
the  metropolitan  area  where  the 
Nelson  organization  made  6,88<') 
interviews. 

The  slide  presentation  gave  a 
quick  look  at  the  activities  and 
the  people  of  the  Boston  market 
and  sprinkled  the  scenes  of 
downtown  revitalization  and  a 
sing-in  at  the  Harvard  yard  in 
Cambridge  with  statistical  data, 
mostly  in  percentages,  which 
made  the  Globe  appear  to  be  a 
preferred  “buy”  for  advertisers. 
The  duplication  of  readership  of 
Boston  dailies —  “the  Globe 
reaches  two-thirds  of  the  top 
pros|)erts  who  read  other 
papers” — was  given  emphasis. 


A  scene  where  the  camera, 
apparently  in  a  manhole,  ling¬ 
ered  awhile  on  the  rear  view  of 
a  cute  mini  skirted  Bostonian 
seemed  to  close  the  communi¬ 
cations  gap  with  the  youthful 
audience.  There  was  a  salvo  of 
applause. 

A  little  while  later  in  the  12- 
minute  screening,  laughter 
followed  the  narration  which 
went  as  follows:  “We  have  men¬ 
tioned  the  many  Bostonians  who 
are  in  the  upper  income  and  oc¬ 
cupation  groups,  but  they  have 
to  hustle  around  to  get  there — 
64  percent  of  these  hustlers  read 
the  Globe.” 

The  name  of  ihe  same 

To  be  sure  to  get  the  whole 
picture,  George  S.  McManus,  the 
Globe’s  national  advertising 
manager,  advised  the  agency 
people  to  pick  up  the  printed 
report  of  the  study,  and  many 
did.  It  was  Primary  Day  for 
New  York  voters  and  the  Globe 
hoped  the  media  buyers  would 


FCC  advised 
to  eliminate 
‘press  rates’ 

Washington 

For  six  years  the  news  in¬ 
dustry  has  been  fighting  an  up¬ 
hill  battle  to  preserve  the  “press 
rate”  tariffs  for  telephone  and 
telegraph  services. 

This  week  the  doors  were 
opened  for  a  new  round  of  fire 
in  the  Federal  Communications 
Commi.ssion  when  a  hearing  ex¬ 
aminer,  Forest  L.  McClenning, 
recommended  that  the  preferen¬ 
tial  rates  to  the  press  be  termin¬ 
ated. 

McClenning  concluded  from 
testimony  presented  in  hearings 
last  September  that  news  dis¬ 
semination  would  not  be  im¬ 
paired  if  press  rates  are  abol¬ 
ished.  Other  users,  he  said, 
shouldn’t  bear  the  burden  of 
increased  rates  to  support  lower 
rates  for  the  press  industry.  Be¬ 
sides,  he  added,  it  probably  costs 
more  to  provide  private  line 
service  to  news  agencies  than 
to  other  customers  because  of 
special  re<juirements. 

McClenning  said  that  techno¬ 
logical  changes  in  news  dis.sem- 
ination,  particularly  conversion 
to  “almost  total  computeriza- 


make  it  their  primary  choice. 

At  one  table  during  the  show¬ 
ing  of  the  slides,  a  group  of 
agency  space  buyers,  obviously 
familiar  with  newspaper  mark¬ 
ets,  made  a  game  of  guessing  the 
j)ercentage  variations  among  the 
three  Boston  dailies  in  various 
categories  of  accounts.  They 
came  close  to  some  of  the  Nelson 
research  findings  but  they  were 
never  right  on  the  nose.  And 
that  appeared  to  be  the  point 
the  Globe  people  want  to  make — 
the  Boston  market  has  been 
changing. 

Meanwhile,  back  in  Boston, 
construction  workers  were  re¬ 
pairing  the  damage  done  to  the 
Globe  building  addition  when  a 
huge  crane  buckled  and  dropped 
a  30-ton  girder  on  the  steel 
beams  already  in  place  for  the 
roof  that  will  be  a  helicopter 
landing.  The  $4  million  project, 
designed  to  enlarge  pressroom 
and  mailroom  facilities  in  the 
Globe’s  10-year-old  plant,  is 
scheduled  for  completion  by  the 
end  of  the  year. 

And  at  the  Herald  Traveler, 
plans  were  under  way  for  a 
major  staff  escalation  on  the 
news  side.  A  score  of  reporting 
and  editing  jobs  are  to  be  filled 
to  carry  out  an  extensive  pro¬ 
gram  for  editorial  development. 


tion”  had  made  it  possible  for 
the  Associated  Press  and  United 
Press  International  to  deliver 
faster  and  more  effective  serv¬ 
ice  at  substantially  reduced 
costs. 

Current  annual  charges  for 
private  line  telegraph  and  tele¬ 
photo  services  to  the  press,  Mc¬ 
Clenning  said,  are  about  $15 
million  a  year,  substantially  less 
than  one  percent  of  operating 
costs  or  advertising  revenues. 
The  total  increase  from  the 
elimination  of  press  rates  of 
about  $4.3  million  would  not 
bring  either  figure  up  to  one  per¬ 
cent.  he  said.  He  added  that 
$1.75  million  of  this  sum  would 
be  saved  by  technical  changes 
being  carried  out  by  AP  and 
UPI. 

McClenning  said  Western 
Union  lost  about  $215,000  in  the 
period  from  August,  1967  to 
June,  1968  as  a  result  of  lower 
rates  for  press  service,  and  that 
WU  proposed,  if  the  losses  con¬ 
tinued,  to  overcome  the  revenue 
deficiency  by  raising  rates  to 
other  users. 

Any  increase  in  wire  service 
costs  that  would  result  from 
termination  of  the  lower  private 
line  rates,  the  examiner  said, 
would  represent  an  “insignifi¬ 
cant”  part  of  their  overall  op¬ 
erating  costs  and  there  was  no 
evidence  to  indicate  that  any  in¬ 
creases  passed  along  to  custom¬ 
ers  would  “substantially  lessen 
the  use  of  these  services.” 


Newspapers’ 
ABC  groups 
are  merged 

The  merger  of  two  news¬ 
paper  counseling  groups  for  the 
Audit  Bureau  of  Circulations — 
the  Newspaper  Advisory  Com¬ 
mittee  and  the  Newspaper  Di¬ 
vision  Review  Committee — was 
announced  this  week  by  the  re¬ 
spective  chairmen,  C.  1).  Tully, 
Gary  Post-Tribune,  and  Charles 
W.  Staab,  Cincinnati  Enquirer. 

The  merger  was  worked  out 
by  the  two  executives  of  the 
committees  in  New  York.  The 
merged  group  will  be  called  the 
ABC  Newspaper  Review  and 
Development  Committee.  Offi¬ 
cers  are:  Charles  W.  Staab, 
chairman;  C.  D.  Tully,  vice 
chairman;  and  Stephen  W. 
Ryder,  Ottaway  Newspapers, 
secretary. 

Other  members  of  the  execu¬ 
tive  committee  are:  Charles  L. 
Healy,  Cresmer,  Woodward,  O’- 
Mara  &  Ormsbee  Inc.;  Ronald 
Judges,  Montreal  Star;  John  H. 
Kauffman,  Washington  Star;  St. 
Clair  McCabe,  Thomson  News¬ 
papers;  Robert  O.  Tafel,  Sagi- 
new  News;  and  Carter  H.  White, 
Meriden  Record. 

Imprm-vments  lo  come 

The  group  set  five  goals: 

To  explore  and  develop  sug¬ 
gestions  for  the  improvement 
and  extension  of  the  Audit 
Bureau’s  newspaper  audity  and 
report  service. 

To  review  and  make  recom¬ 
mendations  to  newspaper  mem¬ 
bers  on  proposed  changes  in 
ABC  bylaws,  rules,  recordkeep¬ 
ing  requirements  and  auditing 
practices. 

To  improve  communications 
between  ABC  and  newspaper 
publisher  and  with  advertisers 
and  advertising  agencies. 

To  develop  membership  among 
non-member  newspapers  with 
paid  circulation  throughout  the 
United  States  and  Canada. 

To  serve  as  an  investigating 
body  to  seek  and  support  qu:ili- 
fied  candidates  for  ABC  news¬ 
paper  directory  vacancies. 

The  committee  proposed  the 
recommendations  of :  Tutt  S. 
Bradford,  to  succeed  himself  as 
a  director  for  dailies  having 
less  than  15,000  circulation; 
Edward  L.  Bennett,  to  fill  a  new 
directorship  for  newspapers  of 
15,000-100,000  circulation;  :ind 
John  H.  Kauffman,  to  be  di¬ 
rector  for  dailies  over  100,iK)0 
circulation. 

Election  of  directors  will  take 
place  at  the  Audit  Bureau’s  an¬ 
nual  meeting  October  22-23. 
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Military  status  won 
for  press  in  Israel 
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By  Hal  McC'Jure 
Asoociatrd  Press 

Tkl  Aviv 

I^iaeli  military  authorities, 
a  move  unprecedented  in  the 
statt’s  21-year  history,  have 
jagn-'d  to  give  foreign  newsmen 
sppi  ial  “military  correspondent” 
status. 

The  new  accreditation,  which 


Under  the  new  rules,  corre¬ 
spondents  who  disclose  military 
information  or  evade  censor¬ 
ship  would  be  subject  to  loss 
of  accreditation. 

The  military  also  will  disclaim 
responsibility  for  any  injury 
suffered  by  the  newsman.  The 


be  put  into  operation  to  speed 
government  and  army  announce¬ 
ments.  The  switchboard  will  be 
able  to  handle  50  or  more  simul¬ 
taneous  phone  calls. 

As  the  shooting  war  continues 
to  draw  headlines  more  news 
and  television  correspondents 
are  being  assigned  here  on  a 
permanent  basis. 

John  Lawton,  Brussels  man¬ 
ager  for  UPI,  has  been  in  Tel 
Aviv  several  weeks  setting  up 
an  office  and  adding  staff.  He 
will  return  to  Brussels  on  its 
completion  and  will  be  replaced 
by  Peter  Lynch  of  the  London 
bureau. 

The  Reuters  manager 


should  go  into  effect  by  July,  correspondent  also  must  waive  Israel,  Arye  Wallenstein, 


would  permit  correspondents  to 
accompany  Israeli  troops  on 
mis.sions  both  in  and  outside 
Israeli-held  territory. 

The  reporters  also  would  be 


all  claims  against  the  Israel 
government  in  this  respect. 


in 
re¬ 
cently  moved  the  agency  office 
from  his  apartment  to  the 
„  ,  ,  ,  ,  Ma’ariv  newspaper  building.  He 

Novel  phone  hookup  personnel  to  his 

A  two-way  telephone  hookup  staff, 
permitted  to  spend  more  time  permits  newsmen  in  Tel  Aviv  Russ  Jones,  American  Broad- 
with  fighting  units  on  front-  to  listen  in  and  to  ask  questions  casting  Co.,  heads  the  new  ABC 
line  duty  and  to  use  newly  estab-  of  a  news  source  being  inter-  office  in  Tel  Aviv, 
lished  communications  facilities  viewed  or  giving  a  briefing  in  CBS  correspondents  have  in- 
in  remote  areas.  Jerusalem,  35  miles  to  the  south-  eluded  Ike  Pappas,  Frank 

east.  It  works  equally  well  the 
other  way  around. 

The  press  office  in  Tel  Aviv 
also  has  a  duty  editor  working 
around  the  clock  to  answer 
questions. 

Within  a  few  weeks  an  in¬ 
genious  telephone  device,  the 
creation  of  PTT  engineers,  will 


At  the  same  time,  the  Israel 
Government  Press  Office,  backed 
by  an  increased  budget,  has 
(Started  to  add  more  personnel 
and  to  expand  its  facilities  in 
an  effort  to  speed  the  flow  of 
information. 

Ihiyan  helpful 

Both  the  military  and  civilian 
information  offices  have  been 
under  heavy  attack  by  the 
Fondgn  Press  Association  as 
wel'  as  hy  individual  correspon¬ 
dents. 

La.st  March,  at  the  lieginning 
of  the  heavy  fighting  along  the 
Suez  Canal,  Defense  Minister 
Moshe  Dayan  met  with  a  For¬ 
eign  Press  Association  delega¬ 
tion  to  hear  the  correspondents’ 
gripes. 

The  deputation,  headed  by 
Jay  Bushinsky,  Group  W  and 
Chirof/o  Daily  .Veics’,  Hal  Mc¬ 
Clure,  Associated  Press;  and 
Ted  Levite,  Daily  Mirror,  Lon¬ 
don,  presented  a  long  list  of 
complaints  and  asked,  among 
other  things,  for  “war  corre¬ 
spondent”  accreditation  and  the 
abolishment  of  military  censor¬ 
ship. 

Dayan  listened  attentively 
then  gave  the  go-ahead  to  work 
out  an  accreditation  agreement 
and  to  expand  other  facilities. 

CenMtrKliip  in  cfTocI 

Censorship  was  not  abolished, 
however.  Nor  is  it  likely  to  be 
in  the  foreseeable  future. 

One  of  the  correspondents’ 
complaints  had  been  that  visit¬ 
ing  newsmen  often  evaded  mili¬ 
tary  censorship  by  simply  filing 
their  stories  after  leaving  the 
country.  This  put  other  corre¬ 
spondents  who  cooperated  with 
the  army  at  a  disadvantage. 


Kearns  and  Morley  Safer. 

A1  Ro.senfeld  has  been  on 
permanent  assignment  here  for 
NBC  since  shortly  after  the 
war. 

John  Carroll  and  Bill  Shmick 
of  the  Baltimore  Sun  have  been 
alternating  here,  operating  out 
of  Jerusalem. 


IPI  is  hopeful  of  more 
press  freedom  in  Taiwan 


Ottawa 

The  executive  hoard  of  the 
International  Press  Institute 
has  authorized  the  formation  of 
a  national  committee  for  Tai¬ 
wan  with  the  hope  that  this 
may  help  to  improve  the  situa¬ 
tion  there  in  respect  to  freedom 
of  the  press. 

Members  of  the  board,  at  a 
.session  here  last  week  after 
the  close  of  the  annual  As¬ 
sembly,  let  it  be  known  again 
that  they  are  not  satisfied  with 
the  conditions  in  Taiwan  re¬ 
sulting  in  restrictions  on  the 
free  flow  of  information. 

Approval  of  the  national  com¬ 
mittee,  requested  by  27  indi¬ 
viduals  from  Taiwan  who  are 
members  of  IPI,  was  described 
by  one  member  of  the  board 
as  “a  prestige  thing”  to  help 
the  Taiwan  group.  The  board 
said  it  was  impressed  with  re¬ 
cent  improvements  in  Taiwan 
and  hoped  further  developments 
in  behalf  of  press  freedom  could 
be  reported  to  the  IPI  Assembly 
next  year  in  Hong  Kong. 

Following  an  unfavorable  re¬ 
port  on  Taiwan  press  condi¬ 
tions  in  1961,  the  IPI’s  mem¬ 
bers  in  Hong  Kong  have  lieen 


monitoiing  the  situation  there. 

.•\mong  the  six  new  memliers 
of  the  International  Pr(‘ss  In¬ 
stitute’s  executive  lioard  is  Paul 
Ringler,  a  director  of  the  Mil¬ 
waukee  (Wis. )  Journal. 

He  was  elected  at  IPI’s  18th 
general  assembly  held  here  a 
week  ago.  (E&P,  June  14). 

Also  elected  to  the  lioard  was 
Lawrence  Gandar,  editor  of  the 
Tand  Daily  Mail,  Johannes¬ 
burg.  Gandar  is  lieing  tried  for 
his  newspaper’s  exposes  of  bru¬ 
tality  against  inmates  of  South 
African  prisons. 

Others  el(M:ted  were:  Puan 
Sen  Go,  Fookien  Timea,  Manila; 
Sung-kon  Kim,  Orient  Press, 
S(M)ul;  I'red  Luchsinger,  Neue 
Zuercher  Zeitung,  Zurich;  Boaz 
Omori,  Daily  Nation,  Nairobi. 

Re-elected  members  were:  Tu- 
shar  Kanti  Ghosh,  Amrita  Bazar 
Patrika,  Calcutta;  Michel  Sou- 
lie,  Le  Progres,  .Saint-Etienne; 
and  C.  E.  L.  Wickremesinghe, 
Press  Trust  of  Ceylon,  Colombo, 
Dr.  Hans  Kluthe  of  Werra 
Rundseliau,  Eschwege,  West 
Germany,  was  elected  lioard 
chairman  last  year.  His  term 
runs  two  years. 
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ITU  defeated 
in  election 
at  Janesville 

Jank.svu,le,  Wis. 

Composing  room  employes  of 
the  Gazette  Printing  Company 
voted  unanimously  against  affi¬ 
liating  themselves  with  the  In¬ 
ternational  Typographical  Union 
for  collective  bargaining. 

The  vote  was  26  to  0. 

The  election  had  been  ordered 
by  the  National  Labor  Relations 
Board  last  .May  21  when  it 
determined  that  picketing  activ¬ 
ity  outside  the  Gazette  building 
was  “inconsistent”  with  a  .state¬ 
ment  filed  on  Oct.  24,  1968  by 
Local  197  of  the  ITU  saying  it 
disclaimed  any  interest  in  repre¬ 
senting  composing  room  em¬ 
ployes  of  the  Gazette. 

Members  of  Local  197  went  on 
strike  against  the  Gazette  on 
June  23,  1967. 

The  Gazette  had  sought  an 
election  for  composing  room  em¬ 
ployes  since  June,  1968.  Legal 
snarls  delayed  the  vote  until 
the  NLRB’s  decision  of  May  21. 
Those  eligible  to  vote  were  per¬ 
sons  employed  by  the  company 
as  of  the  week  ending  .May  17. 

Local  197  notified  the  com¬ 
pany  this  week  that  is  was  mak¬ 
ing,  on  Itehalf  of  14  of  the  .strik¬ 
ing  employe.s,  an  “unconditional 
offer”  to  return  to  work.  The 
company  told  the  union  it  had 
thn>e  composing  r(x>m  positions 
vacant  and  would  reinstate 
striking  employes  for  those  po¬ 
sitions  on  a  seniority  basis.  The 
balance  of  the  striking  employes, 
the  company  said,  would  be 
placed  on  a  preferential  hiring 
ii.st. 

Liliago  corrcvled 

The  Pliiladelpliia  Daily  News 
carried  7.329/254  lines  of  rt'tail 
advertising  in  1968,  and  not  1,- 
329,2.'»4,  as  reportesl  in  E&P’s 
Linage  Edition  of  May  24,  1969. 
The  total  advertising  figure  of 
13,569,083,  as  published,  is  cor¬ 
rect. 

The  linage  totals  for  two  Col¬ 
orado  dailies  were  inadvertently 
omitted  from  the  listings.  These 
totals  were  as  follows:  Flagstaff 
Arizona  Sun  (e)  274,107  Re¬ 
tail;  12,931  General;  55,091 
Classified;  Grant  Total  390,236 
lines  in  1968.  The  Tucson  Star- 
Citizen  (m  e  &  S)  36,514,149  Re¬ 
tail;  3,744,122  General;  11,376,- 
440  Cla.ssified;  Grand  Total  54,- 
473,625  lines  in  1968. 

The  ipaney  Patriot  Ledger 
.should  have  lieen  in  the  Massa- 
chu.setts  list,  not  Illinois. 
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CAMs  must  police 
variety  of  rackets 


By  Raymond  W.  Wiltl 

This  is  the  second  part  of  the 
report  on  a  survey  made  hy  the 
writer,  who  is  Associate  Pro¬ 
fessor  (Advertising)  in  the  De¬ 
partment  of  Journalism  at  the 
University  of  Kentucky: 

The  wording  of  a  want  ad  for 
a  housekeeper  provokes  a  rash 
of  obscene  telephone  calls  ,  .  . 

A  local  car  dealer  offers  free 
wigs  to  women  who  bring  their 
husbands  in  to  look  at  the  cars 
— and  the  ladies  end  up  paying 
$25  for  styling  and  fitting  serv¬ 
ices  .  .  . 

A  new  sewing  machine  of 
well  known  make  is  listed  for 
sale,  little  down,  take-over  pay¬ 
ments — and  the  expectant  buyer 
is  told  the  model  advertised  has 
just  been  sold  out  but  that 
there’s  a  foreign  brand  available 
“as  good  and  cheaper.” 

A  recent  study  revealed  that 
these  hair-grayers  are  familiar 
to  classified  ad  managers  every¬ 
where — and  this  is  only  a  start. 
Seventy-one  CAM’s  of  large  and 
small  dailies  throughout  the 
country  took  part  in  the  survey. 
Here  are  some  of  their  com¬ 
ments  on  copy  acceptance  prob¬ 
lems  and  policies: 

Trouble  in  franchi<iin|{ 

John  Stein,  Louisville  Cour¬ 
ier-Journal  and  Times:  “For 
years  the  most  vicious  rackets 
advertised  through  classifieds 
were  fraudulent  ‘home  work’ 
schemes.  Today  the  boom  in 
franchising  gives  us  the  most 
trouble.  Referral  sales  organi¬ 
zations  (now  illegal  in  Ken¬ 
tucky)  and  pyramid-type  sales 
distributorships  are  also  prob¬ 
lems.  Even  though  the  last  two 
involve  the  use  of  classifieds  for 
help  wanted  ads  only,  they  are 
not  acceptable  if  they  may  pos¬ 
sibly  result  in  lost  time  or  money 
for  the  reader.” 

Other  problem  classifications 
mentioned  by  Stein  were  schools, 
ads  for  young  people  to  travel 
with  magazine  sales  crews  (un¬ 
acceptable),  and  automobile  and 
appliance  advertising. 

“A  few  years  ago  we  made  a 
study  of  advertising  rejected  for 
cla.ssified  here  and  without  fig¬ 
uring  loss  on  reruns  of  rejected 
material  we  came  up  with  a 
figure  of  over  $500  per  week  or 
$25,000  annually,”  Stein  said. 

Robert  C.  Seli,  Pittsburgh 
Press  and  Post-Gazette:  “Re¬ 
cently  we  had  reason  to  check 
all  sewing  machine  ads,  as  we 


had  complaints  that  the  ma¬ 
chine  advertised  could  not  be 
bought.” 

Jerry  Holmes,  Provo  (Utah) 
Daily  Herald:  “Our  only  real 
problem  has  been  out-of-area 
firms  such  as  sewing  machines, 
stereos,  etc.  coming  into  the  area 
and  setting  themselves  up  as 
local  agents  using  an  answering 
service  for  calls.  Therefore,  we 
will  not  run  an  ad  with  an  an¬ 
swering  service  phone  number  or 
a  post  office  box  number.” 

Don  Pohlman,  Aberdeen 
(Wash.)  Daily  World:  “Re 
quiring  business  people  to 
identify  themselves  in  their  ads 
is  some  problem.  Some  readers 
become  irritated  with  news¬ 
papers  when  they  find  that  an  ad 
they  answered  was  from  a  busi¬ 
ness  firm  or  person.” 

Never  Rive  a  reason 

Kenneth  Ward,  Hartford 
Courant:  “We  rarely  have  any 
trouble  as  we  say  just  three 
words  to  prospective  adver¬ 
tisers — sorry,  not  acceptable — 
and  never  give  any  reason.  If 
they  are  new  advertisers  and 
offer  ads  that  may  or  may  not 
be  acceptable,  we  tell  them  to  go 
to  the  Better  Business  Bureau, 
explain  their  proposition,  and 
have  the  B.B.B.  send  us  a  re¬ 
port.  We  then  notify  them 
whether  or  not  the  copy  is  ac¬ 
ceptable.” 

Thomas  P.  Grant  Jr.,  Wil¬ 
mington  News-Journal :  “Serial 
numbers  in  sewing  machine  ads 
where  price  is  extremely  low 
are  a  necessity.  These  numbers 
are  physically  checked  in  the  re¬ 
tail  outlet  to  make  certain  the 
merchandi.se  is  available  as  ad¬ 
vertised.” 

Pall  C.  Schulz,  Indianapolis 
Star  and  News:  “Pet  shops 
where  repf)rts  indicate  misrepre¬ 
sentation,  apartments  where 
leasing  offers  in  the  ad  do  not  re¬ 
flect  on  the  premises’  promises, 
used  car  ads  supposedly  from  in¬ 
dividuals  but  actually  a  dealer, 
salesman  ads  misrepresented  as 
‘office  manager’  or  ‘public  re¬ 
lations’,  offers  of  ‘no  cash 
needed’  when  prospective  buyer 
is  entangled  in  two  loans,  ad 
infinitum  .  .  .” 

Other  areas  that  tend  to  draw 
the  con  artist,  according  to 
Schulz :  Encyclopedia  sales, 

sewing  machines,  vacuum 


cleaners,  TV  repair,  business  op¬ 
portunity  ads  that  attempt  to 
offer  inferred  earnings,  stock 
or  bond  sales. 

“Many  times  the  wording  of 
an  ad  for  a  housekeeper  or 
baby  sitter  will  bring  an  ava¬ 
lanche  of  obscene  calls.  We  at¬ 
tempt  to  help  the  advertiser  re¬ 
word  the  ad  to  preclude  this,” 
Schulz  said. 

Norman  R.  Young,  Detroit 
News:  “Bait  and  switch  com¬ 
plaints.  We  verify  with  a  phone 
call,  etc.  and  work  very  closely 
with  the  local  office  of  B.B.B.” 

Paul  I).  Sherry,  Billings 
(Mont.)  Gazette:  “A  recent 
sewing  machine  ad  suspected  as 
a  bait  was  shopped,  proven  to  be 
a  bait,  and  dropped.  Frequently 
we  shop  employment  ads  if  sus¬ 
pect.  We  often  find  an  ad  quot¬ 
ing  weekly  or  hourly  wage  for 
phone  solicitor  is  based  on  esti¬ 
mated  commission.  We  revise  or 
drop  the  ad.” 


Robert  McNutt,  Omaha 
World  Herald:  “Most  difficulties 
are  with  bait  advertising  such 
as  take-over  payments  on  sew¬ 
ing  machines,  modeling  jobs 
which  are  really  modeling 
courses,  and  exorbitant  com¬ 
mission  claims  on  sales  employ¬ 
ment.” 

Carl  F.  Carlson,  Manchester 
(N.  H.)  Union  Leader:  “We 
recently  experienced  trouble 
with  a  local  car  dealer  advertis¬ 
ing  FREE  WIGS  for  the  ladies 
who  brought  their  husbands  to 
the  dealer’s  showroom  just  to 
look  over  the  cars.  They  were 
given  a  certificate  to  present  to 
a  local  wig  shop  where  they 
were  forced  to  pay  $25  for  styl¬ 
ing  and  fitting  of  the  wig.  When 
this  was  brought  to  our  atten¬ 
tion,  we  made  the  dealer  change 
his  copy  to  eliminate  all  mis¬ 
leading  statements  and  insisted 
that  the  individuals  who  com¬ 
plained  to  us  be  given  their  free 
wigs.  This  w’as  done  and  with 
ad  copy  cleaned  up  we  had  no 
further  complaints. 

Item  already  sold 

“We  also  had  a  complaint 
about  a  mobile  home  dealer  who 
was  continually  advertising  a 
mobile  home  worth  in  the  vi¬ 
cinity  of  $6000  for  something 
like  $3995.  When  individuals 
.shopped  this  unit,  they  found  a 
sign  on  it — SOLD. 

“Not  long  ago  one  of  our  ad 
clerks  brought  an  ad  to  my  at¬ 
tention  seeking  photographer’s 
models.  She  had  asked  the  caller 
for  detailed  information  and 
where  she  could  call  him  back. 
She  received  two  addresses,  in 
different  cities,  and  a  phone 
number  that  could  be  used  after 
certain  hours.  A  police  check  in 
one  of  the  cities  brought  quick 
information  to  us  which  made 


Clas8iiied  opening:  I 

airline  president  I 

Scandinavian  Airlines  is  ud-| 
vertising  for  a  new  president  in] 
the  classified  sections  of  news¬ 
papers. 

Following  the  announcement 
that  Karl  Nilsson  plans  to  retire 
from  the  SAS  presidency  at  the 
end  of  the  year,  the  airline 
placed  ads  in  dailies  in  Copen¬ 
hagen,  Oslo  and  Stockholm. 

SAS  officials  said  there  is  no 
dearth  of  candidates  for  the 
presidency  through  normal  chan¬ 
nels,  However,  the  practice  of 
advertising  vacancies  in  senior 
corporate  positions  is  standard 
in  Norway,  so  the  airline  de¬ 
cided  to  try  the  same  in  D(>n- 
mark  and  Sweden. 


us  happy  the  ad  never  got  into 
print.” 

Harry  J.  McConnell,  Char¬ 
lotte  Observer  and  News:  “Our 
standards  have  kept  Charlotte 
pretty  clean.  We  watch  the  fran¬ 
chise  column  real  close.  In  the 
area  of  help  wanted,  magazine 
and  insurance  companies  are  the 
worst  offenders.  At  present  our 
newspaper  is  doing  a  series  of 
articles  (headed  Buyer  Beware) 
in  this  connection.” 

Edgar  L.  Stanley,  Oklahoma 
City  Oklahoman  and  Times:  \ 
“Sewing  machine  ads,  furniture, 
and  others  where  complaints 
have  been  received  or  where  the 
ads,  though  meeting  our  min¬ 
imum  requirements,  are  of  a 
questionable  nature.” 

Stan  Finsness,  Providence 
Journal  and  Evening  Bulletin: 
“  ‘Nailed  down’  sewing  ma¬ 
chines,  fradulent  home  re¬ 
pair  ...  A  tremendous  amount 
of  revenue  is  turned  away  be¬ 
cause  we  feel  it  isn’t  worth  it  to 
destroy  the  believability  of  our 
columns  .  ,  .  We  check  out  com¬ 
plaints  and  get  both  sides  of 
the  story — sometimes  the  |)er- 
son  complaining  can  be  kooky 
too. 

Tom  DutcheR,  Cheyenne 
(Wyo.)  Eagle  and  State  Trib¬ 
une:  “We  respond  to  ads  which 
we  feel  are  misclassified  inten¬ 
tionally,  particularly  to  ads 
which  head  out  U.  S.  Civil  Serv¬ 
ice  Jobs,  100  Computer  Posi¬ 
tions  Available,  etc.  These  ads 
in  most  cases  are  for  corres¬ 
pondence  schools  or  instruction 
by  mail.” 

Fred  Gabriel,  Milwaukee 
Journal  and  Sentinel:  “Maga¬ 
zine  sales  organizations  which 
claim  to  pay  a  salary  for  door- 
to-door  selling  .  .  .  Franchises, 
business  offers,  and  certain  help 
wanted  ads  require  the  most  at¬ 
tention.  We  want  to  serve  all 
legitimate  advertising  needs  but 
determination  of  the  adver- 
(Continued  on  page  20) 
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LATIN  AMERICA  —  Six  weekly  Pan  American  Reports,  450  word  digrests  from  bureaus  through¬ 
out  Latin  and  South  America.  Know  Your  Hemisphere,  a  weekly  survey  of  the  problems  and 
progress  of  the  20  Latin  American  nations,  including  profiles  of  the  news-makers.  Hemisphere 
Report,  weekly  situationers  in  Spanish  and  English  from  correspondents  in  the  field.  Women  of 
Latin  America,  a  weekly  feature  keyed  to  the  distaff  side.  Mexican  Roundup,  450  word  weekly 
features  and  a  summary  of  what’s  going  on  south  of  the  border. 

EUROPE  —  Backgrounders  and  features  of  worldwide  interest  from  CNS  correspondents  scat¬ 
tered  throughout  the  continent. 

FAR  EAST  —  Ed  Neilan,  prize-winning  Hong  Kong  Bureau  chief,  heads  a  team  of  experienced 
rep>orters  who  supply  at  least  five  stories  a  week  on  what’s  behind  the  news  in  this  world  hot  spot. 

AFRICA  and  the  MIDDLE  EIAST  —  At  least  10  interpretive  and  feature  stories  with  photos  from 
this  area  plus  features  fix}m  often  overlooked  nations. 

GLOBAL  REPORT  —  A  weekly  roundup  on  world  affairs  by  Vice  Adm.  Ruthven  E.  Libby,  USN, 
ret.,  whose  record  sp>eaks  for  itself.  He’s  been  there  and  knows  what’s  going  on. 

SPACE  —  Frank  Macomber,  veteran  Washington  corresp>ondent  and  space  expert,  puts  it  in  lan¬ 
guage  your  readers  can  understand. 

THE  YOUNGER  SET  —  Weekly  features  geared  to  the  teens  on  what’s  cooking.  Record  Roundup 
covers  the  disc  department. 

WOMEN  —  Regular  columns  on  cooking  and  fashions,  new  products  —  you  name  it. 

FEATURES  Sb  COLUMNS  —  For  those  weekend  editions  when  you  need  help  to  fill,  there’s  humor 
in  Offbeat  Diary;  Canadian  Report,  a  capsule  of  what’s  going  on  up  north;  World’s  Week,  a  quickie 
rundown  on  major  events  around  the  globe;  and  Washington  Report,  features  and  the  hard  news 
from  a  10-man  staff  covering  the  capital.  Assignment  West,  the  inside  story  on  the  west,  by  Ernie 
Pyle  award  winner  Neil  Morgan. 

MORE  —  A  full  page  of  interpretive  news  and  features  in  mat  form  or  slick  proof  is  available  for 
those  days  when  the  classified  ads  don’t  fill  the  hole.  This  one  is  designed  to  reduce  editorial  ef¬ 
fort  and  to  strengthen  the  news  content  of  smaller  newspapers. 

STILL  MORE  —  Regular  columns  on  radio-television,  sports  from  the  dressing  room,  science  and 
medicine,  building  questions  and  answers,  coins,  retirement,  religion,  pets,  book  reviews,  law 
and  the  layman,  financial  trends,  motion  pictures  and  Hollywood. 

It’s  all  there.  You  get  solid  news  from  the  international  side  plus  news  and  features  to  balance 
the  package,  edited  to  fit  your  needs,  ready  to  go  without  a  lot  of  blue  penciling. 

All  CNS  features  are  available  by  mail  or  leased  wire.  Write  Rembert  James,  Editor,  Copley  News 
Services,  P.O.  Box  190,  San  Diego,  Calif.  92112  for  complete  information,  prices  &  sample  reports. 


1969 


COPUEY  NEWS  SERVICE 


Rackets 

(Continued  from  page  18) 

Users’  intentions  is  extremely 
difficult.  Some  nationally  organ¬ 
ized  firms  are  extremely  clever 
at  disguising  their  true  inten¬ 
tions.” 

Dana  Franklin,  Barre  (Vt.) 
Times- Argus :  “Just  recently  we 
refused  a  vending  machine  ad 
sent  by  an  agency.  Return  on 
investment  sounded  ridiculous, 
plus  other  claims.  We  asked  for 
proof  of  the  product  before  pub¬ 
lishing  the  ad.  We  refuse  many 
companion  wanted  ads  when 
there  is  a  question  of  morals.” 

Jeanette  L.  Sargeant,  Cor¬ 
vallis  (Ore.)  Gazette-Times: 
“In  one  case,  a  correspondence 
school,  we  finally  wrote  to  the 
school  asking  for  clarification 
and  that  they  make  it  right 
with  their  client.  We  received  a 
very  nice  letter  from  the  com¬ 
pany  assuring  us  that  it  was 
all  a  mistake  and  that  the  of¬ 
fending  salesman  had  been  re¬ 
placed  and  that  they  would 
make  it  right.  The  complainants, 
whom  we  had  asked  to  let  us 
know  how  it  came  out,  didn’t 
bother  to  inform  us  of  the  out¬ 
come. 

“One  thing  I’d  like  to  point 
out  is  that  a  paper  can  easily 
become  too  rigid  in  enforcing  a 


r  To  sell  the^ 
larger  Illinois 
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Quad-Cities 
largest  combined 
daily  circulation 
96°o  coverage  of  the 
Illinois  Quad-Cities! 

MOLINE  DISPATCH 
ROCK  ISLAND  ARGUS 

Nat  l  Rep:  Branham-Moloney.  Inc. 


‘code.’  I  think  it  is  important 
that  each  situation  be  evaluated 
on  its  own  merit  rather  than 
making  a  blanket  ruling  against 
any  particular  type  of  advertis¬ 
ing.  .  .  .  We  try  to  be  objective 
and  give  the  advertiser  a  fair 
chance  to  prove  himself.” 

W.  P.  Kennedy,  Fayetteville 
(Ark.)  Northwest  Arkansas 
Times:  “Concerning  sewing  ma¬ 
chine  advertising,  we  have 
shopped  the  merchant  to  see  if 
he  was  selling  what  he  adver¬ 
tised.  We  no  longer  take  sewing 
machine  ads.” 

Bob  O’Brien,  Tucson  Daily 
Citizen  and  Arizona  Daily  Star: 
“We  have  had  trouble  especi¬ 
ally  in  the  automotive,  real 
estate,  and  furniture  classifica¬ 
tions  where  some  dealers,  brok¬ 
ers  and  salesman  try  to  cover 
their  identity  by  selling  from 
their  homes  as  individuals.  In 
some  cases  this  is  a  direct  viola¬ 
tion  of  state  law.  .  .  ,  We  have  a 
special  code  for  automobile  and 
sewing  machine  advertising.” 

Sewing  machines 

Bette  Simon,  Gainesville 
(Fla.)  Sun:  “All  sewing  ma¬ 
chine  companies  must  run  name, 
address  and  phone  number.  We 
do  not  take  any  come-on  ads. 
All  new  businesses  are  required 
to  fill  out  a  credit  application.” 

Wanda  Sellers,  Blooming¬ 
ton  (Ind.)  Daily  Herald-Tele¬ 
phone:  “We  do  not  take  any  ads 
for  girls  to  travel,  for  envelope 
addressing,  or  for  money-order- 
tjrpe  advertising  from  individ¬ 
uals.” 

Carl  G.  Croce,  Waterville 
(Me.)  Morning  Sentinel:  “Stores 
selling  appliances,  furniture,  etc. 
often  use  classifieds,  and  we 
make  them  spell  out  if  the  item 
advertised  is  new  or  used.  If 
used  they  would  like  to  leave 
the  word  ‘used’  out  of  the  ad. 
This  is  bait  advertising  and  we 
don’t  allow  it.” 

Robert  H.  Quist,  Framing¬ 
ham  (Mass.)  News:  “Our  big¬ 
gest  problem  is,  or  was,  with 
people  selling  their  homes 
privately.  Try  and  collect  later! 
Now  ads  for  private  sale  of 
homes  are  paid  in  advance.” 

George  P.  Marvin,  Beatrice 
(Neb.)  Daily  Sun:  “One  of  the 
most  difficult  categories  is  vend¬ 
ing  machine  copy.  The  vending 
companies  make  it  sound  like 
they  are  selling  routes  when,  in 
truth,  they  are  just  selling  ma¬ 
chines.” 

Milton  R.  Harr,  Cleveland 
Plain  Dealer:  “Misleading  job 
offers  and  bait  advertising.  In 
the  majority  of  cases  the  polic¬ 
ing  is  done  for  us  by  the  B.B.B. 
However,  at  times  we  send  our 
own  investigator.” 

Richard  Holtz,  Athens  (O.) 
Messenger:  “I  checked  out  a  job 
offer  to  distribute  catalogs  only 
to  find  that  this  turned  out  to 


be  a  job  of  door-to-door  selling 
of  household  products  .  .  .  The 
largest  single  problem  of  accept¬ 
ance  at  our  newspaper  is  busi¬ 
ness  opportunity  advertising. 
Many  agencies,  both  recognized 
and  unknown,  are  coming  up 
daily  with  new  franchise  offers. 
If  we  have  not  had  previous 
dealings  with  a  particular  fran¬ 
chise  firm,  we  require  that  they 
send  us  background  material  on 
the  company  and  the  offer.” 

Several  CAM’s  cited  problems 
they  have  encountered  but  re¬ 
quested  that  their  names  not  be 
used: 

“Sewing  machine  ads  of  most 
dealers,  especially  out  of  state, 
are  refused.  Some  of  these 
dealers  try  to  get  a  local  person 
to  run  a  sewing  machine  ad, 
making  it  appear  to  be  the  per¬ 
son’s  own  machine  instead  of  the 
company’s.” 

“Limitations  as  to  what  our 
newspapers  will  or  will  not  ac¬ 
cept  are  predicated  on  legal  en¬ 
tanglements  that  could  develop. 
In  some  instances,  refusal  to  ac¬ 
cept  ads  is  done  merely  to  up¬ 
hold  the  virtue  of  our  papers 
and  that  of  our  readers.  Ex¬ 
ample:  Free  medical  treatment. 
What  happens  when  we  put  the 
person  treating  and  the  person 
needing  treatment  together  and 
the  former  turns  out  to  be  a 
‘quack’?  The  newspaper  could 
easily  become  involved  in  a  legal 
action.  Patent  medicines,  health 
aids,  etc.,  the  same.” 

“We  had  a  case  where  a 
company  inserted  an  ad  for  new 
(Blank)  sewing  machines,  with 
little  money  down,  take-over 
payments,  etc.  Found  out 
they’d  just  sold  out  the  name¬ 
brand  machine  but  happened  to 
have  a  foreign  brand  ‘as  good 
but  cheaper.’  ” 

“Salesmen  offers  at  unusually 
high  earnings  .  .  .” 

“We  are  particularly  careful 
about  ads  for  singers,  dancers, 
models,, etc.  in  the  female  help 
wanted  columns.  In  the  model 
category,  we  usually  check  with 
a  personal  call  on  the  advertiser 
before  we  run  the  ad.” 

“Our  biggest  complaint  is 
usually  on  vending  machines. 
Also,  any  ad  that  originates  in 
the  state  of  Missouri.  Appar¬ 
ently  they  do  not  have  very 
strict  laws  regarding  vending 
machines,  schools,  etc.” 

Many  newspapers  have 
printed  guidelines,  some  modeled 
after  the  ANCAM’s  “Code  of 
Ethics  and  Standards  of  Ac¬ 
ceptance  for  Classified  Adver¬ 
tising,”  which  they  attempt  to 
follow  in  qualifying  copy. 

As  Paul  Schulz  remarked, 
“Classified  managers  are  con¬ 
tinually  plagued  with  these  sit¬ 
uations.  Some  of  us  take  the 
stand  that  the  better  control, 
the  better  reader  acceptance — 
and  the  more  headaches!” 


Agency  computer 
brings  changes 
in  media  buying 

Compton  Advertising  Inc.  has 
set  up  a  40-man  Information 
Services  Department  w'hich  will 
consolidate  all  marketing  and 
media  information  into  one 
central  bank  under  the  direc¬ 
tion  of  Bernard  Lipsky,  vice- 
president. 

A  general  reorganization  of 
media  personnel  will  include  the 
promotion  of  several  senior 
media  executives  into  supervi¬ 
sory  positions. 

Stanley  Paitson,  head  print 
supervisor  who  becomes  an  as¬ 
sociate  media  director,  said  that 
media-buying  policies  and  op¬ 
erations  will  not  be  affected  by 
the  changes.  What  is  important 
here,  he  said,  is  Compton’s  ex¬ 
panding  use  of  computer  serv¬ 
ices.  The  agency  plans  to  replace 
its  present  computer  with  a  new 
“third  generation”  computer 
next  year. 

The  new  arrangement,  accord¬ 
ing  to  C.  Stuart  Mitchell,  chief 
operating  officer,  will  “allow  us 
to  get  to  all  our  information 
faster,  give  it  greater  meaning 
and  put  it  into  the  hands  of  the 
people  who  need  it  more  quick¬ 
ly.” 

The  consolidation  of  activities 
into  the  new  department  will 
include:  data  processing  from 
Accounting;  Media  Research 
and  Analysis;  Sales  Research 
and  Analysis;  and  the  general 
library.  Thomas  H.  Dunkerton, 
senior  vicepresident  and  an 
agency  director,  will  become  ad¬ 
ministrative  director  of  all  mar¬ 
keting  services. 

Other  personnel  changes  in¬ 
clude:  Miss  Dorothy  Nicholls, 
who  will  head  the  Media  and 
Research  Analysis  section,  cov¬ 
ering  audience  analysis,  com¬ 
puter  media  planning  and  com¬ 
petitive  media  activity,  and 
Mrs.  Denise  Markulis,  who  will 
head  the  Sales  Research  and 
Analysis  section,  covering  sum¬ 
maries,  analyses  and  histories 
derived  from  marketing  infor¬ 
mation  sources  and  client 
sources. 

Maurice  Sculfort,  vicepresi¬ 
dent,  will  be  manager  of  the 
media  department  in  charge  of 
day-to-day  operations,  with  as¬ 
sociate  media  directors  report¬ 
ing  to  him. 

Media  buyer 

Sheila  A.  Denton  has  joined 
Gross,  Pera  &  Rockey  Advertis¬ 
ing  and  Public  Relations  as  a 
media  buyer.  She  had  been  a 
time  buyer  for  Post-Keyes- 
Gardner,  San  Francisco. 
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Newspapers:  Beacon  for  business  in  New  England 

. . .  Vacationland,  U.  S.  A. 

Winter  and  summer,  every  year  more  people  pour  into  New  England  for 
vacation.  Right  now,  after  a  fabulously  successful  skiing  season — Maine 
ski  revenue,  for  instance,  was  48%  higher  than  last  year — hotel  and  mo¬ 
tel  owners  and  managers  are  already  coping  with  the  first  of  the  summer 
horde.  In  spite  of  the  fact  that  the  1968  Hotel  &  Motel  Red  Book  lists  over 
20,000  rooms  available  at  New  England  seaside  spots  alone,  over  $28,000,- 
000  has  been  spent  since  then  throughout  the  region  for  the  construction 
i —  of  nineteen  large  motel  complexes,  five  of  which  will  shelter  some  600  more 

water-lovers! 

It’s  money  in  the  bank — big  money.  Visitors  come  and  go,  but  what  they 
spend  fills  the  pockets  of  thousands  who  cater  to  their  needs  for  shelter,  i 
•* —  food  and  entertainment,  and  buys  the  products  advertised  in  the  nation’s  I 

best-read  advertising  medium — the  New  England  local  daily  newspaper,  i 


Advertising  gets  results  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

Maine  Sunday  Telegram 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


NEW  HAMPSHIRE 

Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 
Lynn  Item  (E) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 


New  Bedford  Standard-Times  (E&S)  Worcester  Gazette  (E) 


Guild’s  36th 
convention  in 
San  Antonio 


More  than  200  delegates  will 
gather  in  San  Antonio  for  the 
American  Newspaper  Guild’s 
3Gth  annual  convention  next 
week,  with  finances,  biennial 
election  of  officers  and  accelera¬ 
tion  of  bargaining  gains  among 
the  items  on  the  agenda.  The 
convention  wMll  get  under  way 
•June  23  at  El  Tropicano  Motor 
Hotel. 

The  convention  will  have  be¬ 
fore  it  an  International  Execu¬ 
tive  Board  recommendation  for 
an  assessment  schedule,  pro¬ 
viding  for  payment  of  four  per¬ 
cent  of  weekly  earnings  per 
month  or  a  bracketed  etjuivalent. 

The  schedule,  designed  to 
bolster  the  Guild’s  hard-pressed 
International  Defense  Fund,  is 
higher  than  the  present  $l-to- 
$f>  schedule  but  lower  than  the 
five  percent  schedule  rescinded 
in  a  referendum  last  December. 

Wage  floors  set 


retary-treasurer  Charles  A. 
Perlik  Jr.,  and  Brian  L.  Flores, 
administrative  officer  of  the 
Washington-Baltimore  Guild, 
have  announced  their  candida¬ 
cies  for  the  top  executive  post. 
The  lEB  has  recommended  that 
the  title  of  that  position  be 
changed  to  president  and  that 
of  president  to  “chairman  of 
the  American  Newspaper 
Guild.” 

Robert  Crocker,  three-time 
president  of  the  Wire  Service 
Guild,  and  Ned  Sweet,  secretary 
of  the  San  Antonio  Guild,  have 
announced  their  candidacies  for 
secretary-treasurer.  Crocker  is 
running  with  Perlik  and  in¬ 
cumbent  President  James  B. 
Woods;  Sweet  with  the  endorse¬ 
ment  of  Flores. 

The  San  Antonio  I^ocal  will 
dedicate  its  new  $l,.'j20,000 
apartment  project  for  low-in- 
come  families  to  Far.son  during 
the  convention. 

• 


Lawyer  faces 
a  penalty  for 
publicity  piece 

Hartford,  Conn. 

Superior  Court  Judge  Harold 
M.  Mulvey  has  refused  to  halt 
disciplinary  proceedings  against 
a  Hartford  lawyer  in  connection 
with  a  story  that  appeared  in 
the  Hartford  Courant. 

Peter  J.  Zaccagnino  Jr.,  posed 
for  pictures  to  illustrate  a  story 
about  him  in  1968. 

The  Connecticut  Bar  Associa¬ 
tion  charged  that  Zaccagnino 
had  violated  professional  ethics 
by  co-operating  with  the  news¬ 
paper  in  a  storj'  about  himself. 

There  can  be  no  justification, 
said  the  judge,  for  a  lawyer’s 
acquiescence  in  an  article 
“which  plainly  amounts  to  a 
self  interest  and  unethical  pres¬ 
entation  of  his  achievements 
and  capabilities.” 

Zaccagnino  raised  the  ques¬ 
tion  of  the  freedom  of  the  press. 

Judge  Mulvey  ruled  that  the 
professional  code  of  ethics  did 
not  apply  to  the  conduct  of 
newspapers. 

• 

Reporter  w  ins  claim 
to  state  jobless  pay 

Harrisburg,  Pa. 

News  Publishing  and  Printing 
Company,  publisher  of  the 
Shamokin  (Pa.)  Newa-Dispatch, 
lost  an  appeal  to  the  State 
Unemployment  Compensation 
Board  of  Review  from  a  ref¬ 
eree’s  decision  granting  jobless 
pay  benefits  to  a  reporter  who 
was  fired  after  some  35  years  of 
employment. 

'The  reporter,  Wilfred  E. 
Swinehart,  was  discharged  on 
December  3,  1968,  for  “willful 
misconduct”  in  connection  with 
his  work.  The  state  board  con¬ 
curred  in  the  referee’s  finding 
that  the  charge  was  not  sus¬ 
tained  within  the  judicial  de¬ 
finition  of  “willful  mi.sconduct” 
and  therefore  Swinehart  could 
not  be  denied  unemployment 
benefits. 

Ajjcncy  profit  up 

Doyle  Dane  Bernbach  Inc.  re¬ 
ported  gross  billings  of  $122,- 
384,000  for  the  six-month  fiscal 
period  ended  April  30.  This 
represented  a  four  percent  in- 
crea.se  over  billings  in  the  same 
period  la.st  year.  Net  income 
after  taxes  was  $1,746,000,  or 
83  cents  per  share,  as  compared 
with  last  year’s  figures  of  $1,- 
591,000  and  76  cents  per  share. 
A  dividend  of  22  cents  per  share 
for  the  quarter  was  declared. 


Court  orders 
public  record 
open  to  press 

Anniston,  Ala. 

The  City  of  Anniston  has  Ix^en 
ordered  to  make  all  public  rec¬ 
ords  available  to  the  Anniston 
Star  at  reasonable  times. 

The  ruling  was  handed  down 
by  Circuit  Judge  George  Mur¬ 
phy  in  a  suit  filed  by  the  news¬ 
paper  after  the  City  Commission 
closed  public  records. 

The  records  were  closed  to 
the  Star  after  the  paper  re¬ 
vealed  $40,000  in  city  business 
dealings  with  unlicensed  firms. 
The  paper  reported  it  could  not 
verify  existence  of  the  firms. 

Named  in  the  judge’s  order 
were  Mayor  Claude  Dear  Jr.; 
Commissioner  William  Weather¬ 
ly;  Herl)ert  Morgan,  a  commis¬ 
sioner  at  the  time  the  pro¬ 
ceedings  l>egan;  and  the  city 
clerk,  Mary  Briskey. 

The  ruling  directs  that  the 
records  be  made  available  when¬ 
ever  city  offices  are  open,  except 
the  first  hour  of  each  business 
day,  except  when  the  commis¬ 
sion  is  in  public  meeting,  and 
except  for  days  before  and  after 
annual  city  licenses  are  due. 

The  order  defines  public  rec¬ 
ords  as  “all  ordinances,  resolu¬ 
tions,  minutes,  pencil  checks 
and  drafts  of  the  city  of  Annis¬ 
ton  and  all  books,  papers,  en¬ 
tries  and  correspondence  and 
copies  of  correspondence  reason¬ 
ably  necessary  and  convenient 
to  the  carrying  out  of  any  gov¬ 
ernmental  or  proprietary  func¬ 
tions  of  the  city.” 

• 

Appeals  court  weighs 
Dr.  Sheppard’s  case 

Cincinnati 

The  Sixth  U.S.  Circuit  Court 
of  Appeals  has  taken  under  ad¬ 
visement  appeals  by  Dr.  Samuel 
H.  Sheppard  in  suits  against 
the  E.  W.  Scripps  Co.  and 
others  in  which  he  claimed  he 
had  been  the  victim  of  malicious 
prosecution. 

The  suits,  which  also  named 
Louis  B.  Seltzer,  former  editor 
of  the  Cleveland  Press,  and 
Cuyahoga  County  Coroner 
Samuel  R.  Gerber,  were  <lis- 
mi.ssed  by  the  U.S.  District 
Court. 

Dr.  Sheppard  originally  was 
convicted  and  sentenced  to  life 
imprisonment  for  the  murd-'r  e'  , 
his  wife,  Marilyn.  After  a  10-  J 
year  legal  battle,  he  was  I 
granted  a  new  trial  and  was  I 
acquitted.  I 


The  lEB  has  also  recom¬ 
mended  that  the  Guild’s  wage 
goals  be  raised  to  $368.80  for 
key  classifications  and  at  least 
$184.40  for  all  adult  classifica¬ 
tions  to  keep  pace  with  increa.s- 
ing  productivity  and  the  rising 
cost  of  living.” 

The  board  has  urged  contin¬ 
ued  concentration  on  wage 
bargaining  and  the  addition  of 
long-term  disability  insurance 
to  the  Guild’s  bargaining  goals. 
And  it  has  recommended  con¬ 
tinuation  of  ANG’s  pilot  organ¬ 
izing  project  in  the  Northeast. 

Candidates  will  be  nominated 
at  the  convention  for  all  inter¬ 
national  offices,  with  any  con¬ 
tests  to  be  decided  by  an  inter¬ 
national  referendum. 

ANG  executive  vicepresident 
William  J.  Farson  is  retiring  in 
October,  and  both  ANG  sec¬ 


AppointiiientK  made 
in  eoniio  art  i^hop 

C1.EVEI..AND 

John  David  Fairfield  has  lieen 
named  production  manager  of 
the  comic  art  department  of 
Newspaper  Enterprise  Associa¬ 
tion.  The  announcement  was 
made  by  Thomas  E.  Peoples, 
NEA  di”ector  of  comic  art. 

Peoples  also  announced  the 
appointment  of  Robert  A. 
Wischmeyer  as  comic  art  story 
editor. 

Fairfield  has  been  an  artists 
with  NEA  since  1951,  and 
among  his  assignments  is  the 
creation  of  the  weekly  television- 
oriented  panel  cartoon  “Show- 
Biz.” 

Wischemeyer  is  a  former  edi¬ 
tor  of  The  News,  weekly  news¬ 
paper  of  Berea,  Ohio;  urban  af¬ 
fairs  reporter  for  the  Catholic 
Universe  Bnlletin,  Cleveland; 
and  police  reporter  and  .sports 
editor  of  the  Amsterdam  (N.Y.) 
Evening  Recorder. 


Write  for  your  entry  blanks  now! 

EDITOR  &  PUBLISHER 
COLOR  AWARDS  COMPETITION 

Deadline  for  entries:  July  15,  1969 
AWARDS  FOR 

CREATIVE  USE  OF  EDITORIAL  COLOR 
CREATIVITY  IN  RETAIL  COLOR  ADVERTISING 
REPRODUCTION  OF  COLOR  ADVERTISING 

For  ontry  blanks  and  rulas,  writa  to: 

EDITOR  ft  PUBLISHER  COLOR  CONTEST 
850  Third  Ava.,  Naw  York.  N.Y.  10022 
AMERICAN  ASS'N.  OF  NEWSPAPER  REPRESENTATIVES 
141  East  44th  St.,  Naw  York,  N.Y.  10017 
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More  coupon  clippers 

read  the  Bulletin 
than  any  other  paper 

in  Philadelpliia 


Check  this  dividend :  More  Bulletin  readers  own 
stocks,  bonds,  and  mutual  funds  than  readers  of  any 
other  Philadelphia  daily  newspaper. 

Just  a  guesstimate?  No  sir. 

Simmons  research  says  so  in  solid  figures.  Their 
factual  192-page  study,  Philadelphia  Market/Newspaper 
Profile,  provides  many  such  nuggets  of  valuable  infor¬ 
mation  about  newspaper  readers  in  Greater  Philadelphia. 
Information  on  income,  education  and  occupation.  On 
size  of  family,  home  ownership  and  type  of  dwelling. 

Ask  us  for  a  copy  of  the  Simmons  Study. 

And  whatever  your  product  or  service,  remember  the 
Bulletin  gives  you  nearly  a  million  more  circulation  every 
7  days  in  Greater  Philadelphia  than  any  other  newspaper. 


Talk  to  the  Bulletin:  In  Philadelphia  nearly  ever)hody  reads  the  Bulletin. 

Writ€  to  Wm.  F.  Carr,  natioryat  advartiting  managar  of  Tha  Fhitadafphia  Buifatin,  or  your  r\aaraBt  Station  Markat  Sawtpapar  ofSca  in 
l/aw  York,  Chicago,  Datroit,  San  Francitco  and  Lob  Angatat  Tha  Laonmrd  Company  in  Miami;  Amarican  PubtiBhart*  RapraBantativaa  in  Toronto, 


First  of  OSU’s  foreign 
reporters  go  into  field 


Columbus,  O. 
Two  years  ag-o,  Jon  M.  Am- 
stutz  was  a  graduate  student 
studying  for  a  Ph.D.  in  German 
and  eventual  teaching  job. 

He  had  no  knowledge,  train¬ 
ing  or  experience  as  a  journal¬ 
ist,  yet  t^ay  he  is  the  corre¬ 
spondent  in  Czechoslovakia  for 
a  major  American  news  agency. 

Behind  this  metamorphosis  is 
a  new  program  in  international 
journalism  at  Ohio  State  Uni¬ 
versity,  the  first  graduates  of 
which  have  already  been  labeled 
“instant  foreign  correspond¬ 
ents.” 

“We’re  getting  some  exciting 
reactions,”  Dr.  William  E.  Hall, 
director  of  the  OSU  School  of 
Journalism,  says  of  the  pro¬ 
gram,  which  he  describes  as  “a 
fresh  approach  to  the  training 
of  reporters  of  foreign  news.” 

The  program,  which  leads  to 
a  master’s  degree,  involves  a 
year’s  study  on  campus  and  a 
period  of  six  to  nine  months 
abroad  working  as  an  intern 
foreign  correspondent  for  either 
American  or  foreign  news  or¬ 
ganizations. 

Starting  on  careers 

The  first  four  students  to 
complete  the  cour.se  were  grad¬ 
uated  this  year,  and  all  have 
started  on  careers  in  foreign 
news  reporting  and  editing.  In 
addition  to  Amstutz,  they  in¬ 
clude: 

Larr>'  Heinzerling,  a  second- 
generation  foreign  correspond¬ 
ent,  who  interned  with  the  As¬ 
sociated  Press  in  Ix)ndon  and 
West  Africa  and  is  an  .4P 
staff  member. 

James  Ricci,  who  spent  his 
internship  as  an  investigative 
reporter  for  the  ftildzeitung  of 

AUSTRALIA'S 

Expanding  )Vealfh 
Offers  Opportunities 

Investlgata  the  developmente 
that  are  takina  place  —  In¬ 
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Hamburg,  Germany,  and  had 
been  hired  by  United  Press  In¬ 
ternational  as  a  staff  member 
when  he  was  drafted  earlier 
this  spring. 

Ted  M.  Charvat,  who  spent 
his  internship  with  Beaverbrook 
organization  in  England  and 
now  represents  it  in  Spain  and 
North  Africa. 

Of  the  four,  only  Heinzerling 
and  Ricci  had  had  even  limited 
journalistic  experience  before 
they  entered  the  program. 

During  his  assignment  in 
West  Africa,  Heinzerling,  whose 
father  is  a  foreign  correspond¬ 
ent  for  the  AP,  scored  a  beat 
on  the  arms  shipments  lieing 
made  to  the  Biafran  rebels  in 
Nigeria  by  French  President 
de  Gaulle’s  government. 

Second  group  at  school 

A  second  group  of  candidates 
is  halfway  through  the  program 
and  beginning  overseas  intern¬ 
ships  and  a  third  group  is  be¬ 
ing  lined  up  to  start  the  pro¬ 
gram  next  fall. 

Ohio  State  students  who 
have  just  l)egun  foreign  intern¬ 
ships  are: 

Jeffrey  M.  Price,  graduate  of 
Oberlin  College  who  will  go  to 
Geneva,  Switzerland,  in  the 
fall. 

Jay  S.  John.son,  assigned  to 
Stockholm. 

Rolf  A.  Fuessler,  who  will 
go  to  Berlin. 

Joseph  D.  Keefer,  who  will 
go  to  London  and  Moscow  in 
the  fall. 

Both  Loyal  N.  Gould,  the 
program’s  director,  and  Paul 
Underwood,  assistant  director, 
are  former  foreign  correspond¬ 
ents. 

!  Ludlow  Typograpli 
!  buys  Diehl  Company 

Ludlow'  Typograph  Company, 
!  Chicago,  and  Diehl  Machines, 
Inc.,  of  Wabash,  Indiana,  an- 
;  nounced  an  agreement  in  princi- 
I  pie  for  Ludlow’s  acquisition  of 
i  the  Diehl  Company  and  its 
'  wholly  owned  subsidiary,  Co¬ 
lumbia  Research  and  Develop- 
I  ment  Company  of  Columtms, 
Ohio.  The  acquisition  was  made 
through  an  exchange  of  stxKk. 

Ludlow  is  one  of  the  oldest 
companies  specializing  in  type¬ 
faces,  matrices,  and  hot  metal 
casting  machines.  Columbia 
I  specializes  in  Engineering  Re¬ 
search  and  Devdopment.  Diehl 
is  a  major  manufacturer  of 
woodw'orking,  rubber-making 
and  hydraulic  equipment. 


UNDER  ONE  ROOF— Somerville  Mayor  George  H.  Shay  (center) 
surveys  blueprints  for  $300,000  construction  project  which  will  place 
all  mechanical  operations  of  Somerset  Press  Inc.,  under  one  roof 
in  a  13,500-square  foot  addition  to  the  company's  pressroom  facilities 
in  Somerville,  N.J.  Company  officers  with  Shay  at  groundbreaking 
are  C.  Palmer  Bateman  Sr.  (left),  chairman  of  the  board  of  Somerset 
Press,  and  C.  Palmer  Bateman  Jr.,  president,  treasurer  and  general 
manager.  The  company  publishes  three  central  New  Jersey  weekly 
newspapers,  the  Somerset  Messenger-Gazette,  the  Bound  Brook 
Chronicle  and  the  Middlesex  Chronicle. 


Reporter  says 
probe  is  basic 
to  free  press 

Gaylord,  Mich. 

Investigative  reporting  “is 
the  only  way  that  newspapers 
can  maintain  their  place  as  the 
primary  source  of  information,” 
Michigan  members  of  the  As¬ 
sociated  Press  were  told  at 
their  annual  meeting  here  June 
6-7. 

Ray  Stephens,  assistant  AP 
bureau  chief  and  news  editor  in 
Washington,  reviewed  his  year 
and  a  half  as  director  of  AP’s 
Special  Assignment  Team.  He 
said  the  type  of  reporting  de¬ 
veloped  by  the  team  “stands  as 
a  new  affirmation  of  the  finest  of 
all  American  newspaper  tradi¬ 
tions.  That  protecting  a  free 
society  from  the  excesses  of 
those  who  govern  it  is  more 
than  the  duty  of  a  free  press; 
it  is  a  basic  function.” 

Herbert  Spendlove,  editor  of 
the  Jackson  Citizen  Patriot,  was 
promoted  from  vicepresident  to 
president  by  the  Michigan  As¬ 
sociated  Press  Editorial  Asso¬ 
ciation. 

Herb  Levin,  general  manager 
of  the  Sanlt  Ste.  Marie  Evening 
News,  was  named  vicepresident. 

John  Askins,  Detroit  Free 
Press,  won  the  sweepstakes 
writing  award,  worth  $100,  for 
his,  “The  Boy  Wonder  at  42,” 
a  portrait  of  Detroit  Mayor 
Jerome  P,  Cavanagh.  It  also 
won  Askins  first  place  in  the 
feature  division  and  another  $60. 


Garrett  Cope,  Jackson  Citizen 
Patriot,  won  the  photographic 
award  with  a  series  of  pictures 
of  firemen  “Fighting  For  Their 
Lives”  at  a  bowling  alley  blaze 

Winner  of  the  writing  prize 
for  newspapers  with  circula¬ 
tions  with  less  than  2.'),000  was 
Ed  Kieta  of  the  Dowagiac  Daily  ^ 
News.  Almon  McCall  of  the. 
Grand  Haven  Tribune  won  thij 
photo  award  in  this  category. 

• 

Financial  writern 
give  4  scholarships 

Four  $500  college  scholarships 
were  presented  June  11  to  young 
men  interested  in  pursuing  a 
career  in  journalism  and  em¬ 
ployed  by  publications  and  news 
services  in  the  New  York  area 
by  the  New  York  Financial 
Writers’  Association. 

The  scholarships,  named  in 
honor  of  the  late  Robert  M. 
Kalb,  will  be  awarded  to  Steven 
J.  Barach,  New  York  Tiniet; 
William  J.  Benecke,  Dow  Jones 
&  Company;  George  Hron,  As- 
.sociated  Press — Dow  Jones  Eco¬ 
nomic  Report;  and  Tony  Otero, 
Daily  News. 

• 

Revolving  exliihit 
at  ANPA  conference 

Chicago 

Mounted  on  a  revolving  jslat- 
form,  the  Linotron  505  was  a 
feature  at  Mergenthaler  Lino¬ 
type  Company’s  exhibit  at  the 
ANPA  Production  Manageincn'- 
Conference  here  last  week. 

Mergenthaler  also  exhibit*'- 
Linofilm  Super  Quick,  a  Lin' 
quick  Perforator  and  a  bar: 
copy  tape  Perforator. 
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l^et  Hanson’s  books 
1)0  your  libel  guide 


Almost  every  week  over  a 
p  'riod  of  nearly  20  years,  E&P’s 
legal  beagle,  Albert  Woodruff 
(  ray,  delved  into  the  law  re- 
|)i)rts  from  all  over  the  country 
8!id  kept  readers  abreast  cur- 
1  -nt  decisions  in  libel  and  def- 
(imation  suits. 

Gray,  a  retired  practitioner 
at  the  bar,  including  the  Su- 
|)reme  Court  of  the  United 
States,  has  found  his  supply  of 
“Newspaper  Law”  cases  cut 
considerably  by  the  high  court’s 
sweeping  judgment  in  favor  of 
the  New  York  Times  and 
against  an  erstwhile  police  com¬ 
missioner  (Sullivan)  in  Bir¬ 
mingham. 

The  “Sullivan  Doctrine”  enun¬ 
ciated  in  1964  and  the  followup 
decision  in  favor  of  the  Asso¬ 
ciated  Press  against  General 
Walker  make  it  very  difficult  for 
a  public  official  or  a  public  per¬ 
son  to  sue  for  libel  and  collect 
damages. 

Consequently,  an  impression 
has  grown  aroun<l  newsrooms 
that  more  casual  and  lenient  ed¬ 
iting  of  crusading-type  stories 
isn’t  liable  to  cost  the  publish¬ 
er  anything — not  even  the  ex¬ 
pense  of  defending  a  libel  claim. 
This  idea  must  not  be  allowed 
to  go  too  far,  with  the  result 
that  sloppy  copyreading  will  get 
a  paper  into  deep  and  costly 
trouble. 

‘Dangerous  words* 

There  are  still  many  situa¬ 
tions  involving  the  use  of  “dan¬ 
gerous  words”  that  can  keep  li- 
lx;l  lawyers  occupied  and  cause 
publishers  to  lean  heavily  on 
their  libel  insurance  policies. 

The  evidence  is  at  hand  in 
two  compact,  green-and-gold 
covered  volumes  entitled  “Libel 
and  Related  Torts.”  The  author 
IS  Arthur  R.  Hanson,  general 
counsel  for  the  American  News¬ 
paper  Publishers  Association, 
who  began  the  examination,  an¬ 
alysis  and  compilation  of  cases 
almost  five  years  ago  under  a 
grant  from  the  ANPA  Founda¬ 
tion. 

Personal  Involvement  of  the 
author  in  the  defense  of  many 
of  the  cases  cited  in  his  books 
led  to  a  clarity  of  comment  that 
makes  communication  between 
a  lawyer  and  potential  clients 
quite  effective.  In  fact,  for  $48, 
the  price  of  the  two  volumes, 
it  could  be  the  cheapest  legal 
advice  ever  handed  out  to  an 
editor  or  publisher. 

Not  only  is  Volume  I  full 
of  case  ami  comment  but  it 
contains  specific  reference  to 
words  and  phrases  that  pop  in¬ 


to  perilous  areas.  It  wouldn’t 
be  wise  to  suggest  that  a  City 
Editor  make  this  his  Bible  and 
ignore  competent  legal  guid¬ 
ance,  but  it  could  bolster  his 
own  judgment  as  against  the 
age-old  advice  from  the  pub¬ 
lisher’s  office — “when  in  doubt, 
leave  it  out.” 

Special  reprint 

“Prognosis  in  the  News- 
loom”  is  the  heading  for  one 
section  of  Volume  I  and  no  news 
desk  should  be  without  it.  For 
that  very  reason  the  ANPA  is 
making  copies  of  this  part  of 
Hanson’s  treatise  available  in 
separate  reprints  at  a  nomin¬ 
al  price. 

As  followers  of  Gray’s  re¬ 
ports  in  E&P  became  aware, 
libel  is  almost  totally  in  the 
province  of  state  law  and  there 
are  variations  in  the  statutes. 
Hanson  and  his  helpers  have 
compiled,  for  Volume  II,  what 
must  be  the  first  such  collec¬ 
tion,  in  one  place,  of  legislation 
from  the  50  States  and  all  the 
provinces  of  Canada. 

Now,  if  there’s  any  doubt 
about  a  story,  consult  Han.son’8 
“Libel  and  Related  Torts,”  or 
tell  your  lawyer  to  buy  a  set 
of  the  books  and  read  them. 
.  .  .  J.H.W. 

c 

9  blacks  sponsored 
at  journalism  camp 

Lawrence,  Kans. 

A  cooperative  industry-educa¬ 
tion  program,  aimed  at  attract¬ 
ing  more  blacks  to  journalism, 
will  be  launched  this  summer  at 
the  University  of  Kansas. 

Nine  black  scholarship  stu¬ 
dents  will  be  among  the  92  high 
school  youths  enrolled  in  the 
William  Allen  White  School  of 
Journalism’s  six-week  journal¬ 
ism  camp.  The  students’  ex¬ 
penses  are  being  paid  by  news¬ 
papers  and  a  press  club,  which 
selected  the  participants  on  the 
basis  of  their  interest  and  prom¬ 
ise  in  journalism. 

Sponsors  are  the  Daily  Okla- 
homan-Oklahoma  City  Times; 
Wilmington  (Del.)  News-Jour¬ 
nal;  Arizona  Republic,  Phoenix; 
Kansas  City  Star;  Wichita 
Eagle;  Copley  Newspapers,  San 
Diego;  Cowles  Communications; 
and  the  Wichita  Press  Women’s 
Club.  Funds  from  the  Midwest¬ 
ern  Music  and  Art  Camp,  of 
which  the  journalism  division  is 
a  part,  are  being  used  to  pro¬ 
vide  a  ninth  scholarship. 

Iah*  F.  Young,  assistant  pro¬ 
fessor  of  journalism,  is  camp  di¬ 
rector. 
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Court  holds 
press  subject 
to  riot  order 

Plymouth,  N.H. 

Filing  the  case  of  a  Dart¬ 
mouth  College  student  convict- 
e<l  on  a  charge  of  contempt  in 
alleged  occupation  of  Parkhurst 
Hall  at  the  college  on  May  7, 
Justice  Richard  P.  Dunfey  of 
Grafton  County  Superior  Court 
here  has  laid  down  ground  rules 
for  the  press  to  follow  in  sim¬ 
ilar  circumstances. 

The  student,  a  member  of 
the  Dartmouth  senior  class  who 
was  on  assignment  for  the  Dart¬ 
mouth,  college  newspaper,  told 
the  court  he  felt  he  would  be 
protected  from  arrest  under  the 
F'irst  Amendment. 

In  its  ruling,  the  court  stat¬ 
ed: 

“Ijegitimate  news  coverage 
should  be  encouraged.  How¬ 
ever,  when  irreparable  harm, 
injury  or  damage  is  threatened 
and  the  securing  of  a  court 
injunction  is  necessitated,  as 
was  the  case  here,  it  must  be 
compiled  with  by  all  coming 
within  its  scope. 

“The  threatened  harm  was 
such  that  any  individual  seek¬ 
ing  to  l»e  exempted  from  the 
terms  of  the  court  order  should 
be  required  to  make  applica¬ 
tion  through  the  judicial  body 
issuing  the  process.  That  body 
should  make  the  determination 
whether  or  not  anyone  should 
l»e  exempted  from  its  terms. 

■‘There  is  no  law  I  know  of 
or  constitutional  right  that  per¬ 
mits  the  press  or  part-time  re- 
l>orters  or  photographers  to  vi¬ 
olate  the  provisions  of  a  blank¬ 
et  court  order  which  is  designed 
to  abate  a  nuisance  and  restore 
order  to  avoid  threatened  harm 
or  injury  and,  or  to  prevent  in¬ 
fringement  upon  the  rights  of 
others,  be  they  property  rights 
or  others.” 
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HAND-SOME  GROUP — Herbert  Spendlove,  left,  editor  of  the 
Jeclson  Citizen-Patriot,  and  Herb  Levin,  center,  general  manager 
of  the  Sault  Ste.  Marie  Evening  News,  are  congratulated  by  Dave 
Hayhow,  publisher  of  the  Dowagiac  News,  on  their  election  as 
president  and  vicepresident,  respectively,  of  the  Michigan  Associated 
Press  Editorial  Association. 


City  planning  coverage 
thin,  awards  jury  says 


Chicago 

The  American  Swiety  of  Plan¬ 
ning  Officials  presented  its  1969 
Journalism  Award  "for  public 
service  rendered  in  the  advance¬ 
ment  of  city  and  regional  plan¬ 
ning  through  outstanding  jour¬ 
nalism”  to  the  Louisville  Cour¬ 
ier-Journal. 

Commenting  on  the  coverage 
of  planning  issues  by  the  31 
newspapers  that  entered  the 
1969  competition,  jury  members 
expressed  the  view  that:  “The 
thin  coverage  generally  allocated 
to  planning  and  community  de¬ 
velopment  matters,  even  by  the 
publications  that  were  sufficient¬ 
ly  interested  to  enter  the  com¬ 
petition  suggests  that  the  press 
has  not  yet  made  this  their 
cause,  and  that  the  subject  mat¬ 
ter  has  not  yet  been  made  news¬ 
worthy  enough.” 

Also  noted  was  the  fact  that 
a  number  of  newspapers  con¬ 
centrated  on  an  issue,  but  took 
a  limited  view  of  its  implica¬ 
tions — for  example,  the  interplay 
of  the  airport,  the  freeway,  or 
the  civic  center  with  other  ele¬ 
ments  that  control  the  quality 
of  urban  living.  Another  char¬ 
acteristic  was  “rather  stereo¬ 
typed  reporting  of  routine  stor¬ 
ies  generated  by  national  rather 
than  local  initiative.” 

The  jury  felt  that  “there  are 
very  few  newspapers  that  seem 
equipped  to  take  on  problems  of 
the  environment  as  a  whole. 
Many  do  not  even  try.  In  some 
instances  the  articles  are  on  the 
ho-hum  side;  or  the  approach  is 
to  hit  on  certain  issues  rather 
than  to  develop  an  over-all, 
board  purpose.” 


Members  of  the  jury  for  the 
1969  competition  were:  Douglas 
G.  Wei  ford,  Wisconsin  Depart¬ 
ment  of  Local  Affairs  and  De¬ 
velopment;  Mrs.  Dorothy  Rubel, 
Chicago  Metropolitan  Housing 
and  Planning  Council;  and  M. 
W.  Newman,  Chicago  Daily 
News. 

Information  on  the  1970  com¬ 
petition  is  available  from  the 
American  Society  of  Planning 
Officials,  1313  East  60th  Street, 
Chicago,  Illinois  60637. 


Rep  chapter  elects 

Boston 

New  officers  have  been  chosen 
by  the  Boston  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives.  They 
are:  President  —  Warren  K. 
Thurston  (Story,  Kelly,  Smith) ; 
vicepresident — Kenneth  Hanlon 
(Mathews);  secretary — Alfred 
G.  MacKenzie  (Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee) ; 
treasurer — Francis  H.  Stevens, 
Providence  Journal  and  Bulletin. 


Chapter  ofheers 

Atlanta 

Atlanta  Chapter  of  Associa¬ 
tion  of  American  Newspaper 
Representatives  elected  the  fol¬ 
lowing  officers  for  the  year  1969- 
1970:  Oliver  Thornburg  (Ward- 
Griffith)  president;  Gene  Bal¬ 
lard  (Branham-Moloney)  vice- 
president;  Bob  Royse  (Cresmer, 
Woodward,  O’Mara  and  Orms¬ 
bee)  secretary;  and  Marshall 
Barrett  (Katz)  treasurer. 


Editors  split 
on  plans  for 
press  council  I  j 

Windsor,  Ont. 

A  press  council  should  be 
established  in  Ontario,  even 
though  most  papers  in  the  prov-  * 

ince  appear  to  oppose  it,  Mark 
F’arrell,  publi.sher  of  the 
Windsor  Star,  told  a  service  J 

club  here. 

Farrell  said  a  council  is  de¬ 
sirable  “if  for  no  other  rea.s(>n 
than  that  publishers  wield 
power  and  some  publishers  be¬ 
lieve  they  wield  absolute  power.” 

“The  right  of  a  person  who  is 
wronged  by  the  press — wittingly 
or  unwittingly — has  to  be  pro¬ 
tected.  There  is  a  protection  af¬ 
forded  by  the  law  for  libel  or 
slander,  but  ethical  matters  are 
not  covered  by  the  law  and  I  be-  ' 
lieve  it  is  highly  desirable  that 
friends  and  public  should  be-  | 
lieve  the  ethical  standards  of 
the  press  and  not  the  law — in  ( 
fact  it  is  impractical  for  the  law  I 
to  do  so.” 

He  said  a  press  council  might 
also  serve  in  conducting  an  im¬ 
partial  investigation  into  com¬ 
plaints  by  Prime  Minister 
Trudeau  about  the  press. 

He  said  if  the  press  does  not 
form  a  council,  one  will  be 
formed  by  law  and  “all 
members  of  the  press  are  op¬ 
posed  to  any  statutory  control.” 

Won’t  go  along 

John  Bassett,  publisher  of 
the  Toronto  Telegram,  has  de¬ 
clared  he  is  completely  opposed 
to  the  council  idea  and  he 
wouldn’t  belong  to  it. 

But  Beland  H.  Honderich, 
publisher  of  the  Toronto  Star, 
is  a  strong  advocate  of  a  coun¬ 
cil.  Several  other  Ontario  pub¬ 
lishers  have  voiced  endorsement, 
with  the  reservation  that  the 
government  have  no  role  in  a 
press  council  if  one  is  estab¬ 
lished. 

After  close  study  of  the  Bri¬ 
tish  Press  Council  and  its 
treatment  of  press  problems, 

Ian  H.  Macdonald,  deputy  chair¬ 
man  of  Thomson  Newspapers 
Ltd.,  said  “we  concluded  th:it 
there  will  never  be  a  substitute 
for  a  newspaper’s  own  con¬ 
science.”  In  Ontario,  he  added, 
Thomson  editors  exercise  a  per¬ 
sonal  contact  with  anyone  who 
has  a  comjilaint  or  problem. 

A  freedom  of  the  press  com¬ 
mittee  of  the  Quebec  national 
assembly  has  been  examining 
problems  and  conduct  of  the 
press  with  a  view  toward  organ¬ 
ization  of  a  press  council. 
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^  EVENINO 

Member  Sunday  Magazine  Metro  Group 
Represented  by  Cresmer,  VVootlward,  O'Mara  &  Ormsl^cv,  Ine 


The  Inland  Empire  comes  to  Spokane 


In  this  instance,  the  spectacle  that  attracted  young 
and  old  from  every  part  of  the  Inland  Empire  was 
Spokane’s  eye-dazzling  1969  Lilac  Parade.  That 
same  evening,  and  next  day,  the  100,000  spectators 
and  other  subscribers  throughout  the  36-county 
Spokane  Market  read  a  full  account  of  the  gay  event 
.  .  .  saw  pictures  of  flower-decked  floats  in  award¬ 
winning  color. 

Spokane  Market  folk  enjoy  the  timely  parade  of 
news  in  the  Spokane  dailies,  presented  in  unusual 


depth  and  color  through  100  local  correspondents 
and  57  editions.  And,  the  Spokane  dailies  arc  over 
9051)  home  delivered  on  day  of  publication. 

This  is  the  coverage  that  does  such  a  productive 
job  for  advertisers:  95+%  daily  coverage  in  metro 
Spokane,  85%  in  16  core  counties  (50%  minimum 
coverage  each  county),  and  44%  in  the  total  36- 
county  market  of  a  million  people  who  spend  $1.8 
billion  at  retail.  Join  the  parade  of  rewarded 
advertisers. 


★★★★★★★★★★★★★★★★★★★★★★★★★ 


★★★★★★★★★★★★★★★★★★★★★★★★★ 


FIFTY 

FASaNATING 

YEARS 

★  from  the  first  issue,  June  26,  1919. 

★  from  17  editorial  employes  and  some  part-timers  to  more  than  r),()()() 
employes. 

★  from  rented  space  on  one  floor  of  tlie  old  N.  Y.  Mail  Building  in 
C-ity  Hall  Plate,  to  a  rented  five-story  building  in  Park  Place,  to 
the  37-story  NEWS  Building  on  East  42nd  Street  (in  1930) . 

★  from  l.')0,000  circulation  the  first  day  to  over  2,000,000  circulation 
daily  (over  3,000,000  Sunday)  today... making  'El IE  NEWS  the 
most  widely  circulated  newspaper  in  America. 

On  the  occasion  of  onr  ‘>0fh  Annwcrsary  xcc  salnic  the  nicnio)\  ol 
loscf/li  Mcdill  Pallcrson,  fonndcr  of  The  Xcics.  Il'c  also  salute  oin 
staff,  advertisers  and  readers,  xelio  together  contribute  to  the  snxess 
of  Xexe  York's  Picture  Xeii'sltafier. 


THE  ©NEWS 

NEW  YORK  S  PICTURE  NEWSPAPER 


news-people 


ALBERT  H.  FAST  has  been  ap¬ 
pointed  general  manager  of  the 
Windsor  (Ont.)  Star  after  20 
years  of  service  with  the  paper. 
He  has  been  business  manager 
since  I960. 


New  Stanford 
fellows  named 

Stanford,  Calif. 

Kditorial  staffers  from  a 
dozen  dailies  and  a  weekly  news¬ 
paper  hav2  reeeivwl  Stanford 
University  professional  journal¬ 
ism  fellowship  awards  for  the 
next  colleKo  year. 

The  new  fellows  are; 

Ivoliert  L.  Anderson, 
rille  (Ky.)  Court*  r-Jounutl. 

Isaae  Bernard  Bookbinder, 
(iurdfv  City  (N.  Y.)  NewsuUiy. 

David  A.  Fauseh,  liuHiriiiut 
\Vt>k. 

Merrit  S.  Firmin,  (trt’vnvillv 
(.Miss.)  Ih’lla  Pruiorrnt-Timen. 

Stanlev  W.  Friedman,  WDIl- 
TV. 

Davirl  W.  Hess,  Akron  (0.) 
Itcnron-Jou  null. 

Howard  Junker,  MeWKweek. 

George  P.  Kennedy,  Miami 
Herald. 

A.  Kent  MacDoufcall,  Wall 
Street  Journal. 

Kol)ert  S.  Mellis,  Rorhe»ter 
(N.  Y.)  Demorrat  and  Cdtron- 
irle. 

Rofrert  J.  Mullin,  Lon  Anyelen 
Times. 

Robert  Z.  Nemeth,  Worcester 
(Ma.ss.)  Telegram  ami  Evening 
(lazette. 

Frank  A.  Rutter,  Vancouver 
(B.  C.)  Sun. 

Jon  T.  Senderlinp,  Seattle 
Post-IntelHgencer. 

William  R.  Wehrman,  K.MOX- 
TV. 

June  V.  Williams,  Cleveland 
CtUI  and  Post. 

The  fellowships  enable  studies 
in  any  field  except  journalism. 


Arthur  Uavien  iianieH 
M>ii  as  his  surressor 

King.ston,  Ont. 

Arthur  L.  Davies,  publisher 
of  the  Kingston  Whig-Standard 
since  1951,  will  retire  from  the 
position  June  SO  and  be  suc¬ 
ceeded  by  his  son,  Michael,  gen¬ 
eral  manager  of  the  daily  news- 
pajter  since  196S, 

The  senior  Davies,  son  of  the 
late  Senator  W.  Rupert  Davies 
who  owned  the  British  Whig 
when  it  merged  with  the  Daily 
Standard  in  1926,  will  continue 
as  president  of  Kingston  Whig- 
Standard  Co.  Ltd. 

When  Michael  Davies  takes 
over,  he  will  be  only  the  fifth 
publisher  of  the  Whig-Standard 
and  its  j)iedece.ssor,  the  British 
Whig  founded  in  18S4. 

William  J.  Sutcliffe,  secre¬ 
tary-treasurer  of  the  firm  since 
1952,  will  become  general  man¬ 
ager.  Elroy  Shaule  will  become 
secretary-treasurer  and  chief 
accountant  of  the  company,  and 
Wesley  O’Neil  will  become  busi¬ 
ness  office  manager. 

Rofieit  1).  Owen  will  continue 
as  editor-in-chief. 

• 

Meath  in  publisher 
«f  Oltaway  newspaper 

Danbi’ry,  Conn. 

J.  Allan  .Meath,  general  man¬ 
ager  since  Deceml)er,  1966,  has 
l>een  promoted  to  publisher  of 
the  Danhury  News-Times  in 
the  Ottaway  Newspapers-Radio 
group. 

Meath,  who  is  40,  l)egan  his 
newspaper  career  as  a  carrier 
l>oy  in  East  Orange,  N.J.  He 
joined  the  News-Times  in  Oc- 
tolK*r,  1965,  as  a.ssistant  to  the 
publisher. 

As  publisher  Meath  succeeds 
Eugene  J.  Brown,  who  came 
hero  in  1956  and  who  now  be¬ 
comes  president  of  Ottaway 
News  Service,  l>ased  at  Camp- 
l>ell  Hall,  N.Y.,  the  group’s 
headquarters.  He  is  vicechair¬ 
man  of  the  board  of  Ottaway 
Newspapers-Radio  Inc. 

R.  John  Van  Kleeck  moves  up 
to  general  manager  of  the 
News-Times.  He  has  worked  in 
the  Ottaway  group  since  1947. 

Labor  aide  named 

ROCHESTra,  N.  Y. 

All)ert  Dolata,  an  attorney, 
has  been  named  labor  relations 
manager  of  Gannett  Co.,  Inc., 
it  was  announced  by  George  J. 
Dastyck,  Gannett  director  of 
employe  relations.  Dolata  has 
worke<i  for  General  Mills  and 
Hooker  Chemical  Co. 


Larky  J.  Fruhling  —  ap¬ 
pointed  Iowa  news  editor  and 
Des  Moines  bureau  manager  of 
United  Press  International, 
.succeeding  Bruce  B.  BAKRt: — 
named  assistant  news  editor  in 
UPPs  New  York  headquarters. 

*  *  * 

William  A.  Gold,  former  re¬ 
porter  for  the  Akron  (Ohio) 
Beacon  Journal  and  the  Colum¬ 
bus  Citizen-Journal — appointed 
assistant  professor  of  English 
at  Nathaniel  Hawthorne  Col¬ 
lege,  Antrim,  N.  H. 

*  *  * 

Lee  Bailey,  former  reporter 
on  the  Akron  (Ohio)  Beacon 
Journal — to  the  Sunday  depart¬ 
ment  of  the  Cleveland  Plain 
Dealer. 

*  *  * 

Helene  Moore,  former  copy 
editor  at  the  Ft.  Lauderdale 
(Fla.)  News  and  women’s  edi¬ 
tor  of  the  Red  Bank  (N.  J.) 
Daily  Register — now  copy  edi¬ 
tor  at  the  Miami  (Fla.)  Herald. 
*  *  « 

William  L.  Fox,  aviation 
writer  of  the  Anchorage 
(Alaska)  Daily  News  and  Times 
— named  managing  editor  of 
Alaska  Industry  magazine. 

«  *  « 

Cal  McCarthy  ,  former  ad¬ 
vertising  staffer  of  the  New 
York  Daily  News — to  advertis¬ 
ing  director  at  the  Miami  Beach 
(Fla.)  Sun. 

*  *  * 

Nell  Knight,  general  assign¬ 
ments  reporter  of  the  Columbus 
(Ga.)  Ledger — to  the  Miami 
Beach  (Fla.)  Sun;  Joe  Maggio, 
former  war  correspondent — to 
general  assignments;  Pamela 
Harrls  —  from  the  Quincy 
(Mass.)  Patriot  Ledger — now 
copy  editor  and  reporter ;  Clairi; 
PoTToW'F — from  the  Fort  Pierce 
(Fla.)  News  Tribune,  now  city 
hall  reporter;  Gus  Dana — from 
news  editor  to  amusements  edi¬ 
tor,  and  editor  of  the  Sun’s 
magazine.  Night  Beat;  Jim  Hey- 
ROCK — to  news  editor. 

*  *  * 

Daniel  O.  Tedrick — from 
night  editor  in  the  AP  bureau 
at  Los  Angeles  to  correspondent 
at  San  Diego,  replacing  Robert 
M.  Burnett,  who  resigned. 

*  *  * 

Nicholas  Daniloff,  UPI — 
elected  president  of  the  State 
Department  Correspondents’  As¬ 
sociation  in  Washington. 

*  *  * 

James  A.  Van  Vliet — from 
the  court  beat  for  the  Cleveland 
Plain  Dealer  to  associate  editor 
of  Action  Tab,  entertainment 
section,  succeeding  Bert  Ree- 
SING. 


NORMAN  W.  HULL,  who  joined 
the  editorial  staff  of  the  Windsor 
(Ont.)  Star  in  1931,  has  moved 
up  the  newsroom  ladder  from  city 
editor  to  executive  editor  and 
now,  editor. 


Don  Digilio,  managing  edi¬ 
tor  of  the  Las  Vegas  (Nev.) 
Review  Journal  —  to  executive 
editor,  succeeding  James  Leavy 
who  is  now  managing  news  edi¬ 
tor  of  KSHO-TV,  Las  Vegas, 
a  *  * 

Rod  Van  Every  —  assistant 
city  editor  to  city  editor  of  the 
Milwaukee  Journal,  succeeding 
Harry  W.  Hill,  now  assistant 
managing  editor.  Robert  W. 
Barewald  —  to  assistant  city 
editor.  Patrick  Graham  —  to 
second  assistant  and  David  N. 
Mitchell — third  assistant. 


J.  Richard  Calhoun— sports 
editor  to  managing  editor  of  the 
Las  Vegas  (Nev.)  Review 
Journal. 

a  a  a 

Edward  Lehman  —  named 
publisher  of  the  Loveland 
(Colo.)  Reporter- Herald,  retain¬ 
ing  his  publisher’s  post  with  the 
Longmont  (Colo.)  Times-Call. 
He  succeeds  John  E.  Holden — 
named  chairman  of  the  board 
of  Loveland  Publishing  Com¬ 
pany.  Thomas  W.  Reeves,  man¬ 
aging  editor  of  the  Times-Call 
— now  editor  of  the  Reporter 
Herald. 

a  a  a 

James  Head,  formerly  editor 
of  Cocoa  Beach  (Fla.)  Today— 
to  executive  editor  of  the  Hart¬ 
ford  (Conn.)  Times. 

a  a  a 

Craig  Stole,  executive  sports 
editor  of  the  Hartford  (Conn.) 
Times — to  Rochester  (N.  Y.) 
Democrat  &  Chronicle  as  colum¬ 
nist. 

a  a  a 

Howie  Hou;omb,  Hartfora 
(Conn.)  Times  sports  staff  — 
to  assistant  sports  editor. 
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Gerry  Finn — from  Sjrring- 
<eld  (Mass.)  Union  Hartford 
(Conn.)  Times  sports  staff  as 
olumnist. 

*  *  * 

James  W.  Ryan,  formerly 
A-ith  the  UPI  Bureau,  Spring- 
lield,  Mass  —  named  assistant 
public  relations  director  of 
Sheraton  Hotels,  Boston. 

«  *  * 

Robert  W.  Jones,  music 
critic.  West  Hartford  (Conn.) 
Sews,  since  1958— named  com¬ 
poser-in-residence,  Schoolcraft 
College,  Plymouth,  Mich. 

*  if  * 

Herbert  M.  Peterson,  re¬ 
cently  retired  executive  vice- 
president  and  general  manager 
of  the  New  Britain  (Conn.) 
Herald — honored  at  a  dinner 
party  by  100  newspaper  as- 
.sociates. 

*  *  * 

Ashu:y  James,  reporter  in 
the  Windsor  Locks  (Conn.) 
Bureau  of  Hartford  Times — to 
[  general  assignment,  news  room. 

'  «  «  « 

Jessie  Nigro — from  artist  in 
the  advertising  department  of 
Hartford  (Conn.)  Times  —  to 
the  news  room. 

*  *  * 

Jack  Condon,  former  adver¬ 
tising  manager  of  Katz  News¬ 
paper  Sales  of  New  York,  and 
previously  the  Long  Island 
Press  —  appointed  advertising 
manager  of  the  Washington 
(D.  C.)  Daily  News. 

*  *  « 

Reggie  Mason,  recent  grad¬ 
uate  of  West  Virginia  School 
of  Journalism — to  the  general 
advertising  staff  of  the  Char¬ 
lotte  (N.  C.)  News  and  Ob¬ 
server. 

*  *  * 

Til  Ferdenzi,  sports  writer 
for  20  years  with  the  New  York 
Journal- American,  to  NBC 
Press  and  Publicity  Department 
as  coordinator,  sports  publicity. 
*  *  • 

CiiERi  Moran,  copy  editor  and 
education  reporter  of  the 
Seattle  (Wash.)  Intelligencer — 
to  society  editor. 

*  *  * 

Don  Battle  of  the  Newark, 
N.  J.  bureau  of  Associated  Press 
— to  the  business  news  desk  of 
the  New  York  bureau. 


Edward  F.  Montgomery, 
formerly  associate  editor  of  the 
Oklahoman's  Sunday  magazine 
— named  city  editor  of  the  Daily 
Oklahoman,  succeeding  Ktiyk 
Lchian  who  moved  to  the 
Houston  (Tex.)  Post  as  assist¬ 
ant  managing  editor. 
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Jean  Shirley  Taylor 

3  feature  sections 
now  under  1  editor 

Phoenix 

Jean  Sharley  Taylor,  women’s 
editor  of  the  Arizona  Republic 
for  the  past  two  years,  has  been 
named  associate  editor  with  re¬ 
sponsibility  for  three  of  the 
newspaper’s  feature  sections. 

While  remaining  as  women’s 
editor,  she  will  assume  the  di¬ 
rection  of  the  Sunday  Sun  Liv¬ 
ing  Section,  and  the  daily  and 
Sunday  entertainment  section. 

Entertainment  editor  Ray 
Walter  and  Sun  Living  editor 
Mary,  Leonhard  will  continue  as 
supervisors  of  their  respective 
departments  under  Mrs.  Taylor. 
Neither  the  Sunday  magazine, 
Arizona,  under  its  editor  Bud 
DeWald,  nor  the  editorial  pages, 
under  Arizona  Republic  editor 
Frederic  S.  Marquardt,  is  af¬ 
fected  by  the  change. 

“The  purpose  of  the  move  is 
to  bring  the  feature  depart¬ 
ments  having  to  do  with  leisure 
activity  and  modern  living 
under  a  single  editorship,’’  said 
Managing  Editor  J.  Edward 
Murray.  “The  actual  format  of 
the  sections  will  remain  un¬ 


changed,  but  the  departments 
affected  have  been  grouped  to¬ 
gether  for  interchange  of  staff¬ 
ers  and  control  of  copy.’’ 

*  * 

Ed  Harris — moved  up  to  new 
spot  of  executive  sports  editor 
and  Ben  Byrd  became  sports 
editor  at  the  Knoxville  (Tenn.) 
Journal.  Russ  Rebb — now  as¬ 
sistant  sports  editor. 

*  *  * 

Guy  W.  Wages — named  to 
new  post  of  circulation  man¬ 
ager  of  the  Chattanooga 
(Tenn.)  News-Free  Press.  He 
joined  the  paper  in  1950  from 
the  Atlanta  Constitution. 

*  *  * 

Robert  F.  Terry,  rejwrter 
and  columnist  on  the  Seattle 
(Wash.)  Intelligencer  —  named 
city  editor. 

*  *  * 

Jay  L.  Leonard,  formerly  at 
Harrisburg,  Pa. — now  Ohio 
Legislative  correspondent  for 
UPI  at  Columbus. 

«  *  * 

William  P.  Day,  a  menib«*r 
of  the  staff  since  1952 — pro¬ 
moted  to  assistant  managing 
editor,  Toledo  Blade. 


G*P  names  Fulton 
newsprint  manager 

J.  F.  Fulton  has  l)een  named 
sales  manager,  newsprint,  in 
Georgia-Pacific  Corp.’s  printing 
papers  division  headquartered 
at  Stamford,  Conn.  The  move 
follows  completion  of  a  mod¬ 
ernization  of  newsprint  manu¬ 
facturing  facilities  at  Wood¬ 
land,  Maine. 

Fulton,  with  18  years  of  pa¬ 
per  industry  experience,  suc¬ 
ceeds  J.  C.  Lavin,  according  to 
R.  G.  Oslwrne,  dirt“ctor  of  mar¬ 
keting  for  the  division. 

Lavin,  whose  retirement  was 
effective  June  1,  had  been  with 
G-P  since  1963  after  long  serv¬ 
ice  with  St.  Croix  Paper  Co. 

Fulton  will  l)e  assisted  in 
newsprint  sales  by  J.  N.  Kirk 
and  will  report  to  F.  E.  Martin, 
who  continues  as  director  of 
marketing  for  newsprint. 

*  *  * 

Dewey  Bersciieid,  metro  re¬ 
porter,  St.  Paul  (Minn.)  Dui- 
patch.  and  Pioneer  Press — to 
editorial  writer.  Steven  Dorn- 
keld — from  suburban  and  gen¬ 
eral  to  metro  rei)orter. 


POLLYCRAMERPOLLYCRAMER 


Polly's  Pointers  is  o  regular  stopping  place  for  readers 
of  more  than  4(X)  doily  newspapers.  Polly  Cromer's 
homemaking  ''idea  exchange"  is  the  popular,  five- 
times-a-week  response  column  in  the  Newspaper  Enter¬ 
prise  Daily  Service.  Polly's  Pointers  ore  tested  sugges¬ 
tions  for  saving  time,  money  or  energy  in  homemaking, 
sewing,  cleaning,  decorating,  child  care  and  related 
subjects.  Contributors  ore  rewarded  with  o  dollar  for 
published  suggestions.  Take  a  Pointer  from  Polly  ond 
give  your  readers  the  pleasure  of  swapping  ideas  in 
Polly's  Pointers. 
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pr/index  DIRECTORY  Ot  PRESS  COMTilCTS 


“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recofniizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con- 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AEROSPACE  A  DEFENSE 

RCA  DEFENSE  ELECTRONIC  PRODUCTS:  For 
information  on  Communications  &  Elactronics; 
Talavision — military  and  space;  Apollo— radar, 
communications  and  electronics;  Redars — space 
snd  tactical;  Avionics — military  and  commer¬ 
cial — Contact  Nicholas  F.  Pansiero,  Manager, 
Public  Affairs,  RCA  DEP  Marne  Highway, 
Moorestown  NJ.  08057,  Bldg.  108-112.  Tele¬ 
phone  (609)  235-8383. 

_ AGRICULTURE _ 

FARM  FACTS  &  PHOTOS— Photos,  slides,  mo 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  avaikabla;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand,  New  Holland,  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 

DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 

SANDERS  ASSOCIATES,  INC. — Information  on 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  20 
major  markets.  Ray  Hall,  PR  Manager,  95  Canal 
Street,  Nashua.  N.  H.  03060.  (603)  885-2817. 

_ FOOD _ 

DAIRY  FOODS — Food  page  features,  recipes 
and  photos,  featuring  milk  and  other  dairy 
products  on  a  non-brand  basis — for  all  occa¬ 
sions,  family  to  festive.  American  Dairy  Asso¬ 
ciation,  Dairy  Foods  Publicity  Department,  20 
North  Wacker  Drive,  Chicago,  Illinois  60606. 
(312)  782  4916 
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FOREIGN  GOVERNMENTS 

MEXICAN  NATIONAL  TOURIST  COUNCIL— 
Information,  photos  and  research  help  on  all 
nonpolitical  aspects  of  Mexican  life — and  assist 
ance  on  working  trips.  Contact  PR  Dir. 
Peter  Celliers,  or  Ernest  Silverman  (economics), 
Carol  Zaiser  (tourism),  Daniel  Canning  (cul¬ 
tural)  at  677  Fifth  Ave.,  New  York —  (212) 
755-7212.  Chicago,  Zane  Robbins  at  One  East 
Wacker  Dr. —  (313)  329-9292.  Los  Angeles, 

Bud  Lewis  at  8741  Sunset  Blvd. — (213)  OL 
5-9242. 

FRANCHISING 

GENERAL  BUSINESS  SERVICES.  INC.— Fran¬ 
chising  is  America's  new  glamor  industry.  GBS, 
in  45  states,  specializes  in  services  to  small 
businesses.  Franchise  facts,  leads:  Marvin  Meyn, 
GBS,  7401  Wise.  Ave.,  Washington,  D.C.  20014 
(301)  656-0123. 


HELICOPTERS 

COPY,  PHOTOS  AND  FEATURES  ON  BELL 

military  and  commercial  helicopters  in  use 
throughout  the  world.  Bell  is  world's  largest 
producer  with  more  than  12,000  units  delivered 
to  all  U.S.  Military  Services  and  civil,  business 
and  industry  users  in  the  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayes,  public  relations  director.  Bell  Hell 
copter  Co.,  P.O.  Box  482,  R.  Worth,  Te«as 
76101.  Phone  817-280-2425. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In- 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  III.  Phone  (312)  291-5086. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  hearing: . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME . COMPANY 


ADDRESS  . 

RATES;  Six-line  minimum  insertion  @  S3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-time  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-times,  $234;  6-lines,  2& 
times,  $444.60;  6-lines,  52-times,  $842.40.) 
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AN  UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


CONNECTICUT  GENERAL  INSURANCE  COR¬ 
PORATION  —  Background  on  latest  trends 
in  estate  planning,  mutual  funds,  variable  and 
guaranteed  income  pension  plans,  insurance 
"mass  marketing,"  individual  and  group  life 
and  health  insurance,  casualty  and  property  in¬ 
surance,  and  common  stock,  mortgage  and 
real  estate  investing.  Call  Richard  G.  Claeys, 
Supervisor,  Public  Relations  Hartford,  Conn. 
06115.  Phone  (203)  242-4422. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  afRIiatad  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAM  staff  and  member  company 
offices  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St.,  Chicago,  III,  60603.  Tel.  (312) 
263-6038. 


TRAVEL-TOURISM 


MONTREAL'S  MAN  AND  HIS  WORLD— nevrs, 
features,  photos  (b&w/Color)  35-nation  expo¬ 
sition  incl.  USSR,  France,  Czechoslovakia.  Aus¬ 
tria,  Spain — on  site  of  Expo  67.  Wolcott,  Carl¬ 
son  &  Co.,  485  Madison  Ave.,  New  York  N.  Y. 
10022.  Phone  (212)  755-5530. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact:  Stephen  R.  Lawrence,  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
Pa.,  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
I  located  around  the  country.  For  a  Fact  Book 
I  about  insurance,  write  to  the  Institute  at  1 10 

t  William  Street,  New  York,  N.Y.  10038.  For 

i  answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


PETROLEUM 


HUMBLE  OIL  &  REFINING  CO.— Got  a  ques¬ 
tion  about  Humble?  Need  a  photo  of  oil  opera¬ 
tions?  Contact  Arch  Smith,  Head,  Media  Re¬ 
lations,  800  Bell,  Houston  77001,  (713)  221- 
4376  or  Bleu  Beathard,  Media  Relations,  30 
Rockefeller  Plaza,  New  York  City  10020,  (212) 
974-3620. 


RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  In  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha.  Neb.  68102.  Phone  (402)  271-3258. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  (b&w/ 
Color)  on  economic  and  resource  development,  | 
travel,  sports  hunting,  fishing  in  the  fabulous  : 
North.  F.  J.  Hutton,  Publicity  Officer,  City  j 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone  i 
(403)  424-0211.  , 


WOOD  PRODUCTS 


AMERICAN  WOOD  COUNCIL— Information 
on  all  wood  products  for  new  home  construc¬ 
tion,  remodeling,  home  projects.  Material  suit¬ 
able  for  real  estate,  home  furnishing,  speciel 
sections.  Jim  Plumb,  Burson-Marsteller,  866  Third 
Ave..  N.Y.C.  10022  (212)  752-8610. 


PUBLIC  RELATIONS  EXECUTIVES:  Shouldn't  your  company  be  listed  in  PR/Index?  Write  E&P  for  complete  details  and  rates. 


Callahan  and  Ayers  head 
Anniston  Star  management 


Anniston,  .Ala. 

Mr.s.  Harry  M.  Ayers  has 
relincjuished  active  manage¬ 
ment  duties  as  president  and 
publisher  of  the  Anniston  Star. 
Ralph  W.  Callahan  assumed  her 
responsibilities  as  chief  corpo¬ 
rate  executive,  moving  up  to 
president. 

Mrs.  Ayers  will  continue  her 
association  with  the  newspaper 
as  chairman  of  the  board. 

At  the  same  time,  H.  Brandt 
Ayers  Itecame  principal  opera¬ 
tional  officer  as  editor  and  pub¬ 
lisher;  Phillip  A.  Sanguinetti 
was  elevated  to  vice-president 
and  general  manager,  w'ith  di¬ 
rect  operational  authority  over 
all  business  and  production 
functions;  and  Almus  J.  Thorn¬ 
ton  was  moved  up  to  secretary- 
treasurer,  with  increased  fiscal 
responsibilities. 

The  executive  promotions  and 
Mrs.  Ayers’  resignation,  ac¬ 
cepted  “with  appreciation  and 
regret,”  were  among  actions 
taken  at  a  board  of  directors 
meeting  of  Consolidated  Pub¬ 
lishing  Co.,  publisher  of  the 
Star. 

Callahan  was  executive  vice- 
president  of  the  company,  Ay¬ 
ers  was  editor  and  Sanguinetti 


was  treasurer. 

Mrs.  Ayers,  the  former  Edel 
Olgo  Leonora  Ytterhoe,  is  a 
native  of  Northfield,  Minn. 

She  married  Col.  Harry  Mell 
Ayers,  late  editor  and  publisher 
of  the  Star,  in  1921. 

Callahan,  an  Anniston  native, 
came  to  the  Star  as  a  sports 
writer  in  1922.  He  then  spent 
a  year  working  as  a  reporter 
with  the  Nashville  Tennessean. 
He  also  served  as  assistant 
sports  editor  of  the  Birmingham 
Age-Herald  while  attending 
Howard  College,  now  Samford 
University. 

Callahan  returned  to  the  Star 
in  1927  and  has  served  as  re¬ 
porter,  city  editor,  managing 
editor,  retail  and  national  ad¬ 
vertising  manager  and  business 
manager. 

He  is  also  president  of  Pied¬ 
mont  Publishing  Co.,  president 
of  Calhoun  Publishing  Co.,  pres¬ 
ident  of  Talladega  Publishing 
Co.,  trea.surer  of  .Anniston  De¬ 
velopment  Co.  and  president  of 
Lake  Loui.se  Co. 

Callahan  is  vice-president  and 
president-elect  of  Southern 
Newspaper  Publishers  Associa¬ 
tion. 

Ayers,  the  son  of  Mrs.  Ayers 


and  the  late  Col.  Ayers,  who  will 
l)ecome  editor  and  publisher  of 
the  Star,  returned  to  his  native 
Anniston  in  196.3  after  serving 
as  Washington,  D.C.  correspond¬ 
ent  for  several  .southern  news¬ 
papers. 

He  is  a  journalism  graduate 
of  the  University  of  Alabama. 
He  was  a  Nieman  Fellow  at 
Harvard  in  1967-68. 


TcmIiI  iianien  Nelson 
to  his  post  as  editor 

RorKFt)!®,  Ill. 

Appointment  of  C.  Hal  Nel¬ 
son  as  editor  of  the  Rockford 
Morning  Star  and  Register-Re¬ 
public  was  announced  this  week 
by  William  K.  Todd,  publisher 
and  editor. 

Todd,  who  is  also  president 
of  Rockford  Newspapers  in  the 
Gannett  Group,  said  he  was  re¬ 
linquishing  the  duties  of  editor 
and  turning  them  over  to  Nel- 
.son,  who  has  just  completed  40 
years  as  a  Rockford  newspaper¬ 
man.  Nelson  has  been  associate 
editor  of  the  newspapers  and 
his  wife,  the  former  Isadora 
Haight,  is  Sunday  editor  of  the 
Star. 

*  4>  • 

Arch  IK  C.  Salyard.s — to  edi¬ 
torial  staff  of  the  Duluth 
(Minn.)  Herald  and  News  Trib¬ 
une  from  editorial  writer,  St. 
Paul  Dispatch  and  Pioneer 
Press. 


L«wi$  Harris 

HarriH  is  city  editor 
at  Dallas  Times  Herald 

Dallas 

I^ewis  Harris  has  been  pro¬ 
moted  to  city  editor  of  the  Dal¬ 
las  Times  Herald.  He  succeeds 
Jim  Lehrer,  who  resigned  to  de-  i 
vote  more  time  to  writing. 

Warren  Bosworth,  former 
Vietnam  war  correspondent  for 
the  Times  Herald,  and  Bill  Me-  ; 
Ada,  former  science  writer,  be-  1 
came  assistant  city  editors.  I 

.A  native  Texan,  Harris  has  j 
been  a  Dallas  newspaperman  I.*) 
years.  He  moved  to  the  Times 
Herald  from  the  Dallas  Morning 
News. 
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PROMOTION 


FACE  VALUE — You  can  fell  by  hit  expression  fhaf  Jeff  Arnold  wrote 
the  best  essay  in  a  Freedom  of  the  Press  competition  for  Walnut 
Creek,  Calif,  pupils.  He's  about  to  receive  from  Ralph  Hanes,  busi¬ 
ness  manager  of  the  Contra  Cotta  Times,  a  plaque  and  a  check 
for  $100. 

PASSPORT— The  Mintieap-  TENNIS,  ANYONE  —  The 
o/w  Star  and  Tribune  use  a  Washington  (D.C.)  Star  will 
“passport”  format  to  promote  sponsor  the  International  In¬ 
travel  advertising.  Copy  in  the  vitational  Tennis  Tournament 
pocket-size  booklet  includ(*s  data  to  Ik*  held  in  the  Nation’s  Capi- 
on:  32-percent  increase  in  is-  tal  at  Ifith  and  Kennedy 
.suance  or  renewal  of  passports  Streets,  July  7-13,  in  coopera- 
in  Minnesota;  high  ranking  of  tion  with  the  Wa.shington  Area 
twin  cities  in  numlM*r  of  pass-  Tennis  Patrons  Foundation. 
|M)rtH  issued  in  1968,  compared  The  tournament,  which  will 
to  other  U.S.  markets;  increase  i)ut  Washington  on  the  world 
in  international  airport  traffic  tennis  circuit  for  the  first  time, 
at  Minneapolis-St.  Paul  air-  offers  prize  money  of  $25,000. 
port;  growth  of  air  freight,  air  The  64-player  field  will  include 
cargo  and  passenger  traffic;  mo.st  of  the  top  international 
high  income;  and  foreign  Imsi-  stars,  including  Davis  Cup 
ness  activity  in  the  market.  The  players  from  the  U.S.,  Aus- 
promotion  also  lists  countries  tralia,  Mexico,  and  possibly 
where  Twin  City  companies  Russia. 

have  subsidiaries  and  affiliated  “We  are  particularly 
companies,  and  extensive  for-  pleased,”  said  John  H.  Kauff- 
eign  business  operations,  by  mann,  president  of  the  Evening 
company.  Included  are  3M,  Car-  Star,  “that  procet*ds  from  the 
gill,  PilLsbury,  Honeywell,  Con-  tournament  will  help  bring  ten- 
trol  Data,  General  Mills,  and  nis  to  the  young  people  of 
Remis,  Inc.  Washington.” 


Music  is  the  key 
at  two  teen  events 

By  George  Wilt 

Attention  of  newspapers  to  a  demon.st ration,  but  in  a  street 
the  nation’s  young  people  has  dance  designed  expressly  for 
been  demonstrated  recently  by  their  benefit, 
activities  sponsored  in  widely-  The  program  was  part  of  a 
separated  Omaha,  Nebraska  series  of  outdoor  entertainment 
and  Orlando,  Florida.  features  called  “Orlando  Pre- 

Programs  spon.sored  by  the  sents,”  sponsored  by  the  Or- 
Ovuiha  World-Herald  and  Or-  lando  Sentinel-Star  and  co- 
lando  Sentinel  Star,  while  dis-  sponsored  by  the  city  and 
similar  in  approach,  have  one  chamlter  of  commerce, 
thing  in  common.  Both  pro-  A  two-part  event,  the  opener 
grams  harness  the  enthusiasm  was  a  “Battle  of  the  Sounds,” 
and  talent  of  area  teenagers,  a  competition  among  18  teen- 
And  l)oth  newspapers’  programs  age  comlws,  rock  groups  and 
attracted  more  than  3,(100.  bands. 

In  Omaha,  the  World-Herald,  The  three  top  ■winners  in  the 
in  cooperation  with  the  Parks  competition,  “Power  of  Brass,” 
and  Rwreation  Department,  is  “Tho  Rubber  Band,”  and  the 
sponsoring  a  series  of  outdoor  “J.R.  Fin”  provided  the  turned- 
singout  concerts  to  give  young  on  sound  for  the  following  Fri- 
people  an  opportunity  to  show  day  night  street  dance  held  in 
how  they  feel  almut  such  old-  a  barricaded  portion  of  Rosa- 
fashioned  ideas  as  peace,  love  lind  Avenue  adjacent  to  Lake 
and  patriotism.  Eola  Park,  where  the  “Battle 

“America  Can  Do”  was  the  of  Sounds”  had  been  held  the 
title  selected  for  this  series  of  previous  week.  The  bands  'were 
six  free  concerts,  and  it  proved  awarded  cash  prizes, 
to  be  prophetic.  An  enthusiastic  As  each  band  played,  judges 
group  of  54  young  musicians  picked  out  the  best  dancers  and 
and  singers,  ranging  in  age  awarded  them  prizes, 
from  15  to  24,  performed  in  the  In  addition  to  the  milling, 
first  of  what  their  director  dancing  teenage  crowd,  the  ad- 
called  “Omaha’s  version  of  de-  joining  park  areas  overflowed 
cency  rallies.”  The  musicians  with  spectators, 
played  solo  and  ensemble  num-  *  •  * 

bers  on  instruments  ranging  SHAKESPEARE— The  De- 
from  guitars  and  banjos  to  flute  troit  Newn  will  sponsor  special 
and  electric  piano,  with  sing-  charter  train  tours  to  the 
ers  performing  as  soloists  as  Shakespeare  Festival  at  Strat- 
well  as  in  a  chorus  during  the  ford,  Ontario,  on  July  11  and 
hour-long  program.  August  15.  Devotees  of  the 

Tho  performers  repre.sent  24  bard  from  the  Detroit  area  will 
Omaha  a^'ea  high  schools,  junior  get  to  see  Hamlet  and  Measure 
colleges  and  colleges,  and  the  for  Measure,  with  dinner 
average  age  of  the  performers  round-trip  fare  and  theatre 
IS  17.  They  were  selected  at  tickets  included  in  the  $19-$21 
auditions  held  in  March,  and  ticket, 
rehearsed  for  a  month  l)efore  *  *  * 


at  provoking  active  classroom 
participation  .  .  .  broadening 
interest  through  penetrating 
discussions  of  the  news 


the  initial  concert.  Dressed  in 
red,  white  and  blue,  the  young¬ 
sters  emphasize  the  patriotic 
theme,  and  the  program  opens 
with  a  color  guard  ceremony. 
A  repertoire  of  modern  and 
traditional  songs  helps  bridge 
tho  generation  gap. 

The  World-Herald  promoted 
the  concert  series  with  house 
ads  for  three  weeks  prior  to  the 
first  performance.  Front-page 
news  stories  and  photos  were 
used  for  a  week  prior  to  the 


CANDY  BITES— An  ava¬ 
lanche  of  replies  to  an  ad  in  the 
New  York  Times  for  the  Mon¬ 
terey  County  Industrial  De¬ 
velopment  Board,  resulted  in  an 
unusual  Times  testimonial  bro¬ 
chure.  The  folder  reproduces  the 
ad  that  pulled  more  than  700 
replies  from  industrial  pros¬ 
pects,  a  letter  from  the  adver¬ 
tiser  telling  how  they  became 
“l)elievers,”  and  a  few  short 
paragraphs  of  text.  Headline 
for  the  piece  is  “Of  candy  bites 


I  premiere. 


and  factory  sites.”  The  Mon 


America's  most  widely  used  Newspaper  School  Program 

VISUAL  EDUCATION  CONSULTANTS,  INC. 

Building  the  Newspaper  Reading  Habit 
HAOISON.  WISCONSIN  53701  608  /  836-6565 


Orlando  .Sired  Dance  samples” 

and  “our  story  ,  including  sam- 
Meanwhile,  in  Orlando,  Flor-  pies  of  some  goodies  produced 
ida,  more  than  3,000  barefoot,  in  Monterey  County  by  Peter 
booted  and  sandal-clad  teen-  Paul,  Nestle’s,  Smucker’s,  an<l 
agers  took  to  the  streets,  not  in  other  companies. 
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John  Deere’s 
new  foundry 
makes 
smokestacks 
obsolete 


An  old-time  foundryman  wouldn't  believe 
it.  But,  the  new  John  Deere  nodular  iron 
foundry  in  East  Moline  has  no  smoke¬ 
stacks,  even  with  more  than  1 5  acres  of 
foundry  space  under  roof. 

Giant  electric  arc  furnaces  melt  scrap  iron. 
Dust  and  fumes  are  collected  and  the  air 
is  cleaned  before  it  is  discharged  outside. 
The  care  taken  in  this  new  foundry  to 
prevent  air  and  water  pollution  is  part  of 
the  Company's  long-standing  policy ...  a 
policy  that  recognizes  control  and  abate¬ 
ment  of  air  and  water  pollution  as  an 
important  responsibility. 

In  citing  this  new  foundry  as  one  of  the 


"top  ten"  U.S.  manufacturing  plants  for 
1969,  Modern  Manufacturing  magazine 
said:  ". . .  extensive  pollution  controls, 
high  production  automatic  conveyors, 
safety  and  rest  provisions  prove  Deere's 
new  foundry  is  a  leader  and  winner 
among  the  nation's  manufacturing  plants. 
It's  leadership  in  all  areas  of  its  business 
which  has  made  John  Deere  the  world 
leader  in  farm  and  industrial  equipment." 

If  you  need  information  or  photographs 
for  your  farm  or  industrial  equipment 
story,  write  Public  Relations  Department, 
Deere  &  Company,  Moline,  Illinois 
61265,  or  telephone  309/792-4181. 


DEERE  &  COMPANY 


Moline,  Illinois  61265 


Returns  to  M .E.  post 
after  Harvard  studies 

Long  Beach,  Calif. 

Three  editorial  promotions 
have  been  announced  by  William 
W.  Broom,  editor  of  the  Long 
Iteiich  Indepctultnt,  Prens-Tele- 
gmm. 

Larry  Allison  is  the  new  man¬ 
aging  editor; 

Sterling  Bemis,  associate  edi¬ 
tor  in  charge  of  editorial  pag(s 
and  special  writing  projects; 
and  Don  Ohl,  associate  ^itor 
and  assistant  to  Daniel  H.  Bid¬ 
der,  co-publisher. 

Allison  is  returning  from  a 
year’s  study  at  Harvard  Univer¬ 
sity  on  a  Nieman  Fellowship, 
sfiecializing  in  urban  problems 
and  intemational  politics.  He 
was  city  editor  of  the  Press- 
Telegram  and  had  worked  a 
year  on  the  .staff  of  Stam  nnd 
Stripea  in  Germany  while  on  a 
leave  of  absence  in  1962. 

On  the  staff  since  1948,  Bemis 
l)ecame  Sunday  t'ditor  in  19.')2, 
assistant  managing  editor  in 
1962  and  managing  editor  in 
196,5. 

Ohl,  who  has  l)een  editor  of 
the  editorial  pages  since  196.5, 
previously  had  l>een  executive 
city  editor  of  both  papers,  and 
city  editor  and  news  editor  of 
each  paper.  He  joined  the  staff 
in  1952. 

• 

Niles  &  Nelson  sells 
Perma-Flex  press  rollers 

Wray  Walker,  president  of 
Perma-Flex  Roller  Corporation, 
has  announced  the  appointment 
of  Niles  &  Nelson  as  exclusive 
distributors  of  their  line  of 
Perma  Tone  polyurethane 
newspaper  printing  rollers. 

Niles  &  Nelson,  established  in 
1927,  is  nationally  known  as 
distributors  of  rollers  and 
blankets  in  the  new'spaper  field. 
Their  head  office  is  at  19  Rector 
Street  in  New  York  City  and 
they  have  representatives 
throughout  the  country. 

Perma-Flex  Roller  Corpora¬ 
tion,  with  plants  in  Carlstadt, 
New  Jersey,  and  Toronto,  man¬ 
ufactures  all  types  of  rollers 
for  letterpress,  offset,  corru¬ 
gated  and  flexographic  use. 


Tobacco  ads  gain; 
mostly  for  cigars 

Tobacco  led  all  other  classi¬ 
fications  of  national  newspaper 
advertisers  in  percentage  gains 
during  1968,  but  auto  a<lver- 
tisers  raised  their  newspaper 
investments  by  a  greater  dollar 
amount  than  any  other  group. 

These  figures  emerge  from 
the  annual  compilation  of  Na¬ 
tional  Advertising  Investments 
in  Newspapers  prepared  by 
Media  Records,  Inc.  for  the  Bu¬ 
reau  of  Advertising,  ANPA. 

The  tobacco  group  showed  a 
combined  increase  of  27  percent 
over  1967.  In  dollars,  tobacco 
advertising  rose  from  $14,969,- 
000  to  $18,992,000.  Proportion¬ 
ately,  the  biggest  increase  came 
in  cigars  which  showed  a  73.3% 
gain,  up  from  $1,526,000  in  1967 
to  $2,644,000  last  year.  Ciga¬ 
rettes,  the  largest  product  in 
the  group,  had  a  24.5%  gain, 
up  from  $12,270,000  to  $15,273,- 
000. 

The  automotive  classification, 
largest  of  the  24  measured,  ac¬ 
counted  for  $268,554,000  or 
29%  of  the  total  spent  by  all 
national  advertisers  in  1968. 


Cliri8tma§  parties 
in  each  department 

San  Bernardino 
A  new  program  has  been  de¬ 
veloped  for  this  year’s  Sun- 
Telegram  Christmas  festivity 
as  a  result  of  a  recent  employee 
survey  conducted  by  the  per¬ 
sonnel  department. 

Paul  Balosso,  personnel  di¬ 
rector,  announced  that  the  tra¬ 
ditional  Orange  Show  Christ¬ 
mas  Party  will  be  replaced  by 
departmental  parties,  com¬ 
pletely  governed  by  each  de¬ 
partment  head. 

The  majority  of  the  employ¬ 
ees  reported  that  they  preferred 
departmental  parties  to  one 
large  celebration.  The  opinion 
was  that  smaller  parties  wculd 
l)e  more  flexible  as  to  the  time 
and  type  of  activity. 

Each  department  will  receive 
$12  per  employee  for  expenses. 
This  is  to  cover  both  the  em¬ 
ployee  and  spouse  or  guest. 


Shuman  on  foreign  desk 
at  Chicago  Daily  News 

Chicago 

Nicholas  Shuman,  an  assist¬ 
ant  managing  editor  of  the 
Chicago  Daily  News,  will  be¬ 
come  national  and  foreign  edi¬ 
tor  on  September  1  when  Milt 
Freudenheim,  who  has  been 
handling  that  job  for  three 
years,  becomes  chief  of  the 
paper’s  Paris  bureau. 

Freudenheim  succeeds  Paul 
Ghali,  who  becomes  a  special 
editorial  consultant  to  the  Daily 
News  Foreign  Staff.  He  had 
been  Paris  chief  since  1945  and 
took  the  le.ss  strenuous  assign¬ 
ment  for  health  reasons. 


IT’S  A  NIKON  FOR  NIXON — Preparing  fo  inter!  the  500-nm , 
1/8  Reflei  Nlltkor  lent  into  hit  Nikon  F  camera,  Ollia  Atkint  (left), 
official  photographer  for  Pretident  Niion,  teemt  intrigued  by  t  ie 
light  weight  and  extraordinarily  thort  length  of  the  lent.  Harry 
Blindarman,  Director  of  Government  Salet  for  Ehrenreich  Photo- 
Optical  Induttriet,  it  telling  him  that  the  new  lent  hat  a  catadioptric 
tyttem,  employing  a  mirror  reflex  detign  to  permit  producing  an 
objective  that  it  extremely  compact  and  much  lighter  than  normal 
for  a  telephoto  of  thit  length.  The  White  Houte  ownt  40  Nikont. 


John  Sifton  dies 
of  cancer  at  43 

WiNNIPtXJ 

John  Sifton,  president  of  the 
Winnipeg  Free  Press  and  the 
newspaper  group,  FP  Publica¬ 
tion  Ltd.,  died  June  10  in  a  hos¬ 
pital  at  Los  Angeles.  He  was  43. 

Sifton  had  fought  a  lengthy 
battle  with  throat  cancer  and 
had  spent  much  of  the  winter 
in  California. 

Sifton  worked  his  way  up 
through  a  number  of  newspaper 
jobs.  He  took  over  several  ex¬ 
ecutive  posts  on  the  death  of 
his  father,  Victor  Sifton,  in 
April,  1961. 

He  was  a  director  of  Sun  Pul)- 
lishing  Co.  Ltd.  of  Vancouver, 
the  Toronto  Globe  and  Mail 
and  several  other  companies.  He 
was  a  major  shareholder  of  FP 
Publications,  formed  in  1959  by 
six  dailies  and  a  weekly.  The 
firm  was  incorporated  by  Victor 
Sifton  in  association  with  Max 
Bell,  publisher  of  the  Calgary 
Albertan,  who  is  chairman  of 
the  lK>ard. 

*  *  * 

John  P.  Wynne,  62,  general 
news  editor  of  the  Lock  Haven 
(Pa.)  Express;  June  14. 

*  *  • 

John  Thompson,  72,  former 
foreign  editor  of  the  San  Fran¬ 
cisco  News;  May  29. 

*  *  * 

George  O.  Wheeler,  Southern 
California  and  Canadian  news¬ 
paperman;  June  10.  He  pub¬ 

lished  the  Palm  Springs  (Calif.) 
Villager  for  nine  years. 

«  *  * 

Fia)rence  G.  Donnelly,  76,  a 
former  women’s  editor  for  the 
San  Rafael  (Calif.)  Inde¬ 
pendent-Journal;  June  10. 

*  *  * 

Harlan  V.  Hadley,  62, 
former  Washington  manager  of 
the  Automobile  Manufacturers 
Association,  and  earlier  man¬ 

ager  of  the  Wall  Street  Journal 
Detroit  bureau;  June  12. 

*  •  V 

John  Bernard  McDonneli., 
74,  Washington  newspaperman 
for  more  than  .30  years;  June  1‘2. 


Joliet  minimuni  up 
$36  to  $202  weekly 

Joliet,  HI. 

A  three-year  contract  be¬ 
tween  the  Chicago  Newspaper 
Guild  and  the  Joliet  Herald- 
News  increases  the  reporter  top 
minimum  by  $36  to  $202. 

Top  for  assistant  women’s 
editor  was  increased  $48  to 
parity  with  that  of  reporters, 
whose  top  went  up  $13  retro¬ 
active  to  last  July  1,  $10  next 
July  1,  and  $13  in  July,  1970. 
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)ur  Mamiya  TLR  was  not  designed  to  win 
‘^auty  prizes. 

It  was  designed  to  do  a  job.  Play  work¬ 
horse  to  the  busy  pro.  Assist  him  through 
his  heavy  day's  work  by  putting  in  an  honest 
day's  work  itself. 

You  don't  win  prizes  for  this.  But  you 
do  win  acceptance  and  loyalty  and  a  repu¬ 
tation  for  reliability.  Here's  how  it  started. 

Mamiya  created  the  first  twin  lens  re¬ 
flex  with  interchangeable  lenses.  It  was  a 
breakthrough.  And  it  opened  a  new  dimen¬ 
sion  in  TLR  photography. Today,  this  is  even 
more  exciting.  For  now  there  are  seven  inter¬ 


changeable  Mamiya  lenses  to  choose  from 
(55  to  25()mm);  seven  different  ways  of  get¬ 
ting  vital  impact  into  your  pictures. 

And  there  are  hve  interchangeable 
finders.  Including  the  new  CdS  Porrofinder, 
first  thru-the-lens  meter  system  for  TLR. 
And  you  have  built-in  clo.seup  capabilities, 
a  long  bellows  draw  that  lets  you  shoot  as 
close  as  3"  without  special  accessories,  using 
the  55mm  lens.  Even  closer  with  supplemen¬ 
tary  lenses. 

And  you  can't  beat  it  for  operating 
convenience.  Focusing  knobs  on  both  sides, 
so  you  can  work  either  hand.  You  can  use 
220  as  well  as  120  film,  with  an  automatic 


counter  for  both.  And  there's  built-in  close- 
up  exposure  information,  and  provision  for 
parallax  compensation. 

More  than  fourteen  years  of  profes¬ 
sional  use  and  experience  have  gone  into 
today's  improved  Mamiya  TLR.  And  you 
have  the  benefits  of  these  improvements 
working  for  you,  whichever  model  you 
choose. 

Don't  just  kx)k  at  our  Mamiya  TLR; 
handle  it.  You'll  learn  to  love  it.  See  your 
camera  dealer,  or  write.  Mamiya  division/ 
Ehrenreich  Photo-Optical  Industries,  Inc., 
Garden  City,  N.Y.  11530. 


Only  a  pro 
could  love  it 
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Anderson  GiHrich  McGarity 


Circulation  chiefs  named 


Tests  show 
how  papers 
help  reading 

Santa  Monica,  Calif. 

Sij?nificant  evidence  that 
newspapers  substantially  in¬ 
crease  learning  rates  in  at  least 
three  important  areas  is  re¬ 
ported  here  following  extensive, 
semester-long  tests  in  three  high 
school  classes. 

Gains  up  to  three  times  nor¬ 
mal  were  made  in  social  sciences, 
reading  comprehension  and  vo¬ 
cabulary’  by  members  of  two 
student  groups  who  used  only 
newspapers. 

For  five  months  their  studies 
were  based  on  the  use  of  the 
Santa  Monica  Evening  Outlook 
and  the  Milwaukee  Journal.  A 
third  comparative  group  of  stu¬ 
dents  used  only  textbooks  in 
testing  supervised  by  Robert 
Drake,  principal,  Garfield  Con¬ 
tinuation  High  School. 

Dropout  curb  seen 

The  program  was  called  Text- 
iKKjk- World.  It  was  developed  as 
a  result  of  the  Garfield  staff’s 
i-ealization  that  many  high 
school  dropouts  are  fostered  and 
nurtured  by  a  total  lack  of  in¬ 
terest  in  the  printed  word,  ac¬ 
cording  to  Drake. 

This  lack  of  interest  may 
stem  from  enforced  reading  pro¬ 
grams  which  have  led  to  poor 
reading  habits,  lack  of  interest 
in  “.school”  materials  as  opposed 
to  the  “real  world”  outside,  and 
a  lack  of  appreciation  for  the 
enjoyment  and  fun  in  the 
printed  word,  he  explained. 

The  assist  goo<l  reading  gives 
in  meeting  the  dropout  problem 
was  first  noted  in  a  1967  pro¬ 
gram  for  w'hich  the  Outlook 
provided  newspapers  as  a  sub¬ 
stitute  for  textbooks.  This  was 
a  week-long  program  involving 
1013  students  in  a  wide  swath 


of  Santa  Monica’s  school  popu¬ 
lation. 

These  and  other  activities  in 
which  schools  and  the  Outlook 
have  combined  forces  stem  from 
the  personal  g^uidance  long 
given  classroom  projects  by 
Mrs.  Elinor  McClure  Funk, 
president.  Western  Newspapers, 
Inc.  it  was  pointed  out  here. 

Evidence  offered 

Excellent  evidence  that 
Drake’s  belief  in  the  value  of 
newspaper  use  in  developing 
improved  reader  habits  are  re¬ 
ported  by  Jeanette  Smith,  di¬ 
rector,  community  service,  for 
the  Outlook  and  its  affiliates. 
She  admits  the  fact  that  only 
80  students  were  involved  may 
be  too  small  for  statistical  re¬ 
liability. 

However,  Textbook- World 
students  did  show  reading 
gains  that  moved  them  from  a 
half-year  behind  average  stu¬ 
dents  to  more  than  years 
ahead  in  the  five-month  trial 
period  for  a  two-year  gain. 

Social  science  results  showed 
increases  from  a  full  year  be¬ 
hind  average  to  over  years 
ahead  for  a  total  gain  of  almost 
three  years.  These  surges  com¬ 
pared  w’ith  normal  gains  by  the 
students  confined  to  regular 
textbooks. 

In  addition,  a  noticeable  im¬ 
provement  in  attendance  was 
shown  by  the  newspaper-read¬ 
ing  classes.  Further,  there  is 
a  possibility  this  type  of  study 
is  a  crime  deterrent  in  the  opin¬ 
ion  of  Drake  and  of  Frank 
Kiedai.sch,  Garfield  teacher  who 
conducted  the  study. 

C>ime  awarencMi 

Time  after  time  newspaper 
reports  on  drugs  and  narcotics 
made  the  class  more  aware 
of  the  penalties  and  danger  of 
drug  misuse,  the  educators  re¬ 
port.  This  conclusion  has  par¬ 
ticular  meaning  to  the  teacher 
where  42  percent  of  the  stu¬ 
dents  are  on  probation  or  pa¬ 
role,  Mrs.  Smith  observed. 


Rochester,  N.Y. 

Ronald  C.  Anderson,  a  former 
Rochester  newspaperboy,  will 
return  here  next  month  to  fill  a 
newly  created  post  of  director  of 
circulation  of  the  two  Rochester 
newspapers. 

Announcement  of  the  new 
position  and  Anderson’s  appoint¬ 
ment  to  be  effective  July  15  was 
made  by  A1  Neuharth,  general 
manager  of  the  Rochester  news¬ 
papers  in  the  Gannett  Group. 

Neuharth  said  Anderson  will 
supervise  the  sale,  distribution 
and  servicing  of  the  nearly  300,- 
000  copies  of  the  Times-Union 
and  Democrat  and  Chronicle 
published  daily  and  the  225,000 
copies  of  the  Sunday  Democrat 
and  Chronicle. 

“This  is  a  major  move  which 
has  been  under  study  for  months. 
We  believe  it  will  enable  us  to 
provide  even  better  service  to 
our  readers  and  a  more  coor¬ 
dinated  and  better  working  rela¬ 
tionship  for  nearly  600  em¬ 
ployes  in  the  circulation  and 
transportation  departments,” 
Neuharth  said. 

Anderson  will  work  w’ith  'r-U 
Circulation  Manager  Archie 
Clarke,  D&C  Circulation  Man¬ 
ager  B.  N.  Mahoney,  Transpor¬ 
tation  Director  Ranne  Miller  and 
Subscriber  Service  Manager 
Joseph  Picciotti. 

A  native  of  Rochester,  Ander¬ 
son  is  a  former  newspaperboy 
scholarship  winner  here. 

He  received  a  B.S.  degree  in 
Economics  from  the  Wharton 
School  of  Finance  and  Com¬ 
merce  at  the  University  of 
Pennsylvania. 

He  left  the  Democrat  and 
Chronicle  circulation  department 
in  1960  to  become  circulation 
manager  of  the  Ithaca  Journal, 
a  Gannett  newspaper.  Later  he 
was  circulation  manager  of 
Gannett  newspapers  in  Danville, 
Illinois,  and  Binghamton,  New 
York. 

He  was  appointed  a  general 
executive  of  the  Gannett  com¬ 
pany  in  March,  and  has  been  on 
special  assignment  with  the 
Hartford  (Conn.)  Times  since 
then. 


Columbus,  D. 

Albert  D.  Gittrich,  a  native  of 
Tulsa,  Oklahoma,  and  former 
circulation  director  and  vice- 
president  of  the  Suffolk  Sun  on 
Long  Island,  N.  Y.,  has  been 
named  assistant  circulation  dir¬ 
ector  of  the  Dispatch  Printing 
Company  it  was  announced  by 
Preston  Wolfe,  president. 

The  company  publishes  the 
Columbus  Evening  Dispatch, 
Columbus  Sunday  Dispatch  and 
under  contract  with  Scripps- 
Howard  prints  and  circulates 
the  Columbus  Citizen-Journal. 

Prior  to  his  association  with 
the  Sun,  Gittrich  was  circulation 
director  of  the  Star-News  at 
Wilmington,  N.  C.,  and  for  two 
years  prior  to  that  was  circula¬ 
tion  manager  of  the  Manatee 
County  Cull  at  Bradenton,  Flor¬ 
ida. 

In  1957  Gittrich  joined  the 
World  and  Tribune  at  Tulsa, 
Oklahoma,  as  district  manager 
and  was  promoted  to  zone  super¬ 
visor  in  1960. 

James  W.  McGarity  has  been 
appointed  circulation  manager 
of  the  Columbus  Citizen- Journal 
by  George  W.  Hicks,  circulation 
director. 

McGarity’s  newspaper  career 
began  in  1939  as  a  station  man¬ 
ager  for  the  former  Columbus 
Citizen  before  its  merger  with 
the  Ohio  State  Journal.  He 
worked  his  w’ay  up  to  the  posi¬ 
tion  of  city  circulation  manager 
of  that  publication  and  in  1959 
became  circulation  promotion 
manager  of  the  Citizen-Journal. 
He  served  in  that  capacity  until 
his  recent  promotion.  He  suc¬ 
ceeds  Lewis  G,  Ealy,  who  died 
March  3. 

• 

ANPA  comptroller 

The  appointment  of  Thomas 
G.  Fichter  as  comptroller  of  the 
American  Newspaper  Publish¬ 
ers  Association  has  been  an¬ 
nounced  by  General  Managi  r 
Stanford  Smith.  He  succeeds 
Charles  J.  Herrel,  who  retired 
May  15,  and  will  continue  to 
supervise  the  ANPA  Credit  D'J- 
partment. 


This  promofictn  makes 
YOUR  NEWSPAPER 
your  community's 

FLAG  HEADQUARTERS 

WITH  THE  QUALITY-MADE.  SPECIALLY  PRICED 

J  .  5’  flac,  of  Thor  bunt  ATLAS  FLAG  KIT 

•  ng,  tewn  ttnpes:  2-pc 

tointed  6*  poU  and  all  phon>-  *o- 

atlas  flag  corp.  of  America 

each,  $3.50  mailed.  BENTOS  ILL  C2X12  •  TEL  (61«»  439  2600 

BERKLEY  SMALL.  INC.  •  P.O.  BOX  6526,  MOBILE.  ALA.  36606 
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Ymr  second  (and  last)  chance 
to  write  your  very  own 
Trusty  Typewriter  ad: 


Co<;«  CoJ*  'and  Cok#“  ara  ragislorod  tratJt-nnarVs  which  Idant>*v  only  th«  o'odu'^  of  rrv-n  roia  romoany 


Opportunity  doesn  t  knock  just  once.  pressed  we  are. 

You  missed  your  first  chance  at  writing  your  very  own  Trusty  But  even  if  your  ad  doesn  t  turn  us  on,  we 'll  send  you  a  very 

Typewriter  ad?  Okay,  we  re  offering  you  a  second  chance.  appreciative  award;  a  14”  x  27”  poster  of  those  immortal  words 

After  all,  for  two  years  we  ve  been  constantly  reminding  you  we  all  know  and  love  so  well:  "Always  Capitalized,  Never 
that  a  Trusty  Typewriter  always  treats  our  trade-marks  Pluralized,  Never  FYissessive!' 

"Coca-Cola”  and  "Coke”  with  tender  loving  care.  So  we  figure  So  send  in  your  very  own  Trusty  Typewriter  ad  to:  Bill  Pruett, 

you  know  as  much  about  writing  a  Trusty  Typewriter  ad  as  we  do.  Manager  Public  Relations  Department.  The  Coca-Cola  Company, 

So  why  not  give  it  a  whirl?  We  re  prepared  to  be  very  im-  P.O.  Drawer  1734,  Atlanta,  Ga.  30301. 

pressed.  And  if  you  impress  us  enough,  we 'll  publish  your  ad.  Remember;  opportunity  knocks  but  twice. 

About  next  September  or  October,  depending  on  just  how  im* 


Salute  to  carriers 
has  a  special  motive 


Spring  Lake,  N.J. 

Four  teen-age  boys — good- 
looking,  cleancut,  neatly  attired 
— were  summoned  to  the  dais 
at  the  118th  annual  meeting  of 
the  New  Jersey  Press  Associa¬ 
tion  here  on  Saturday,  June  14, 
to  receive  public  recognition  as 
“outstanding  newspaperboys.” 

While  250  members  of  the  as¬ 
sociation,  from  dailies  and 
weeklies  and  allied  industries, 
applauded  their  achievements, 
each  boy  received  a  plaque  and 
a  personal  handshake  from  the 
state’s  chief  executive.  Governor 
Richard  J.  Hughes. 

Parents  of  the  boys,  also, 
shared  in  the  spotlight,  taking 
a  bow  at  the  invitation  of  the 
NJPA  awards  chairman,  L. 
Scott  Olsen,  of  the  Perth  Am¬ 
boy  .Veu’s  Tribune  who  noted  in 
the  introductions  that  one  boy 
had  saved  $1,113  from  his  busi¬ 
ness  and  had  already  invested 
most  of  it  in  stocks  and  bonds. 
.Another  had  signed  on  100  new 
subscril>ers  in  a  year. 

(^vrmor  at  affair 

For  many  years  this  ceremony 
has  been  the  feature  of  the 
NJPA’s  annual  gatherings  here. 
While  the  primary  purpose  is 
to  encourage  and  reward  the 
boys,  the  event  has  assumed  a 
secondary  role  almost  as  im- 
imrtant  as  the  first.  It  has  be¬ 
come  something  in  the  nature 
of  “window  dressing”  for  an 
industry  effort  to  obtain  legisla¬ 
tion  that  will  .safeguard  the 
“little  merchant”  system  in  New 
Jersey. 

Under  the  state’s  child  labor 
and  education  laws,  four  state 
departments  exercise  various 
degrees  of  regulation  over  the 
employment  of  boys  in  the  dis¬ 
tribution  of  newspapers.  Lloyd 
P.  Burns,  general  manager, 
Morgan  R.  Seiffert,  general 
counsel,  and  the  year’s  chair¬ 
man  of  the  Circulation  Com¬ 
mittee  of  NJPA  make  frequent 
visits  to  Trenton  to  consult  with 
state  officials  and  lawmakers 
and  try  to  draft  acceptable  leg- 
i.slation. 

Special  pcrmiln 

For  the  past  three  years  pub¬ 
lishers  have  been  working  under 
a  stop-gap  formula  which  per¬ 
mits  each  paper  to  issue  a  “spe¬ 
cial”  permit  for  a  boy  to  carry 
a  route.  If  a  boy  under  18  covers 
a  route  for  a  single  day  without 
a  permit  and  he  becomes  in¬ 
volved  in  an  accident,  the  pub¬ 
lisher  may  find  him.self  in  double 
jeopardy  for  damages. 

Governor  Hughes,  who  is 


leaving  office  this  year  after 
two  terms,  has  been  sympathetic 
to  the  publishers’  requests  for 
carrier  legislation,  but  the  law¬ 
makers  have  not  given  him  the 
opportunity  to  demonstrate  it. 
He  has  also  entertained  the 
publishers’  appeals  for  relief 
from  sales  taxes  on  some  of 
their  purchases  and  services. 

The  Governor,  who  is  a  Demo¬ 
crat,  was  moved  to  make  a  wry 
comment,  at  his  final  appear¬ 
ance  before  the  press  group,  on 
the  fact  that  he  has  met  often 
with  NJPA  committees  to  dis¬ 
cuss  .special  legislation. 

“I  have  been  expecting,”  he 
said,  “to  have  a  committee  call 
on  me  to  sponsor  a  resolution 
memorializing  Congress  to  pass 
a  law  exempting  all  newspaper¬ 
men  from  paying  income  tax.” 

Joking  aside,  he  added,  he  was 
proud  of  the  star  carrier  boys 
and  he  would  cite  them  as  good 
examples  for  the  younger  male 
members  of  his  family.  (He  and 
Mrs.  Hughes  have  10  children). 

Not  only  does  NJPA  honor 
the  carriers  for  their  business 
and  scholastic  records  but  it  has 
a  scholarship  program  for 
them,  especially,  in  addition  to 
a  general  scholarship  program 
that  is  aimed  at  encouraging 
youths  to  undertake  careers  in 
journalism.  Both  are  supported 
by  contributions  from  NJPA 
members  and  friends. 

Scholarship  programs 

In  the  general  program,  fi¬ 
nanced  by  the  $25-a-Year  Club, 
six  grants  (two  for  $500  and 
four  for  $200)  were  made  and 
all  of  the  recipients  had  jobs  in 
journalism. 

Richard  Drukker  of  the  Pas¬ 
saic  Herald  News  was  elected 
president  of  the  association  to 
succeed  Thomas  H.  Bowen  of 
the  Salem  Newspapers.  Walter 
J.  Lee  of  the  Westfield  Leader 
was  moved  up  to  vicepresident 
for  weeklies  and  William  H. 
Goodman  of  the  Camden 
Courier-Post  was  named  vice- 
president  for  dailies. 

H.  Seely  Thomas  of  the 
Hunterdon  County  Democrat 
was  elected  treasurer  to  fill  the 
vacancy  caused  by  the  retire¬ 
ment  of  Richard  Sheble  of  the 
\eu>  flninswick  Home  News 
after  10  years  in  the  office. 

Among  those  present  at  the 
meetings  were  John  W.  Barn¬ 
hart,  presi<ient  of  the  Perth 
Amhoy  News  Tribune  who  is 
91  years  of  age,  and  R.  M.  l..ent, 
retired  general  manager  of  the 
Jersey  Journal  who  was  presi¬ 
dent  of  the  Association  in  1924. 


A  GRADUATION  HUG — Edward  S.  Babcox,  83,  who  will  receive 
an  earned  B.A.  degree  in  Political  Science  June  IS,  at  the  Univer¬ 
sity  of  Akron,  receives  a  hug  from  grandaughters  Christine  Babcox 
and  Becky  Babcox.  Babcox  is  a  founder  of  the  Audit  Bureau  of 
Circulations  and  the  Association  of  National  Advertisers.  He  is  a 
former  ad  manager  for  Firestone  Tire  and  Rubber  Co. 


Times’  almanac 
scheduled  for 
Christmas  sale 

The  New  York  Times  is  ad¬ 
vising  newspaper  distributors 
that  its  new  almanac  will  be 
placed  on  sale  during  the 
Christmas  season. 

It  will  be  bigger,  in  dimen¬ 
sions  and  number  of  pages,  than 
ordinary  almanacs  and  it  will 
be  priced  higher.  To  newsdeal¬ 
ers  this  means  more  profit,  ac¬ 
cording  to  Nathan  W.  Gold¬ 
stein,  circulation  director  of  the 
Times. 

“We  call  it  the  New  York 
Times  Encyclopedic  Almanac,” 
Goldstein  told  the  dealers  in  a 
message  advising  them  that  the 
new  publication  will  have  heavy 
promotion. 

Some  of  the  advance  materi¬ 
al,  he  added,  will  urge  the  pub¬ 
lic  to  wait  for  the  Times  book 
and  get  the  best,  rather  than 
buy  other  almanacs  that  usual¬ 
ly  appear  on  the  stands  in  time 
for  Christmas  sales. 

Because  of  the  numerous  ex¬ 
clusive  features  it  will  contain, 
including  “interest-provoking 
articles”  by  Times  writers  and 
internationally-known  personal¬ 
ities,  the  Times  Almanac  is 
“sure  to  be  an  instant  best¬ 
seller  and  a  perennial  profit- 
maker  for  the  sellers,”  Gold¬ 
stein  promised. 

“We  are  not  pricing  ourselves 
out  of  the  market,”  he  assured. 

The  Times  Almanac  has  been 
in  preparation  for  several 
months  under  the  supervision  of 
Seymour  Kurtz,  who  was  editor 
of  the  third  edition  of  the 
Columbia  Encyclopedia. 


Nantucket  ^blanket’ 
now  in  handy  eize 

Nantucket,  Mass. 

Nantucket’s  old  weekly  news¬ 
paper,  the  Inquirer  and  Mirror, 
abandoned  a  tradition  Thursday 
— it  came  out  in  regulation  size 
instead  of  the  6-foot  width  of 
newsprint  it  used  for  years. 

The  150-year-old  paper,  in  its 
wide  format,  was  known  as  “the 
blanket”  to  the  residents  of  this 
island,  30  miles  at  sea. 

“We  are  killing  a  tradition, 
but  I  guess  we  have  to  face  up 
to  it,”  said  Editor  Edouard  A. 
Stackpole. 

Publisher  George  W.  Morgan 
said  costs  dictated  the  change 
when  it  became  difficult  to  ob¬ 
tain  the  outsize  newsprint  of 
high  quality  paper  for  the  70- 
year-old  press. 

Nantucket  has  a  population  of 
a  little  more  than  4,000  the  year 
around,  but  the  paper  has  a  cir¬ 
culation  of  6,000  in  every  U.S. 
state  and  in  15  foreign  coun¬ 
tries,  with  subscribers  as  far 
away  as  Pakistan. 

• 

Pacific  Coast  ICMA 
elects  new  officers 

Regina,  Sask. 

Joe  Van  der  Hoeff  of  the 
Centralia  (Wash.)  Chronicle 
was  elected  president  of  the  Pa¬ 
cific  Northwest  International 
Circulation  Managers  Associa¬ 
tion  at  the  annual  meeting  here 
recently. 

Other  officers  chosen  are: 
First  vicepresident  —  Larry 
Greider,  Ogden,  Utah;  second 
vicepresident  —  Rollie  Harris, 
Billings,  Mont.;  convention  sec¬ 
retary — Carl  Schroegel,  Seattle; 
and  secretary-treasurer — Dale 
Drake,  Longview,  Wash. 
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How  come  heart  transplants 
are  big  news? 

Actually,  the  mechanics  of  the  surgery  have  been  well- 
defined  for  years.  Why,  then,  did  it  take  until  now  to  try? 
Obviously,  as  you  have  already  noted  in  stories  that  have 
come  across  your  desk,  the  major  problem  has  been  that  of 
creating  the  right  environment  for  the  acceptance  of  the  new 
organ.  Probably  one  of  the  most  dynamic  research  projects 
in  the  history  of  medicine  is  in  progress  right  at  this  moment: 
the  search  for  immunosuppressive  agents  which  will  make 
the  host’s  rejection  less  likely.  Many  major  pharmaceutical 
companies,  ourselves  included,  are  involved. 

Another  major  factor  contributing  to  a  hopeful  future 
for  this  operation  has  been  the  availability  of  antibiotics  to 
stave  off  infection  when  it  counts  the  most.  Lederte,  inciden¬ 
tally,  is  a  pioneer  in  this  area. 

Heart  transplants,  dramatic  as  they  are  today,  only  sug¬ 
gest  the  sophistication  of  how  life  may  be  sustained  in  the 
future.  Meanwhile,  giving  a  man  new  heart  to  live  must  be 
considered  good  news. 


BUSINESS  AND  INCOME  RISING 

The  Weekly  Editor 

By  Craig  Tomkinson 


Good  news  from  the  National 
Newspaper  Association: 

“The  average  U.S.  weekly 
newspaper  enjoyed  more  busi¬ 
ness  in  1968  than  in  1967  and 
had  a  greater  net  income  at  the 
close  of  the  year.” 

The  basis  for  this  statement 
is  the  Association’s  18th  an¬ 
nual  weekly  newspaper  cost 
study  and  an  analysis  of  the 
“composite”  or  average  for  par¬ 
ticipating  papers  in  38  states. 

They  submitted  a  total  of  196 
reports  of  1968  income  and  ex¬ 
penditures  for  the  study  which 
is  conducted  under  the  auspices 
of  the  Newspaper  Association 
Managers  and  the  National 
Newspaper  Association.  Carl  C. 
Webb,  manager  of  the  Oregon 
Newspaper  Publishers  Associa¬ 
tion  and  associate  professor  of 
journalism  at  the  University  of 
Oregon,  directed  the  study. 

According  to  the  study,  an  in¬ 
crease  in  1968  to  9.2  percent 
from  7.4  percent  for  the  previous 
year  was  noted  in  the  adjusted 
net  incomes  of  each  paper  after 
deduction  of  a  “modest”  salary 
for  the  publisher. 

$38.92  per  subscriber 

Included  in  the  study  was  a 
per-subscriber  breakdown  of  the 
average  income.  The  average  in 
1968  was  $38.92,  up  from  $36.23 
in  1967. 


The  report  of  the  study  notes 
that,  “the  composite  of  all 
the  participating  newspapers 
showed  the  distribution  of  in¬ 
come  per  subscriber  as  follows: 
advertising,  $24.17;  circulation, 
$3.81;  commercial  printing,  $6.- 
46;  and  miscellaneous,  $4.48.” 

In  the  category  of  income  per 
employee,  the  average  rose  to 
$15,595  in  1968  from  the  previ¬ 
ous  year’s  $14,663.  The  average 
number  of  employees  was  9.0 
and  there  were  411  subscribers 
shown  for  each  employee. 

There  was  a  five  percent  in¬ 
crease  in  the  number  of  papers 
being  printed  by  photo  offset.  Of 
those  papers  reporting,  49  per¬ 
cent  are  print^  by  offset  as 
compared  with  44  percent  in 
1967  and  37  percent  in  1966. 

Nearly  half  of  the  offset  news¬ 
papers  reported  that  their  print¬ 
ing  was  being  done  in  plants 
with  other  papers. 

The  study  showed  83  news¬ 
papers  answered  questions  on 
advertising  linage  and  advertis¬ 
ing  income  for  the  four  kinds  of 
advertising.  The  per-inch  ad¬ 
vertising  income  in  1968  was: 
local  $1.19;  national  $1.36;  clas¬ 
sified  $1.34;  and  legal  $1.21. 

*  *  « 

ITS  A  SMALL  WORLD 

Does  a  10-year-old  girl  work¬ 
ing  for  the  Edmond  (Okla.) 


Sun  rate  as  the  youngest  reg¬ 
ular  weekly  newspaper  column¬ 
ist  in  the  U.S.?  Her  father 
thinks  she  may,  and  has  asked 
E&P  if  we  have  “heard  of  any¬ 
one  younger  making  the  grade?” 
We  haven’t  so  far. 

Robyn  Sclair,  according  to 
her  father,  Dave  Sclair,  general 
manager  of  the  Sun,  writes  a 
column  for  the  Sun’s  newly 
added  four-page  tab  supplement 
aimed  at  elementary  school  chil¬ 
dren.  It’s  called  School-a-rama. 

The  column  centers  on  chit¬ 
chat  from  the  point  of  view  of 
the  children  the  tab  is  directed 
at. 

Called  “From  The  Robyn’s 
Nest”,  the  column  gives  young 
Robyn’s  impressions  of  the 
things  she  does. 

Proud  papa  says  that  his 
daughter  gets  letters  regularly, 
gets  many  comments  in  school 
and  has  even  been  recognized  on 
the  street  from  her  picture 
which  appears  with  her  column’s 
logo. 

*  *  * 

SWITCH  TO  OFFSET 

Two  Louisiana  sister  week¬ 
lies,  the  3,000  circulation  Con¬ 
cordia  Sentinel  and  the  2,000 
circulation  Catahoula  News- 
Booster,  have  converted  from 
letterpress  printing  to  web  off¬ 
set. 

The  two  papers  are  using  a 
new  two-unit  Fairchild  News 
King  press  which  has  a  15,000 
impressions  per  hour  speed. 

The  Sentinel  is  averaging  20 
pages  weekly  and  the  New's- 
Booster  averages  from  10  to  12 
pages. 

Copy  is  set  on  Justowriters 
while  headlines  and  advertising 
display  type  are  set  on  a  Mori- 
sawa  phototypesetter. 

In  converting  to  offset,  the 
two  papers  began  using  a  God- 
kin  16*/2  X  23  camera  and  dark¬ 
room  equipment. 

♦  ♦  * 

IN  NEW  OWNERSHIP 

The  weekly  Goffstown  (N.H.) 
News  has  been  sold  by  Publisher, 
Julian  Crafts,  to  Thomas  F. 
Walsh  of  Goffstown,  former  ad¬ 
vertising  manager  for  Grand 
Union  Champagne’s  supermar¬ 
kets. 

Crafts,  who  purchased  the 
paper  in  January  of  1968,  will 
continue  as  the  paper’s  vicepres¬ 
ident  and  general  manager. 

Robert  Werner,  owner-pub¬ 
lisher  of  the  Clearwater  Tribune 
at  Orofino,  Idaho,  for  27  years, 
has  sold  the  57-year-old  news¬ 
paper  to  Mr.  and  Mrs.  John 
McNall,  Chewelah,  Wash.  Mc- 
Nall  publishes  the  Chewelah  In¬ 
dependent.  Werner  took  over  op¬ 
eration  of  the  Tribune  Septem¬ 
ber  1,  1942,  coming  to  Orofino 
from  the  Salt  Lake  Tribune, 


ANNIVERSARY  EDITION 

The  Polos  Verdes  Peninsnla 
(Calif.)  News  celebrated  its 
32nd  anniversary  with  a  96- 
page  edition  that  contained  nine 
process  color  photos  and  27  out 
of  158  color  display  ads.  The 
theme  was  “Peninsula  Profiles: 
People  of  the  Peninsula.” 

The  issue  was  printed  in  the 
News’  offset  plant  in  three  runs 
on  a  four-unit  Goss  Urbanite 
press.  The  press  run  for  the 
special  edition  was  30,000. 

Copies  of  the  edition  went  out 
in  the  News  (ABC  circulation, 
6,128  paid)  and  its  companion 
free  distribution  Peninsula 
Shopping  News. 

*  «  * 

SCHOLARSHIP  &  JOB 

A  $1200  scholarship  intended 
to  interest  students  in  commu¬ 
nity  journalism  has  been  estab¬ 
lished  at  South  Dakota  State 
University  by  Gene  Chamberlin 
of  the  Tribune  in  Mobridge, 
South  Dakota.  Miss  Mary  Ellen 
Leahy,  a  junior  journalism  stu¬ 
dent  from  Watertown,  South 
Dakota,  was  selected  as  the  first 
recipient. 

The  scholarship  is  combined 
with  a  three  month’s  summer  in¬ 
ternship  on  the  Mobridge  Trib¬ 
une.  The  student  will  receive 
University  credit  for  a  summer 
internship  and  will  receive  $900 
of  the  scholarship  during  the 
summer.  The  remaining  $300 
will  be  applied  towards  the  stu¬ 
dent’s  tuition  during  the  follow¬ 
ing  school  year. 

In  establishing  the  scholar¬ 
ship,  Chamberlin  said  he  not 
only  w-anted  to  provide  a  worthy 
student  with  some  practical  ex¬ 
perience  and  some  financial  as¬ 
sistance,  but  that  he  also  wanted 
to  direct  attention  to  journalism 
students  to  career  possibilities 
in  community  journalism. 

“The  weekly  newspaper  field 
still  provides  the  best  oppor¬ 
tunity  for  students  who  might 
hope  to  acquire  a  business  of 
their  own  eventually  or  at  least 
to  acquire  financial  interest  in 
a  newspaper.” 

Pilot  Company  buys 
papers  at  Nappanee 

Plymouth,  Ind. 

The  Pilot  Company,  publisher 
of  the  Daily  Pilot-News  here, 
has  purchased  the  Nappanee  Ad¬ 
vance-News,  a  weekly,  from 
Donald  E.  Nichols  Jr.,  who  will 
remain  in  the  organization.  The 
purchase  included  the  weekly 
Farm  and  Home  News  and  a 
job  printing  shop. 

Michael  D.  Boys,  a  grandson 
of  the  founder  of  the  Pilot  Com¬ 
pany,  has  been  appointed  area 
advertising  director  and  assist¬ 
ant  publisher  of  the  firm’s  f>ur 
publications.  Also  in  the  g;r"Up 
is  the  Bremen  Enquirer, 


Weeklies’  financial  report 

Compiled  from  the  161  usable  reports  out  of  196  submitted  in 
the  1968  weekly  newspaper  business  and  income  study  of  the  Na- 


tional  Newspaper  Association.  Circulation 

range 

shown  is  from 

700  to  16,930.  Average  circulation:  3,670. 
Income 

Average  Per  Cent 

1967 

1968 

Local  Advertising 

45,0% 

46.7% 

National  Advertising . 

4.4 

4.4 

Classified  Advertising  . 

7.1 

7.4 

Legal  Advertising  . 

3.4 

3.6 

Total  Advertising 

59.9 

62,1 

Circulation 

9.4 

9.8 

Commercial  Printing 

24.4 

16.6 

M  iscellaneous  . 

6.3 

11.5 

Total  Income 

100.0% 

100.0% 

Expenditures  (as  percent  of  total  income) 
Office  Salaries  (all  except  publisher’s 
salary)  . 

17.8% 

15.3% 

Shop  Wages  . 

23.7 

22.6 

Materials  . . . 

17.1 

17.0 

Depreciation  . 

4.4 

4.5 

Taxes  (all  except  income)  . 

2.6 

2.8 

All  other  expenses  .  .  . 

21.8 

23.3 

Total  Expen.se 

87.4 

85.5 

Net  Income,  including  publisher’s  salary 

12.6 

14,5 

Total  Expense  and  Net  Income 

100.0% 

100.0% 

Adjusted  Net  Income,  LESS  publisher’s 
salary  . 

7.4% 

9.2% 
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Public  Relations  Executives: 


If  you  mail  ■ 
‘press  contact  lists’  B 
to  newspapers...  B 
Editor  &  Publisher’s  B 

-pryind^  I 

was  meant  just  y 


Here's  the  solution  to  one  of  your  most  serious 
public  relations  problems,  keeping  editors 
and  newsmen  on  1,750  U.S.  dailies,  wire 
services,  Canadian  and  foreign  newspapers, 
suburban  and  weekly  papers,  news  magazines, 
syndicates  and  broadcast  newsmen,  informed 
about  who  to  contact  at  your  company,  and 
where  they  can  be  reached. 

Your  listing  in  PR/INDEX  can  also  include 
information  about  your  news  and  picture  services 
and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low 
cost,  too  .  .  ,  less  expensive  than  regular 
mailings  of  press  lists. 

Minimum  six-line  listings  may  be  contracted 
for  13-consecutive  times  for  only  $3 
a  line.  Special  discounts  for  longer  listings 
or  frequencies  are  available. 

Write  now  for  a  complete  kit,  or 
complete  rates  and  information  to: 

Editor  &  Publisher 


for  you! 


'0^.  850  Third  Avenue,  New  York,  N.Y.  10022 

Phone  (212)  752-7050 
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LAYOUT  AND  DESIGN 


The  totality  concept 


Nixon,  Thieu  Will  Discuss 
Conflict  and  How  To  End  It 


Nixon  proposes  mutual 
withdrawal  of  troops 
over  12-month  period 

f»|l«wed  6w  rIrrOiMt* 


P  C  ShxlwK 
ArrtfiMl  at 
Fir*  Suspoct 


Apollo  Nears  Rettdezvous 


By  Howard  B.  Taylor 

Editorial  Consultant,  C,opley  International  (]orp. 


The  Record  uses  heads  at  the  top,  the  bottom, 
or  the  side  of  a  story. 

“As  long  as  heads  clearly  relate  to  a  story,  any¬ 
thing  goes,”  Haas  said.  “Same  with  cutlines.  We 
use  them  anywhere, 

“We  have  eliminated  virtually  all  cutoff  rules. 
When  we  run  a  line  we  want  it  to  mean  something 
special — boxed-in  news  briefs,  or  around  a  quote 
and  picture  pulled  from  the  story.” 

The  two  panels  here — Nixon  quotes  pulled  out 
of  the  story — are  an  example  of  the  Record’s  mag¬ 
azine  approach. 

“White  space  is  the  key,”  he  said.  “We’d  rather 
have  eight  good  stories  on  the  page,  well  read,  then 
12  poorly  read. 

“Pictures  can  go  anywhere,  even  on  the  fold  if 
that  works  out  best  for  the  total  page  design  for 
that  day.  In  fact,  we  think  that  since  pictures  get 
more  lookership  they  can  pull  interest  dowm  into  a 
page. 

The  Record’s  page  is  shot  100  per  cent  on  camera. 
Page-1  body  type  is  set  14  picas  wide.  This  yields 
18  points  of  air  between  columns.  Three  and  some¬ 
times  four  picas  of  air  are  used  as  cutoffs. 

The  Record  went  to  this  style  a  couple  of  years 
ago  and  is  constantly  refining  and  adjusting  its  tech¬ 
niques.  It  was  converted  last  fall  from  a  five-day 
p.m.  paper  to  a  six-day  a.m.  paper.  Circulation  went 
up  1,200  during  the  first  nine  months  of  morning 
circulation. 


Page  totality.  That’s  the  approach  that  makes 
the  Record  as  bright  and  shining  as  a  newly  minted 
coin. 

The  Record,  4,000  a.m.  in  Cedar  Falls,  Iowa,  is 
the  smallest  paper  lepresented  at  an  API  seminar 
on  management.  (June  16-27)  The  tearsheet  came 
from  Stewart  Haas,  Record  editor. 

The  Pomona  (Calif.)  Progress-Bulletin,  p.m.  with 
42,000  circulation,  is  the  biggest.  Tearsheet  from 
Joseph  Gendron,  managing  editor. 

It  could  be  said  these  two  are  the  best  lookers 
at  the  session  moderated  by  Russ  Schoch,  API  as¬ 
sociate  director. 

The  Progress-Bulletin  derives  its  airy  and  open 
format  from  the  one  and  one-half-column  set  dowrn 
the  left-hand  side. 

Six  columns  of  regular  body  type  then  are  spread 
across  the  remaining  six  and  one-half  columns  of 
space.  Instant  air. 

Sunken  column  rules  and  sunken  cutoffs  let  your 
eye  breeze  through  the  page. 

Now,  what’s  this  alMut  page  totality?  It’s  a 
compelling  concept. 

“We  decided  that  the  possibilities  for  creative 
use  of  offset  are  just  beginning  to  be  tapped,”  Haas 
wrote.  “No  one  has  scratched  the  surface  yet.  Many 
of  the  old  concepts  simply  don’t  apply. 

“We  decided  to  square  off  every  story  as  much  as 
possible  and  design  the  elements  on  a  page  in  much 
the  same  way  as  they  are  designed  in  an  abstract 
painting. 

“We  blend  vertical  and  horizontal  elements  in 
interesting  patterns.  We  tend  to  think  in  terms  of 
blocks  of  type. 

“This  eliminated  the  wraps  that  infuriate  a  read¬ 
er  and  the  jumps  that  also  make  its  chore  more 
difficult.” 


(Mr.  Taylor  writes  this  department  exclusively  for 
E&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 


New  comic  strip 


Black  group  creates 
‘Butter  and  Boop’ 


Life  amonj?  the  big  city  poor 
i.^n’t  noted  for  being  particularly 
f  unny,  but  some  determined 
young  men  from  Kansas  City 
are  using  a  comic  strip  for  what 
they  hope  is  their  springboard 
to  business  success. 

The  comic  strip  is  called 
“Butter  and  Boop”  and  features 
a  bespectacled  Negro  boy  (But¬ 
ter)  who  wears  a  scraggly 
sweater  which  droops  over  his 
fingertips  and  a  long-eared  mutt 
(Boop)  who  prefers  soul  food  in 
his  supper  dish. 

Leaders  of  the  artists’  com¬ 
bine  which  produces  the  strip 
■say  it  has  been  sold  to  three 
newspapers  —  the  Nashville 
Tennessean,  the  Kansas  City 
Star  and  the  Denver  Post — 
with  several  others  showing  in¬ 
terest. 

The  signature  on  the  comic 
strip  is  that  of  Black  Light 
Inc.  (3119  Troost  Ave.,  Kansas 
City,  Mo.,  64109)  and  consists 
of  a  group  of  young  men — most 
of  them  Negroes — who  are  con¬ 
vinced  they  have  an  artistic 
talent  and  are  out  to  sell  that 
talent. 

“Butter  and  Boop”  is  a  three- 
man  project  with  Blacklight. 

The  gag  lines  come  from  Ed¬ 
ward  C.  Slaughter,  23,  a  husky 
former  janitor  who  insists  with 
mock  solemnity  that  he  was  a 
“sanitary  maintenance  engi¬ 
neer.” 

The  art  work  is  done  by  Ed¬ 
ward  J.  Carr,  21,  a  former  steel 
mill  worker  and  junior  college 
dropout  who  always  liked  to 
draw  but  never  did  a  comic 
strip  before. 

Claude  E.  Tyler,  26,  and  a 
sharp  dresser,  helped  create  the 
characters  and  does  the  letter¬ 
ing. 

“The  title  just  popped  into 
my  mind,”  said  Carr.  “  ‘Butter 
and  Boop’  sounded  catchy.” 

Slaughter  explained  that  But¬ 
ter  is  a  “cool  character — a 
smart  alec  who’s  unconcerned 
with  anybody’s  problems.”  He 
added  the  script  often  revolves 
around  Boop,  viewing  the  world 
as  it  looks  to  a  dog. 

Slaughter,  Carr  and  Tyler 
turn  out  an  average  of  two 
strips  a  <lay,  working  in  a  10- 
r<x)m  suite  in  a  slightly  run¬ 
down  office  building  on  Kansas 
City’s  South  Side  along  with 
others  engaged  in  Black  Light 
projects.  Slaughter  proposes  a 
dozen  or  so  gag  situations,  and 
the  three  of  them  kick  them 
around  until  they  come  up  with 


something  they  agree  is  fun¬ 
ny. 

“Buter  and  Boop”  is  not  a 
“message  strip,”  the  three  cre¬ 
ators  said.  Its  main  object  is  to 
entertain,  although  a  little  ed¬ 
ucation  might  slip  in  occasional¬ 
ly.  White  characters  mingle 
casually  with  Negroes  without 
making  a  big  thing  of  it. 

But  the  comic  strip  is  just 
one  of  a  dozen  projects  engaging 
the  17  people  who  make  up 
Black  Light  Inc.  The  new  com¬ 
pany  also  is  test  marketing 
dolls,  children’s  books  and  puz¬ 
zles  and  television  ad  films. 

The  object  is  profit 

“Our  main  objective  is  prof¬ 
it,”  frankly  admitted  George 
Price,  the  24-year-old  founder 
and  president  of  Black  Light. 
“But  we  would  like  to  see  a 
little  more  Black  creativity  in 
the  market  place  too.” 

Price,  a  slender,  thoughtful 
man  who  wears  rimless  glasses, 
said  he  holds  a  degree  in  indus¬ 
trial  labor  relations  from  Cor¬ 
nell  University.  He  said  he  was 
enrolled  in  Harvard  Business 
School  when  he  came  to  Kansas 
City  last  summer  to  help  cre¬ 
ate  a  television  cartoon  show  for 
a  local  industrial  firm. 

From  that  project  emerged 
Black  Light.  The  young  com¬ 
pany  is  still  supported  in  part 
by  the  local  industry.  Price 
said,  but  if  some  of  their  new* 
products  sell,  they  hope  to  be 
on  their  own  within  a  year. 

• 

Coltin  retirement 
column  is  praised 

Wendell  Coltin,  syndicated 
columnist,  was  presented  a  Ci¬ 
tation  for  Service  by  the  Na¬ 
tional  Retired  Teachers  Asso¬ 
ciation  and  the  American  As¬ 
sociation  of  Retired  Persons. 

George  Schluderberg,  presi¬ 
dent  of  the  American  Associa¬ 
tion  of  Retired  Persons,  said 
Coltin  has,  through  his  writings, 
contributed  heavily  toward  the 
“enrichment  of  retirement  liv¬ 
ing.” 

Coltin’s  column.  Medicare 
Mailbox,  has  been  cited  for  ex¬ 
cellence  also  by  the  U.  S.  De¬ 
partment  of  Health,  Education 
and  Welfare. 

The  father  of  two  sons  and 
two  daughters,  Coltin  makes  his 
home  in  Haverhill,  Mass.  He  has 
been  with  the  Boston  Herald 
Traveler  for  15  years. 
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Ben  Wick’s  satire 
to  appear  on  telly 

Toronto  | 

Ben  Wicks,  whose  mini-car- 1 
toons  appear  in  152  papers : 
throughout  the  United  States  I 
and  Canada  and  in  the  London  I 
Sunday  Times,  has  developed 
animated  political  cartoons  for 
television. 

“One  area  that  tv  has  not 
been  able  to  take  from  the  daily 
newspaper  is  the  highly  sue-  j 
cessful  editorial,”  said  Wicks. ' 
“Most  attempts  to  have  an 
artist  merely  draw  at  a  board 
while  the  camera  is  pointing  at  j 
him  have  failed.”  I 

Wicks  worked  on  a  process ' 
to  achieve  this  for  two  years  and  ^ 
recently  made  a  breakthrough.  1 
Several  weeks  ago,  he  negotiated 
a  three-month  contract  with 
BBC’s  prestige  “24  Hours”  | 
which  will  run  12  of  his  ani¬ 
mated  cartoons. 

Two  weeks  ago  Canada’s  in-  j 
dependent  network  CTV  pur¬ 
chased  13  of  his  animated  car-  ! 
toons,  also  on  a  three-month  ^ 
contract.  There  will  be  run  in  | 
its  major  public  affairs  series  ! 
“W5”  this  fall. 

“For  the  first  time,  figures  in 
international  news  will  be  ap¬ 
pearing  on  tv  news  in  animated 
form,”  said  the  cartoonist  whose  I 
work  is  distributed  by  the  ^ 
Toronto  Telegram  News  Service,  j 
Voicing  the  parts  of  major 
figures  is  resident  Canadian 
Broadcasting  Corp.,  satirist 
Max  Ferguson.  | 

Each  “Ben  Wicks  Viewpoint,” 
the  name  he  has  given  to  his 
editorial  comment,  runs  10 
seconds  and  consists  of  a  story-  | 
board  of  three  panels. 

Animation  is  done  by  Jim 
Mackay,  a  veteran  of  Canada’s^ 
National  Film  Board  and  now 
in  business  for  himself  in 
Toronto. 

“These  cartoons  do  not  neces¬ 
sarily  speak  for  the  network 
which  in  most  cases  refrains 
from  taking  an  editorial  view,” 
Wicks  said.  “If  they’re  pre¬ 
sented,  as  cartoons  are  in  news¬ 
papers,  with  my  name  then  the 
network  still  maintains  its  in¬ 
dependent  stand.” 

• 

Heart  story  cited 

Milwaukee 

Coverage  of  Wisconsin’s  first 
and  only  heart  transplant 
brought  two  meml)ers  of  the 
Milwaukee  Journal  .staff  the 
first  annual  President’s  award 
of  the  Wisconsin  Heart  Associa¬ 
tion.  The  award  was  presented 
to  George  J.  Lockwood,  picture 
editor,  and  James  Spaulding, 
medical  reporter,  for  the  pic¬ 
ture  story,  “.4  New  Heart  for 
Betty  A  nick.” 
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COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
JEAN  ADAMS 

Teen-age  lovelorn, 
etiquette,  grooming 
MARIAN  CHRISTY 
After  a  Fashion 


international  news 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
N«^s  Report 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE 
SPDTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


D/S 


COMICS 


D/S 


ABBIE  an'  SLATS 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEESSEES  W/S 
STRANGE  AS  IT  SEEMS 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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Gripes  aired 

(Continued  from  page  11) 

would  be  no  profits  to  divide. 

“Each  publisher  would  have 
his  own  advertising  sales  de¬ 
partment  and  his  own  circula¬ 
tion  sales  department.  His  ad 
men  would  offer  customers 
space  in  his  newspaper  just  like 
any  other  newspaper  sells  its 
space.  In  addition,  however,  his 
ad  men  would  be  able  to  offer 
customers  the  option  of  running 
their  ad  first  in  his  newspaper 
and  then  in  the  next  edition  of 
the  competing  newspaper.  It 
would  be  accomplished  thusly: 

“The  two  publishers  would 
agree  between  them.selves  on 
the  prices  at  which  they  would 
sell  space  to  each  other  for 
these  ‘run-over’  adverti.sements. 
I  need  not  remind  this  subcom¬ 
mittee  that  ‘price  fixing’  is  not 
represented  in  agreements  be¬ 
tween  two  parties  on  prices  at 
which  they  sell  to  each  other, 
but  rather  when  these  competi¬ 
tors  agree  on  prices  they  will 
charge  third  parties.’’ 

The  end  result  of  such  an 
arrangement,  Hogan  said,  would 
be  the  elimination  of  price  fix¬ 
ing.  “All  of  the  economies  re¬ 
alized  in  one-time  sale  for  both 
newspapers  can  b»*  pas.sed  on  to 
the  buying  i>ublisher,  and  he 
can  in  turn  share  them  with  the 
advertiser,’’  Hogan  .said. 

Guild  lM‘urs  lo^s  of  job<> 

William  .1.  Farson,  executive 
vicepresident  of  the  American 
Newspaper  Guild,  was  one  of 
the  subdued  voices.  In  the  main 
he  reiterated  the  grounds  ui)on 
which  he,  te.stifying  for  the 
Guild,  opposed  as  the 

bill  was  numbered  in  the  9(lth 
Congress,  where  it  was  known 
as  the  failing  newspaper  act. 

Farson  asserted  that  when¬ 
ever  a  joint  arrangement  was 
entered  into,  a  decline  in  new.s- 
paper  competition  resulted  and 
jobs  were  lost  “by  our  members 
or  potential  members.” 

Citing  the  growth  of  market 
areas  in  which  joint  newspaper 
oi>erations  exist,  Far.son  chal¬ 
lenged  the  a.s.sertion  that  only 
one  newspaper  could  survive  in 
those  communities  without  the 
economic  advantages  accruing 
to  joint  operation 

Farson  declared  that  it  was 
necessary  for  the  publishers  in 
these  combinations  to  “demon¬ 
strate  publicly  and  conclusively 
that  price-fixing,  profit-pooling 
and  market-splitting  are  vital 
components  of  joint  publishing 
arrangements.  We  do  not  think 
they  have  done  .so.” 

S.l.‘)20,  Farson  asserted,  “asks 
that  these  anticompetitive  prac¬ 
tices  be  blessed  retroactively. 


presently  and  in  perpetutity  in 
any  situation  where  a  news¬ 
paper  had  or  looks  like  it  might 
someday  be  exposed  to  a  case  of 
temporary  financial  indisposi¬ 
tion.” 

IX'itness  waves  a  flag 

John  F.  McGuire,  of  Chicago, 
who  at  different  times  was  as¬ 
sociated  with  daily  and  weekly 
newspapers  in  several  localities, 
but  who  said  he  was  appealing 
to  the  committee  “as  a  private 
citizen,  a  newspaper  reader  and 
a  voter”,  waved  a  small  flag  and 
declaimed  that  it  was  “a  symbol 
of  a  great  land,  a  great  people, 
a  great  nation — and  the  wonder¬ 
ful,  impractical  dream  that 
made  them  great.” 

He  declared  that  the  drive 
for  enactment  of  S.1520  was  a 
“direct  frontal  attack  upon 
freedom  of  the  press”  by  “a 
small  group  of  powerful  pub¬ 
lishers,  their  ‘front  organiza¬ 
tion’,  the  American  Newspaper 
Publishers  Association,  and  a 
handful  of  their  ‘errand  boys’ 
in  government.” 

“They  want  a  ‘Press  Pass’ — 
retroactive  and  everlasting  — 
through  all  ‘police  lines’  set  up 
to  protect  the  public  interest 
and  the  rights  of  both  readers 
and  publisher  competitors  under 
the  First  Amendment  and 
the  antitru.st  laws,”  Maguire 
charged.  “They  are  demanding 
passage  of  8.1520  now.” 

ANPA  sialcmcnl 

Hanson’s  statement  on  behalf 
o‘’  the  ANPA  as.serted  that  con¬ 
gressional  action  was  the  only 
“feasible  alternative”  to  “cor¬ 
rect  injustices  of  the  Supreme 
Court  Tucson  rulings.”  In  tho.se 
rulings,  he  declared,  the  Court 
had  created  two  judicial  road¬ 
blocks  to  the  preservation  of 
joint  operating  arrangements. 

One  was  “the  mi.sapplication 
of  automatic  illegal  per  sc  rules 
in  complete  disregard  of  the 
public  intere.st  benefits  of  such 
joint  arrangements,  all  of  which 
originated  to  enable  the  sur¬ 
vival  of  failing  newspapers.” 

The  .second  judicially  created 
roadblock  cited  by  Han.son  was 
the  court’s  “announcement  of 
three  .stringent  prere<iuisites  for 
providing  the  failing  company 
defense.” 

These  three  reciuirements,  as 
cited  by  Han.son.  and  which  he 
declared  were  totally  unrealistic 
as  applied  to  the  “peculiar  at¬ 
tributes  of  the  daily  newspaper 
publishing  business”  were: 

“First,  under  both  the  Sher¬ 
man  Act  and  Section  7  of  the 
Clayton  Act,  the  failing  com¬ 
pany  must  be  shown  to  be  hope¬ 
lessly  insolvent  or  bankrupt 
under  the  test  first  announced 
in  International  Shoe  Company 
V.  Federal  Trade  Commission, 


namely,  a  company  ‘with  re¬ 
sources  so  depleted  and  the 
prospect  of  rehabilitation  so  re¬ 
mote  that  it  faces  the  grave 
probability  of  a  business  fail¬ 
ure.’  However  appropriate  this 
may  be  for  a  shoe  company, 
this  test  ignores  the  actuality 
that  a  dying  daily  newspaper 
cannot  recover  its  lost  circula¬ 
tion  and  advertising  revenues 
by  its  sole  efforts. 

“Second,  there  must  be  proof 
that  the  company  that  acquires 
the  other  or  brings  it  under  do¬ 
minion  is  the  only  available 
purchaser.  In  his  dissenting 
opinion.  Justice  Stewart  con¬ 
strued  the  majority  opinion  as 
also  requiring  proof  ‘of  sub¬ 
stantial  affirmative  efforts  to 
sell  to  a  noncompetitor.’  A  daily 
newspaper  on  the  verge  of  bank¬ 
ruptcy  is  simply  not  saleable. 

“Third,  for  the  first  time,  the 
Court  adds  the  requirement  of 
showing  that  reorganization 
under  the  Bankruptcy  Act  is  a 
‘dim  or  nonexistent  prospect’.” 

Urges  action  by  House 

Han.son  said  that  these  “re¬ 
quirements  of  proof  reduce  the 
failing  company  defense  as  ap¬ 
plied  to  daily  newspapers  to  a 
nothing." 

Hanson  called  the  Court’s  de¬ 
cision  in  the  Tucson  case  “legis¬ 
lation  by  judicial  construction,” 
and  urged  “this  sub<-ommittee, 
the  Full  Committee  and  the 
Senate  of  the  United  States  to 
expeditiously  grant  the  relief 
requested  and  send  S.1520  to  the 
House  of  Representatives  for  its 
supjwrting  action.” 

The  subcommittee  chairman. 
Senator  Philip  Hart  of  Michi¬ 
gan,  expressed  agreement  with 
two  witnesses  who  suggested 
that  the  pre.sent  bill  be  “put  on 
ice”  while  a  study  is  made  of 
other  projwsals,  such  as  the  one 
by  Mayer  Maier  of  Milwaukee 
that  a  government  subsidy  be 
authorized  for  an  “educational 
press.” 

In  Milwaukee,  the  mayor  de¬ 
clared,  there  is  no  editorial  com¬ 
petition  between  the  Joiimnl 
and  the  Sentinel,  both  owned 
by  the  Journal  Company. 

Maier  complained  that  neither 
paper  gives  him  access  to  its 
columns  to  state  his  position  on 
public  is.sues.  He  has  been 
feuding  with  the  publisher  for 
several  years. 

An  “educational  press”  could 
give  in-depth  treatment  to  city 
i.ssue.s,  Maier  .said.  Then,  he 
added,  the  communications 
monopoly  “could  continue  what 
they’re  doing — printing  the  sen¬ 
sational  and  the  trivial,  generat¬ 
ing  conflict,  treating  government 
and  social  issues  as  entertain¬ 
ment,  at  a  time  when  there  is 
great  turmoil  in  our  cities.” 


Bruce  Brugmann,  publisher  cf 
the  San  Francisco  Bay  Guard¬ 
ian,  a  weekly  newspaper,  called 
the  antitrust  exemption  bill  a 
gift  for  “cry-baby  millionaire 
publishers.”  He  labelled  the 
combination  of  the  San  Fran¬ 
cisco  Chronicle  and  the  San 
Francisco  Examiner  “Super- 
kron”  and  accused  it  of  em¬ 
ploying  “private  dicks”  to 
harass  Albert  C.  Kihn  and  Mrs. 
Blanche  Streeter,  each  of  whom 
made  statements  to  the  com¬ 
mittee. 

Kihn,  a  former  photographer 
for  the  Chronicle  television 
station,  is  challenging  renewal 
of  its  license  on  the  basis  of  “in¬ 
cendiary  material”  he  has  in 
a  taped  diary.  Mrs.  Streeter,  a 
former  Chronicle  advertising 
saleswoman,  has  filed  an  anti¬ 
trust  complaint  against  Hearst 
and  the  Chronicle  in  behalf  of 
herself  and  others  who  lost 
their  jobs  when  the  papers  con¬ 
solidated  their  ad  departments. 

The  committee  also  heard 
Michael  N.  Khourie,  an  attorney 
who  represents  Weinstein’s  de¬ 
partment  store  in  another  anti¬ 
trust  ca.se  against  the  news¬ 
papers. 


Editor  anks  equal  lime 

I  the  Court’s  de- 

cson  ca.se  “legis-  Charles  de  Young  Thieriot, 
al  construction,”  editor  and  publisher,  stated  in 
s  sub<-ommittee,  the  Chronicle  that  much  of  the 
mittee  and  the  testimony  represented  an  un- 
Jnited  States  to  warranted  shotgun  attack 
rant  the  relief  again  both  the  Chronicle  and 
>nd  S.1520  to  the  television  station  KRON. 
ientatives  for  its  “Some  of  the  issues  raised  are 
on.”  now  before  the  courts,”  he  said 

littee  chairman,  “Others  are  before  the  Federal 
Hart  of  Michi-  Communications  Commission 
agreement  with  ‘^s  consideration.  Neither 

who  suggested  ^he  newspaper  nor  the  tele- 
t  bill  be  “put  on  station  has  done  any- 

udy  is  made  of  thing  improper.  I  am  .sure  the 
.  such  as  the  one  7“rts  and  the  FCC  will  reach 
■r  of  Milwaukee  this  conclusion, 
nent  subsidy  be  .  And,  ^nding  that  determin- 
an  “educational  ^tion,  I  do  not  feel  justified  in 
commenting  further  on  these 
,  allegations.” 

’  tne  mayor  de-  gcott  Newhall,  executive  edi- 
no  editorial  com-  rejected  the  testimony  of 

Bruce  Brugmann.  He  said  the 
ip/’  both  owned  allegations  were  ridiculous. 
Company.  Newhall  wired  the  Senate  sub- 

ined  that  neither  committee  requesting  that  an 
m  access  to  its  answer  to  Brugmann’s  charges 
?  his  position  on  jjp  included  in  the  official  hear- 
He  has  been  jng  record.  He  accusetl  Brug- 
le  publisher  for  niann  of  using  the  courtesy  ex¬ 
tended  him  as  a  witness  as  a 
nal  press”  could  cloak  of  privilege  to  maliciously 
reatment  to  city  attack  the  Chronicle. 

.said.  Then,  he  • 

Trr«.va..l  reHene,! 

printing  the  sen-  John  G.  Trezevant,  executive 
I  trivial,  generat-  vicepresident  of  Field  Enter- 
■ting  government  prises  Inc.,  Newspaper  Division, 
es  as  entertain-  has  been  reelected  president  of 
e  when  there  is  the  Chicago  Newspaper  Pub- 
1  our  cities.”  Ushers  Association. 
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Past  week’s  ranine 
of  stock  prices 


COMMENDATION — Guillermo  Gutierrex,  left,  manager  of  the 
Inter  American  Press  Association  Technical  Center,  receives  a 
plaque  commending  his  service  to  the  newspaper  industry.  Present¬ 
ing  the  plaque  for  the  ANPA/RI  is  James  S.  Copley,  chaiiman  of 
Copley  Newspapers.  With  him  are  William  D.  Rinehart  and  Jules 
Tewlow,  of  the  ANPA. 


ANPA/RI 

{Continued  from  jxtge  13) 

Robert  N.  Brown,  publisher, 
Columbus  (Ind.)  Republic; 

B.  G.  Burke,  production  direc¬ 
tor,  San  Diego  Union  and  Trib¬ 
une  ; 

Ralph  Cranmer,  president  and 
general  manaprer,  Williamsport 
Grit ; 

Richard  Isham,  production 
manager,  Kokomo  (Ind.)  Trib¬ 
une; 

Joel  C.  Leuchter,  general  man¬ 
ager  and  business  manager, 
Vineland  (N.J.)  Times-Joumal; 

Other  reappoininienis 

Also  Fred  Paul,  assistant  pro¬ 
duction  manager — engineering, 
Chicago  Tribune; 

A.  E.  Rosene,  production  dir¬ 
ector,  Ridder  Newspapers; 

Robert  Spahn,  production 
manager,  Oklahoma  City  Okla¬ 
homan  and  Times; 

Burnett  M.  Thall,  vicepresi- 
dant,  Toronto  Star. 


Romney  and  Blount 
at  NINA  ronvention 

Two  members  of  the  Nixon 
Cabinet  will  participate  in  the 
National  Newspaper  Associa¬ 
tion  convention,  June  26-28  in 
Atlantic  City,  N.  J. 

George  Romney,  Secretary  of 
Housing  and  Urban  Develop¬ 
ment,  will  be  the  guest  speaker 
Thursday  night  and  Winton  M. 
Blount,  Postmaster  General,  will 
address  NNAers  Friday  noon. 

The  84th  annual  convention 
program  will  include  presenta¬ 
tions  to  winners  in  the  National 
Better  Newspaper  Contest  which 
had  more  than  2,800  entries. 

The  meeting  will  conclude 
Saturday  night  with  a  presen¬ 
tation  of  “The  Peter  Zenger 
Trial”,  written,  produced  and 
acted  by  members  of  the  Phila¬ 
delphia  Bar. 


(New  York  Stock  Exchange) 
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Press  club’s  award 
goes  to  tv  station 

CLFnrKLAND 

Winners  in  the  Press  Club 
of  Cleveland’s  Eighth  Annual 
Awards  Program  were  an¬ 
nounced  recently. 

The  winner  of  the  club’s 
“Banner  Award,”  made  to  the 
newspaper,  television  or  radio 
station  which  has  made  the  best 
use  of  its  total  facilities  in  ac¬ 
complishing  public  service,  was 
WKYC-TV,  the  NBC  station. 

Judges  cited  the  station’s 
programs  in  the  fields  of  edu¬ 
cation,  religion,  news  discus¬ 
sions,  local  affairs  and  docu¬ 
mentaries. 

Other  citations  were: 

Paul  Lilley,  Cleveland  Press, 
for  a  series  exposing  practices 
of  a  nursing  home. 

Gene  I.  Maeroff,  Plain  Dealer, 
for  a  series  on  “The  Fat  Ameri¬ 
can.” 

Rol)ert  Dolgan,  Plain  Dealer, 
sports  writing. 

Don  Rol)ei'tson,  Press,  column. 

Wil.son  Hirschfeld,  Plain 
Dealer,  editorials. 

Bill  Roberts,  Press,  editorial 
cartoon. 

Richard  T.  Conway,  Plain 
Dealer,  photography. 

• 

Davii4  Merwin  named 
Paiitagraph  president 

Bukimington,  Ill. 

Davis  U.  Menvin  has  l)een 
elected  president  of  the  Itloom- 
ingfon  Daily  Pantagraph,  suc¬ 
ceeding  Lorin  Merwin,  who 
was  elected  Iward  chairman. 

Willard  P.  Horsman  was  ad¬ 
vanced  from  business  manager 
to  general  manager. 

As  president  and  publisher, 
Davis  Merwin  will  be  in  full 
charge  of  operations,  while 
Loring  Merwin  will  supervise 
the  company’s  financial  affairs 
and  will  continue  as  trustee  of 
the  Daily  Pantagraph  Founda¬ 
tion. 


(American  Stock 

Exchange) 
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IIPI  appoints  RpcmI 
as  Southwest  eilitor 

Donald  U.  Reed  has  been  ap¬ 
pointed  Southwest  Division  news 
editor  in  Dallas  for  United  Press 
International.  He  succeeds  H. 
Jefferson  Grigsby,  who  was 
transferred  to  San  Francisco  , 
as  bureau  manager,  Reed’s 
former  post. 

The  UPI  Southwest  Division 
comprises  nine  states  stretching 
from  the  Mississippi  River  to 
the  Mexican  border,  and  north 
through  Wyoming. 

Reed,  42,  has  been  San  Fran¬ 
cisco  bureau  manager  for  the 
past  three  years.  He  joined  UPI 
in  1950  in  his  hometown  of 
Fresno,  Calif. 

Grigsby,  38,  joined  the  UPI 
Denver  bureau  in  19.')8  after 
working  for  newspapers  in  Colo¬ 
rado  and  Idaho. 

• 

Change  to  ofTt^et 

Avgusta,  Ga. 

The  Augusta  Chronicle  and 
Augusta  Herald  began  publish¬ 
ing  on  their  five-unit  Goss  Metro 
offset  press  June  16,  with  a 
change  in  format  to  six  columns 
and  cold-type  composition.  The 
new  press  is  part  of  a  $1.7  mil¬ 
lion  modernization  project. 
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Dodd  seeks 
protection  of 
private  files 

Washington 

U.  S.  Senator  Thomas  J.  Dodd 
of  Connecticut  has  introduced 
a  bill  which  would  make  it  a 
federal  crime  to  unlawfully  en¬ 
ter  a  federal  office,  or,  without 
authorization,  to  knowingly  and 
willfully  remove  any  document 
from  such  office,  or,  to  make  un¬ 
authorized  copies  of  documents, 
or  to  receive  such  documents. 

The  penalty  for  violation 
would  lange  from  one  to  five 
years  in  prison  and  fines  rang¬ 
ing  from  $2,500  to  $5,000. 

The  bill  stems  from  Senator 
Dodd’s  troubles  with  Drew  Pear¬ 
son  and  Jack  Anderson,  syndi¬ 
cated  columnists.  In  introducing 
it,  the  Senator  said: 

“About  four  years  ago  my 
Senate  office  was  illegally  en¬ 
tered  by  two  former  employees 
w'ho  had  lieen  fired  by  me  for 
bad  personal  conduct  and  par¬ 
ticularly  for  immoral  conduct. 
These  two  thieves  removed 
thousands  of  papers  from  my 
files,  made  photocopies  of  them 
and  turned  them  over  to  Drew 
Pearson  and  Jack  Anderson  of 
infamous  reputation. 

“Although  the  facts  estab¬ 
lished  lieyond  any  challenge 
that  multiple  burglary  had  been 
committed  and  also  established 
beyond  any  challenge  that  there 
was  a  criminal  conspiracy  to 
plunder  my  office  they  never 
have  been  brought  to  justice  be¬ 
cause  of  the  incredible  ambiguity 
of  our  laws.” 

Senator  Dodd  filed  a  suit 
.against  Pear.son  and  Anderson 
charging  that  they  had  know¬ 
ingly  received  documents  stolen 
from  his  office  and  converted 
them  to  their  own  use  and  prof¬ 
it.  .4  U.  S.  District  court  ruled 
in  favor  oY  Dodd  but  that  de¬ 
cision  was  overturned  by  the 
U.  S.  Court  of  ApiTe.als  and  on 
June  9  the  Supreme  Court  re¬ 
fused  a  review.  (E&P,  June 
14). 

Pas.sage  of  his  bill,  the  Sen¬ 
ator  said,  was  necessary  to  pro¬ 
tect  government  officials  from 
“the  invasion  of  their  files  by 
thieves  and  news|)apermen  who 
|)retend  to  justify  their  crimes 
by  lies  and  false  allegations.” 

• 

Kuniiner  at  rollege 

Dave  Kaminer  has  been  named 
director  of  Sports  Information 
at  C.  W.  Post  College  of  Long 
Island  University.  He  is  a 
former  s|>orts  editor  of  the 
Yonkers  Herald  Statesnuin  and 
Mount  Vernon  Daily  Argus. 
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Cable  tv  ads 

{Continued  from  page  9) 


manufacturers  with  local  tie-in 
potential,  which  would  provide 
local  retailers  with  an  important 
visual  avenue  to  their  prime 
markets;  “junior-major”  manu¬ 
facturers,  whose  $10  to  $20  mil¬ 
lion  a  year  business  prohibits 
extensive  advertising  on  com¬ 
mercial  TV ;  and  the  owner  of 
the  luncheonette  on  the  comer — 
who’s  never  been  on  television. 
This  opportunity  for  local  small 
merchants  is  looked  upon  by  the 
cable  industry  as  one  of  the 
medium’s  vital  public-service  as¬ 
pects. 

The  greatest  advantage  to 
CATV  as  an  ad  medium  is  its 
built-in  market  selectivity.  From 
the  advertiser’s  standpoint, 
cable-carried  messages  into  a 
specific  community  can<«4umnate 
a  vast  amount  of  waste  audience 
— those  viewers  paid  for  in  the 
use  of  mass-media  TV,  but  who 
fall  outside  the  target  audience. 
And — it’s  much  cheaper. 

While  the  tentative  agree¬ 
ment  between  broadcasters  and 
caUe  operators  limits  origina¬ 
tion  and  advertising  somewhat, 
the  possibility  of  channel  “leas¬ 
ing”  remains  open.  By  leasing, 
say,  a  day’s  worth  of  a  channel, 
a  new  forum  becomes  available 
for  special  programming  by  lo¬ 
cal  Vocational,  political  and 
ethnic  groups,  to  name  just  a 
few,  as  well  as  by  advertisers. 
This  would  leave  the  way  open 
for  what  Irving  Kahn,  presi¬ 
dent  of  TelePrompTer,  Inc.,  calls 
the  development  of  a  “separate 
•—but  equal  service,  not  a  subsidi¬ 
ary  to  established  media.” 

As  many  as  84  rliannels 

The  tyjfftal  channel  capacity 
for  existing  systems  is  about  12, 
but  some  forecasters  see  an  elec¬ 
tronic  growth  potential  for  a 
single  system  to  as  many  as  84 
separate  channels.  With  this 
huge  spectrum  to  be  filled,  it  is 
conceivable  that  a  large  retail 
organization  could  lease  a  chan¬ 
nel  one  day  a  week  or  so  and 
take  a  subscribing  housewife  on 
a  tour  through  the  store,  demon¬ 
strate  products  and  eventually, 
through  a  two-way  cable  com¬ 
munication  hooked  up  to  a  com¬ 
puter,  allow  her  to  select  and 
actually  place  orders  for  mer¬ 
chandise  without  budging  from 
her  livingroom.  Ed  Abramson 
estimates  the  cost  of  an  all-day 
demonstration  on  a  channel  in 
Smalltown,  USA,  at  about  $1000. 

Major  retailers  in  New  York 
are  largely  uncommitted  on  the 
subject,  mostly  because  they  are 
waiting  for  the  industry’s  great¬ 
er  expansion,  and  for  the  out¬ 
come  of  the  struggle  between 


broadcasters,  cable  operators  of  CATV  ads,  he  says,  must  be 


and  the  FCC. 


competitive  with  radio  and  news- 


When  asked  about  the  pros-  paper  rates, 
pect,  though,  a  standard  answer.  One  indication  of  rural-area 
as  voiced  by  John  Blum,  senior  advertising  costs  come  from 
vicepresident  for  sales  and  pro-  Edgar  Smith,  vicepresident  of 
motion  at  Macy’s  is :  “We’re  Time- Life  Broadcast,  Inc.,  which 
watching  it  very  carefully.”  If  has  interests  in  some  15  sys- 
the  medium  becomes  commercial-  terns,  including  a  45  percent 
ly  feasible,  with  cost,  ordering  ownership  of  Manhattan  Cable, 
and  account  operations  handle-  “We’re  doing  what  we  can 
able,  Blum  says  it  may  become  now  in  advertising,”  he  'says, 
significant  within  seven  to  eight  On  one  system,  he  sold  a  spon- 
years.  sorship  “package”  of  a  local 

In  the  meantime,  large  retail-  high  school  basketball  game  to 
ers,  who  have  been  traditionally  an  advertiser  for  $150.  He  fig- 
cool  to  broadcast  advertising,  ures  a  single  minute  of  adver- 
are  becoming  increasingly  more  tising  would  cost  $5.  Limiting 
committed  to  TV.  A  recent  arti-  CATV  advertising  as  a  “pea- 
cle  in  Women’s  Wear  Daily  re-  nuts”  businesaat  thife  point, 
ported  an  unofficial  estimate  of  Smith  thinks  pM^caaiters  are 
Macy’s  television  advertising  unnecessarily  panllfe  r%ht  now. 
budget  at  12  percMit  of  ItT  total -^ut  he  does  acknowledge  that, 
mt  expenditnreg;  I.  Magnin  in  interconnection — or  the>  “wired- 
San  Fianefwff  will  launch  its  country”  concept  is,  a'  definite 
first  advertising  on  TV  this  fall  possibility  in  the  future, 
with  a  series  of  30-  and  60-sec-  Sjmdication  of  programming, 
ond  spots;  and,  at  a  recent  Na-  whereby  live  origination  could 
tional  Retail  Merchant’s  Asso-  be  video-taped  and  then  dis- 
ciation  sales  conference,  Hiram  tributed  to  several  systems. 
Strong,  president  of  a  Chicago  might  very,  well  lead  to  a  wider 
retail  consulting  firm  bearing  use  of  I  CATV  advertising.  As- 
his  name,  ur^  department  smnirife  regulations  permit — and 
stores  to  use  TV  as  part  of  “the  contracts  could  be  worked  out — 
most  effective  all-media  mix,  maj(fi-  advertisers  could  produce 
making  all  your  advertising  dol-  30-  Or  60-second  commercials  in 
lars  work  together  on  a  focal-  yhich  local  retailers  could  insert 
ized  objective” — and  to  hire  a  a  tie-in  tag  for  the  last  five  or 
staff  of  TV  experts  who  have  10  seconds,  somewhat  along  the 
the  knowledge  to  deal  with  the  lines  of  cooperative  newspaper 
medium.  advertising. 


fyoral  More  is  ‘anxious* 

Certainly  cable  TV  is  not  far 
from  the  minds  of  these  adver¬ 
tisers. 

Alfred  Stern,  president  of 
Television  Communications 
whose  17  systems  now  count 
about  75,000  .subscribers,  says  a 
major  department  store  in 
Pittsfield,  Masssachusetts  is 
“very  anxious”  to  advertise  on 
his  system  there.  The  problem, 
says  Stem,  is:  “We’ve  got  the 
target  audience — but  we  don’t 
know  the  proper  marketing 
strategy  yet — and  we  need  a 
sales  story  for  CATV  to  sell 
consumer  ads.” 

Abandoning  broadcast  TV’s 
traditional  cost-per-thousand  ba¬ 
sis  for  a  single  message,  Stern 
says  he  will  approach  his  cable 
audience  on  a  “cumulative”  ba¬ 
sis.  On  CATV,  he  .says,  an  ad¬ 
vertiser  must  consider  the  over¬ 
all  number  of  viewers  who  will 
tune  into  the  CATV  station 
over  a  day’s  time.  Therefore, 
commercials,  rather  than  being 
identifiable  with — and  necessar¬ 
ily  relevant  to — a  particular  pro¬ 
gram,  could  be  sold  on  a  rotating 
schedule,  appearing  throughout 
the  day  in  order  to  hit  as  many 
viewers  as  possible.  Time  would 
be  sold  on  a  weekly  or  monthly 
basis — and  the  rates,  not  as  yet 
fixed,  would  be  based  on  the 
number  of  subscribers.  The  cost 


National  ad  rale  card 

At  least  one  system  is  now 
going  after  national  advertising, 
and  it  may  be  a  forecast  of  gen¬ 
eral  industry  development.  Com¬ 
munity  Antenna  Company  in 
Reno,  Nevada  is  one  of  65  fran¬ 
chises  owned  by  H&B  Communi¬ 
cations  (AMEX),  the  country’s 
largest  cable  operator.  The  Reno 
system  currently  counts  nine 
channels,  with  local-live  pro- 
grammipg  and  entertainment  on 
one  channel  running  nearly  24 
hours  a  day,  seven  days  a  week. 
With  a  growing  audience,  now 
more  than  6,000  subscribers,  the 
system  has  a  rate  card  which 
has  just  been  sent  out  to  na¬ 
tional  advertisers.  Cost  of  a  60- 
second  spot,  depending  on  how 
many  times  it  is  aired  during 
a  week,  ranges  from  $3  to  $9 
each,  and  20-  or  30-second  spots 
are  discounted  by  60  percent. 
Special  programming  by  local 
groups  costs  $15  per  half  hour 
after  5:00  pm,  $10.50  per  half 
hour  between  9:00  am  and  5:00 
pm. 

Community  Antenna  is  also 
the  first  known  system  to  re¬ 
tain  national  advertising  repre¬ 
sentation — the  John  A,  Potter 
Company,  The  rep  firm,  says 
Bob  Williams,  the  system’s  ad¬ 
vertising  manager,  has  already 
made  successful  presentations  to 
several  advertising  agencies.  As 


soon  as  properly-sized  vidx) 
tapes  are  received,  he’ll  be  airing 
commercials  for  Columbia  Rec¬ 
ords  and  Schenley  Brewing. 
(Cost-per-thousand:  $1.50.) 

The  problem  Williams  faces, 
as  must  many  small  town  opt  r- 
ators,  is  competition  with  local 
broadcasting  stations  for  lo(al 
advertising  dollars.  That,  he 
says,  was  the  main  motivation 
behind  his  move  to  national 
sponsors.  Williams,  a  former 
broadcaster,  predicts  that  inter¬ 
connection  is  an  industry  even¬ 
tuality — and  says  that  at  the 
end  of  this  month,  he  will  l)e 
joining  with  several  other  sys¬ 
tems  in  an  all-state  tie-in  repre¬ 
sented  by  Potter.  He  wouldn’t 
disclose  which  state. 

On  the  other  hand,  Charles 
.  Dolin,  president  of  Manhattan 
Cable  Television,  has  been  called 
a  cable  “purist”  who  claims 
hia.  advertising  revenues  will 
never  exceed  subscription  in¬ 
come.  Too  much  emphasis  on  the 
commercial  aspects,  he  feels, 
will  drive  away  prime  CATV 
subscribers. 

$110  per  minute 

In  the  meantime,  however,  he 
is  “carrying  on  a  dialogue  with 
the  department  stores”  in  the 
city  ^nd  has  a  rate  card  with 
a  top  cost  of  $100  per  minute, 
based  on  a  25,000-home  subscrip¬ 
tion.  Manhattan  Cable  current¬ 
ly  carries  advertising,  but  Dolan 
emphasizes  that  it  is  a  residual 
aspect  of  the  system  from  the 
days  when  its  Channel  6  served 
on  closed-circuit  in  hotels  only. 
Dolan’s  programming  is  shifting 
in  appeal  now  from  visitors  to 
community  residents — and  Man¬ 
hattan  Cable  has  been  connect¬ 
ing  its  wires  in  midtown  office 
buildings  to  include  such  firms 
as  J.  Walter  Thompson,  Foote, 
Cone  &  Belding  and  Rockefeller 
Center. 

With  sponsorship  potential  on 
automated  services  such  as  the 
stock  tickers,  commercial  mes¬ 
sages  Ijy  brokerage  houses, 
banks  and  other  financial  con¬ 
cerns  are  a  natural.  A  spokes¬ 
man  for  TelePrompTer  says  “in¬ 
formal  discussions”  are  already 
under  way.  But  TelePrompTer 
policy  is  not  to  accept  advertis¬ 
ing  until  there  is  a  greater  clari¬ 
fication  of  regulations  ^nd  prac¬ 
tices,  and  they  won’t  .disclose 
their  rates.  ( 

From  an  agency  standpoint, 
CATV  has  wide-open  possibil¬ 
ities  for  “copy-testing.”  By  using 
a  split  cable— dividing  an  audi¬ 
ence  in  two  and  using  one,  pro¬ 
gram,  but  two  kinds  of  advf'r- 
tising  simultaneously,  an  agency 
and  its  client  could  emerge  with 
a  precise  number  of  viewers  who 
watch  the  commercials,  theii<»fc 
sponse  to  the  ads  aired  and,  in 
a  test-market  situation,  the  ac- 
(Contimied  on  page  49) 
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{Continued  fr^  page  48) 

tual  sales  results  of  the  market¬ 
ing  strategy  in  a  particular  lo¬ 
cale. 

A  great  many  questions  re¬ 
main  unanswered.  Will  CATV 
advertising  dollars  be  pulled  out 
of  local  TV' and  radio  stations — 
or  will  they  come  from  news¬ 
paper  revenues?  Or,  will  major 
advertisers  increase  their  ad 
budgets  to  join  with  local  mer¬ 
chants  for  exposure  on  this  al¬ 
together  new  medium?  Will 
CATV  transmission  serve  simply 
to  fragment  the  present  TV 
audience,  rendering  market  re¬ 
search  even  more  difficult,  or 
will  it  improve  advertising  ef¬ 
ficiency  through  sharper  target- 
group  isolation?  Will  communi- 
cations-industry  in-fighting  and 
government  regulation  stifle 
CATV  expansion,  or  will  this 
country  have  a  brand-new  kind 
of  visual  network,  analogous  to 
FM  radio  in  the  next  decade? 

Answers  are  not  far  off.  Mean¬ 
while,  increasing  numbers  of 
companies  are  looking  to  invest 
millions  of  dollars  in  an  indus¬ 
try  which,  at  this  point,  is  meet¬ 
ing  with  enthusiastic  public  ap¬ 
proval. 


John  Dille  III  nanietl 
Elkhart  Truth’s  GM 

Elkhart,  Tnd. 

John  F.  Dille  III  has  l)een 
appointed  general  manager  of 
the  Elkhart  Truth  and  Thomas 
F.  Willey  has  been  named  ad¬ 
vertising  director. 

Dille  has  been  assi.stant 
general  manager  and  Willey 
has  been  a  classified  salesman. 
Dille,  with  Edwin  E.  Eybers, 
opeartions  manager,  has  been 
largely  responsible  for  the 
Truth’s  conversion  to  compu¬ 
terized  typesetting  and  photo¬ 
composition  techniques  in  ad¬ 
vertising  production. 


New  alignment 
of  executives 
on  Iowa  paper 


Waterloo,  Iowa 
The  Waterloo  Daily  Courier 
has  completed  a  revised  table 
of  organization  involving  all  de¬ 
partments  of  the  newspaper. 

Robert  J.  McCoy,  who  has 
been  general  manager  and  edi¬ 
tor  of  the  Courier  since  1952, 
has  become  general  manager 
and  executive  editor. 

Gene  Thorne,  managing  edi¬ 
tor  since  1946,  becomes  editor. 
Thorne  has  been  associated  with  j 
the  newspaper  since  1933  except 
for  two  years  of  Army  service 
during  World  War  II.  He  had 
previously  been  a  sports  writer, 
reporter,  night  editor  and  city 
editor  before  becoming  manag¬ 
ing  editor  in  1945. 

Dave  Dentan,  assistant  man¬ 
aging  editor,  and  Bill  Severin 
become  associate  editors.  Den¬ 
tan  has  also  been  chief  editorial 
writer  for  the  past  29  years. 
Severin,  the  Courier’s  longtime 
political  and  government  re¬ 
porter,  writes  the  “Iron  Duke’’ 
columns  on  Page  One. 

Richard  Brecunier,  former 
controller,  has  been  named  busi¬ 
ness  manager  in  charge  of  busi-  1 
ness  office  ])ersonnel,  circulation 
and  advertising  department  ex-  j 
ecutives.  | 

Hugh  Patterson,  former  cir-  j 
culation  manager,  becomes  cir-  ; 
culation  director.  i 

T.  E.  (Ted)  Stevens,  former  ; 
display  advertising  manager,  is  j 
now  advertising  director.  i 

Mrs.  Helyn  Knief,  who  has  | 
been  classified  advertising  man-  | 
ager,  becomes  classified  adver¬ 
tising  director.  j 

Paul  Young,  who  was  named 
director  of  public  affairs  sev¬ 
eral  years  ago,  is  now  director 
of  operations  but  will  also  con¬ 
tinue  his  work  in  public  and 
personnel  affairs. 

W.  Don  Lancelot,  formerly 
production  coordinator,  becomes 
production  manager. 

Harlan  Kahler  was  recently 
named  composing  room  foreman 
to  succeed  Bob  Murphy  upon 
the  latter’s  retirement.  Kahler 
had  been  wnth  the  Courier  since 
1929.  i 


classified  section 
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Named  acting  editor  production  mans 

Foxboro,  Mass.  Harlan  Kahle 
Arthur  J.  Brennan  has  been 
appointed  acting  editor  of  the  I?  ^J**^*;^ 

Forboro  Reporter.  The  an- 
nouncement  was  made  by  Ed-  ^ 

ward  S.  Lawson,  publisher.  ’  ^ 

Brennan,  who  was  previously 

assi.stant  editor  and  advertising  „  .  er 

maiia^r,  will  retain  the  re-  Howling  on  staff 
sibilities  of  advertising  manager  The  appointment  of  Ed  Dowl- 
and  Vincent  M.  Igo  will  con-  ing  as  staff  writer  for  the 
tinue  as  associate  editor.  Bren-  Corporation  for  Public  Broad- 
nan  succeeds  J.  Clark  Samuel,  casting,  has  been  announced  by 
who  retired  last  month  after  21  Josef  C.  Dine,  director  of  public 
years  as  editor  of  the  Reporter,  information  for  CPB.  Before 
which  is  published  every  Wed-  joining  PBL  last  fall,  Dowling 
nesday.  was  senior  editor  of  Television 
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ANNOUNCEMENTS 

Appraisers— Consultants 

PHIL  TURNER  AS.SOCIATES 
430  E.  VerduKO.  Suite  1 
Beautiful  Downtown  Burbank 
Calif.  91601.  (213)  846-2021 
APPRAISALS  FOR  ESTATE,  TAX, 
partnerahip,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67664. 


Business  Oppttrtunities 

START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO,  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 

CASH  FLOW  OVER  *85.000 
Look  established  upper  south  publish- 
inK  corporation.  S|>ecial  interest  state 
newspa|>ers  and  mairazines.  Liquid 
assets  over  $200,000.  No  debt.  Annual 
KroHs  over  $500,00.  Exi>erienced  man- 
Htteemnt  in  charKC.  Absentee  owner 
will  sell  25  to  60%.  Equitable  arranite- 
ment  on  remainder.  Minimum  cash 
down:  $100,000. 

Attractive  opportunity  for  a  silent  or 
active  investor  with  editorial  and/or 
business-sales  background  or  for  a 
(■ualitie<l  publishing  comimny. 

Please  be  sure  to  outline  i>eraonnl  and 
financial  qualifications.  Box  1059,  Fxl- 
itor  &  Publisher, 


Newspaper  Brokers 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 
MEL  HODELL 
191  N.  Euclid  Ave.,  Hazen  Co. 
Upland,  Calif.  91786  714-982-1695 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AO  813)  733-1100  nights;  or 
write  Box  3364,  Clearwater  Beach. 
Florida  33616.  No  obligation,  of  course. 

Arizona  and  Western  Newspapers 
DEAN  SELLERS  &  JOHN  HOGUE 
1415  E.  University  Dr.,  Mesa, 
Ariz.— 86201  (AC  602)  964-1090 

HAR^  ELLSWORTH.  Licensed  Bkr., 
forcing  the  Pacific  Northwest 
Box  609,  Roseburg,  Oregon  97470 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  Taylor.  Claremont,  Calif.  91712 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instsint  buyers" 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O,  Box  7267 

Montgomery,  Ala.  (205)  262-2411.  _ 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads- 
den,  Ala.  36902.  Ph:  (AC  206)  646-8367^ 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCTY 
Box  189,  Mount  Pleasant.  Mich.  48858 

““confidential  information 

Daily  Newspaper  Properties 
W,  H.  Glover  Co.,  Ventura,  Calif.  93001 


Newspapers  For  Sale 

SMALL  DAILY,  Zone  3,  long  es- 
tablishe«l.  Great  undeveln|>e<l  field.  Sub¬ 
stantial  cash:  balance  ten  years.  Box 
1043,  Editor  &  Publisher. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

WESTERN  WEEKLY,  only  paper  in 
county,  has  earned  man-wife  team 
$19,000.  Only  $12,600  down  buys  build¬ 
ing,  too. 

CALIFORNIA  OFFSET  WEEKLY, 
Coastal  locale  -  ideal  for  vigorous  pub¬ 
lisher.  Only  $20,000  down. 
EXCLUSIVE  WEEKLY  in  California 
growth  area.  Can  be  built  to  a  far 
more  profitable  paiier.  Only  $17,000 
down. 

CALIFORNIA  WEEKLY  in  very  rapid 
growth  area.  Best  climate;  best  locale. 
$.60,000  down.  Will  appeal  only  to  man 
who  deserves  the  best. 

EXCLUSIVE  CALIFORNIA  WEEKLY 
in  scenic  California.  Sound,  profitable, 
well-equipiKMi.  In  the  heart,  of  vaca- 
tionland,  yet  well-balance<l  economy. 
Fine  climate— lieautiful  location.  Only 
$1.6,000  down. 

$10,000  DOWN  lajys  exclusive  Cali¬ 
fornia  weekly  groasing  $92,000  and 
earning  man/ wife  team  $22,000.  Never 
before  such  terms.  Price  $85,000.  Hurry 
an<l  buy  I 

J.  A.  SNYDER.  Newspaiier  Bkr.. 
2234  East  Romneya  Drive 
Anaheim.  Calif. — 92806 

PAID  CIRCULATION  WEEKLY  in 
wealthy  suburban  Connecticut  town. 
Excellent  terms  to  energetic  individual 
capable  of  continuing  and  expanding 
the  o|)eration  in  oixler  to  cash  in  on  an 
excellent  opportunity.  Box  844,  Bklitor 
&  Publisher, 

WEEKLY  ~BUYS  —  Texas;  gross 
$260M,  $41 M  down.  Louisiana:  gross 
$190M,  $61M  down;  gross  $60M. 

$12. 6M  down;  gross  $.30M,  $6.5M  down. 
Write:  Newspaiier  Ser.  Co.,  216  Curtis, 
Jennings,  La.  Ph;  (318)  824-0475. 

I  WISCONSIN  unopposed  county-seat 
i  weekly  and  job  shop  with  $94  M  gross. 
I  6000  subscriptions,  solid  brick  build- 
I  ing.  gno<l  potential;  attractively  priced. 
LIBBY  AGENCY.  2716  Nicollet  Ave.. 
Minneaitolis,  Minn. — 56408, 

GO  NO  FURTHER  I  Rare  opportunity 
for  olitor-ad  team.  Midwest  offset 
!  weekly  grossing  $70,000.  Job  shop. 

I  Prire<l  right  1  Box  961,  Editor  &  Pub- 
!  lisher. 

TWO  EXCLUSIVE,  PROFITABLE' 
well-managed  South  Central  California 
weekly  newspapers  and  free  weekly. 

I  ^Grossing  $125,000.  Show  cash  resources 
j  to  qualify  for  answer.  Box  995.  Bklitor 
j  &  Publisher, 

NEW  WEEKLY,  Central  Area  1.  An¬ 
ticipated  gross  $70,000;  will  sell  at 
I  sacrifire  liecause  of  health.  Terms.  Ex- 
!  rellent  o|>portunity.  Box  1038,  Editor  & 
i  Publisher.  • 

!  WI.SCONSIN  ABC  WEEKLY.  a 
.  money-maker:  owner  retiring.  In 

I  family  71  years.  Excellent  agricultural. 

I  tourist,  industry  area.  Stable  economy. 
$25,000  swings  -balance  easy  monthly 
l>ayments.  Box  1029,  Eilitor  tt  Pub- 
{  lisher. 

SUCCES.8FUL  WEEKLIES 

Georgia  .  $  70.000 

Canada  .  $  32.6.000 

I  California  .  $1,000,000 

New  York  .  $  100.000 

Central  Midwest  Daily  _ $  27.6,000 

Maine  .  $  14.6,000 

L’tah  .  $  67,600 

State  cash  first  letter ;  29% 
cash  down  buys  any  of  these 
Olhrrt- — tril  s.r  what,  whi-rr.  rire 
I  MARION  R.  KREHBIEL 

'  Box  88 _ Norton,  Kans.— 676.64 

TIRED  OF  riots,  muggings,  militants? 
Pence  and  profits  are  yours  with  this 
Zone  6  uno|>|)ose<l  $105, 000-gross  week¬ 
ly.  A  fine,  risk-proof  property  I  For 
details,  write  us  fully.  DIAL.  1.603 

Nazareth.  Kalamazoo,  Mich.  49001. 
EXCLUSIVE  10-12  PAGE  county  of¬ 
ficial  newsi>a|)er.  over  $45,000  gross, 
2.450  paid  subscriptions.  Good  c<iuip- 
ment.  Town  of  2.000.  By  owner.  Pro¬ 
moter,  Stanley,  N.  D. — ,68784. 
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NEWSPAPER  SERVICES 

Featurea  Aeailahle 


MACHINERY  &  SUPPLIES 

Composing  Room 


MACHINERY  &  SUPPLIES 

Miacellaneout  Machinery 


ESTES  PARK.  COLORADO— Offset 
metro  weekly.  S40-t50M  irrou  eetimate:  , 
plenty  of  iratential.  Over  S.OOO  eircula-  I 
tion.  All-new  equipment.  Good  lease.  | 
(25,000  plus  lease  on  some  e<iuipment. 
The  Mountain  Oazette,  P.O.  1229, 
Estes  Park,  Colo. — 80715. 

GOT  BUG?  Absentee  Midwest  small  i 
weekly  owner  seeks  full  |>artner.  Small  ' 
investment.  Excitinir,  profitable,  ktow- 
init.  Riftht  for  man  wife  team  or  man 
knowin"  hatxl  work  hrinits  sucress. 
Write  Box  1054,  Etiitor  &  Publisher. 

AVAILABLE 
Newspafiers,  Mairazines,  Broadrast  and 
Printinu  Facilities.  Write: 

J.  N.  WELLS  A  COMPANY 
54.1  W.  Roosevelt  Rd.,  Wheaton,  III. 


FuMications  For  Sale 

SPECIAL  INTERE.ST  NEWSPAPER 
in  San  Francisco.  Proven  market.  Hinh 
earnintr  |M>tentiaI  for  man  w'ife  or 
partners.  AdvertisinK  on  the  liooks. 
Other  interests  dictate  immeiliate  sale. 
(10.000  rash  re<iuire<l.  Reidy  Box  1061, 
Ekiitor  &  Publisher. 

STAT1-;  ffl.TfB.tl,  M-:tVS  M.tC.tZINK 
HiKhest  prestige.  rei>utation;  irreat  |h>- 
tential.  P.O.  Box  97.  Caldwell.  N.J. 
-  07006. 


Resort  and  Travel 

TRAVEL  .SOUTH  AMERICA  Oct.  9-11. 
Write  first-hand  stories  baserl  on  E.m- 
luissy  briefinirs,  Rovernment  interviews. 
Details:  Contact  Midwest  News  .Stu<l.v 
Mission.  12700  Lake  Ave..  Clevelaml. 
Ohio  44107. 


CLASSIFIED 

4tlverli»inf!  Ratea 

■'SITUATIONS  WANTIO" 
IfeyoMs  witk  ordarl 

4  otekt  Sl.OO  per  line,  per  Ittue 

S-weekt  .  Sl.lO  per  line,  per  Ittue 

2-wteki  $1.20  per  line,  per  Ittue 

1  week  $1.30  per  line. 

Count  Rm  ereraie  wordt  per  line 
3  linet  ntlnimum 
<Ns  abbreriitiomi 
Add  SOc  fer  box  terrice 
Air  mail  tenice  on  box  numbert  alto 
ararlable  at  $1.00  extra. 


Heiitant  about  antwerinf 
a  blind  ‘help  wanted'  ad? 
Respondent!  desirinf  to  avoid  tend- 
in|  a  resume  to  specific  newspapers 
or  ortaniations  can  still  do  to  by 
placina  tame  la  an  envelope  ad¬ 
dressed  to  "Classified  OepaHawnt" 
alona  with  a  nele  listini  the  coai- 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
mailer  for  you. 


"ALL  OTHER  CLASSIFICATIONS" 

4  weeks  $1.50  per  line,  per  issue 

3-weeks  .  $1.60  per  line,  per  Issue 

2-weekt .  $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 

DISFLAT - CLASSIFIED 

The  use  ol  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  la  display.  The  rate  for  display 
classified  it  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSIN6  TIME 
TuMdoy.  4:30  PM 

Box  numbers,  which  art  mailed  each  day 
at  they  arc  received,  are  valid  for  1-year. 

Editor  &  Publisher 

BOB  Third  A««..  N.  Y.,  N.  T.  10022 
lAC  212)  PidM  2-mO 


OUR  REPORTERS-PHOTOGRAPHERS 
are  part  of  the  action — Berkeley,  Harv¬ 
ard,  Cuba,  Vietnam ;  black,  poor  peo¬ 
ple,  youth.  Liberated  rovemment  docu- 
menta.  ex-po-ad  of  oorporationa.  30,000 
words  of  news  copy  weekly,  photos, 
cartoons.  Over  300  publications  sub- 
scrilie.  Free  sample.  LIBERATION 
NEWS  SERVICE,  160  Claremont  Ave., 
New  York.  N.Y. — 10027. 

THE  JtADZIWILL  PAPERS  make 
es-erythinic  else  seem  outdated.  Lively 
new  syndicate  includes  6  cols — love- 
slant,  teen-slant,  politics-left,  wild 
humor,  fortune-teller.  Write  Madzi- 
will,  940  Lincoln  Road,  Miami  Beach, 
Fla.— 33139. 

AGRI-BU.SINE.SS,  FINANCE.  farm 
feature  stories:  also  column.  Sophistl- 
I  rated :  authentic.  Samplae.  Box  1046, 
'  E«litor  &  Publisher. 

"ON  THE  .SPOT”— Weekly  current 
events  humor  column.  Free  samiiles. 
Box  1779.  Fort  Stockton.  Texas  79735. 


Fress  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING- TRUCKING  I 
Exi>crt  Service — World  Wide  ' 

SKID.MORE  AND  MA.SON,  INC. 
5.".-.79  Fourth  Street 
Bnsiklyn.  N.Y.  11J3I  , 

(AC  2121  JAckson  2-610,7  i 

PRK.SS  ERE(mON  UNLIMITED  ! 
Are  you  buyina  a  new  or  use<l  |>ress?  I 
I  can  move  it  for  you  and  train  your  I 
imrsonnel  to  run  it.  I  have  13  years'  | 
ex|>erienre  as  an  erecting  machinist  in  j 
Web  offset  and  letterpress,  exrluilinu  | 
double  width.  I  have  twinned  and  I 
m<slifie<l  offset  and  letten>ress.  Ken-  j 
neth  I.anKley.  5217  Lamar.  Mission.  i 
Kans.  662(12.  (AC  913)  432-8276.  j 


Fress-Time  Available 


We  print 

TABIyOID  NEWSPAPERS 
Church  Press.  West  Haven,  Conn. 
(201)  9.14-0841 

WEB-(yFFSET  press-time  availabie.  Up 
to  16  PK.  broadsheet  or  32-paire  tab 
coilect.  Inserter  available  for  larger 
page  rapacity.  Color  available,  as  is 
colored  |>a|>ers.  (AC  218)  751-3740.  Ask 
for  Mr.  Williams  or  Mr.  Reeves. 
Bemidji,  Minnesota. 


M.ACHINERY  &  .SI  PFIJES 

Composing  Ritom 

ALL  MODELS 

Linotyiies — Intertypes — I.udlows 
PRINTCRAIT  REPRESENTATIVES 
116  Church  .Street,  N.Y.,  N.Y.  10007 

JU.STOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale:  easy  terms.  NAPSCO.  Berlin, 
Wise.,  and  I8  W,  22..  N.Y.C.— 10010. 


COMPLETE  PHOTO-COMP 
DEPARTMENT 

(1)  PHOTON  713-10  with  2  drums, 
2  magazines.  Spare  Parts  kit,  7, 
8.  9.  10.  11.  12.  14,  18  and  24- 
pt.  lenses  test  panel  and  tool 
kit— 319.200. 

(3)  FAIRCHILD  Universal  Perfor¬ 
ators,  stands,  xvinders.  T(hiI  and 
Parts  Kit — (1.100  each. 

(I)  FRIDEN  LCC-VF  Perforator, 
stand  an<l  two  universal  pliig- 
lioaid8-(  1.200. 

(I)  PAKO  G-24-I  Film  Proressor 
and  Dryer,  S|>are  Parts,  Cabi¬ 
net  and  Roll  Take-up  assembly 
(10.000. 

(I)  OZALID  Machine,  2  spare 
lampa-'3600. 

(1)  IBM  1130  Photocomp  Program, 
testetl  and  functional — 12,600, 

(I)  HONEYWELL  200  Production 
Program,  tabular,  magnetic 
tai)e  input — 11,700. 

Telephone  (AC  313)  341-4122 


FOR  SALE— COMPOSING  ROOM 
Simplex  motor  driven  belt  dryer  for 
photo  paper.  $250;  Photon  713  lenses, 
7  pt.  to  14  pt-,  $225  each  (guaranteed); 
near-new  Fisher  processor  Model  A 
(12"),  12,750;  17x22  Copease  exposing 
unit  and  developing  unit,  both  for 
$150:  Autotypist,  with  TTS  coding 
(ideal  for  computer  typesetting),  $!,• 
750;  Photon  713  Matrix  Drum,  $976  ; 
100  rolls  8"  X  100-ft.  Kodak  Spec.  281 
phototypesetting  paper,  $7.66  per  roll: 
Photon  713  ty|ie  strips  (Univers  light 
and  bold  with  italic;  Univers  Med. 
Cond.  and  Bold  Cond.  with  italic;  News 
Gothic  Cond.  with  Bold  and  Univers 
Me<l.  with  Bold ;  Baskerville  with 
italic  and  Caps  and  Small  Caps;  High¬ 
land  and  Highland  Bold  with  italic; 
Lydian  with  italic ;  Photura  Demibold, 
Photura  Book  2t2  and  Techno  Med. 
with  italic;  Garamond  and  Garamond 
Bold  with  italic;  Univers  Bold  Wide, 
Century  School  Book  with  italic  and 
hold;  (^thic  Med.  Cond,,  News  Gothic 
C/ond.,  Modern  with  italic;  Bodoni 
Medium  and  Bold  with  italic),  $175 
each.  Write  Northwest  PhotoType.  4308 
Jones  Ave.  N.  E.,  Renton,  Wtuhing- 
ton  98055. 


FOR  SALE: 

Ludlow  Ensemble— Consisting  of  Lud¬ 
low.  Ser.  —12178.  Electric  Pot.  Better 
than  40  fonts  of  modem  faces.  Ideal 
setup  for  newspaper  or  circular 
printer.  Price  includes  22  sticks  in¬ 
cluding  self-center.  They  are  figure 
fonts  and  special  characters  all  in¬ 
cluded. 

M.-1KF.  (f.<r  /4.V  OFFER 
Contact: 

George  A.  Edgar,  Vice-President 
PO.ST  PRINTING  COMPANY 
1442  Brush  St..  Detroit,  Mich.  48226 
Ph:  (AC  313)  962-1703 

GET  THE  LEAD  OUT!  Use  jm.  Dur¬ 
alumin  Base  and  get  quality  reiirialuc- 
tion.  Jack  Mcmre.  R/1,  Medina,  Ohio. 

LINASEC  II 

For  Sale;  Available  imme<liately  I  In 
excellent  comlition.  Spare  parts  kit: 
six  Digitronics  Reailers;  six  BRPE 
punches.  6-station  Input  Selector:  6- 
station  Output  Director.  Plus  other 
extras. 

REGI.STER  AND  TRIBUNE  CO. 

715  I>»cuHt  St.,  Dps  Moines  la. — 50.104 
Tel:  515  281-S08I.  8085  or  8441 


SHERIDAN  HEAVY-DUTY  TYER  — 
22'  model  30  ties  per  minute,  maximum 
size  22'  X  18'  or  21'  X  19'— S#2206t; 
good  condition.  Price  $975.  Call  nr 
write:  Ron  Linden,  Assistant  Produc¬ 
tion  Mgr.,  Dow  Jones  A  Co.,  11501 
Odumbia  Pike.  Silver  Spring,  Md. — 
20910.  Ph:  (301)  622-2900. 


VARITYPER  820  HEADUNER,  8 
fonts — $900:  AM  Waxer,  12'  roller  — 
$200;  Elliott  Addressorette — $160;  IBM 
Selectric  Composer,  13  fonts — $4,000 
rash  or  $500  down  and  take  over  pay¬ 
ments  of  $99.82  monthly.  Kendallville 
Ty|)esetting.  108  S.  Morton,  Kendall¬ 
ville.  Ind.— 46756. 

1953  46’  ROLLER  PALLET  power 
conveyor.  W.  Marcil,  Forum,  Fargo, 
N.D.— 58102. 


Ferforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  USA.  All  colors. 
Top  Quality. 

Call  or  tcrite 

PORTAGE  (2161  PO  2-1.566 
25  E.  Exchange  St.,  Akron,  Ohio  44308 


Fresses  &  Machinery 

SCOTT  PRESSES  (1948) 

6  or  7  units;  2\^/<  inches;  Color  Cylin¬ 
ders:  Heavy  Duty  3/2  Folders:  C-H 
Conveyors:  Reels  &  Pasters;  Trackage 
St  Turntables. 

Located:  N.Y  Po«t 
Available;  Now! 

Priced:  Most  attractively 
BEN  SHULMAN  AS.SOriATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4.590 


24-PAGE  DUPLEX 
TUBULAR  PRESS 
FOR  $4,860 

Must  move  it  from  our  building  by  end 
of  August.  Great  buy  for  letterpress 
l>uhlisher  nee<ling  more  capacity.  Press 
in  excellent  condition.  Roll  hoist, 
vacuum  casting  box.  plate  finishing 
machine,  tubular  router,  Kemp  4,00(1 
lb.  capacity  gas  immersion  metal  pot, 
and  12  standard  steel  chases  included. 
C.  R.  Appleby,  Times-Advocate.  P.O, 
Box  1177,  Escondido,  Ca.  92026.  Phone 
7I4/745-66I1. 


VARITYPER:  2  mislel  72(l's.  SJts 
720(1084  and  7200544,  i>erfect  condition. 
Changing  systems.  GchsI  selection  of 
fonts.  Terms  available.  Box  1081,  Ed- 
itfir  &  Publisher. 


Engraving  Equipment 

KLIMSC19  AUTOVERTICAL  "60” 
camera  system  complete  with  dark-  ' 
riHim  sink— roll  film  dispenser  and 
Dot  Etch  Table.  Like  new.  Asking 
(15.000.  David  Wade,  Florida  Times- 
Union,  I  Riverside  Ave.,  Jacksonville,  i 
Fla.— 32201.  (AC  904)  791-4462. 


Material  For  Sale 

SAVE  MONF'Y  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l.  Publish¬ 
ers'  Sup))ly  (NAPSCO).  Berlin,  Wise., 
and  18  W.  22  .St..  N.Y.,  N.Y.  lOOIO. 


70-LB.S  OFFSCT  PAPER,  odd  lot. 
White  Vellum  Husky.  17  rolls — all  32'  I 
wid'h.  Best  offer  lakes.  Call  (212)  | 
661-8.183.  Publications  Department.  i 


Miscellaneous  Machinery  | 

HURROUGILS  accounting  machine  set  | 
11)1  for  newspaper  bookkeeping.  Will  , 
handle  payroll,  display  advertising 
sales  and  classified  contract  advertis-  I 
ing  sales.  Will  automatically  compute  | 
sales  by  salesman  and  sales  by  news- 
liaper  for  a  com'dnation  sell  within  a 
group  of  newspapers.  Machine  can  also 
he  modified  to  handle  accounts  pay¬ 
able.  Sample  of  all  forms  available. 
Burroughs  E2I00  accounting  machine 
with  100  totalizers.  Available  now  I  i 
Economist  Newsparwrs.  6959  S.  Har¬ 
lem.  Chicago.  (AC  312)  686-8800,  ext.  2.  I 


8  Units 

HOE  COLOR  CONVERTIBLE 
New  in  1953 

Double  Folder.  Balloon  Former,  Two 
Color  Cylinders,  Six  Reverses.  Reels, 
Pasters.  Unitype  Drive — 62.600/hr. 

BEN  .SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 


6  UNIT  NEWSPAPER  PRE.SS 
One  unit  Goss  Mark  I  (1956)  with 
color  cylinder  and  reverse,  five  units 
Duplex  (1938),  4  pages  wide,  double 
2/1  folder.  23  9/16'  cutoff.  60'  width 
mils,  compression  lockup,  standard 
plates,  roll  stands  in  basement,  hand 
pasters,  30,000  per  hr,  2  AC  100  HP 
drive  motors  with  Cutler-Hammer  con¬ 
trols,  10  Capco  portable  fountains.  C/H 
conveyor,  7  ton  Kemp  Pot.  standard 
pony  autoplate.  Available  about  Aug. 
I.  1969.  Make  offer,  where  is  and  as  is. 
Contact  Ed  Putney  or  Jim  Erickson. 
Green  Bay  (Wis.)  Press-Gazette.  Phone 
(AC  414)  436-4411. 


8  UNIT  GOSS— 221)4' 

Two  Color  Cylinders,  Two  Double 
Folders,  Substructure.  Reels  and  Ten¬ 
sions.  Complete  Stereo  including  Wood 
Pony  Autoplate.  Very  reasonably 
priced.  Will  divide. 

BEN  .SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


16-PAGE  GOSS  UNITUBE  #741  and 
stereo  equipment.  Price  June  14  — 
(17.000.  Reducing  price  $500  every  day 
until  sold.  Available  immediately. 
V'abash  (Ind.)  Plain  Dealer. 


4-UNIT  C/OLOR  KINO  PRESS  In  ex¬ 
cellent  condition.,  with  30  HP  drive 
and  50'  roll  stands.  Selling  to  avoid 
relocating  in  new  building.  Will  hcII 
complete  or  by  units.  Daily  Measencer. 
Union  City,  Tenn. — 38261. 
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MACHINERY  &  SUPPLIES 
Frettet  &  Machinmry 


CONVERSION  TO  OFFSET  make* 
arailabla  80-pace  atandard  and  64- 
pate  atandard  letterpieaaea;  all  ad- 
jaaart  equipment  alao  for  aale  to  be 
■ored  or  aa  complete  abop;  alao  mla- 
eaUaneoua  offaet  equipment.  Contact 
BItl  Miller,  Herald  Publicatlona.  Town 
Ball  Sq.,  Nutley,  N.J.— 07110.  Ph: 
(ton  667-2100. 


HOE  COLORMATIC  (1968) 

Four  unite— one  color  cyl. — tenalonplaU 
loek'ip— heavy  duty  8/2  folder — AC  unit 
type  drive — reela  and  fully  automatic 

rtera — rated  70,000  hour.  Available 
one  year  at  conalderable  aavlnca. 

Stereo  to  match 
HEN  SHULMAN  ASSOaATES 
to  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


HOB.  aemt-cyllndrlcal  preaa.  6  unite, 
4-plata  wide.  Underfed  Roll  Standa. 
Double  Folder,  built  1927.  Available 
immediately.  You  take  it  out  and  it’a 
youra.  Contact  W.  Lucey.  Jr..  Lawr- 
•nce  (Maaa.)  Eacle-Tribune  (617)  686- 
4171. 


UHTERPRESS.  MIEIHLE  29  4  flat- 

bads  and  1  horisontal;  all  workinc  con¬ 
dition.  Plant  converted  to  offaet.  The 
Hollywood  Reporter,  6716  Sunset  Blvd., 
Hollywood.  Calif.  —  90028.  (AC  213) 
444-7411. 


PRESS  PARTS 

OR  THE  WHOLE  PRESS 

What  do  you  need?  Gears,  cylinders, 
color  hunrp  or  color  units?  Or  would 
you  like  the  whole  6-unit  double  width 
preesT 

Available  now!  Hoe  Btraiqht  pattern 
press  #1976.  Vintace  1920'a.  22%  cut¬ 
off.  Four  atraicht  pattern  units,  1  full 
luper  imposed  unit,  1  color  cylinder 
and  1  reverse,  double  folders  with  skip 
slitter.  Two  units  have  Hoe  ink  pumps, 
others  have  fountains  and  ductora. 
Three  Cai>co  portable  fountains.  Com¬ 
pression  lock-up  with  single  screw 
Hassell  backs.  IVo  100  HP  DC  motors 
and  controls.  Press  is  end  fed  from  roll 
itanda. 

Take  all  or  any  parts,  units,  cylinders, 
tears,  comiiensators,  etc.  Any  offer 
oonsidere<l.  Southtown  Economist,  6959 
8.  Harlem,  Chicago.  (AC  312)  686-8800, 
axt  2. 


FOR  .SALE:  HOE  PRBS.S.  64  pages. 
Available  Nov..  I)e<'.  this  year.  Actual¬ 
ly  run  only  12  years.  In  excellent  con¬ 
dition.  Perfect  for  new  I.s-tterflex 
plates.  New  controls.  Can  l>e  seen  in 
operation.  Write:  George  W.  Hauer. 
Herald-Tribune,  Sarasota,  Fla. — 3.'i."i78. 


Stereotype  Equipment 

STA-HI  MASTER  E’ORMERS 
New  Style 

TEFLON  SCREENS— 22%"— AC 
BEN  SHULMAN  ASSOCIATES 
40  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690 

PREMIER  .STA-HI  Rotary  Shaver, 
txtra  head  and  exhauster,  7,6  h.p., 
660  V.— 31800.  HAMMOND  Router 

Planer,  model  RPM12.  series  1181  — 
I860.  Sherbrooke  Record.  Sherbrooke, 
Queliec,  Canada.  S19-669-.8636. 


WOOD  DUAL  PLATE  ROUTER 
23-1%* — Dual  Spindles — AC  Motors 

Self-contained  Air  Supply 
HEN  .SHULMAN  AS.SOCIATES 
60  K.  42nd  .St..  N.Y.  17,  N.Y.  OX  7-4690 

WOOD  PONY  AUTOPLATES 
2IVj  —  22%  —  2.8  A 
HEN  SHULMAN  ASSOCIATES 
60  E.  42nd  .St..  N.Y.  17.  N.Y.  OX  7-4.690 


Wanted  To  Huy 

model  C,-4  intertypes  with  saws 

and  qumiders.  Late  models  only.  State 
price.  Box  998,  Editor  &  Publisher. 


Master  DM-.86  or  32  Powderless 
Etcher.  Kearney  Daily  Hub.  Kearney, 
Nebr.  68867. 


Csreer  Opportunities 

THE  IIST  JOE  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Academic 

-  I 

UNIVERSITY.  10.000  enrollment  in  | 
Middle  Atlantic  state,  wants.  Journal-  | 
ism  teacher  Sept.  1  to  join  Journalism 
faculty  of  seven.  Newspaper  experi-  | 
ence.  Master's  plus  to  terminal  de-  1 
gree.  SalaiY  and  rank  commensurate  | 
with  qualincations.  Write  Box  1034,  { 
Editor  A  Publisher. 


VIRGINIA  TEICH  has  an  immediate 
aliening  for  an  Extension  Publications  ; 
Editor.  Position  requires  a  standard 
collf-ge  degree  plus  five  years'  of  ex- 
lierience  in  journalism  or  public  rela¬ 
tions.  Attractive  salary  and  good  bene- 
fits.  Beautiful  mountain  location  with 
many  recreational  opimrtunities.  Write: 
Frank  Bigger,  Burruss  Hall,  Virginia 
Polytechnic  Institute,  Blacksburg,  Va. 
-  24061. 


Administrative 

13.000  On'SET  DAILY  in  Zone  6  of-  : 
fers  outstanding  opportunity  to  promo¬ 
tion  and  sales-mimled  ambitious  news-  ! 
paiierman  with  leadership  qualities  aa  1 
No.  2  man  in  rapidly-expanding  mar¬ 
ket.  Must  be  experienced,  with  general 
newspaiier  background.  Age  not  neces¬ 
sarily  a  factor.  Attractive  salary  and 
fringe  benefits.  Resum4  and  references 
strictly  confidential.  Box  1011,  Editor 
&  Publisher. 


MANAGER  for  exclusive  county-seat  | 
daily  newspaiier.  Prefer  young  iierson  1 
exi>erienced  in  offset  and  letterpress ; 
also  in  news  and  advertising,  with 
emphasis  on  advertising.  3200M  class. 
Excellent  community.  Stock  ownership 
to  right  indivulual.  310.000  salary  + 
Isinus.  Write  in  detail  giving  ex|ieri- 
ence,  erlucation,  etc.  No  references 
checked  without  your  iiermission.  A|>- 
plicant  shiHilil  have  Oklahoma-Texns 
I  Imckground.  All  replies  confiilential. 
i  Write:  WEK,  P.O.  Box  7.6079.  Okla- 
I  homa  City,  Ukla. — 73107.  i 

Pro<ducfion 

E-NGINEER 

.-f.V/’.4  Kcsearih  Inslitutr 
]  Staff  Position  Nno  York  Office 
Prefer  college-e<lurate«l  iierson  capable 
of  evaluating  newspaiier  prisluctum 
department  costs,  equipment,  methmls, 
etc.  Must  have  ability  to  write  effec¬ 
tively.  Mixlerate  travel  re<iuire«l. 

The  position  offers  interesting  and 
diversifie<l  work  and  excellent  career 
I  opportunity  fur  qualified  iierson. 

I  U'rite  to: 

I  Peter  P.  Romano.  Dir.  Production  Dept. 

ANPA-RI 

7.60  3rd  Ave. ,  New  York,  N.Y. — 10017 
h'urnish  full  particulars  of  education, 
erpericiicr  and  salary  requirements,  .dll 
replies  will  he  held  in  strut  confidtuce. 


I  Circulation  j 

I  WHAT'S  YOUR  POSITION  NOW? 

I  CM  on  a  small  daily  or  suiiervisor  on 
I  large  daily?  Want  to  move  up?  Well. 

I  you  may  be  the  person  we  are  looking 
i  for  to  join  our  city  circulation  man- 
I  agement  team.  Expanding  PM  &  Sun- 
;  day  in  Northeast,  140.000  plus,  wants 
I  an  experienced  supervisor  with  knuw- 
I  how  and  determination.  Send  your 
personal  and  work  history  including 
past  earnings  and  wage  requirements 
in  your  reply  to  Box  932,  Editor  A 
Publisher. 

DISTRICT  MANAGERS  for  circula¬ 
tion  department  of  growing  daily  and 
Sunday  newspaper.  A-l  working  condi¬ 
tions  and  gotxl  starting  salary  fur 
iiuulified  man.  Send  resum4  and  salary 
requirements  first  letter  to  John  M. 
Slocum,  Personnel  Dept.,  Hartford 
Times.  Hartford,  Conn.  06101.  All  in-  , 
quiries  held  in  confidence.  1 

DISPATCH/SUPERVISOR  to  manage 
truck-fleet  distribution  of  over  100,000 
circulation  7-morning  newspaper  Lo-  ' 
rated  on  west  siila  of  Zone  2.  Semi 
resum4  and  salary  requirements  to 
Box  940,  Editor  A  Publisher.  All  re¬ 
plies  strictest  confidence. 


Circulation 


CIRCULATION  MANAGER.  New  Eng¬ 
land  p.m.  ABC  daily.  310,000  to  start 
plus  bonuses,  3-woek's  vacation,  in-  | 
Burance,  etc.  Must  be  an  experienced, 
proven  producer.  Staff  of  four.  All  re¬ 
plies  acknowledged.  Box  989,  Editor  1 
A  Publisher. 

DAILY  NEWSPAPER  near  N.Y.C.  is  ! 
looking  for  someone  with  home  de-  ' 
livery  experience,  and  who  is  also  ; 
capable  of  handling  carrier  crews.  ; 
This  is  a  permanent  position  with  fine 
prospects  of  promotion.  Your  letter  of 
application,  confidential,  of  course, 
will  start  the  wheels  turning.  Box  1053, 
Eklitor  A  Publisher. 

WONDERFUL  i 
CIRCULATION 
OPPORTUNITY 

Assistant  Circulation  Manai^r,  quali-  | 
fled  and  experienced  in  selecting,  train-  j 
ing  and  supervising  adult  motor  route 
carriers  and  district  managers.  Finest 
living  conditions  on  East  Coast,  close 
to  seas,  lakes  and  mountains.  Good  1 
starting  salary  plus  lionus.  New  car 
furnished  for  business  and  personal  | 
use.  Company-paid  l>eneilts,  Excep-  1 
tional  advancement  opiiort  uni  ties.  Fur-  ! 
nish  details,  i>ersonal  and  experience. 
Call  collect:  Joseph  L.  Y'ounghloo<l  1 
(AC  609)  345-1111  during  days;  or, 

927-6228  in  the  evening. 


11,000  DAILY  nee<ls  bright,  young  CM  | 
who  is  intere8te<l  in  joining  an  or-  | 
ganisation  that  offers  growth  and  ail- 
vancement  opportunity.  Excellent 
small-town  advantages  with  big-town 
close  by  to  play  in.  Contact:  Lloytl 
Kussmann,  The  Leavenworth  Times, 
lyeavenworth,  Kans.—  66048. 

CIRCULATION  MANAGER  —  Excel-  ' 
lent  iMwitiun  for  iierson  Uaiking  for 
eximnding  coriioration.  Five  weekly 
imiiers  in  Zone  5  (all  same  county)  , 
with  gniwing  circulation.  Must  lie  ag-  I 
gressive  and  strong  on  promotions. 
Write  Box  1082.  Eilitor  A  Publisher. 


NEEDED  NOW!  CM  for  growing  12.- 
,600  u|i-stnte  N.Y.  ilaily.  Real  oiqsir- 
tunity  for  second  iierson  to  liecome 
first,  or  established  CM  to  move  up 
through  group  iqieration.  Resume*, 
ix'fen'nces  and  salary  requirements  to 
B<ix  1064,  Editor  A  Publisher.  ' 


Classified  Advertising 

CLASSIFIED  MANAGER 
Rapidly-expanding  daily  seeks  experi¬ 
enced  person  to  direct  classified  de- 
iwrtment  with  potential  unlimited. 

We  want  someone  energetic,  person¬ 
able.  qualified  to  train  and  handle 
iwople— a  working  manager — eager  to 
take  advantage  of  opportunities  for 
high  income  and  broad  manageemnt  re- 
sisinsibilities.  Progressive  polices.  Ex¬ 
cellent  company  lienefits. 

If  you're  the  one  we're  looking  for. 
submit  details  of  experience,  accom¬ 
plishments  and  compensation  history — 
which  will  be  held  in  strict  confidence 
— to  Box  1044,  Bklitor  A  Publisher, 

CAM,  exiierienced  and  qualified.  Please 
<lo  not  apply  unless  you  have  had 
classifie«l  experience!  There  is  plenty  of 
niom  for  classifieil  lineage  gains  in 
these  newsi>at>ers.  We  would  like  for 
you  and  us  to  make  the  most  of  it. 
Send  complete  resume,  including  sal¬ 
ary  expected,  age.  extent  of  experience, 
references,  and  other  pertinent  informa¬ 
tion  to:  Fred  C.  Jones,  Pueblo  Star- 
Journal  A  Chieftain,  P.O.  Box  36, 
Pueblo.  Colo.— 81002. 

C1aASS1F1E1>  manager  for  I3..600 
daily  who  can  continue  outstanding 
gn>wth  record  of  prolecessor  and  has 
|M>tential  for  overall  advertising  man¬ 
agement  in  near  future.  Salary-bonus 
with  guarantee  of  39,000,  higher  |>o- 
tential,  for  right  iierson.  Pension, 
medical  and  life  insurance.  New  off¬ 
set  plant  nearing  completion.  In  one 
of  New  Englaml's  most  attractive 
areas,  with  college,  summer-winter 
recreational  advantages.  Write  full  ap¬ 
plication  to  Box  107.6,  Editor  A  Pub¬ 
lisher. 


Display  Advertising 

IF  YOU'RE  A  DISPLAY  SALESMAN 
ready  for  a  move  up.  why  not  try 
this  coastal  California  (San  Diego 
County)  semi-weekly  where  the  median 
temperature  is  71  degrees,  the  sun 
shines  300-days-a-year.  and  the  swim¬ 
ming,  golfing,  camping  and  beaching 
are  unparalleled.  Beet  place  to  raise 
children,  keep  healthy  and  enjoy  work 
and  leisure  time  to  the  fullest.  This 
ABC  paiier  is  lively,  challenging  and 
gets  results  for  advertisers.  Good 
wages,  bonus  plan,  top  company  bene¬ 
fits.  Write  R.  K.  Rebels,  Advertising 
Director,  Chula  Vista  Star-News.  429 
3rd  Ave.,  Chula  Vista.  Calif. — 92010. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  identification 
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Editorial 


IF  .  .  ,  you  know  how  to  lay  out  an  ad,  | 
ean  writ*  fairly  intolliffant  i>*r«naaiv« 
eapT  and,  abova  all,  poaiMB  tha  knack 
ol  communicating  with  paople,  writa 
Box  1006,  Editor  ft  Publisher.  Hera's 
a  job  paying  livable  wages  plus  oppor¬ 
tunity  for  growth.  IF  .  .  .  you're  r^ly 
abova-ararage.  you  may  avan  wind  tip 
with  tha  title  of  Advertising  Manager 
.  .  .  for  openers.  P.S. — We're  a  uni¬ 
versity-town  daily  (offset)  with  7600 
eireulation  and  tha  future  is  bright  I 
Coma  grow  with  us  in  Chart  Area  St 


ADVBafnSINO  DIRECTOR 
Small  offset  daily  in  Zona  8  is  looking 
for  a  young  man  who  dasiras  to  ad¬ 
vance  to  the  top  in  newspaper  man- 
agwnent.  You  must  ba  able  to  motivate 
and  direct  6-man  ad  staff  and  handle 
several  large  accounts  youraalf.  Send 
full  datails  and  salary  requirements  in 
first  letter  to  Box  l)(>9.  Editor  ft  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR  for  North¬ 
ern  New  England  daily.  Staff  of  five. 
812.600  to  start  plus  bonus;  816,000 
after  one  year.  Must  ba  an  experienced, 
mature  producer  with  proven  record 
and  administrative  ability.  Opportunity 
to  become  publisher's  assistant  or  gen¬ 
eral  manager  for  result-getter.  Box 
962,  Editor  ft  Publisher. 


ONE  CREATIVE-TYPE  PERSON  who 
can  peddle,  do  layouts,  writa  copy  and 
become  part  of  growing  offset  weekly 
in  N.J.  suburbs.  If  you  re  the  kind  of 
person  who  tries  a  little  harder,  give 
me  a  call  at  201-226-7800. 


ADVEHl'nSING  DIRECTOR  for  small 
California  daily  needed  immediately. 
Opportunity  for  young  person  (now 
No.  2  or  3  on  staff)  who  knows  news¬ 
paper  advertising  and  is  willing  to 
work  hard  but  has  been  stymied  in 
{  present  position.  Rush  resume  to:  Pub- 
I  lisher.  The  Herald-News,  P.O.  Box 
649,  Fontana,  Calif. — 92336. 


STEP  UP  TO  OPPORTUNITY 
If  you  are  an  advertising  salesman 
with  two  years'  experience  and  feel 
opportunity  and  challenge  are  gone, 
we  want  to  talk  to  you.  Nevada's 
largest  daily,  56M  class,  using  the  | 
latest  equipment,  including  photocomp, 

'  and  a  4-color  96-page  press,  with  total 
off-set  plans.  We  offer  salary,  com¬ 
mission,  auto  expense,  hospitalization, 
credit  union,  vacation  and  profit- 
sharing,  plus  a  chance  to  move  ahead 
with  the  DONREY  MEDIA  GROUP.  | 
I  Write  full  details:  Doug  Olson,  Retail 
1  Adv.  Mgr.,  Las  Vegas  Review-Journal. 

I  P.O.  Box  70,  Las  Vages,  Nevada — 

I  89101. 


RETAIL  STORE 
COPY  LAYOUT  SPECIALIST 

If  you  have  better-than-aver- 
age  copy  and  layout  ability  and 
are  us^  to  meeting  deadlines, 
apply  for  this  opi>ortunity.  No 
original  art.  Copy  and  layout 
utilizing  mat  services  for  all 
kinds  of  store  ads.  Chain  store 
experience  excellent.  Perman¬ 
ent  position.  To  8200  weekly. 
Excellent  employe  benefits.  Ap¬ 
ply  in  person  or  send  detail^ 
resumd  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  &  Q 

Sacramento,  Calif.,  95813 

YOUNG  PBR.SON  ON  THE  WAY  UP, 
experienced  in  retail  display  sales,  to 
handle  major  accounts :  capable  of 
moving  into  management  position  on 
guaranteed  advancement  program,  21- 
newspai)er  chain  needs  an  achiever. 
Write  or  'phone  George  R.  Cruze.  Jr.. 
Pioneer  Pub.  Co.,  100  S.  Kenilworth 
Ave.,  Oak  Park,  III.— 60302. 


DISPLAY  AD  REP 

for  one  of  the  East's  most  progressive 
daily  newspapers  in  E&P’s  Zone  2. 

HOW  WOULD  YOU  LIKE 

a  position  with  one  of  the  East 
Coast's  fastest-growing  morn¬ 
ing  newspapers  ...  a  100- 
year-old  newspaper  with  new, 
young  management,  a  new 
press  and  plant  ...  a  genuine 
opiiortunity  to  assure  your 
future. 

WE  ARE  LOOKING  FOR  A 

Journeyman  Retail  Salesman, 
or  equivalent,  who  would  a[>- 
predate  being  lorate<l  in  the 
country's  finest  area  and  pro¬ 
duce  self-satisfying  results  for 
advertiser  and  your  newspaiter. 
(Our  newspaper  is  renowned 
for  getting  results  for  its  ad¬ 
vertisers). 

CALL  COLLECT 

(AC  609)  34.V1111.  Tuesday, 

June  24,  and  Thursday,  June 
26,  between  the  hours  of  7:00 
to  9^)0  P.M.  Ask  for  the  re¬ 
tail  advertising  department. 


ApVERTLSING  MANAGER  for  large 
Western  Pa.  daily.  Must  be  an  experi¬ 
enced,  aggressive  pnxiucer.  Salary:  $12- 
II.'i.OtK).  Reply  in  confidence.  Box  1084, 
E<litor  ft  Publisher. 


SPACE  .SALESMAN,  early  30's.  per¬ 
sonable,  ambitious.  Representing  list  of 
large  metropolitan  newspapers  New 
York  and  vicinity;  retail  exiierience 
helpful.  Excellent  opportunity  for 
future.  Box  1074,  Elitor  ft  Publisher. 


CHALLENGING  OPPORTUNITY 
Immeiliate  o|iening  for  young,  am-  i 
bitious  retail  advertising  salesman.  One  I 
of  America's  finest  7  day  metrofiolitan 
newsapers  locate<l  on  Florida's  beauti¬ 
ful  West  Coast,  offers  a  challenging  I 
and  rewarding  opiiortunity  with  excel¬ 
lent  growth  iiotential.  Send  complete 
resume  to  Box  1060,  Editor  ft  Pub¬ 
lisher. 


Copy  Editor 

No.  2  MAN  ON  RIM 
Experienced,  mature,  for  large 
metropolitan  newspaper  in 
South's  most  progressive  city. 
Give  full  resume  and  references. 
Box  1066,  Editor  ft  Publisher. 


VIRGINIA  AFTERNOON  DAILY  has 
two  openings:  (1)  for  swing  man  on 
desk:  (2)  and  top  reporter  who  ran 
cover  anything.  Short  hours  and  good 
pay.  Pleasant  surroundings.  Box  964, 
Editor  ft  Publisher. 


INVES'nGATTVE  REPORTER  for  top- 
rated  Washington  Post-Newsweek  Sta¬ 
tion,  Florida.  Contact  Bill  Grove, 
WJXT-TV,  Broadcast  House,  Jackson¬ 
ville.  Fla. — 62207.  An  Ekjual  Opport¬ 
unity  Employer  M/F. 


WE'RE  BKPANDING— One  of 
the  nation's  liveliest  dally  news¬ 
papers — The  Middletown  Times 
Herald-Record — is  beginning  a 
Sunday  edition  later  this  year. 
We're  42,000,  A.M.,  offset, 

tabloid.  We  want  men  or  wom¬ 
en,  preferably  experienced,  for 
desk,  sports,  beat,  bureau, 
family,  and  feature  positions. 
Send  resumd  to  A.  N.  Romm, 
Editor,  Times  Herald-Record, 
40  Mulberry  St..  Middletown, 
N.Y.— 10940.  (AC  914)  343-2181 


RF^'ORTEB-FEATURE  WRITER  for 
national  weekly  newspaper  in  Pennsyl¬ 
vania.  Excellent  oportunity  for  recent 
J-grad  or  returning  veteran.  Send  full 
details,  references,  and  salary  require¬ 
ments  to  Box  1000,  Flditor  ft  Pub¬ 
lisher. 


FnCPERIENCED  EDITOH 
We  seek  an  editor  who  enjoys  make-up. 
can  work  well  with  composing  room; 

I  should  also  be  able  to  give  us  tight. 

knowledgeable  editing,  sharp  heads, 
'  aggressive  news  judgment  and  exciting 
!  page  layouts.  Send  resum6  and  salary 
;  requirements  to  Larry  Hale,  Assistant 
Managing  Flditor,  The  FIvening  Press 
I  and  The  Sunday  Press.  Vestal  Parkway 
East,  Binghamton,  N.Y. — 13902. 


EDITORIAL  WRITER  for  large  Mid¬ 
west  daily.  Vigorous,  conservative 
writer  can  have  exceptional  freedom 
of  expression,  excellent  future.  Must 
be  capable  of  assuming  responsibility 
for  page  when  necessary.  Write  Box 
1008,  Editor  ft  Publisher. 


MANAGING  EDITOR  for  fast-growing 
daily  in  Southern  California  coastal 
city.  Good  salary,  substantial  group  in¬ 
surance  program  and  lucrative  retire¬ 
ment  plan.  Unusual  opportunity  and 
bright  future  for  applicant  who  can 
qualify.  Air-mail  particulars  including 
age,  background,  family  status,  etc., 
to  Box  980,  FIditor  ft  Publisher. 


REPORTER  for  prize-winning  South 
Jersey  daily.  Self-starter  wanted  for 
zone  coverage;  makeup  experience  help¬ 
ful.  Good  salary  for  right  person. 
Box  977,  Fklitor  ft  Publisher, 


COLLEXGE  GRADUATE  for  reporting- 
advertising-PR  job  for  court  and  com¬ 
mercial  daily.  Some  background  in  real 
estate-business-finance  helpful  but  not 
mandatory,  San  Jose  Post-Record.  76 
W.  St.  John  St.,  San  Jose,  Calif. — 
95113.  Ph:  (408)  293-8177. 
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CAREER-MINDED  MAN  needed  to 
hea<l  6-man  retail  advertising  depart¬ 
ment.  Position  is  open  to  the  in¬ 
novator  who  will  consider  this  a  step-  I 
ping-stone  to  advancement  within  a 
growing  group  of  newspaiiers.  Contact: 
Donald  J.  Clifford,  Oneonta  Star,  On- 
eonU,  N.Y.— 13820.  (AC  607)  432- 

lOOO. 


OREGON  OFFSET  WEEKLY,  llO- 
minutes  from  Portland,  has  opening 
for  news  editor  in  late  August.  Full 
charge  of  news  operation ;  little  inter¬ 
ference  from  advertising-minded  pulK 
lisher.  Ideal  opportunity  for  recent  J- 
grad.  Newberg  Graphic,  P.O.  Box  110, 
Newberg,  Oreg. — 97132. 
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HELP  WANTED 


WE  DON’T  COVER 
CHICKEN  DINNERS 
0<-r  circulation  area  la  loaded  with 
newi  ...  no  space  in  our  paper  for 
tha  insiKniftcant.  As  a  reporter  with 
this  Krowing  40,000  daily,  you  will 
cover  a  variety  of  areas,  urban  prob¬ 
lems  will  be  the  largest. 

The  person  we  are  looking  for  has  new 
ideas,  energy,  and  is  chaffing  at  the 
bit  for  real  challenge.  Our  pay  scale 
is  competitive. 

If  you  qualify  for  this  position  and 
are  interested  in  a  challenge,  we’d  like 
to  hear  from  you.  Box  964,  Editor  A 
Pablisher. 

IK  YOU’RE  A  YOUNG  PERSON  now 
doing  reporting  who  would  like  to  step 
up  to  the  copy  desk,  ws  may  have  just 
the  position  for  you.  Not  fully  re¬ 
sponsibility:  that  shared  by  another. 
Poet  is  a  new  one.  Individual  will  see 
to  bed  two  of  seven  editions  weekly, 
progressive  community  with  newsiiaper 
showing  way.  Good  fringes,  including 
retirement  plan.  Boa  966,  Editor  A 
Publisher. 

WE  NEED  A  HIOHLY-INTBULJGHNT’ 
thinking,  perceptive  and  analytically- 
minded  writer  who  can  understand 
what  they  see  and  hear  and  com¬ 
municate  it  in-depth  to  readers  of  our 
20,000  circulation  weekly  news  mag¬ 
azine.  The  person  we  seek  will  have  a 
sense  of  social  Justice,  compassion, 
warmth  and  humor  along  with  a 
crusading  spirit.  We  do  not  cover 
routine  stories,  only  those  with  depth, 
scope,  human  interest  and  social  sig¬ 
nificance.  Our  staff  is  small  so  we 
need  a  writer  who  is  prolific.  Our 
style  is  fresh  and  uninhibited  and  so 
also  must  be  our  writers.  We  can  pay 
a  good  salary  but  not  what  this  parson 
is  worth.  City  of  60,000  in  the  beauti¬ 
ful  mountains  of  western  South  Dakota. 
P\ill  Blue  Cross  and  Blue  Shield,  other 
benefits.  Interview  and  re-location  ex¬ 
penses  will  bo  paid.  Write  fully  send¬ 
ing  resumd,  samples  of  writing  and 
photography,  if  you  use  camera.  ’The 
position  is  open  now!  Charles  Donnel¬ 
ly,  ^itor,  ’The  Guide,  29  Omaha  St., 
Rapid  City,  S.  Dak.— 67701. 

COPY  EDITOR — Leading  2^e  2  daily 
p.m.  paper  needs  experienced  copy  ed¬ 
itor.  Nice  area  to  raise  a  family;  good 
sports  region.  Fringe  benefits,  com¬ 
pany-paid  pension  plan.  Ehccellent  op¬ 
portunity  for  advancement.  In  reply, 
give  experience,  references,  salary  ex¬ 
isted.  Write  ^x  976,  Editor  A  Pub¬ 
lisher. 

REPORTER 

Experienced  newswriter.  College  de¬ 
gree  preferred.  Writing  ability  and 
mature  outlook  important.  Send  resum4 
and  samplee  of  writing  to  Larry  P. 
Baumann,  Intelligencer  Journal,  8  W. 
King  St.,  Lancaster,  Pa. — 17604. 

EDITOR,  or  present  newsman,  for 
promotion  to  head  4-per8on  staff  Mon¬ 
day  through  Friday  p.m.  offset.  Modern 
plant.  Heavy  local  copy,  pictures;  cam¬ 
era,  picture  knowledge;  direct  staff 
getting  local  news,  produce  attractive 
makeup  with  minimum  AP  copy.  Per¬ 
manent.  References.  Franklin  Yates, 
Times-Gazette,  Shelbyville,  Tenn.  — 


OOMBINA’nON  NEWS  EDITOR, 
headline  writer,  copy  editor  needed  by 
Michigan  daily  of  24,000.  Must  be  able 
to  manage  general  news  desk.  Salary 
dependent  on  experience,  ability.  Box 
lO.IO,  Editor  A  Publisher. 


SPORT  EDI’TOR 

Small  daily  (13,000)  in  dynamic  Den¬ 
ton.  Texas,  needs  aggressive,  thorough 
editor.  Major  athletics  (Missouri  Val¬ 
ley).  Near  Dallas,  Fort  Worth.  Good 
future  on  a  contest-winner  in  a  great 
and  growing  area.  Some  desk  experi¬ 
ence  necessary.  Write:  Bill  Rives,  Ex¬ 
ecutive  Editor,  Denton  (Texas  76201) 
Record-Chronicle. 

NEEDED  IMMEDIATELY!  Experi¬ 
enced  editor  for  one  of  a  group  of 
award-winning  Missouri  offset  weeklies 
in  the  Kansas  City  area.  Good  salary, 
benefits,  profit-sharing  program.  Con¬ 
tact  Marvin  Tomme  (AC  816)  BA  1- 
2944:  after  6  p.m.,  week-ends,  (816) 
463-4626. 


HELP  WANTED 


CITY  EDI’TOR  for  metropolitan  even¬ 
ing  daily.  Must  be  experienced  in  edit¬ 
ing,  news  judgment,  directing  and 
supervising  of  reporters.  Good  salary — 
liberal  fringe  benefits.  Write  fully  to 
Box  1020,  Editor  A  Publisher. 

WIRE  EDITOR— Small  Ohio  daily, 
circulation  11,500.  Exceptionally  nice 
college  community.  Good  starting  sal¬ 
ary  and  opportunity  for  advancement. 
Write:  Publisher.  The  Advertiser-’Tri- 
bune.  Tiffin,  Ohio— 44883. 

REPORTER — Immediate  opening  for 
general  assignment  reporter  on  offset 
daily  newspaper  in  Southwest  Michigran. 
Excellent  chance  for  promotion.  Experi¬ 
ence  desirable,  but  not  essential.  ’Three 
Rivers  (^mmercial.  Three  Rivers,  Mich. 
—49094.  (AC  616)  278-1666  collect. 

GENERAL  NEWS  REPORTER 
looking  for  responsibility 
and  promotion  opportunity 
Small  up-state  N.Y.  daily  needs  am¬ 
bitious  young  reporter  willing  to  trade 
best  efforts  on  local  news  beat  for 
honest  salary,  good  fringe  benefits,  plus 
consideration  for  editorial  position  now 
open.  Camera  ability  helpful.  Career 
interest  essential. 

Possible  opening  for  husband/wife 
team  if  both  qualified. 

Write  giving  full  particulars,  exi>eri- 
ence,  references  and  salary  require¬ 
ments  to  Box  1036,  Editor  &  Publisher. 

’THE 

LOS  ANGELES  TIMES 
occasionally  has  openings  for  good 
deskman,  including  sports.  If  you  are 
interested  in  possible  employment  at 
some  time  in  the  future,  please  write: 
George  Cotliar 
Assistant  Managing  Editor 


A  CHALLENGE 

The  nation's  top-rated  suburban 
newspaper  chain  has  editing  and 
reforting  openings  on  its  award- 
winning  staff.  If  you  likt  a  chal¬ 
lenge  and  are  ready  to  move  to  a 
high  quality  news  operation,  we’d 
like  to  talk  to  you  about  these 
openings. 

COPY  EDITOR— A  job  that  re¬ 
quires  the  ability  to  work  with  re¬ 
porters  and  their  copy  to  produce 
10  lively  readable  newspapers.  Per¬ 
fect  for  a  young  man  or  woman 
moving  up  from  a  top  reporting 
poet. 

CITY  HALL  Reporter — A  position 
that  offers  the  opportunity  of  cover¬ 
ing  a  community  grappling  with 
the  major  urban  problems  of  to¬ 
day.  One  of  our  top  reporting 
jobs. 

GENERAL  ASSIGNMIH^T  Re¬ 
porter — A  job  that  is  just  right 
for  a  beginner  or  young  reporter 
who  likes  a  variety  of  assignments 
on  interesting  subjects. 

Chart  Area  6 

BOX  1052,  EDITOR  A  PUBLISHER 


HELP  W  ANTED 


SBtALL  OFFSET  DAILY  in  Zone  9 
needs  a  reporter  with  several  years’ 
exiierience  who  has  tha  i>otential  and 
ambition  to  take  over  as  editor.  If 
you  are  willing  to  relocate  to  a  small 
western  town,  send  us  your  complete 
reaumd  and  salary  history.  Box  1046, 
Editor  A  Publisher. 

OHIO  DAILY  has  immediate  openinn 
for  sports  and  general  reporters.  J- 
grads  or  comparable  newsroom  experi¬ 
ence.  Complete  fringe  benefits.  Send 
resum4  and  salary  requirements  to  Box 
1026,  Editor  A  Publisher. 

BDI’TORIAL 
PUBLIC  RELATIONS 

16000-820.000 

We  have  many  jobs  for  writers.  Moat 
are  in  Washington,  D.  C.  and  most 
are  fee  paid.  Why  not  send  us  your 
resum4  in  confidence.  Please  indicate 
salary  required. 

PRESS 

Employment  Service 
1182  National  Press  Bldg. 

Washington.  D.C.  20004 

SLOT  MAN-COPY  DESK  CHIEF— 
Immediate  position  for  experienced  per¬ 
son  on  metropolitan  evening  daily.  Must 
have  ability  to  direct  copy  flow,  handle 
editing,  make-up,  judge  and  control 
news  presentation.  Good  salary,  liberal 
fringe  benefits.  Write  fully  to  Box 
1010,  Editor  A  Publisher. 

ANY  ALERT  YOUNG  NEWSMAN 
who  is  looking  for  excitement  would 
do  well  to  check  for  otwnings  on  our 
staff.  Alaska  is  moving  ahead  so  fast 
with  oil  developments  that  our  needs 
change  almost  daily.  We  have  all  out¬ 
doors,  including  natures  both  splendid 
assets  around  us.  We  need  real  talent 
to  re|x>rt  what  is  hap|>ening  to  man 
and  this  great  land  as  the  frontier  is 
pushed  north  into  the  Arctic  Ocean. 
Bob  Atwjod,  Anchorage  Times,  Box  40, 
Anchorage,  Alaska — 99501. 

REPORTER — Surfside  Southern  Cali¬ 
fornia  p.m.  daily  needs  suburban  beat 
reporter  with  1  year's  experience. 
Young  staff — new  office — many  fringes. 
Call  or  write  Bill  Missett.  Managing 
Editor,  The  Blade-Tribune,  Box  90, 
Oceanside,  Calif.— 92504.  (714)  722- 

8222. 

MEDICAL  WRITER-EDITOR 
(1)  Outstanding  oportunity  for  pro¬ 
fessional  who  has  demonstrated  suc¬ 
cess  in  researching  and  writing  clinical 
articles;  (2)  can  edit  doctor-writer 
manuscripts  into  first-class  magazine 
pieces;  (3)  has  well-placed  medical  con¬ 
tacts  ;  (4)  is  alive  to  what’s  copyworthy 
for  a  medical  audience.  We  offer  you 
an  excellent  salary  and  fringe  benefit 
package,  a  career  oportunity  to  pioneer^ 
new  areas  for  a  highly  successful  pub¬ 
lisher,  and  top  working  conditions  in 
Zone  2.  Write  Box  1087,  Editor  A 
Publisher, 

EDITORIAL  WRITER,  experienced, 
for  major  metropolitan  daily  and  Sun¬ 
day,  Box  1062,  Editor  A  Publisher. 


SPORTS 

REPORTERS  ANB  DESKMEIV 

Metropolitan  A.M.  and  P.M.  combination  with  nation¬ 
al  reputation  is  adding  to  sports  desk  to  meet  the 
continuing  challenge  of  expanded  coverage  in  the 
area.  Prefer  college  graduates  with  experience  and  a 
desire  for  intelligent,  creative  sports  writing  and 
editing.  Excellent  fringe  benefits.  Include  full  back¬ 
ground  and  samples  of  work  with  resume. 

Box  M9,  Editor  A  PabUslier 


HELP  WANTED 


FREE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  us  your  reeum4;  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
availably. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass. — 01608 


LOOKING 
FOR  A  GOOD 
COMPETITIVE 
SCRAP? 

Major  Northeastern  nnespaper  is  ex¬ 
panding  its  large  staff  and  has  open¬ 
ings  for  newspaper  people  who  work 
best  *»  a  highly  competitive  com¬ 
munity.  Successful  applicants  must  be 
experienced  n’ifn  commanding  zoriting 
styles. 


Interviews  are  now  being  held  ««  the 
following  categories: 

1.  Chief  Editorial  Writer  in 
charge  of  a  3-man  staff.  Our  go- 
litical  position  is  independent  and 
we  are  not  averse  to  provoking  both 
the  left  and  the  right. 

2.  Washington  Bureau  Chief.  Will 
not  be  responsible  for  administrative 
details,  but  will  cover  national 
events  and  national  politics  and 
write  a  column. 

3.  Editorial  Writer.  Will  be  as¬ 
signed  to  the  Washington  Bureau. 

4.  Religion  Editor-Writer.  Must 
have  a  solid  knowledge  of  both  tra¬ 
ditional  issues  and  today’s  contro¬ 
versial  issues. 

6.  Several  Suburban  Reporters  for 
metropolitan  areas.  They  will  do 
general  reporting  and  in-depth  re¬ 
gional  stories. 

6.  Investigative  Writer.  Will  re¬ 
search  crime,  fraud,  etc. 

7.  Three  Writers  to  cover  the  fol¬ 
lowing  classifications,  with  special 
emphasis  on  youth: 

a.  To  report  the  life-styles  in 
the  18  to  30-year-old  age 
bracket. 

b.  Contemporary  music  and 
record  critic. 

c.  Modern  film  and  art  critic. 

Interviews  are  also  l>eing  held  for: 

8.  Copy  editor  for  TV  depart¬ 
ment. 

9.  Photo. Editor.  exi>erienced  with 
a  metrotwlitan  newspaper. 

Positions  offer  attractive  salaries, 
excellent  fringe  Iwnefits  and  un¬ 
usual  opportunities  to  promote  pei> 
sonal  reputations. 

This  newspaper  has  a  progressive 
contract  with  the  American  New's- 
paper  Guild,  and  is  An  l^ual  Op¬ 
portunity  Employer! 

Send  resume  and  clips  to: 

BOX  1030 

EDITOR  &  PUBLISHER 


IMMEDIATE  OPENING  in  sports  de¬ 
partment  of  Ohio’s  most  progressive 
daily  newspaper.  Need  young  person 
to  fill  out  4-person  sports  staff  on 
evening  and  Sunday  paper  in  the  heart 
of  an  area  which  includes  the  regular 
sports  menu,  plus  sports  car  racing 
and  skiing.  Position  includes  covering 
major  sports  events,  column  writing, 
make-up  and  editing  ...  an  excel¬ 
lent  opportunity  for  the  right  ap¬ 
plicant.  Contact  Fred  Thaiy,  Sports 
Eilitor.  News  Journal,  Mansfield,  Ohio 
—44901. 
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HELP  WANTED 


Do  You  Care? 

Whether  you  cover  the 
campus,  a  city,  a  court¬ 
house,  the  big  story,  or 
the  routine  police  beat, 
you’ll  like  it  here  if  you 
care  about  people,  about 
society  and  about  helping 
others.  We  need  some 
young  reporters  in  Sep¬ 
tember  who  can  accur¬ 
ately  report  and  explain 
what  is  happening  in  our 
society  today.  This  is  a 
bright,  alert,  medium¬ 
sized  paper  on  La|(e  Erie 
that  is  striving  to  use  its 
influence  for  the  good  of 
all  people.  Write  to  Man¬ 
aging  Editor,  The  Jour¬ 
nal,  Lorain,  Ohio,  44052. 


WE’VE  (H/r  WHAT  YOU  WANT 
IF  YOU’VE  GOT  WHAT  IT  TAKES 
Advancement  moved  key  reporter. 
We’re  looking  for  a  person  with  po¬ 
tential  to  huatle  through  excitini;  Ren- 
eral  assiRnmenta  on  15.500  up-state 
New  York  daily.  Our  ro<s1  staff  wants 
U)  work  with  someone  who  is  dedicated. 
For  confidential  consideration,  write: 
I>ee  Laiiensohn.  Eilitor,  Press-Republi¬ 
can.  PlattsburRh,  N.Y.  12902. 

COPY  READER  AND  REPORTER  for 
170,000  ilominant  North  Florida  daily 
located  in  the  lM>ld  new  city  of  the 
South.  Gmwth  situation  with  company 
that  draws  its  news  executives  from  the 
ranks.  Modern,  year-<ild  plant.  Excel¬ 
lent  frinRe  lienefits.  Write:  Personnel 
Dir.,  Florida  Times  Union/Joumal, 
Box  1949,  Jacksonville,  Fla. — 32201. 

POSITION  OPEN  for  assistant  sports 
editor.  Contact  Richard  K.  WaRer, 
ManaRinx  Editor.  PouRhkeepsie  Jour¬ 
nal,  PouRhkeei>sie,  N.Y. — 12602. 

MANAGING  EDITOR  wante<l  for 
award-winninR  alumni  newspai>er  at 
Eastern  university:  will  also  serve  as 
assistant  e<iitor  of  hiRh-quality  univers¬ 
ity  maRazine.  Many  lienefits.  Write 
Box  1070,  Editor  &  Publisher. 


MiscellaneouK 

OPENINGS  IN  PENNSYLVANIA  — 
all  tyiies.  Write  Pennsylvania  News¬ 
paper  Publishers’  Assn.  2717  N.  Front 
St.,  HarrisburR.  Pa. — 17110. 


Operator*— Marhinintf 


PHO’TON  200  OPBKA’TOR— Immediate 
openinr;  able  to  do  own  markup;  open 
■hop;  2  machines;  faat-growinR  offset 
plant;  top  waxes.  Southern  CUifomis 
location.  Write  Box  864,  Editor  A 
Publisher. 

COMPOSING  ROOM  MACHINIST  — 
Union  shop ;  niRht  shift;  itermanent 
situation.  Must  be  experience  in  'ITS, 
Electrons,  Comets  and  Linotype  Mix¬ 
ers.  Two  shifts  as  machinist,  three 
shifts  TTS  monitorinR.  Scale:  $166.10 
for  35  hours,  plus  many  frinxe  bene¬ 
fits.  Send  reeumd  to  Earl  Svendsen, 
Head  Machinist,  Statesman-Journal 
Co..  280  Church  Street,  N.  E.,  Salem, 
Oreg.— 97308. 


Journeyman  LINOTYPE  MACHINIST  | 
for  immediate  otiening  on  night-shift. 
36-hour  week  and  full  fringe  benefits. 
Contact  Mrs.  Crother,  Drawer  NN,  ; 
Santa  Barbara,  Calif. — 93102. 

HEAD  MACHINIST  for  large  M-E-S 
combination.  Zone  4.  Most  know  and 
be  able  to  teach  basic  electronics.  Ex-  ! 
perience  in  ’TTS,  Comets,  Elektrons,  : 
Monarchs,  CX  readers,  BRPE  punches.  | 
Ability  to  organize,  supervise  and  I 
maintain  comprehensive  production  ' 
records.  I’m.  Box  672,  Editor  &  Pub¬ 
lisher. 

HEAD  MACHINIST  to  direct  7-man 
ComixMing  Room  machinist's  crew. 
Must  be  a  catwble,  competent  leader 
who  can  organize  and  execute  effective 
maintenance  for  all  composing  room 
machinery  including  Elektrons  and 
TTS  equipment.  Knowledare  of  compos¬ 
ing  room  electricity  and  electronics  es¬ 
sential.  All  hot-metid  at  present,  but 
thinking  about  cold-type.  Prefer  ex¬ 
perienced  head  machinist.  Replies  con¬ 
fidential.  Write  Box  672,  Editor  A  Pub¬ 
lisher. 


Preumen—Stereotypert 


WEB  OFFSET  PRESSMAN  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
35-hour  week;  full  fringe  benefits  in¬ 
cluding  sick  pay,  retirement  and  three 
week’s  vacation  after  three  years. 
Pleasant  community  with  year-round 
recreational  opiwrtunities.  Contact: 
Mrs.  C.  Crother.  Personnel  Dept.,  Santa 
Barbara  News-Press.  Drawer  NN,  Santa 
Barbara.  Calif. — 93102. 

WEB  PRESSMAN 

Experienced  on  Goss  or  Cottrell  news¬ 
paper  presses.  Steady  position,  excel¬ 
lent  salary  and  fringes;  days  or  nights. 
Call  collect  (212)  629-2900  New  York 
City. 


Operator*— Machinists 

PHOTON  OPERATOR— Newspaper  op-  ! 
eration  in  San  Francisco  Bay  area.  $5 
per  hour — excellent  fringe  benefits.  ' 
Write  to  Box  1072,  Blditor  A  Publisher. 

LINO’TYPE  OPERATOR— A  real  op-  ! 
portunity  for  the  right  person.  Scale; 
$I50-a-week,  but  we  will  pay  over  the 
scale  for  someone  with  machinist’s  abil¬ 
ity,  or  who  can  really  handle  a  mixer 
for  ad  work.  Suburban  daily  pai>er 
near  big  city.  Elxrellent  working  and 
living  conditions.  Non-union.  We  will 
pay  part  of  moving  expense.  Box  1077,  I 
Elditor  &  Publisher. 

MACHINIST — Permanent  situation  in 
union  shop.  Background  in  Fairchild  ' 
’TTS,  Elektron  and  Jostape  preferred. 
Write  details  to  Carey  D.  Guichard,  I 
Business  Manager,  Record-Search¬ 
light.  P.O.  Box  2397,  Redding,  Calif. 
96001. 

EXPERIENCED  JUS’TOWRI’TER  or 
LCC-VF  operators.  If  you  are  an 
above-average  producer  in  punching 
tape  for  a  Photon  #713-10  and  would 
like  to  work  in  Denver’s  finest  offset 
newspaper  central  plant,  above-aver¬ 
age  situations  are  available  on  first 
and  second  shifts;  open  shop.  Contact  1 
Harry  Green,  Jr.,  Record  Stockman,  I 
Inc.,  P.O.  Box  16628.  Denver,  Colo.  — 
80216.  ' 


Pressmen— Stereotypers 

FLORIDA  DAILY  needs  a  Web  offset 
pressman  ;  some  camera  experience 
helpful.  New  plant.  Good  working  con¬ 
ditions.  New  Goss  Urbanite  press. 
Writs  Box  675,  Editor  A  Publisher. 

PRESSROOM  FOREMAN  for  <^s 
Letterpress.  Excellent  opportunity  for 
experienced  man.  Write;  Maryland- 
Delaware-D.C.  Press  Assn.,  Box  JK.  9 
W.  Chase  St..  Baltimore.  Md.— 21201. 

WEB  OFFSET  PRESSMAN,  5-unit 
Goss  Urbanite.  Morning  newspaper  in  , 
Northwest  sector  of  Zone  7 — heart  of 
Rocky  Mountain  area  with  year-round  | 
recreational  opportunities.  Send  resume 
and  references  to  Box  645,  Editor  A 
Publisher. 

PRESSROOM  FOREMAN  ' 

Excellent  opportunity  for  a  man  who  | 
desires  advancement  and  has  experi-  I 
ence  in  all  phases  of  pressroom  work.  | 
Hoe  Colormatic  Press.  Position  direct¬ 
ly  under  the  Pressroom  Superintend-  i 
ent.  Salary  commensurate  with  experi¬ 
ence  and  ability.  Top  fringes.  Morning,  ' 
evening  and  Sunday  paper.  Location 
in  Zone  3,  Send  complete  background 
of  experience  to  Box  634,  Editor  A 
Publisher. 

PRESS  ROOM  SUPERINTENDENT 
for  large  M-E-S  letterpress  operation. 
This  job  requires  a  very  strong  man 
who  can  find  and  build  a  good  te^  : 
of  men  to  help  run  the  room.  The  job 
is  big  and  tough  and  the  rewards  will 
he  great.  If  you  are  interested  in  a  i 
challenging  future  with  a  growing  or¬ 
ganization.  write  Box  770,  Editor  A 
Publisher,  | 

PRESSMBIN :  We  will  train  you  to  be 
ERECmNG  MACHINISTS.  Travel,  : 
high  wages,  liberal  expenses  and  bene-  | 
fits.  An  Equal  Opportunity  Employer,  j 
Write  Box  33S,  Editor  A  Publisher.  j 

OFFSET  PRESSMAN-CAMERAMAN.  ' 
experienced.  Write  fully.  Wick  News¬ 
papers,  3827  E.  Marietta,  Scottsdale, 
Ariz.— 86251.  Ph.  (602)  966-9253. 

ROTARY  LETTERPRESS  I 


COMPOSING  FOREMAN  —  Rapidly- 
growing  Elast  Coast  suburban  paper 
seeks  management-minded  Composing 
Room  Foreman  who  may  eventually 
grow  into  a  business  manager  or  gen¬ 
eral  manager.  ’The  person  we  are  look¬ 
ing  for  is  probably  in  the  30’s  and  the  : 
assistant  foreman  at  a  larger  plant 
now.  Top  salary  and  lienefits.  Non-  | 
union.  We  |>ay  moving  expense,  and  j 
will  pay  cost  of  your  coming  to  see  ' 
us  for  an  interview.  Full  details  first  < 
letter.  Write  Box  1058,  Elditor  A  Pub¬ 
lisher. 

URBANI’TE  FOREMAN  for  MAS. 
Must  )>e  tops  in  experience  in  super-  , 
vising  and  training  in  Urbanite  main-  > 
tenance,  repairs,  and  quality  printing.  ^ 
Good  future  in  interesting  geographic  ’ 
area.  Box  933,  Eklitor  A  Publisher. 

FXIREMAN  for  composing  room  of  17.-  i 
000  p.m.  daily  in  Area  4.  Hot  metal.  ^ 
Non-union  shop.  Salary  in  accordance 
with  experience.  Write  Box  966,  EMitor 
A  Publisher,  giving  experience  and 
personal  data. 

OFFSET  FDREMAN-Production  Man¬ 
ager  wanted  on  daily  about  to  convert 
to  offset.  Must  be  able  to  help  decide 
on  necessary  equipment  and  assist  in 
training  present  crew  to  new  methods. 
Permanent  position.  Zone  6.  Write  Box 
1006,  Elditor  A  Publisher. 

COLLEGE-ORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing ;  able  to  utilize  and 
supervise  college  students  as  part-time 
workers.  Salary  $6,500  to  $8,000.  Send 
complete  resum4,  reference  listing,  etc., 
to  President :  Northland  College,  Ash¬ 
land,  Wisconsin  64806. 

FOREMAN  for  modern  cold-type  offset 
daily  plant.  Elquipment  includes  Lino- 
film  and  Photon  products.  Union  shop. 
Must  be  able  to  run  smooth  shop  for 
highest  production.  Abe  Kofman, 
Times-Star,  1516  Oak  St.,  Alameda. 
Calif.— 94501. 

COUNTY-SEIAT  LP  WEEKLY  wanU 
working  foreman.  Must  be  all  'round 
man  capable  of  hiring  and  training 
own  help.  Two  linos,  Ludlow,  Elrod, 
Hoe  16-page  press.  Pay  above  daily 
scale.  Write:  Howard  Cooper,  Clay 
County  Crescent.  Box  678,  Green  Cove 
Springs,  Fla. — 32043. 

WORKING  FOREMAN  for  6-machine 
hot-type  daily,  averaging  11  pages 
daily.  Equipment  mint  condition.  Help¬ 
ful  if  applicant  is  experienced  as  M-O. 
Open  shop.  Zone  8.  Box  959,  Elditor 
A  Publisher. 

TOP  FXyREMAN  —  modem  composing 
room.  Computerize<l  cold-type  ads, 
straight  matter.  Experience,  perform¬ 
ance  record  of  prime  importance.  Box 
1036,  Elditor  A  Publisher. 


p&pCrBs  oo&l  Cj*  mnrivhvc,  owLLoucbiCs  n  w  • 

Ariz.— 86251.  Ph.  (602)  966-9253.  :  _ FrodatCflOW  _ 

ROTARY  LETTERPRESS  OVER  10,000  OFFSET  DAILY  in 

EIxperienoed  man  for  combination  de-  Pacific  Northwest  seeks  proven  leader, 
partment  with  6-anit  Cloiis  Universal.  Should  be  familiar  with  Photon  equip- 
Top  working  conditions.  Call  collect  ment,  have  offset  background  in  order 
(317)  629-1111.  Courier-Times.  New  to  handle  this  growth  situation.  Write 

Castle,  Ind.— 47362.  Box  1066,  Elditor  A  Publisher, 


Promotion 


SALES  AND  PROMOTION  man.tger 
for  small  Connecticut  daily,  to  man¬ 
age  and  lead  display  and  classified 
departmeata.  Must  be  mature  and  ex¬ 
perienced.  Write  John  W.  Nash,  Win- 
sted  Elvening  Citizen,  Box  499,  Winstsd, 
(^nn. — 06098. 


Public  Relations 

Career  In 
PUBLIC  RELATIONS  ‘ 

Looking  for  the  opportuni- 
^  to  embark  on  a  satisfy¬ 
ing  public  relations  career 
with  one  of  the  largest  and 
oldest  U.  S.  corporations? 

(Chai’t  Area  6)  , 

( 

Want  a  position  which  pre¬ 
sents  a  distinct  challenge 
to  your — 

.  .  .  writing  experience  and 
skills? 

.  .  .  leadership  ability? 

.  .  .  sound  judment?  ) 

.  .  .  high  level  of  intelli¬ 
gence? 

Are  you  a  college  graduate 
who  has  demonstrated  pro¬ 
fessionally  the  ability  to 
think  clearly  and  write  con¬ 
cisely  under  pressure? 

If  your  answers  are  all  af¬ 
firmative,  send  full  per¬ 
sonal  data  to: 

BOX  929 

EDITOR  &  PUBLISHER 

An  Elqual  Opportunity  Employer! 

PUBLIC  RELATTONS  SPECIALIST 
If  you  are  sharp  at  general  newt 
feature  writing  and  want  to  hook  up 
with  a  well-eetablished  Mid-West  firm 
wo  suggest  you  look  into  this  op¬ 
portunity.  Position  involves  writing  io 
or  12  in-depth  feature  stories  a  year. 
The  subject  matter  is  up  to  you.  'Thes* 
articles  involve  solid  reporting,  tight 
editing  and  high  interesL  Tliis  is  a 
permanent  position  with  opportunity 
for  growth  and  advancemenL  Salary 
$10  to  12M.  Write  Box  1040,  Elditor 
A  Publisher. 

WANT  A  CHANGE  OF  FACET  Try 
the  coanputer  field.  We’re  looking  for 
an  editor  of  internal  publications  and 
a  top-level-writer — with  computer  ex¬ 
perience — to  produce  recruiting,  saloa 
and  corporate  literature.  Location  in 
suburban  Chicago.  Outstanding  op¬ 
portunity  in  a  new  EDP  field.  Salaria 
oi>en.  Box  1015,  Elditor  A  Publisher. 

WANTED  IMMEDIATELY— An  experi¬ 
enced  newspaper  reporter  or  editor  with  | 
backsrround  in  Political  Science  or  Pub- 
iic  Relations  and  who  is  aggressive  and 
liberal  in  outlook,  to  fill  a  public  rela¬ 
tions  position  with  an  organization  in 
the  U.S.  Virgin  Islands.  Attractiva 
salary.  Reply  in  full  to  Box  I08S, 
Elditor  A  Publisher, 

PUBLIC  INFORMATION  WRITER 
wanted  for  large,  urban  university  in 
New  England.  Must  have  news  back- 
ground.  Salary  open.  Opportunity  for  i 
advancement.  Write  Box  1065,  Editor 
A  Publisher, 

NBWS/SPORTS  Information  Director 
for  private,  liberal  arts  university  in 
ConnecticuL  Recent  college  grad’isfi 
with  some  newspai>er  experience  prefer¬ 
red.  Candidate  should  he  young,  sbir 
to  handle  straight  news  and  siorti 
with  equal  ease.  Excellent  sa'afT- 
fringe  benefits  and  future  in  6-prrsan 
PR  offiee.  Send  resnm4  and  salary  re 
quirements  to  Box  1078,  Elditor  A  ;hib- 
lisher. 
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[Personnel  Available 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Adminixtrative 


MBWSPAPBR  ACCOUNTANT,  CPA, 
>  xiwrienced  all  phases  of  accountInEi 
tiusiness  management.  Federal  taxes 
ind  BDP.  Box  tt86.  Editor  A  Publisher. 

TOP-FLIGHT  NEWSPAPERMAN  seeks 
:>ost  as  Keneral  manatter  or  publisher — 
large  weekly  or  small  daily.  Elx|>eri- 
enc^  news,  advertising,  management. 
Chicago  area  only.  Bu.x  1071.  Editor 
&  PulDlisher. 


Cartoonist* 

EDITORIAL  CARTOONIST  desires 
challenging  job ;  35,  experienced.  Box 
1017,  ^itor  &  Publisher. 


Circulation 

AWARD-WINNING  CIRCULATOR 
with  proven  record  of  dollars  -f-  circu¬ 
lation  increase.  16  years'  exi>erience, 
all  phases.  Relocation  must  be  per¬ 
manent.  Box  1089,  Editor  &  Publisher. 

OVER  20  YEARS’  EXPERIENCE  all 
phases  of  circulation  sales  and  promo¬ 
tion,  from  solicitor  to  CM.  Seeks  posi¬ 
tion  with  challenge  and  future.  Will 
consider  CM,  assistant  or  Circulation 
Promotion.  Prefer  Zone  9.  Box  984,  Ed¬ 
itor  A  Publisher. 


NEWSMEN  from  minority  back¬ 
grounds.  Listing  from  Newsmen’s  Job 
Referral  Committee.  433  Natoma  St., 
San  Francisco,  Calif.  —  94119. 


30-YEAR-OLD  SUPERVISOR  with  8 
years'  experience  on  metropolitan  and 
smaller  paper  desires  position  in  South¬ 
ern  Colifomia.  Now  employed.  Box 
1039,  Editor  A  Publisher. 

ClRCVLATION/PROMOnON  MANAGER 
Presently  with  medium-sized  Eastern 
daily;  wishes  to  return  South — Zones 
3,  4  or  6.  Young  married  man,  ex¬ 
perienced  in  all  facets  of  circulation 
and  promotion.  Excellent  references 
and  record.  Conhdeotial.  Bo.\  1012, 
Editor  A  Publisher. 

'OM-DIRBCTOR,  twenty  years’  experi¬ 
ence,  metro  and  suburan  dailies — all 
highly  competitive — desires  to  relocate. 
Mature,  aggressive,  cost-conscious.  Blx- 
cellent  references.  Proven  record.  Sal¬ 
ary  <R)en.  Gall  (817)  277-8412  or  write 
Box  1049,  Editor  A  Publisher. 

PROMOTION-MINDED  CM  on  28,000 
daily  and  Sunday  wishes  to  relocate 
as  assistant  on  larger  paper.  Box  1063, 
Editor  A  Publisher. 


Display  Advertising 

DISPLAY  AD  DIRECTOR  wishes  to 
locate  in  Area  6  or  18.  Experienced  in 
all  manag^ent.  (Tbuld  assist  semi- 
retired  publisher  who  wishes  to  retire. 
Would  consider  salesman’s  job  if  sal¬ 
ary  is  fair  for  conscientious  person. 
Box  1016,  Editor  A  Publisher. 

AD  DIRECTOR  medium-size  daily 
ready  to  assume  greater  responsibility. 
Strong  on  new  business  development, 
staff  motivation,  promotion,  efficient 
administration.  16  years’  exi>erience  up 
through  the  ranks.  Family  man  -top 
references.  Prefer  Areas  1,  2.  3,  4. 
Box  1079,  Editor  A  Publisher. 

NATIONAL  SALE.SMAN,  experience.! 
on  large  metro  daily,  would  like  to 
move  up.  Now  in  charge  auto  group, 
with  good  background  in  other  cat¬ 
egories:  strong  N.Y.  and  Detroit  ex- 
!«rience.  If  you  are  looking  for  a  na¬ 
tional  manager,  or  assistant  with  good 
proqtect  to  advance  write  Box  1076,  Ed¬ 
itor  A  Publisher. 


EDITOR-Writer-Photographer,  what 
have  you,  seeks  foreign  assignment. 
Heavy  experience  on  big-time  dailies. 
Consider  anything  abroad  or  with  lots 
of  travel  stateside.  Box  1090,  Editor  A 
Publisher. 


TOP  PHOTOGRAPHER  —  I  have  had 
it  with  photo  editors ;  now  wish  to 
see  the  other  side.  Young,  34,  seeks 
position  as  assistant  photo  editor  on 
large  daily  or  small  magazine.  Reeuml 
on  request.  Box  930,  Editor  A  Pub¬ 
lisher. 

GENERAL  ASSIGNMBaJT  REPORTER 
39,  resourceful  capable,  competent, 
fast  worker,  desk  experience.  South, 
Southwest.  Box  927,  Elditor  A  Pub¬ 
lisher. 

REPORTER,  4  years’  intensive  experi¬ 
ence — mostly  local  government — seeks 
to  locate  in  Zone  8.  Can  interview  in 
August,  start  in  September.  Box  985. 
Editor  A  Publisher. 

MATURE  NEWSMAN 
Reporting,  wire,  copy  desk,  heads, 
dummies.  Daily  and  weekly  experience. 
Prefer  Ohio,  Pa.,  Indiana.  Bo.x  1003, 
Elditor  A  Publisher. 

NEWSMAN.  34— B.A.— 8  years’  experi¬ 
ence  reporter,  desk — seeks  daily,  week¬ 
ly  post.  Chart  Area  1,  2.  Box  997,  Eld¬ 
itor  A  Publisher. 

METROPOLITAN  NEWS  EDITOR, 
heavy  desk  experience,  educated, 
knowledgeable,  thoughtful,  seeks  a  job 
that  ne<^s  his  strong,  solid  competence. 
Box  976,  Editor  A  Publisher. 


Editorial  ! 


EDITORIAL  WRITER 
No.  2  in  newsroom;  top  references 
Box  1088,  Elditor  A  Publisher 

WRITER-AUTHOR;  former  daily  re¬ 
porter,  city  editor,  weekly  publisher; 
now  PR  administrator.  Initiative,  im¬ 
agination,  experience.  Cured,  liberal. 
balance<l.  Box  1073,  Ekiitor  A  Pub¬ 
lisher. 

WIRE  EDITOR,  8  years’  exiterience 
(one  paper)  all  phases  desk  work, 
make-up,  seeks  challenging  job  on  p.m. 
daily.  Area  6.  Marrie*!,  34  years  old. 
Box  1081,  Elditor  A  Publisher, 

EIXECUTIVE  EDITOR.  2.'.  years’  ex¬ 
perience-  with  working  knowletige  all 
<lei>artments  of  metro  and  community 
patters — seeking  executive  affiliation  in 
Area  4.  8.  9.  and/or  investment  oi>- 
IK>rtunity  to  start  new  offset  weekly  in 
promising  city.  Box  1067,  Elditor  A 
Publisher. 

NEWSMAN-PHOTOGRAPHER,  34.  re¬ 
locating  in  Virginia  rural  area  to  con¬ 
tinue  raising  family.  Completing  3 
mutually  l>eneficial  yars  on  N.  J. 
metropolitan  daily.  Weekly  e<lit>ng 
background.  A-1  references.  Box  1068. 
Editor  A  Publisher. 

ONE  OF  THE  COUNTRY’S  BEST 
a|x>rta  re|8)rter8 — 36  is  hireable  now  I 
Situation  will  ilecide  salary.  Box  10.66. 
Editor  A  Publisher. 


MAKEI-UP  GAL  in  woman’s  depart¬ 
ment  East  Coast  metroiiolitan  after-  ^ 

noon  daily,  desires  to  combine  make-up  r ree  Eance 

with  writing  for  morning  paper  or  '  - — — - - 

^nday  section.  Newsroom  background,  j  REWRITE.  COPY  EDITOR  for  major 
EJxperienced  youth  e<litor  and  Sunday  |  y„rk  publisher:  rewrite,  copy 

magazine  writer.  Would  consider  sum-  |  editing,  proofread  material  on  industry. 

people.  e<iucation,  women’s  news,  trenerni  In- 
Box  971,  Elditor  A  Publisher.  terests.  Box  982,  Eklitor  A  Publisher. 

AWARD-WINNING  Eklucation  Writer  - 

looking  for  fast-paced  job  with  honest  YOUNG  MAN  IN  ISRAEL,  able  to 
metro  daily.  At  29,  have  five  state  write  features  with  depth— news  with 
writing  awards,  BA,  MA  Journalism,  meaning— stories  that  probe  below  the 
Phi  Beta  Kappa;  military  obligation  surface  of  complex  Middle  East  events, 
fulfilled.  Six  years’  new»|>aper  exiieri-  Three  years’  news  exi>erience.  Box 
ence,  two  years’  magazine  experience.  1041,  Ekiitor  A  Publisher. 

Box  1012,  Elditor  A  Publisher.  _  _ _ 


NEED  SPORTS’  PUBLICIST?  APOLLO  MOON  FLIGHT:  Experi- 
College  graduate.  Journalism,  28.  enceil  free-lance  reporter-feature  writer 
Sports  editor  small  daily  6  years,  will  undertake  challenging  assignments, 
radio  sports’  play-by-play,  wire  serv-  Represent  your  newspaper,  magazine, 
ice  writing.  Newspaper,  radio,  speak-  station  or  service.  I’ve  covered  every 
ing  awards.  Major  college  track  letter-  flight  since  Gemini  IV  in  1965.  Phone: 
man,  3-si)ort  prep  athlete.  Fulfilled  (713)  NA  1-3440,  or  write:  2525  Mc- 
military  duty.  Box  1026,  Elditor  A  Pub-  Cue.  No.  116,  Houston,  Texas- -77027, , 
lisher. 

Miscellaneous 

daily  field.  6  years  on  non-dailies,  _ _ _ -  ^ 

seeks  position.  All  desks  and  all  beats.  ntmr  icuT^r. 

In  executive  capacity.  Prefers  non-  FAR6I  BDITOR-PUBLISHI^  expen- 
daily  or  public  relations,  preferably  in  **'re  daily  display  advertising  ex- 
South.  Write  R.  J.  (Bob)  Weirich.  ^ut've  •'Mirw  similar  P^wition  Chart 
P.O.  Box  647,  Hillsborough,  N.  C.—  A™"  E<<'tor  A  Pub- 

27278.  Ph:  (AC  919)  732-'2480.  lisher. 

SPORTSWRITER  seeks  position  in  pro- 

fessional  sports— publicity,  public  re-  I  Dperators  Machinists 

lations,  statistical  work.  Ten  years’  - - — ^ — ■ — - 

newspaper  experience.  Affiliated  with  ANY  SOUTHERN  NEW  ENGLAND 
amateur  s^rts  five  years.  Box  1019,  |  day  j„b  with  Satunlay  and  Sunday 
Fklitor  A  Publisher.  off ;  hot-metal  Lino  Operator-Floor 

"  I  Man.  Monitor.  Cold  metnl.  paste-up. 

NEWSMAN  perforator  for  Compujfraphic  on  either 

Exi>erlenre<l  10  years,  wants  preneral  straight  matter  or  ads-printer.  News- 
news  re|K)rtin(ir  job,  medium-size<l  ,  paper  or  book  work.  Box  943,  Editor 
daily  and  Sunday.  Box  1031,  Eklitor  &  &  Publisher. 

Publisher.  | 

I 

NAVAL  OFFICER.  26.  marrieil,  out  ;  PHOTON  200  OPERATOR  and  main- 
in  August.  J-<ieffree,  experience  in  re-  7  ymrs  ^V' 

portinK*  eilitinjf.  layout,  photoRraphy.  !  Premium  pay.  Box  9ri6,  E<l)tor  &  Pub- 
Likes  hard.  rewanlinR  work.  Ex-as-  b^her. 
sistant  state  editor  on  8.3M  Southern 
daily.  Box  1036,  H>litor  &  Publisher. 

Photography 

YOUNG  MANAGING  EDITOR  - - - - 

Wants  to  settle  on  medium  daily.  .  PHOTOGRAPHER  —  News,  feature. 

Broa.1  ex|>erience:  likn  hard  work.  B.  |  .j^ru,  fashion,  color,  food,  picture. 

J.  Box  1037,  Editor  A  Publisher.  i  gfo'y;  also  have  won  many  state  and 

AP  awards,  including  "Photographer  Of 
WOMAN  REPORTER.  24.  available  i  The  Year,"  Wish  to  relocate  on  staff 

mid-July.  A  year  general  reporting  '  of  large  daily  or  small  magazine, 

(hard  news,  features,  photos).  J-grad.  Resum6  and  portfolio  on  request.  Box 
Box  1024.  Eilitor  A  Publisher.  946,  Ekiitor  A  Publisher, 


Miscellaneous 

FARM  EIDITOR-PUBLLSHER  experi¬ 
ence  daily  display  advertising  ex¬ 
ecutive.  desires  similar  position.  Chart 


Operators— Machinists 

ANY  SOUTHERN  NEW  ENGLAND 
day  job  with  Saturday  and  Sunday 
off :  hot-metal  Lino  Operator-Floor 
Man,  Monitor.  Cold  metal,  paste-up, 
perforator  for  Compugraphic  on  either 
straight  matter  or  ads-printer.  News¬ 
paper  or  book  work.  Box  945,  Editor 
A  Publisher. 


PHOTON  200  OPERATOR  and  main¬ 
tenance:  7  years’  experience.  ITU. 
Premium  pay.  Box  936,  Ekiitor  A  Pub¬ 
lisher. 


Photography 

PHOTOGRAPHER  —  News,  feature. 
STiorts,  fashion,  color,  food,  picture, 
sto-y;  also  have  won  many  state  and 
AP  awards,  including  "Photographer  Of 
The  Year,"  Wish  to  relocate  on  staff 
of  large  daily  or  small  magazine. 
Resum6  and  portfolio  on  request.  Box 
946,  Ekiitor  A  Publisher, 


Photography 


AGGRESSIVE  PHOTOGRAPHER 
aeeka  assignment  in  Vietnam — news- 
I>aper,  magazine,  relief  agency,  con¬ 
struction  company,  etc.,  etc.  Biox  923, 
Ekiitor  A  Publisher. 

ENTElHPRISING,  experienced  photo¬ 
grapher — 26 — seeks  vertical  move.  Box 
1018,  Ekiitor  A  Publisher. 

MILITARY  "Photographer  Of  The 
Year"  returning  from  Vietnam  in 
September,  seeks  a  laiblication  that 
needs  creative  work.  II  years’  experi¬ 
ence  ;  imrtfolio  available.  Box  1069, 
Ekiitor  A  Publisher, 


Pressmen—Stereotypers 

L.P.  PRESSROOM  SUPERVISOR.  46 
— 16  years’  supervising  6-unit  Hoe 
newspaper  press,  16  cylinder  Hoe  Pan- 
coast  Color  press — both  1923  vintage — 
seeks  similar  position.  No  preference 
as  to  location.  Box  741,  Ekiitor  A  Pub¬ 
lisher. 

STEJREOTYPER,  in  30’s,  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  $3.25  an 
hour.  Box  476,  Ekiitor  A  Publisher. 

PRESSROOM  FOREMAN  for  past  10 
years  seeks  foreman’s  position  on  eve¬ 
ning  daily  of  6U  to  100.000  circula¬ 
tion.  Ekxperienced  on  Goss  and  Color- 
matic.  Box  906,  Ekiitor  A  Publisher. 


Superintendent 

COMPOSING  ROOM 

Computers,  cold-type,  hot-type,  offset; 
gome  press  and  stereo.  Cost-conscious. 
Resume.  Available  immediately!  Box 
1021,  Ekiitor  A  Publisher. 

FOREMAN 

22  years’  printing  experience,  last  7 
in  supervisory.  Including  general  fore¬ 
man.  Extensive  computer  and  photo¬ 
composition  background.  Formerly  na¬ 
tional  printing  manufacturers’  repre¬ 
sentative.  Coliege  graduate.  Age  39. 
Prefer  Zones  8  or  9.  Ekill  reeumi  and 
references  upon  request.  Box  861,  Eldi- 
itor  A  Publisher. 

OFTSET  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  7 
or  Northeastern  Area  9.  Have  some 
R.O.P.  color  experience.  Prefer  small 
a.m.  daily  or  second  cameraman  in 
commercial  plant.  EHigihle  for  union. 
Non-drinker.  Box  987,  Editor  A  Pub¬ 
lisher. 


Production 

PRODUCTION  MANAGER:  Hot  or 
cold-type:  ^ost  conscious:  computers. 
Medium  or  small  daily  group.  RMum4. 
Rea<ly  at  once.  Box  1009,  Ekiitor  A 
Publisher. 

OE'FSErr  EXPERT  seeks  supervisor’s 
(HMiition.  Last  four  years  stient  instal¬ 
ling.  training-supervising  world’s  larg¬ 
est  web  offset  installation.  Considered 
by  many  as  the  top  man  in  this  field. 
Experience  in  all  phases  composing, 
camera  color  through  press.  Can  furn¬ 
ish  top  references  and  recommendations. 
Reply;  P.O.  Bo.x  697,  Seattle,  Washing¬ 
ton  981 1 1. 

OE'FSET  CAMERA-MAN,  who  is  also 
exi>erience  in  creative  art,  including 
advertising  layouts,  finished  art  car¬ 
toons,  would  like  place  with  good  daily 
that  seeks  something  extra  in  ads. 
Would  serve  in  creative  area  or  cam¬ 
era  area.  Now  with  large  commercial 
plant.  Box  1057,  Ekiitor  A  Publisher. 


Public  Relations 

EDITOR-WRITER,  13%  years’  news¬ 
paper  experience,  seeks  sp^  in  news 
bureau  ot  public  relations  section  of 
blue  chip  organization.  Chart  Areas  1, 
2.  4  or  6.  Box  1047,  Ekiitor  A  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

H{*ve  your  picture  taken,  lady? 


Istanbul,  Turkey 

Two  weeks  ago  the  Interna¬ 
tional  Chamber  of  Conrunerce 
met  here  and  several  pictures 
of  some  of  the  delegate’s  wives 
in  the  nude  at  a  Turkish  bath 
appeared  in  Gunaydin  which 
has  a  daily  circulation  of  around 
300,000. 

It  was  a  sensational  scoop 
but  the  outraged  cries  of  some 
of  the  offended  parties,  and 
their  husbands,  were  heard 
around  the  world  and  were 
echoed  by  many  others  both  in 
and  out  of  the  newspaper  busi¬ 
ness. 

The  lady  photographer  who 
got  the  pictures  concedes  that 
she  got  the  scoop  only  because 
the  cameras  of  four  other  fe¬ 
male  photographers  who  were 
there  fogged  up  and  didn’t  pro¬ 
duce  any  good  negatives. 

The  story  from  her  side  is  a 
little  different  than  one  assumed 
it  to  be  from  the  first  news  re¬ 
ports. 

•  *  * 

Mrs.  Fiisun  Baran,  about  five 
feet  tall,  is  married  to  an  ex- 
Associated  Press  man  who  now 
runs  the  independent  Turkish 
News  Agency.  She  attributed 
her  successful  photography  to 
her  husband’s  advice  and  train¬ 
ing  for  the  assignment.  He  told 
her  to  wipe  a  clear  jelly  on  the 
lens  to  keen  it  from  fogging  up 
in  the  high  heat  and  humidity. 
He  also  told  her  not  to  use  flash 
bulbs  because  the  steam  would 
reflect  the  light. 

Four  other  photographers 
used  flashes  and  continually 
wiped  their  lenses  with  handker¬ 
chiefs  w’hich  smeared  them,  she 
says. 

Mrs.  Baran  said  everyone 
knew  the  visit  to  the  “hamam,” 
or  Turkish  bath,  was  on  the 
ladies’  agenda,  that’s  why  the 
photographers  got  the  assign¬ 
ments. 

The  photogs  entered  the  baths 
in  their  street  clothes  and  Mrs. 
Baran  says  she  took  60  pictures 
in  about  two  hours.  The  ladies 
were  very  cooperative,  she  says, 
completely  aware  that  pictures 
were  being  taken  and  even  mak¬ 
ing  suggestions. 

They  knew  their  pictures 
were  being  taken  but  they  prob¬ 
ably  didn’t  know  why  or  what 
for.  The  pictures  might  not 
have  been  used  by  any  U.  S. 
newspaper  under  similar  cir¬ 
cumstances  but  they  might  have 
appeared  in  some  magazine. 


They  may  yet,  in  spite  of 
apologies  from  the  Turkish  pub¬ 
lisher  and  assurances  the  pic¬ 
tures  have  been  destroyed. 

«  •  * 

The  22nd  Congress  of  the  In¬ 
ternational  Federation  of  News¬ 
paper  Publishers  (FIEJ)  met 
here  June  10-15  at  the  Kultur 
Sarayi  (Palace  of  Culture) 
which  has  been  many  years  in 
the  building  but  w'as  rushed  to 
near-completion  for  these  ses¬ 
sions. 

The  ICC  delegates  met  in  the 
same  hall  two  weeks  previously 
without  air-conditioning  which 
must  have  created  the  Turkish 
bath  syndrome. 

The  FIEJ  delegates  sat  in 
air-conditioned  splendor  that 
was  sometimes  too  cold  although 
the  outside  temperature  was 
only  in  the  high  70s  in  the  shade. 

Turkey’s  Prime  Minister 
Suleyman  Demiral  welcomed  the 
delegates  in  English. 

He  said,  in  part: 

Your  Congress  will  find  the 
moral  climate  in  our  country 
suitable  for  your  aims  and 
purposes.  Turkey  is  a  country 
which,  within  the  framework  of 
its  democratic  Constitution,  re¬ 
spects  human  rights  and  fun¬ 
damental  freedoms.  It  recog¬ 
nizes  the  value  of  the  press 
with  special  emphasis  on  the 
freedom  of  the  press.  It  pays 
particular  attention  to  the 
maintenance  of  conditions  fa¬ 
vorable  for  the  free  function¬ 
ing  of  this  institution. 

“In  fact,  it  is  laid  dowm  in 
the  Turkish  Constitution  that 
the  Government  not  only  will 
refrain  from  creating  restric¬ 
tions  to  the  freedom  of  the 
press,  but  will  also  assist  it  to 
achieve  its  proper  function 
which  is  so  valuable  in  a  demo¬ 
cratic  regime. 

“As  to  the  necessary  restric¬ 
tions  on  the  freedom  of  the 
press  and  information,  these 
are  confined  to  those  provided 
in  Article  X  of  the  European 
Convention  for  the  Protection  of 
the  Human  Rights  and  Funda¬ 
mental  Freedoms  —  such  re¬ 
strictions  for  safeguarding  na¬ 
tional  security,  public  morality, 
and  designed  to  prevent  at¬ 
tacks  against  the  dignity,  honor 
and  rights  of  the  individual,  as 
w’ell  as  any  instigation  to  de¬ 
linquency  . . . 

“It  is  only  natural  that 
those  who  enjoy  the  freedom 


of  the  press,  as  is  the  case  in 
all  rights  and  liberties,  should 
be  fully  conscious  of  their  re¬ 
sponsibilities  and  act  responsi¬ 
bly.  Freedom  of  the  press,  like 
all  other  freedoms,  finds  its 
real  significance  within  the 
context  of  limits  set  to  meet 
the  requirements  of  morality, 
order,  and  general  welfare  in  a 
democratic  society. 

“We  consider  the  freedom  of 
the  press  as  the  guarantee  of 
all  other  freedoms . . . 

In  Turkey,  publication  of 
newspapers  and  periodicals  is 
not  subject  to  obtaining  prior 
permission  nor  to  the  depositing 
of  a  guarantee  fund. . . . 

One  of  the  basic  provisions 
of  the  Turkish  Constitution  is 
that  the  printing  shops,  includ¬ 
ing  their  presses  and  other 
furniture  and  fixtures  shall  not 
be  seized,  confiscated  or  pre¬ 
vented  from  operation,  even 
though  the  underlying  charge 
may  be  that  they  are  accessory 
to  a  criminal  act. 

“On  the  other  hand,  the  pub¬ 
lic  advertisements  which  may 
potentially  constitute  an  easy 
way  of  bringing  to  bear  politi¬ 
cal  pressure  through  economic 
means  upon  the  press,  are  dis¬ 
tributed  among  newspapers  and 
periodicals  by  the  Press  Ad¬ 
vertisement  Agency,  in  accord¬ 
ance  with  objective  and  impar¬ 
tial  criteria. 

“We  consider  these  legal 
guarantees  embodied  in  the 
Constitution  for  the  freedom  of 
the  press  extremely  important 
for  the  smooth  working  of  the 
democratic  institutions  in  a  re¬ 
gime  based  on  popular  will  and 
for  the  free  expression  of  facts 
as  well  as  for  the  development 
of  public  opinion  into  a  medium 
of  corrective  check  on  the  ad¬ 
ministration  in  an  atmosphere 
of  free  flow  of  information  and 
criticism. 

“In  this  context,  freedom  of 
the  press  does  not  mean  only 
the  freedom  of  the  journalists 
themselves;  it  embodies  a 


higher  value  as  freedom  of  all 
the  citizens.” 

The  Prime  Minister’s  com¬ 
ments  endeared  him  to  FIEJ 


members  and  had  someone  made 
the  appropriate  motion  he 
could  have  been  sworn  in  as  a 
member  in  good  standing. 


Sirhan  series 
runs  for  year 

Los  Angeles 
A  weekly  summary  begun 
with  the  shooting  of  Senator 
Robert  F.  Kennedy  has  just  con¬ 
cluded,  a  year  and  500  mimeo¬ 
graphed  pages  later. 

Evelle  J.  Younger,  District 
Attorney  of  Los  Angeles  County,  ( 
said  the  series  was  distributt^ 
to  300  newspapers,  radio  and 
television  stations  throughout 
the  country.  ' 

Most  recipients,  used  the  re¬ 
ports  of  the  Sirhan  Case  for 
ready  reference.  Some  used  it 
only  for  background,  others  even 
used  the  entire  text.  The  list  in¬ 
cluded  Voice  of  _  America  and 
the  U.S.  Information  Agency. 

This  summary  was  prepared 
weekly  by  Jerry”  Littman,  for¬ 
mer  newspaper  reporter  and 
editor  who  is  news  secretary  in 
the  District  Attorney’s  office. 
That  office  believes  the  reports 
provided  a  unique  way  of  keep¬ 
ing  the  public  informed. 

The  coverage’  began  June  5, 
1968  and  concluded  with  Young¬ 
er’s  comments  at  a  May  28  press 
conference.  The' full  series  pro¬ 
vided  a  detail^  chronological 
order  of  the  tragedy  and  the 
trial. 

Younger  declared  information 
about  the  case  was  made  avail¬ 
able  to  the  best  of  his  office’s 
abilities.  He  expressed  his  grati¬ 
tude  to  the  many  members  of  the 
press  for  their  objectivity  in  re¬ 
porting  the  events  of  the  trial 
and  for  uncomplaining  coopera¬ 
tion  with  the  restrictions  im¬ 
posed  by  court  order. 


Everything  in  Baltimore  revolves  around  The  Sun 

•  ••  (kal’s  why  in  Baltimore 
airline  advertisers 
place  80%  of  their 
newspaper  advertising 
inThe  Sunpapers  si 

Nitlonal  Reprtt«ntativei:  Craiaiar,  Woodward,  O'Mara  S  Ormtbaa  •  Lot  Angalit, 
Now  York,  San  Franciico,  Chicago,  Dotroit,  Atlanta,  Philadalphia,  Minnoapolii,  Boston 
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Howto 

win  a  dirty  war 
at  sea. 


For  years,  some  oil  tankers  have  clumped  their  spillage  into  the  seas  in  case  of  accident, 

leftover  "persistent  oils"  at  sea.  The  ocean  belongs  to  all  the  people.  Some  day 

These  are  oils  not  easily  broken  up  by  sea  it  may  provide  food  for  a  hungry  world,  those  who 

bacteria.  The  Government  forbids  dumping  them  use  it  should  leave  it  as  clean  as  they  find  it. 

in  certain  areas  near  shore  where  they  might  harm  That’s  what  Humble  is  trying  to  do. 
marine  life  and  foul  the  beaches.  Because  we’ve  learned,  as  we  go  about  the 

Humble  forbids  its  tankers  to  dump  them  business  of  making  good  products  and  a  fair  profit, 

anywhere  at  all.  that  there’s  added  satisfaction  in  doing  something 

Our  research  people  also  are  working  on  other  more  for  people, 

ways  to  keep  the  seas  and  beaches  clean.  Examples:  Humble  is  doing  something  more, 

better  dispersants  to  help  break  up  oil  slicks; 

safe,  efficient  compounds  for  cleaning  oil  from  Humble  Oil  &  Refining  Company 

beaches:  and  agents  that  solidify  oil  to  prevent  America’s  Leading  Energy  Company 


This  is  one  of  25  “State¬ 
ments  of  Principles  and 
Policies"  adopted  by 
Scripps-Howard  Editors  and 
Editorial  Executives  at  a 
conference  late  in  1968. 


Health 


“Medical  costs  are  climbing 
at  a  distressing  rate,  and 
no  end  to  this  upward 
spiral  appears  in  sight.  It 
is  incumbent,  therefore, 
on  all  suppliers  of  health 
care— physicians,  dentists, 
nurses,  drug  firms. 


hospitals,  nursing  homes, 
etc.— and  providers  of 
health  insurance  to  do 
everything  in  their  power 
to  stem  this  cost  rise. 

We  acknowledge  that 
part  of  the  increased  cost 
of  medical  and  hospital 
care  is  due  to  the  fantastic 
advances  made  possible 
by  thousands  of  individuals 
in  the  health-care  field, 
whose  dedication  to 
the  promotion  of  a  longer 
and  fuller  life  we  fully 
recognize. 

One  helpful  step  toward 
holding  down  the  cost 
rise,  however,  could  be  the 
avoidance  of  needless 
duplication  of  expensive 
hospital  equipment,  whose 


cost  has  to  be  passed  on 
to  patients  in  one  way  or 
another.  To  discourage 
such  duplication,  the 
fecripps-Howard 
Newspapers  will  not  offer 
editorial  support  to  the 
construction  or  expansion 
of  any  health  facility  for 
which  a  clear  need  is  not 
established. 

Meanwhile.  Congress 
should  withhold  action  on 
expansion  of  Medicare 
benefits,  at  least  until  the 
program  has  had  an 
opportunity  to  stabilize 
sufficiently  so  that  better 
knowledgecan  beobtained 
as  to  its  actual  cost." 

SCRIPPS-HOWARD 
NEWSPAPERS 
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